T  AD  RATE 
I  ILLEGAL 

Practised 

KW  ORLEANS 


1952  •XfMndUurtt  placed  in  nocfi  Chicago 
nawtpaptr  by  grocnry  sforn  product  odvrHsors 
who  spont  individually  $5,000.00  or  morn 
in  all  Chicago  nnw$papnrt  combined. 


>3^34,960 

50.1% 

CHKAGO  TRIBUNE 


>1,530^05 

2M% 

CHKAGO  PAPER! 


$1^9,149 

20.3% 

CHiaCO  PAPER  C 


>612,949 

•.5% 

CHKAGO  PAPER  D 


Grocery  store  product  advertisers  who  spent  ^5,000.00  last  year  placed  more  of 
their  promotion  funds  in  the  Tribune  than  in  all  other  Chicayo  newspapers  combined! 


When  you  plan  your  advertising  to  get  more 
sales  in  Chicago,  you  will  want  to  have  handy 
the  above  chart.  It  shows  how  the  leading 
manufacturers  and  processors  of  grocery  store 
products  appraise  the  selling  power  of  each 
Chicago  newspaper. 

Last  year  171  advertisers  in  the  grocery  store 
product  field  spent  individually  $5,000.00  or 
more  for  Chicago  newspaper  advertising.  Their 
combined  expenditure  was  $7,247,863.oio.  They 
placed  $3,634,960.00  in  the  Tribune — more  than 
they  placed  in  all  other  Chicago  newspapers 
combined. 

When  the  leading  advertisers  in  the  food 
industry  demonstrate  so  conclusively  their 
preference  for  the  Tribune,  you  can  be  sure  that 


the  Tribune  delivers  the  kind  of  results  you  want 
your  advertising  to  produce. 

Read  by  hundreds  of  thousands  more  than 
read  any  other  Chicago  newspaper,  the  Tribune 
reaches  an  audience  on  which  you  can  concen¬ 
trate  your  advertising  with  confident  assurance 
of  greater  returns. 

You  can  get  more  business  by  taking  advan¬ 
tage  of  the  greater  selling  power  of  the  Chicago 
Tribune.  A  Tribune  representative  will  be  glad 
to  work  out  with  you  an  effective  advertising 
program.  Why  not  call  right  now  while  the 
subject  is  fresh  in  your  mind? 


>lisK«4  by 

&  PUBLISHER 
iC  TOWER 
S  SpUARE 
34.  N.  Y. 
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IVe  Salute 


This  award  symbolizes  outstanding  accomplishment 
and  is  a  tribute  of  the  highest  order. 

We  salute  the  staff  and  all  those  associated  with  this 
great  publication. 

WALTER  SCOTT  &  CO..  INC. 

PLAINFIELD,  NEW  JERSEY 
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if 

your  advertising  schedule 
in  the  Detroit  Market 
does  not  include 
The  Detroit  Times 
you  are  missing 

“HALF” 
of  your  Detroit 
customer  potential — 

“HALF” 

of  your  Detroit 
sales 

prospects. 

The  Detroit  Times  "HALF”  of  the  Detroit  Market 
Is  Just  as  Important  as  the  "Other  Half” 

REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE 
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^ct.sk  ton 

DONS  BATTLE  GEAR! 


The  ERIE  DISPATCH  has  sent  its  Executive  Wom¬ 
en’s  Editor,  Hy  Yaple,  to  report  on  conditions  in 
Korea  and  Indo-China.  Her  interviews  with  the 
soldiers  from  Erie  and  the  Tri-State  Area  have  proven 
of  tremendous  interest. 


Hy  Yaple, 

Executive  Women's  Editor 
of  the  Erie  Dispatch. 


Famed  Hy  Yaple  has  covered  fashions,  women’s 
activities,  political  conventions,  inaugurations,  inter¬ 
viewed  the  world’s  great  and  near-great. 

Now  Hy  is  under  shell-fire  on  the  battle  fronts  in 
Korea.  Soon  she’ll  move  on  to  cover  the  defense  of 
Formosa,  she’ll  see  guerrila  activities  in  Indo-China, 
the  upsurging  democratic  movement  in  India,  inter¬ 
view  the  "oil  disputants”  in  the  Near  East. 


Hy  Yaple 
as  she  appears 
today  in  Korea 
in  battle  gear. 


The  Erie  Dispatch  is  happy  that  Hy  Yapie’s  dispatch¬ 
es  have  been  carried  on  the  various  news  services 
throughout  the  world.  But  most  of  all,  this  133-year 
old  newspaper  is  proud  to  be  able  to  render  this 
great  public  service  to  the  people  of  the  Erie  area. 

Her  movies  are  appearing  regularly  on  the  Erie 
Dispatch  Television  Station  WICU  and  her  tape- 
recorded  interviews  heard  on  the  Erie  Dispatch 
Radio  Station  WIKK. 


Edward  La.mb,  President 


WICU-TV  -WIKK  AM  -THE  ERIE  DISPATCH 

Headley-Heed  Co.  H-R  Co.  Reynolds- filzgerald,  Inc. 


N0W  York  Offico,  Hotet  Borcloy  —  Home  Office,  500  Security  Bldg  ,  Toledo,  Ohio 
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A  Fifth  Column 
In  the  Fourth  Estate 

To  THE  Editor;  I  have  read, 
with  misgivings,  your  editorial  in 
the  May  16th  issue,  “Wechsler 
vs.  McCarthy."  You  are  entitled 
to  your  editorial  opinion,  but  the 
contents  of  the  ^itorial  reveal 
that  you  do  not  know — or  care 
less  —  about  the  true  issues  in¬ 
volved  in  Mr.  Wechsler’s  appear¬ 
ance  before  a  Senate  Investigation 
Committee. 

You  say  Mr.  Wechsler  “has 
made  no  secret  of  his  former  af¬ 
filiation  with  the  Young  Commu¬ 
nist  League.”  That  is  factually  in¬ 
correct.  He  now  makes  no  secret 
of  it,  but  he  had  for  years  until 
such  membership  was  exposed. 
You  can  very  easily  check  that. 
Walter  Winchell  was  not  assailed 
by  the  New  York  Post  until  he 
had  started  commenting  on  Mr. 
Wechsler. 

I  studied  “strategy  and  tactics 
of  Communists”  for  three  years 
under  Professor  Louis  F.  Budenz 
at  Fordham  University.  Mr. 
Wechsler  pleads  for  the  accept¬ 
ance  of  the  ex-Communist.  All 
ex-Communists  who  have  been 
really  sincere  and  who  have  testi¬ 
fied  in  behalf  of  their  government 
will  tell  you  unanimously  that  “if 
the  party  does  not  attack  you, 
you  are  not  hurting  the  party.” 
Mr.  Wechsler,  and  I  read  the 
New  York  Post  daily,  has  as¬ 
sailed  every  ex-Communist  who 
has  ever  testified  for  the  govern¬ 
ment.  .  .  .  Mr.  Wechsler  has 
never  once  been  adversely  criti¬ 
cized  in  a  Communist  publication. 
Think  this  over. 

There  is  no  more  an  issue  of 
“freedom  of  the  press”  and  “in¬ 
timidation  of  an  editor”  involved 
in  Wechsler’s  appearance  before 
the  Senate  Investigation  Commit¬ 
tee  than  there  is  “an  academic 
freedom”  issue  in  the  parade  of 
present  Communist  professors 
who  dodge  behind  Ae  Fifth 
Amendment  refusing  to  answer 
even  such  questions  as:  “Are  you 
presently  engaged  in  espionage 
against  the  United  States?”  It’s 
about  time  that  Editor  &  Pub¬ 
lisher  came  to  the  realization 
that  there  is  “a  Fifth  Column  in 
The  Fourth  Estate.” 

Forrest  E.  Corson 
New  York  City. 


I  agree  with  Mr,  Sherrill’s  is- 
tute  observation  that  “the  wirt 
services  and/or  the  editors  of  the 
United  States  have  it  within  thtii 
power  to  kill  this  guy  namH 
Joe.” 

One  more  quote  “We  can  bar 
him  from  the  headlines.  We  cai 
even  refrain  from  mentioninj 
him  in  the  13th  paragraph  of  any 
story.”  .  .  . 

May  I  caution  Mr.  Sherrill  that 
he  may  be  leading  a  wake,  to  be 
sure,  but  it  might  be  one  be 
wouldn’t  like.  V^ether  we  like 
or  dislike  Mr.  McCarthy  he  is 
news  and  the  deliberate  suppres¬ 
sion  of  it  by  an  Editor  or  a  Hit¬ 
ler,  Stalin  or  Mussolini  will  brins 
out  a  Zenger  every  time. 

Possibly  Mr.  Sherrill  should 
study  the  reaction  to  the  Hn 
York  World  Telegram  and  Sia 
editorial  on  the  McCarthy-Berfikn 
affair.  The  ratio  of  answers  from 
the  public  was  announced  as  3 
to  1  pro- Joe,  and  I  admired  the 
W-T  for  printing  that  fact.  But 
whether  the  ratio  was  30-1,  pro 
or  con,  it  was  news  and  it  was 
not  suppressed. 

Jack  Mannino 

Smithtown  Branch,  N.  Y. 


Bonfire  for  Press 

To  THE  Editor:  The  proposal 
of  William  R.  Sherrill,  manapug 
editor  of  the  Santa  Maria  (Calif.) 
Times,  (E&P,  May  16,  page  2) 
(Continued  on  page  43) 


eSliorl  ^aL 


Ad  in  the  Richmond  (Vi) 
Times  -  Dispatch:  “Miss  Swank 
slips  regularly  $2.98!” 


Funeral  Chapel  Ad  in  the 
Caldwell  (Idaho)  News-Tribuiu- 
“Those  we  have  served  are  our 
best  reference.  In  reality  .  .  .  yo® 
approval  is  our  only  necessary  rfr 
ward.” 


Strike  Report  in  the  Sail  UAi 
City  (Utah)  Tribune:  “The  strike 
commenced  with  the  day  shift  ind 
extended  to  the  night  shirt” 


Don't  Suppress  Joe 
To  THE  Editor;  In  “A  Wake 
for  Joe”  (E&P,  May  16)  William 
B.  Sherrill,  managing  editor, 
Santa  Maria  (Calif.)  Times,  has 
announced  to  The  Press  his  will¬ 
ingness  to  “join,  or  if  necessary, 
lead  the  editorial  wake  for  Joe.” 


Combination  Ad  and  new? 
brief  in  the  Portland  (Mich.) 
view  &  Observer:  “The  finger » 
his  right  hand  was  sawed  off 
the  first  joint  by  a  band  saw.  Bu) 
it  at  Blank  Pharmacy.” 


Story  in  the  Syracuse  (N.  Y-) 
Post-Standard:  “At  first  her  hjfr 
band  thought  his  wife  was  poW* 
but  then  he  noted  she  was  serious. 
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Largest  circulation  in  the  South 

DAILY  421,706 
SUNDAY  474,555 

Publisher’s  Statement  3-S1-5S 


Rcprvsantvd  by 
KEllY-SMITH  COMPANY 
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For  the  first  time  in  its  32-year  history,  the  Georgia 
High  School  Association  Class  AA  Basketball  Tour¬ 
nament  was  held  under  the  sponsorship  of  a  news¬ 
paper — The  Atlanta  Constitution.  Competing  teams 
from  all  over  Georgia  played  on  a  new  $7,500  floor 
which  was  paid  for  by  The  Constitution.  Record 
books  took  a  shellacking.  Attendance  more  than  dou¬ 
bled  any  previous  year.  Nine  of  the  sixteen  contests 
were  either  televised  over  WSB-TV  or  broadcast  over  WSB  radio.  The  success 
of  the  tourney  and  its  enthusiastic  support  by  Georgians  clinches  it  as  an 
annual  affair  under  Constitution  sponsorship.  Many  kindred  promotions  in 
the  public  interest  have  helped  The  Atlanta  Journal  and  The  Atlanta  Constitu¬ 
tion  achieve  their  enviable  position  in  the  South. 


@I)e  Atlanta  S0arnal 

Covers  Dixie  Like  the  Dew- 

ANO 

THE  ATLANTA  CONSTITUTION 

The  South’s  Standard  Newspaper 


brings  basketball  to  Atlanta! 


a  mighty  DAVID 

in  Delaware  County,  U.S.A. 

THE  CHESTER  TIMES  tops  TWO  GOLIATHS  .  .  . 

The  Philadelphia  Bulletin 
The  Philadelphia  Inquirer 

IN  RiTAIt  SROCERV  lINASt 


Chester  Times  .  . .  1,168,408 
Phila.  Bulletin  . .  1,061,279 
Philo.  Inquirer  . .  809,818 


Chester  Times 


CHESTER,  PENNSYLVANIA 


Here's  convincing  evidence  of  pulling 
power.  If  you  wish  to  sell  the  rich 
Delaware  County  market  —  tell  your  story 
in  the  Chester  Times  —  Delaware 
County's  mighty  David! 


'Based  on  1952  figures  just  released 
by  publishers  and/or  Media  Records 


NATIONAL  REPRESENTATIVES;  STORY,  BROOKS  &  FINLEY,  INC. 


O^MZrufcuMec/  SEPVICE 


Actually, ^Media^Recor^sin 
its  12  Connecticut  Markets  | 
Study  and  National  Adver¬ 
tisers  have  pinned  a  medal 
on  us,  by  automatically 
designating  New  London 
as  Connecticut’s  5th  Mar¬ 
ket;  which  likewise  points 
up  the  fact  that  The  Day 
is  5th  in  “National”. 

A  handsome  tribute  to  a 
prosperous  market  and  a 
newspaper,  serving  its  area 
for  73  years,  with  unani- , 
mous  reader  acclaim. 


'^onnecHcui 

lankfif’j 


New  London’s  stabifizecnm 
dustrial  and  Government- 
augmented  strength  has 
brought  GROWTH.  It  has 
done  distinguished  serv¬ 
ice  in  times  of  both  peace 
and  war.  The  population 
spreadage  has  jumped  its 
City  Zone  importantly, 
and  its  Retail  Trade  Area 
is  climbing  to  100,000. 

[And  ...  in  the  City  Zone  | 
alone.  The  Day’s  circula¬ 
tion  is  93%.  Medal¬ 
winning  performance. 


eifyZo^ 

5A7j 

hpulaH(^ 


NEW  LONDON,  CONNECTICUT 

Representatives:  GILMAN,  NICOLL  &  RUTHMAN 
New  York  Chicago  Boston  Philadephia 

_ San  Francisco _ Los  Angeles 
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Ray  Erwin's 


/^  /  *** 
A^olumn 


WORD-MONGERING  and  word-making  are  popular  (and  useful) 
pastimes.  Proof  of  the  proposition  lies  in  the  remarkable  respon-r 
to  discussion  here  March  28  of  “Wonderful  Words”  created  by  Di. 
J.  R.  Schmidt,  2924  Brighton  St.,  Baltimore  16,  Md.,  lexicographer. 

“As  your  mail  (and  also  mine)  proves,”  wrote  Dr.  Schmidt,  “thw 
is  more  interest  in  words  than  might  he  expected.  In  the  case  d 
EDITOR  &  PUBLISHER  this  is  not  remarkable,  but  even  the  b 
press  brings  astounding  responses.  I  received  many  letters  from  readei^ 
of  your  article  and  from  readers  who  read  the  same  material  after  ii 
was  picked  up  by  columnists  and  others,  who,  incidentally,  invariaM) 
gave  you  credit.” 

Dr.  Schmidt  has  been  engaged  to  write  a  new  feature,  “What’s  Tie 
Good  Word?”  in  the  Baltimore  Sun.  He  uses  his  vast  file  as  a  “J,; 
tionary  in  reverse  because  the  meanings — not  the  words  treated— ar; 
arrang-'d  alphabetically.” 

Vcrbo-Dhiles.  the  scholarly  neologist  answers  your  word  queries: 
Golf  is  as  much  a  part  of  President  Eisenhower  as  piano-playic: 
was  of  former  President  Truman.  Somehow  no  one  ever  asked  fori 
word  to  describe  piano-playing,  but  several  requests  have  come  in  for 
a  term  to  describe  President  Eisenhower.  A  new  word  had  to  be  coinei 
for  the  occasion — philoclavian,  from  philo  (love  for)  and  clava  li 
club).  PHILOCLAVIAN  mcaiis  both  golf-loving  and  a  golf  lover. 

During  the  last  tax-paying  period,  around  March  15,  several  m 
respondents  inquired  about  a  word  to  describe  a  hater  of  taxes,  b 
spite  of  the  frequency  with  which  this  emotion  is  encountered,  m 
existing  word  could  be  located.  The  new  word ’to  describe  this  varitP 
of  homo  sapiens  is  MISOTELIST,  from  miso  (one  who  hates)  ad 
telos  (tax).  MISOTELIST  is  a  “tax-hater.” 

A  Los  Angeles  lady,  on  the  other  hand,  wanted  a  word  to  descnls 
one  who  dislikes  kissing.  While  there  is  a  word  for  the  art  of  kissms. 
philematology,  a  new  word  had  to  be  produced  to  apply  to  a  hater# 
kissing,  misomatologist,  from  miso  (one  who  hates)  and  mattkf: 
(kissing.) 

From  Manhattan  came  a  plea  for  a  word  to  describe  the  tendeu: 
of  Senator  McCarthy  to  “expose”  things.  We  felt  that  there  was  indes; 
a  need  for  a  word  to  descrilK  an  ardent  “exposer”  and  we  produced  tit 
neologism  phanerosist,  from  plumero  (open,  naked,  exposed,  ormai- 
fe.st)  and  the  suffix  sist  signifying  the  agent. 

From  Glendale  (Calif.)  came  a  query  regarding  a  word  to  apply  toi 
person  who  dislikes  animals.  A  new  word  had  to  be  made  for  thii 
too,  and  it  is  misotherian,  from  miso  (one  who  hates)  and  them 
(an  animal  or  beast),  misotherian  is  both  an  adjective  and  a  noun. 

The  recent  disturbances  in  the  Kenya  region  brought  a  question  fmi: 
a  local  scribe  who  wanted  a  word  for  a  hater  of  white  people,  or  f# 
the  hatred  so  manifested.  We  had  to  dip  into  our  well  of  neologise 
for  this  one  which  turned  out  misoleucosist  and  misoleucosis.  Mis' 
means  one  who  hates  while  leucosis  means  the  state  of  being  white. 

We  heard  from  a  professor  who  needed  a  word  to  describe  a  persot 
who  had  an  uncontrollable  desire  to  return  to  the  scene  of  a  criw 
We  created  the  word  lococriminomania,  from  loco  criminis  (placed 
the  crime)  and  mania. 

Someone  writes  for  the  word  to  describe  a  person  who  speaks  *2 
a  foreign  accent.  Again,  while  this  phenomenon  is  quite  common,  lb 
English  language  with  its  600,000  terms  has  no  word  for  it!  We  r® 
edied  this  fault  by  composing  xenoepist,  from  xeno  (foreign)  ib 
epist  (one  who  speaks).  TTiis  word  has  had  a  most  favorable  receplitt 
There  was  a  request  from  a  ballerina  who  wanted  a  word  to  desenb 
“love  with  love”  rather  than  love  for  or  with  a  specific  person.  11^ 
was  a  fairly  easy  one — philophily,  from  philos  (love)  and  phily  (s® 
of  being  in  love.) 

We  are  all  familiar  with  the  word  arson,  but  a  Philadelphia 
respondent  (from  the  District  Attorney’s  Office,  in  fact)  wanted  * 
word  for  one  who  just  likes  to  watch  a  conflagration.  The  worD 
ARSIOPHILIA,  from  arsio  (fire  or  burning)  and  philia  (a  love  f*' 
From  Palestine  came  inquiry  about  a  word  meaning  the  studji 
tombs.  This  neologism  is  taphology,  from  taphos  (a  tomb)  andotof 
(study  of).  Some  years  back  we  have  also  supplied  taphophily,  1* 
one  who  loves  to  observe  tombstones  in  local  graveyards. 

Pateralucinators,  coined  to  describe  those  who  think  they  see  fti’l 
saucers.  Dishabilloerigentic — exciting  by  the  process  of  undressiai 
as  a  strip  teaser,  from  dishabiller  (to  undress)  and  erigentic  (stinwlf' 
ing  or  exciting),  nuptiomania — a  strong  craving  to  be  married,  b* 
nuptio  (marriage  or  state  of  matrimony)  and  mania  (craving).  Pici* 
thosomania — an  obsession  to  straighten  pictures  that  hang  askew* 
the  wall,  from  picta  (picture),  orthosis  (a  straightening),  and  iu^‘ 
ergabaltiophobia — fear  of  losing  one’s  job,  from  erg  (work), 
(deprive  of),  and  phobia,  byssofingation — the  formation  of  IW* 
pockets,  from  byssus  (lint)  and  fingo  (to  form).  sirruROLYSOPHOBi'-j 
fear,  on  the  part  of  a  man,  that  the  seam  in  the  seat  of  his  pants 
give  way  one  of  these  days  when  he  is  in  company  of  others. 
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he’s  ’’grass  roots”  all  the  way! 


Everybody  in  South  Florida  knows  Bill  Baggsl  ...  Of  an  evening,  he  comes  into  their  homes  through 
the  Miami  Daily  News  ...  to  interpret  the  life  and  times  of  anybody  from  a  bookie  gone 

straight,  such  as  Mister  Honest  Frenchy  Gips,  to  a  troubled  statesman,  such  as  Bernard  Baruch 
. . .  and  to  reduce  to  the  lowest  common  denominator  the  everyday  complexities  of  everyday  life 
•. . .  Of  the  New  Hampshire  primary  Baggs  observed:  "The  thing  which  surprised  me  was  not  so 
much  who  won,  but  that  36,481  Democrats  voted  in  it.  Didn't  know  there  were  36,481  Democrats 
living  north  of  Boston."  . . .  On  the  city's  new  library:  "There  it  squats,  in  marbled 
magnificence,  our  most  prominent  stab  at  culture."  . . .  On  the  Republic  at  large:  To  a  foreigner 
freshly  arrived  in  America,  it  must  seem  that  half  the  population  is  running  for  President,  and, 
the  other  half  is  killing  somebody,  either  with  an  automobile  or  some  smaller  weapon." 


Bill  selects  his  own  targets,  and  when  he  pulls  the  trigger,  you  can  hear  those  clay 
pigeons  breaking  . .  .  for  miles  .  .  .  and  miles  .  .  .  and  miles.  For  example,  not  long  ago.  Brother 

Baggs  learned  that  the  Army  planned  to  do  away  with  the  soldier  dogs  in  the  K-9  corps  in 
Korea  after  the  mutts  had  served  their  hitch.  Bill  fired,  and  so  did  his  readers.  Letters 

poured  into  Washington.  The  Army  changed  its  plans  .  .  .  When  no  one  could 
confirm  the  report  that  Gromyko  had  invited  Bernard  Baruch  to  Moscow  to  lay  before  the  politburo 
his  plan  for  international  atomic  control,  BifI  got  on  the  phone  and  called  his  big  friend  . . . 

and  the  world  got  the  facts  from 
the  story  he  then  gave  Baggs. 


To  South  Floridians,  Bill  Baggs  is 
an  amazing  guy  .  .  .  They  like  him 
.  .  .  because  he's  "Grass  Roots"  all 
the  way  .  .  .  and  because  he  owns 
an  uncanny  ability  for  translating 
events  in  human  terms  and  equa¬ 
tions.  That's  why,  tonight  and  every 
night,  over  100,000  residents  of 
America's  Fastest  Growing  Com¬ 
munity  will  be  "At  Home"  to  Bill 
Baggs  and  Florida's  Largest  Eve¬ 
ning  Newspaper  —  The  Miami 
Daily  News. 


1 


Out  Soon.  •  .and  bigger  than  ever! 


By  the  end  of  June,  the  1952  annual  volume  of 
THE  NEW  YORK  TIMES  INDEX  will  be  off  the  press 
.  .  .  with  a  record-breaking  number  of  news 
references. 

It’s  your  guide  to  over  525,000  separate  news  items 
published  in  The  New  York  Times  last  year.  This 
tremendous  volume  of  news  will  be  organized  for 
easy  reference  under  thousands  of  different  subject 
and  geographical  headings  .  .  .  and  under  tens  of 
thousands  of  names  of  individuals,  institutions,  or¬ 
ganizations  and  companies. 

The  important  events  of  1952  will  be  summarized 
—  and  every  news  reference  will  be  dated  to  show 


when  the  story  ran  in  The  New  York  Times  ...  or 
when  your  own  newspaper  may  have  carried  it. 

The  1952  Volume  of  the  new  york  times  index 
will  be  printed  on  long-lasting  rag  paper ...  attrac¬ 
tively  bound  in  library  buckram ...  and  priced  at 
only  $35  in  the  U.  S.  and  U.  S.  Possessions  ($36 
elsewhere). 

Your  staff  will  appreciate  having  this  time-saving 
guide  to  all  the  news  of  1952  —  but  don’t  wait  too 
long  to  order  it!  Almost  the  entire  press  run  will  be 
mailed  to  our  list  of  subscribers  to  the  complete 
NEW  YORK  TIMES  INDEX  service.  There  won’t  be 
many  copies  left. 


The  New  York  Times  Library  Services  Department 

TIMES  SQUARE,  NEW  YORK  36,  N.  Y. 
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Unit  Ad  Rate  Practice 
In  New  Orleans  Is  Legal 


Supreme  Court's  5-4  Decision  Leaves 
Question  for  180  Others  Unsettled 
By  Jerry  Walker 


The  Broad  Question  of  wheth¬ 
er  forced  combination  advertising 
I  rates,  as  practised  in  varying 
forms  by  180  daily  newspapers, 
are  legal  remained  unsettled  this 
week  by  the  Supreme  Court’s  deci¬ 
sion  that  the  New  Orleans  Times- 
Picayune  Publishing  Company  has 
been  pursuing  legitimate  business 
aims  without  harm  to  the  com¬ 
peting  newspaper,  the  Item. 

The  New  Orleans  case,  brought 
to  a  conclusion  after  three  years, 
must  be  taken  as  an  exclusive 
example  in  this  original  test  under 
the  antitrust  laws;  a  case  in  which 
ia  bare  majority  of  the  Supreme 
Court  found  that  the  Government 
had  failed  to  prove  (1)  that  the 
.  Times-Picayune  enjoyed  a  “domi¬ 
nant”  position  in  a  peculiarly  de¬ 
fined  market,  and  (2)  that  the 
competing  newspaper  had  been  in- 
i  l“fed. 

Significant  Footnotes 
A  point  made  by  the  court  in 
Justice  Tom  Clark’s  opinion  was 
that  the  Government  had  elected 
I  to  prosecute  its  case  under  the 
more  stringent  prohibitions  of  the 
Sherman  Act  rather  than  to  in¬ 
voke  the  Clayton  Act’s  specific 
I  standards.  In  a  footnote  the  court 
najority  said  they  expressed  no 
[views  on  the  Government  attor- 


sion  finding  the  company  guilty  of 
violating  the  Sherman  Act  by  re¬ 
quiring  general  and  classified  ad¬ 
vertisers  to  buy  space  in  both  the 
morning  Times-Picayune  and  the 
Evening  States. 

“The  Government’s  failure  to 
maintain  its  charges  is  gratifying, 
but  not  surprising,”  said  John  F. 
Tims,  president  of  Times-Picayune. 
“We  continue  dedicated  to  vigor¬ 
ous  competition  and  the  American 
system.” 

Publisher  David  Stern  of  the 
Item,  which  the  court  majority 
found  to  be  flourishing  despite  the 
rival  papers’  unit  rate  system,  said 
he  felt  that  a  decision  upholding 
Judge  Christenberry’s  findings 
would  result  in  strengthening  com¬ 
petitive  journalism  in  the  United 
States. 

“The  Item,”  Mr.  Stern  said, 
“has  been  competing  against  the 
forced  combination  rates  in  classi¬ 
fied  advertising  since  1933  and  in 
national  advertising  since  1950. 
We  will  continue  to  compete 
against  them.  We  will  continue  to 
operate  an  independent,  aggressive 
newspaper  dedicated  to  free  enter¬ 
prise  and  to  serving  our  commu¬ 
nity  and  our  country.” 

The  editor  of  the  States,  Carl 


Corbin,  called  the  entire  staff  to  a 
■eyVimerp^^tafionlhTTh^Cla;:  Saturday  night  celebration  party 
Act  excludes  advertising  as  a  f °  newspapers  who  had 
commodity”  entered  the  appeal  as  friends  of 

Another  footnote  which  lawyers  ‘’l®  f."  effort  to  stave 

consider  significant,  in  view  of  a  court-regulation  of  advertising 
limitation  placed  on  the  decision  rates,  as  spelled  out  m  Judge 
by  the  court  itself,  is  one  which  Christenberry  s  decrw,  the  final 

paragraph  of  the  majority  opinion 
suggested  the  possibility  of  new 
litigation  if  the  Government  is  so 
inclined. 

Exclusive  Ruling 
“We  do  not  determine  that  unit 

_ _ „  _ _ ^  -  advertising  arrangements  are  law- 

cballenged  trade  practices  are  in  no  ful  in  other  circumstances  or  in 
**y  linked  to  the  suspension  of  other  proceedings,”  said  Justice 
•bat  competing  daily  newspaper.”  Clark,  with  concurrence  by  Chief 
There  was  great  jubilation  in  the  Justice  Fred  M.  Vinson  and  Asso- 
limes-Picayune  offices  after  the  ciate  Justices  Stanley  F.  Reed,  Fe- 
^dict  of  the  highest  court  came  lix  Frankfurter,  and  Robert  H. 

Jackson. 

A  spokesman  at  the  Department 
of  Justice  said  a  first  reading  of 
the  court’s  opinion  did  not  leave 


^led  attention  to  the  fact  that 
•be  r«ord  contained  no  evidence 
Mplaining  the  demise  of  the  New 
Orleans  Morning  Tribune. 

“We  must  therefore  assume,” 
me  court  said,  “that  the  Times- 
mcayune  Publishing  Company’s 


r  .  wiiw  vvua  V  vaiiavr 

[down  on  Monday,  almost  three 
|y^  to  the  date  of  the  start  of  the 
rtWit  and  a  year  to  the  day  of  Judge 
1  “erbert  W.  Christenberry’s  deci- 


the  impression  that  all  unii-rate 
practices  in  the  newspaper  business 
have  been  given  a  green  light. 
Mindful  of  the  pending  antitrust 
suit  against  the  Kansas  City  Star, 
which  involves  a  new  set  of  cir¬ 
cumstances  touched  upon  by  Jus¬ 
tice  Clark,  no  further  comment 
could  be  expected  at  this  time, 
E  &  P  was  told. 

Lisle  Baker,  Jr.,  general  man¬ 
ager  of  the  Louisville  (Ky.)  Cou¬ 
rier-Journal  and  Times  who  was 
one  of  the  chief  sponsors  of  the 
amicus  curiae  appeal  by  John  T. 
Cahill  on  behalf  of  98  newspaper 
publishers,  declared:  “I  am  sure 
that  all  newspapers  which  joined 
in  the  brief  are  delighted  with  the 
decision.  Obviously,  close  study 
of  the  whole  opinion  will  be  re¬ 
quired  before  any  considered  com¬ 
ment  can  be  made  upon  its  impli¬ 
cations.” 

Ashton  Phelps  of  New  Orleans 
fought  the  case  through  the  courts 
for  the  Times-Picayune. 

The  minority — Justice  Harold  H. 
Burton,  writing  the  opinion;  Jus¬ 
tices  Hugo  L.  Black,  William  O. 
Douglas  and  Sherman  Minton — 
agreed  with  the  District  Court  that 
insistence  by  the  Times-Picayune 
upon  acceptance  of  its  compulsory- 
advertising  contracts  .  .  .  the  price 
of  access  to  the  all-important  col¬ 
umns  of  the  single  morning  news¬ 
paper  .  .  .  violates  the  Sherman 
Act  “under  the  circumstances  here 
presented.” 

Dailies’  Death  Rate 

During  argument  of  the  appeal 
in  March,  Justice  Clark  was  the 
only  member  of  the  bench  who 
asked  no  questions  of  the  attorneys 
for  either  side.  His  opinion  pro¬ 
vided  an  answer  to  one  question 
which  neither  lawyers  nor  briefs 
had  at  the  time:  How  many  news¬ 
papers  were  started  in  1929-1950 
and  how  many  went  up  against 
forced  combination  rates? 

Court  researchers  worked  with 
Editor  &  Publisher  International 
Year  Books  for  the  period  and 
Justice  Clark  gave  this  informa¬ 
tion:  Of  the  598  dailies  which  be¬ 
gan  publication,  38  per  cent  were 
still  in  business  in  1950.  Forty-six 
of  the  newcomers  encountered  the 
unit  rate  competition  and  “signifi¬ 
cantly,  by  1950,  of  these  46,  41 
had  collapsed. 

“Thus,”  commented  Justice 
Clark,  “a  newcomer  in  the  daily 


Decisive  Gauge; 
Court  Text,  Page  51 

‘Every  newspaper  is  a  dual 
trader  in  separate  though  inter¬ 
dependent  markets;  it  sells  the 
paper's  news  and  advertising 
content  to  its  readers;  in  effect 
that  readership  is  in  turn  sold 
to  the  buyers  of  advertising 
space  .  .  .  Dominance  in  the 
advertising  market,  not  in  read¬ 
ership,  must  be  decisive  in  gaug¬ 
ing  the  legality  of  the  com¬ 
pany’s  unit  plan.” 

From  the  Majority  Opinion. 

For  a  substantial  portion  of 
the  opinion  written  by  Justice 
Clark,  turn  to  Page  51. 

newspaper  business  could  calculate 
his  chances  of  survival  as  1 1  per 
cent  in  cities  where  unit  plans  had 
taken  hold.  Viewed  against  the 
background  of  rapidly  declining 
competition  in  the  daily  newspaper 
business,  such  a  trade  practice  be¬ 
comes  suspect  under  the  Sherman 
.Act.” 

The  majority  decision  broke 
down  the  Government’s  claim  that 
Times-Picayune  unit  rate  consti¬ 
tuted  a  “tying  arrangement”  by 
segregating  the  newspapers’  readers 
and  advertisers  into  two  separate 
markets.  Since  there  was  no  tying 
deal  on  circulation,  the  court  reas¬ 
oned,  the  antitrust  violation  had  to 
be  proven  in  the  single  market  of 
advertising. 

“We  must  assume,”  the  court 
said,  “that  the  readership  ‘bought’ 
by  advertisers  in  the  Times-Picay¬ 
une  was  the  selfsame  ‘product’  sold 
by  the  States  and,  for  that  matter, 
the  Item.” 

There  was  no  “dominant”  tying 
product  and  no  leverage  in  one 
market  excluded  sellers  in  the  sec¬ 
ond,  the  majority  held,  because  the 
products  are  identical  and  the  mar¬ 
ket  the  same. 

Planned  Harm  Contradicted 

The  court  also  disposed  of  the 
Government’s  claim  that  the  unit 
rate  was  an  unreasonable  restraint 
of  trade  and  illegal  per  se  because 
the  Times-Picayune  was  a  practical 
monopoly.  Justice  Clark  analyzed 
linage  records  and  concluded  that 
the  Item  had  not  been  deprived  of 
any  great  share  of  the  market;  in 
fact,  he  said,  it  has  flourished.  He 
noted,  too,  that  the  Item  itself  had 
instituted  the  unit  rate  and  the 
Times-Picayune  adopted  for  com¬ 
petitive  business  considerations. 
This,  the  court  felt,  contradicted 
(Continued  on  page  64) 
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Judge  He  Criticized 
Gives  Editor  Jury  Duty 


Nashville,  Tenn.  —  Coleman  A. 
Harwell,  editor  of  the  Nashville 
Tennessean,  last  week  challenged 
the  right  of  a 
federal  judge  to 
direct  that  the 
name  of  any  per¬ 
son  be  placed  on 
call  for  jury 
duty. 

Mr.  Harwell 
was  the  second 
editorial  execu¬ 
tive  of  the  Ten¬ 
nessean  to  be 
called  for  jury  Harwell 
duty  since  last 

Fall  after  Federal  Judge  Elmer 
D.  Davies  had  stated  he  had  di¬ 
rected  the  editors’  names  be  put  in 
the  jury  box. 

Irked  at  newspaper  stories  and 
editorials,  Judge  Davies  made  the 
statement  in  a  sharply  critical  let¬ 
ter  to  the  Tennessean. 

Mr.  Harwell  contended  that  his 
summons  was  illegal  but  accepted 
Grand  Jury  service  after  Judge 
Davies  denied  his  motion  for  dis¬ 
missal  of  the  summons. 

The  editor  said  it  was  not  his 
purpose  to  avoid  jury  duty  but 
rather  to  protect  the  jury  system 
itself  from  abuse. 

Conflict  with  Duties 

In  its  lead  editorial  of  Sunday, 
May  24,  which  followed  the  hear¬ 
ing,  the  Tennessean  raised  ^e 
question  as  to  whether  a  newspa¬ 
perman  should  serve  on  a  Grand 
Jury.  The  editorial  said: 

“Feeling,  therefore,  that  his 
purfKJse  of  securing  recognition 
for  the  sanctity  of  the  jury  system 
itself  had  been  achieved,  the  edi¬ 
tor  joined  his  fellow  Middle  Ten¬ 
nesseans  as  a  member  of  the 
Grand  Jury.  He  did  so  despite  his 
views,  widely  shared,  that  the  du¬ 
ties  of  a  newspaperman  to  seek 
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news  and  make  it  public,  may 
conceivably  conflict  with  his  du¬ 
ties  as  a  grand  juror.  His  action 
in  accepting  the  jury  service  with¬ 
out  making  excuse  was  for  the 
purpose  of  emphasizing  his  re¬ 
spect.  and  that  of  his  fellow  jour¬ 
nalists  for  the  nation’s  judicial 
system. 

“It  is  worthy  of  note  that  in 
the  District  of  Columbia,  active 
newspapermen  are  not  called  for 
jury  service. 

“By  reason  of  the  showdown  on 
this  issue,  this  newspaper  feels 
that  an  important  principle  has 
been  reaffirmed  and  that  a  cloud 
of  doubt  that  had  begun  to  en¬ 
velop  the  selection  of  federal 
grand  jurors  has  been,  to  a  great 
extent,  dispelled.’’ 

Judge’s  Letter  Cited 

Mr.  Harwell  was  represented  at 
the  hearing  by  Elisha  Hanson,  of 
Washington,  chief  counsel  of  the 
American  Newspaper  Publishers 
Association,  and  Albert  Williams 
and  the  firm  of  Bass,  Berry  and 
Sims  of  Nashville.  Mr.  Hanson 
argued  the  motion  for  dismissal 
of  the  summons  when  the  court 
opened  for  selection  of  the  Grand 
Jury.  He  introduced  the  letter 
written  to  the  Tennes.sean  by 
Judge  Davies  Aug.  9,  1952,  criti¬ 
cizing  publication  of  a  news  story 
concerning  the  judge’s  ruling  that 
all  witnesses  in  his  court  were  re¬ 
quired  to  wear  coats,  and  a  subse¬ 
quent  editorial  criticizing  the 
ruling. 

In  the  letter  Judge  Davies  lam¬ 
basted  the  Tennessean  for  publi¬ 
cation  of  news  stories  and  the  sub¬ 
sequent  editorial,  as  well  as  let¬ 
ters  to  the  editor.  The  original 
story  appeared  under  a  two-col¬ 
umn  heading — “If  You  Don’t  Own 
a  Coat  Stay  Away  from  U.  S. 
Court.’’  The  story  said  in  part: 

“Last  week  a  Negro  man 
came  to  Nashville  from  Murfrees- 
aboro  (30  miles  away)  to  testify 
in  a  federal  case.  He  wore  over¬ 
alls,  and  the  judge  barred  him 
from  the  courtroom.  The  U.  S. 
district  attorney  explained  that 
the  man  didn’t  own  a  coat.  The 
witne.ss  returned  to  Nashville  the 
next  day,  wearing  a  coat  over  his 
overalls.” 

Subsequently,  letters  were  pub¬ 
lished  criticizing  and  supporting 
Jrdge  Davies’  position  and  an  edi¬ 
torial  was  published  entitled  “Free 
Men  Also  Wear  Overalls.”  It  said: 
“Dignity  in  the  courts  and  respect 
for  them  is  obtained  not  by  the 
dress  of  those  who  appear  there 
but  by  the  manner  in  which  the 
courts  themselves  address  their 
high  duty.” 

Judge  Davies’  letter  followed.  It 
began : 

“It  is  unfortunate  that  your 
usual  inaccurate  reporting  caused 


the  writer  (if  one  there  was)  of 
the  anonymous  letter  published  in 
the  July  15  issue  of  your  paper 
to  be  unnecessarily  concerned  over 
defendants  in  this  court  losing  a 
freedom  by  being  denied  the  tes¬ 
timony  of  a  coatless  witness.” 

Judge  Davies  said  the  news 
story  had  identified  the  coat¬ 
less  witness  as  one  called  on  be¬ 
half  of  a  defendant  and  added: 
“No  defendant  has  ever  been  de¬ 
nied  the  right  to  present  witnesses 
in  this  court  for  that  or  any  other 
reason.” 

Editors’  Names  in  Box 

Going  on  to  defend  “the  ad¬ 
ministration  of  justice”  in  his 
court.  Judge  Davies  then  wrote 
the  sentence  which  was  the  funda¬ 
mental  basis  for  Mr.  Harwell’s 
court  action.  The  judge  wrote: 
“However,  in  order  that  you  may 
have  first-hand  information  in  this 
regard,  I  have  directed  the  clerk 
to  place  the  names  of  your  editors 
in  the  jury  box  when  the  jury  is 
drawn  for  the  next  term  of  this 
court.” 

In  his  concluding  paragraph 
Judge  Davies  said:  “I  make  no 
claim  to  infallibility,  such  as  some 
newspapers  do,  and  I  welcome 
constructive  criticism  of  any  of  the 
acts  of  this  court,  but  the  fact  that 
you  have  employed  the  great 
brains  of  your  newspaper  to  edi¬ 
torialize  such  a  picayunish  matter 
leads  me  to  believe  that  the  mo¬ 
tive  is  prompted  by  personal  ani¬ 
mosity,  instead  of  a  sincere  desire 
to  improve  the  administration  of 
justice.  I  am  sure  there  are  a 
great  many  people  who  would 
rather  place  their  freedoms  and 
liberties  in  the  hands  of  a  judge 
who  insists  upon  proper  court  de¬ 
corum  than  to  trust  them  to  the 
tender  mercies  of  an  unscrupulous 
newspaper.” 

In  an  accompanying  editorial, 
the  Tennessean  expressed  regret  at 
the  judge’s  “attempt  to  make  a 
personal  quarrel  of  what  we  con¬ 
sidered  ...  a  public  matter.”  In 
conclusion  the  editorial  said: 

“Our  position  was — and  re¬ 
mains — that  a  man  in  overall  is 
capable  of  just  as  much  dignity  as 
a  man  in  a  Brooks  Brothers  suit 
...  or,  for  that  matter,  a  judge  in 
a  black  robe. 

“We  do  not  say  that  the  ad¬ 
ministration  of  justice  has  been 
impeded  by  Judge  Davies’  no-cout- 
no-testimony  order.  But  neither 
do  we  say  that  it  has  been  im¬ 
proved. 

“We  say  only  that,  in  our  opin¬ 
ion,  the  judge  could  spend  his  time 
much  more  profitably  than  in  act¬ 
ing  as  a  fashion  arbiter.  He  might, 
for  example,  take  his  own  coat  off 
and  go  to  work  on  the  tremendous 
backlog  of  cases  that  have  accumu¬ 
lated  during  his  frequent  and  ex¬ 
tended  hunting  and  fishing  trips.” 

Court  Docket  Lags 

The  Tennessean  has  published 
news  reports  concerning  the  status 
of  the  docket  in  Judge  Davies 
court  which  at  times  has  been  re¬ 
ported  considerably  behind  others. 
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there  was)  of  Mr.  Hanson  stated  that  not  only 
iv  published  in  had  Mr.  Harwell  been  called  to 
of  your  paper  report  for  grand  jury  duty,  but  thii 
concerned  over  John  H.  Nye,  associate  editor  o! 
court  losing  a  the  Tennes.sean,  was  summoned 
denied  the  tes-  for  petit  jury  duty  on  Sept.  15, 
s  witness.”  1952,  shortly  after  Judge  Davies' 
aid  the  news  letter  was  published, 
ied  the  coat-  The  motion,  previously  filed, 

called  on  be-  questioned  Judge  Davies’  right  to 
at  and  added:  have  names  placed  in  the  jury  boi 
ever  been  de-  and  added,  “The  jury  system  can- 
•esent  witnesses  not  be  made  the  organ  of  any  spt 
it  or  any  other  cial  group  or  class,  or  the  tool  of 
any  individual’s  purpose,  whethn 
es  in  Box  ^hat  purpose  springs  from  lofty  a 

I  0,1  base  motives,” 

..  „  •  L-"  Court  Clerk  Lonnie  Ormes, 

es  then  wrote  placed  on  the  witness  stand  by 
the  fiinda-  section  of  Judge  Davies,  denied 
Mr  Harwell’s  ordered  to  put 

iudee  wrSe-  ’“‘‘y 

■  that  you  may  added,  under  qi^stioning,  that  “1 

Tmation  in  this  Tennessean  to 

;cted  the  clerk  ..  , 

of  your  editors  .  ^r.  Orrnes  said  the  name  of 
hen  the  jury  is  James  G  Stahlman,  pub  isher  d 
t  term  of  this  Nashville  Banner,  also  had 

been  placed  in  the  jury  box  widi 
ling  paragraph  ll’at  of  Mr.  Harwell. 

:  “I  make  no  1"  Past,  Mr.  Stahlman  has 
/,  such  as  some  served  as  foreman  of  the  Davidson 
nd  I  welcome  County  Grand  Jury,  and  a  mem- 
m  of  any  of  the  ber  of  the  Banner  staff,  Miltor 
)ut  the  fact  that  Randolph,  is  now  a  member  of 
yed  the  great  •bat  body, 
fvspaper  to  edi-  After  denying  the  motion  to 
:ayunish  matter  dismiss  Mr.  Harwell’s  summons, 
e  that  the  mo-  Judge  Davies  as.serted,  “I  migli: 
y  personal  ani-  add,  if  it  had  been  my  desire  to 
a  sincere  desire  penalize  Mr.  Harwell  or  the  Teo- 
(ministration  of  nesscan,  I  would  never  have  si^ 
re  there  are  a  gested  that  the  clerk  put  the  nan* 
le  who  would  in  the  grand  jury  box,  for  it  only 
freedoms  and  serves  a  few  days  at  a  time,  1 
nds  of  a  judge  would  have  suggested  to  the  ckd 
•roper  court  de-  that  he  put  the  name  in  the  petit 
1st  them  to  the  jury  box,  so  he  would  serve  font 
in  unscrupulous  or  five  months.” 

The  term  of  a  grand  juror  is  11 
nying  editorial,  rnonths,  during  which  the  jury 
jressed  regret  at  ^neets  from  time  to  time  for  a  toti 
ipt  to  make  a  about  30  days.  A  petit  jury  is 
f  what  we  con-  generally  in  service  from  three  to 
he  matter.  In  months, 

orial  said:  points  and  authorities  filed 

was  and  re-  motion  Mr.  Hanson 

m  in  overall  is  stated:  “It  is  obvious  that  the 
much  dignity  as  nar^es  of  both  Harwell  and  Nye 
V.S  Brothers  suit  jj^  j,y  jjfjc 

atter,  a  judge  in  District  Judge,  » 

stated  in  his  letter  to  the  Edita, 
ly  that  the  ad-  placed  there  in  violation 

i^ice  has  been  provisions  of  Section  18W 

Davies  no-cout-  ,8,  U.  S.  C.  The  direetk* 

r.  “•••  neither  jujge  vvas  not  only  in  vio- 

t  has  been  im-  of  Section  1864  of  Title  21, 

but  in  disregard  of  sound  puHit 
lat,  in  our  opin-  p„ii^.y;. 

d  spend  his  tune  ^j.  Hanson  continued  that 
ibly  than  'n  /^ct-  action  of  the  judge  in  orderin* 

biter.  He  might  names  .  .  .  placed  in  the  juU 

his  own  coat  off  j^g  construed  ...  as  a  retain- 
1  the  tremendous  measure  .  .  .  such  action  vio- 
at  have  accumu-  j^jg^  Harwell’s  rights  under  tl* 
requent  and  ex-  pjfjj,  ^),g  Eighth  Amendmenti 
d  hshing  trips,  jj^g  Constitution  in  that  it  was  M 
ket  Lags  unauthorized  and  unusual  punish" 

i  has  published  ment.”  He  said  further  that  if  ^ 
erning  the  status  action  was  “to  correct  publicatk* 
1  Judge  Davies  through  requiring  jury  service  by 
les  has  been  re-  editors”  it  was  in  violation  of  th* 
y  behind  others.  First  Amendment. 
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PflAND  REPORT 

Local  Coverage  Helps 
Break  Down  Barriers 

By  George  A.  Brandenburg 

Chicago— Newspapers  have  the  organized  freedom  committees  in 
idded  responsibility  to  cover  public  47  states,  Montana  being  the  lone 
officials  and  their  meetings  “con-  state  without  one.  He  explained 
sistently,  conscientiously  and  con-  the  AP  committees  take  action  only 
stantly”  in  order  to  further  protect  when  public  information  is  in- 
the  people’s  right  to  know,  it  was  volved  and  act  only  when  such  in- 
pointed  out  here  this  week.  formation  is  suppressed.  “Ours  is 

The  challenge  was  made  to  In-  "ot  a  civil  rights  crusade,”  he 
land  Daily  Press  Association  mem-  added. 

bers  by  a  panel  of  newspapermen  “We  must  spend  more  effort  to 
in  discussing  problems  and  prog-  persuade  and  less  time  to  coerce,” 
ress  being  made  to  remove  barriers  said  Mr.  Steven.  “We  must  use  the 
hindering  freedom  of  information  actions  and  weapons  of  the  demo¬ 
at  the  local,  state  and  federal  cratic  process  to  convince  public 
levels  officials  that  they  have  left  private 

’  Steven  Makes  Plea  they  accept  public  of- 

uCC 

William  P.  Steven,  Minneapolis  j  ^  Wiggins,  Washing- 


(Mmn.)  Star  and  Tribune  assist-  (^.C.)  Post  managing  editor, 
ant  executive  eddor  and  chairman  chairman  of  the  American  Society 
of  the  Associated  Press  Managing  Newspaper  Editors’  Freedom  of 
Witors  Freedom  o  Information  information  Committee,  dealt  with 
Committee,  told  publishers  tha  in  problems  of  suppression 

many  cities  there  are  countless 

units  of  government  which  never  ^ 

lee  a  reporter.  dency  toward  closing  of  courts  to 

“We  lose  our  case  for  public  ac-  the  press  in  many  areas,  citing  ju- 
cess  to  public  information  here  by  venile  courts  in  particular, 
our  default,”  said  Mr.  Steven.  “I  Similarly,  he  said,  more  and 

am  aware  that  newspaper  editors  niore  legislative  work  is  being  done 
will  say  They  do  nothing  news-  jn  committees,  often  in  closed  ses- 
worthy,’  or  ‘We  haven’t  space  to  sions,  with  the  public  unaware  of 
print  it,’  or  ‘It  would  mean  hiring  what  is  going  on  until  the  bill  is 
two  more  reporters.’  finally  introduced  for  adoption. 

“These  protestations  may  all  be  “Each  editor  must  constitute 


two  more  reporters.’  finally  introduced  for  adoption. 

“These  protestations  may  all  be  “Each  editor  must  constitute 
true,”  he  said,  “but  here  we  are  himself  as  a  committee  of  one  if 
demanding  public  access  and  here  the  people’s  right  to  kno\w  is  to  be 
we  are  stultifying  public  access  be-  preserved,”  he  said, 
cause  it  is  inconvenient  to  us.  If  Wiliam  C.  Lassiter,  attorney  for 
convenience  governs  our  adherence  the  North  Carolina  Press  Associa¬ 
te  this  basic  principle,  we  cannot  tion,  predicted  the  press  will 
criticize  public  officials  who  forget  eventually  win  the  “war”  against 
public  access  for  their  convenience,  secrecy  of  budgetary  committee 
Such  a  position  places  us  in  the  sessions. 

same  category  as  the  man  who  ASNE  President  Basil  L.  Wal- 
never  kissed  his  wife  in  seven  years  ters,  Knight  Newspapers  executive 
and  then  shot  the  man  who  did.”  editor,  closed  the  panel  session 
Tells  of  AP  Committees  ®  Inlanders  to  buy 


J.  C.  Penney  (center),  chairman  of  board,  J.  C.  Penney  Co.,  chats  with 
E.  Lansing  Ray  (left),  publisher,  St.  Louis  Globe-Democrat,  and  Louis 
A.  Weil,  Jr.,  Grand  Rapids  (Mich.)  Herald  publisher  and  president  of 
the  Inland  Daily  Press  Association  at  Chicago. 

INLAND  REPORT 

Penney  Boosts  Dailies 
As  Retail  Ad  Medium 


_  . ,  ,  ,  .  the  Harold  Cross  book  (“People’s 

Mr.  Steven  said  the  APME  has  Rig^t  to  Know”)  as  a  standard  text 

to  be  used  in  every  newsroom. 

James  L.  Wick,  Niles  (O.) 
Times,  gave  an  account  of  his  re¬ 
cent  trip  with  a  group  of  U.  S. 
newspaper  and  radio  executives  to 
Russia. 

Discusses  Circulation  Ideas 
At  the  Monday  session,  a  circu¬ 
lation  managers’  panel  discussed 
building  home  delivered  circula¬ 
tion,  direct  mail  solicitation  for 
farm  subscribers,  suburban  home 
delivery,  public  events  promotions 
and  the  Inland  newspaperboy 
award  plan. 

M.  E.  Moyer,  LaPorte  (Ind.) 
Herald-Argus,  president.  Central 
States  Circulation  Managers’  Asso¬ 
ciation,  said  early  delivery  of  the 
Mlhon  Wick  (left),  Niles  (O.)  evening  newspaper  is  becoming 
pmes,  discusses  story  in  E&P  with  more  and  more  important  if  the 
**<li  Carlson,  Valley  City  (N.  D.)  newspaper  is  to  remain  dominant. 
Times  Record.  (Continued  on  page  58) 
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Chicago — ^It  PAYS  to  advertise 
in  newspapers! 

James  Cash  Penney,  chairman 
of  the  board,  J.  C.  Penney  Co., 
which  operates  1,632  department 
stores  in  48  states,  says  so. 

Members  of  Inland  Daily  Press 
Association  here  May  25  heard 
Mr.  Penney  say:  “That’s  why  we 
spend  the  bulk  of  our  advertising 
dollars  in  newspapers  —  it  seems 
perfectly  natural  to  us  that  retailers 
can  no  more  live  without  news¬ 
papers  than  newspapers  can  live 
without  retail  advertising.” 

Mr.  Penney  spoke  out  against 
comparative  price  advertising,  as¬ 
serting  the  Penney  Company  does 
not  use  such  copy.  “We  don’t  ex¬ 
pect  nor  want  our  customers  to 
think  we’re  selling  them  a  dollar 
item  for  79  cents,”  said  Mr.  Pen¬ 
ney.  “If  we  sell  it  at  79  cents,  it’s 
a  79-cent  item.” 

‘This  policy  of  ours  has  built 
a  tremendous  amount  of  public 
confidence,”  he  continued.  “People 
believe  what  they  read  in  Penney 
advertising.  That’s  one  reason  it’s 
so  productive.” 

He  urged  newspapers  to  promote 
strict  honesty  in  advertising. 
“They’d  be  doing  their  advertisers 
a  good  service,”  he  said,  “and,  in 
turn,  their  readers.” 

“The  value  of  newspaper  adver¬ 
tising  to  the  retailer  is  made  evi¬ 
dent  every  time  he  advertises — or 
fails  to  advertise,”  declared  Mr. 
Penney.  “Newspaper  advertising 
gives  us  retailers  an  invitation  into 
the  homes  of  those  we  want  to 
reach — and  can  reach  in  no  other 
economical  way.  Note  that  word 
economical.” 

He  termed  newspaper  advertis¬ 
ing  a  cooperative  enterprise  on  the 
part  of  fellow  merchants  and  the 
hometown  newspaper.  He  offered 


the  following  suggestions  for  im¬ 
proved  relations: 

“(1)  The  better  a  newspaper  is 
NEWS-wise,  the  more  attention  its 
advertisers  get.  Not  only  more  at¬ 
tention,  but  more  readers — which 
also  works  to  the  advantage  of  the 
newspaper, 

“(2)  It  has  often  been  suggested 
by  newspaper  advertising  men,  that 
a  mere  pick-up  man,  who  goes 
around  getting  advertisers’  copy 
and  mats,  is  not  enough.  It  would 
be  much  more  helpful  and  pro¬ 
ductive  to  us  to  have  a  man  with 
some  background  of  retailing  and 
merchandising,  whose  suggestions 
would  help  make  our  advertising 
job  better. 

“(3)  A  cooperative  spirit  on  the 
mechanical  end  of  the  newspaper 
means  a  great  deal  to  the  adver¬ 
tiser.  As  you  know,  our  New  York 
advertising  headquarters  issues  mat 
services  to  all  stores.  On  occasion, 
a  newspaper  ad  will  come  out  with 
a  rough,  blurred  reproduction, 
which  might  be  due  to  any  one  of 
ten  or  twelve  causes.  Occasionally, 
those  on  the  mechanical  end  of  the 
newspaper’s  job  will  assume,  right 
off  the  bat,  that  the  mats  are  at 
fault.  It  would  be  of  immense 
value  to  us  if  an  effort  were  made 
to  find  out  exactly  why  reproduc¬ 
tion  was  poor.  When  difficulties 
occur,  we’d  like  you  to  help  us 
find  out  why,  so  we  can  prevent 
recurrences. 

“4.)  The  local  newspaper  is 
often  found  spear-heading  town¬ 
wide  merchandise  promotions — 
community  events.  Everybody  puts 
a  shoulder  to  the  wheel,  with  the 
object  of  getting  the  town  jammed 
with  buying  traffic  for  a  one  or 
two-day  gala  shopping  spree.  It  is 
not  enough  for  the  newspaper  to 
(Continued  on  page  58) 
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Waukesha  Doily 
Set  to  Publish 
3-D  Color  Ad 

Waukesha,  Wis.  —  The  Wauke¬ 
sha  Daily  Freeman  will  publish  a 
full-page  advertisement  the  week 
of  June  8  featuring  a  3-dimensional 
picture. 

The  third  dimension  will  be 
achieved,  it  was  explained,  by 
overprinting  two  pictures  taken 
simultaneously  with  a  3-D  came.  a. 
Each  of  the  pictures  differs  enough 
from  the  other  so  that  when  viewed 
through  colored  glasses  they  give 
the  illusion  of  depth. 

The  process,  adapted  by  the 
Freeman  to  a  tubular  press,  has 
such  a  striking  effect  that  Hale- 
Frame  Associates,  interior  decor¬ 
ators,  purchased  rights  to  this  first 
3-dimensional  advertisement  in 
which  the  firm  will  display  a  pop¬ 
ular  brand  of  carpeting. 

Experimentation  with  the  two- 
plate  color  process  was  begun  in 
the  Freeman  advertising  depart¬ 
ment  more  than  two  months  ago. 
Trial  runs  were  made  on  the  16- 
page  Duplex  press.  When  the  two 
pictures  are  printed,  one  on  top 
of  the  other  in  different  colored 
inks  and  viewed  through  colored 
lenses,  the  appearance  of  depth  is 
strikingly  evident.  Scan-a-graver 
cuts  are  used. 

On  the  day  the  3-D  ad  is  run, 
a  pair  of  viewing  glasses  will  ac¬ 
company  each  paper.  Boys  will 
deliver  that  night’s  issue  unfolded 
so  that  each  reader  will  be  given 
an  opportunity  to  see  the  3-D  ef¬ 
fect  at  its  best,  it  was  explained. 
■ 

Cinednnati  Enquirer 
Marks  Anniversary 

Cincinnati — ^The  first  anniver¬ 
sary  of  the  Enquirer’s  purchase  by 
its  employes  will  be  celebrated 
with  a  stockholders  party  at  Hotel 
Sheraton-Gibson,  June  7. 

The  all-afternoon  party  is  to  be 
given  jointly  by  The  Enquirer 
Corp.  and  the  Employes  Advis¬ 
ory  Board. 

Hal  Metzger,  Jr.,  chairman  of 
the  EAB  whose  30  members  rep¬ 
resent  all  departments,  named  E. 
B.  Radcliffe,  amusement  editor, 
to  head  the  arrangements  com¬ 
mittee.  All  550  employe  stock¬ 
holders  are  expected  to  attend. 

Roger  H.  Ferger,  president  and 
publisher  of  the  paper,  will  be 
toastmaster  at  dinner.  Guests 
whose  acceptances  have  been  re¬ 
ceived  include  Cyrus  H.  Eaton, 
head  of  Portsmouth  Steel  Corp., 
interim  banker  in  the  $7,850,000 
deal;  H.  L.  Stuart  of  Halsey,  Stu¬ 
art  &  Co.,  which  handled  the  de¬ 
bentures;  Arthur  Condon,  legal 
associate  of  former  Senator  Mil¬ 
lard  Tydings,  who  aided  the  En¬ 
quirer  employes,  and  Jackson 
Martindell,  of  American  Institute 
of  Management,  who  was  the  first 
to  suggest  the  financial  plan  for 
acquiring  the  property. 


NEWSPAPER  UNAGE  —  52  CITIES 

(ConipilMl  by  EDITOR  St  PUBLISHER  from  Media  Records  measurements) 


1953 

1952 

%of 

E&P 

Linage 

Linage 

1952 

Index 

Total  Advertising 

April . 

233,486,529 

218,407,368 

106.9 

109.7 

March . 

231,720,703 

213,227,669 

108.7 

111.7 

Year  to  Date. . 

834,040,492 

794,351,356 

105.0 

Display 

April . 

175,292,035 

165,617,227 

105.8 

106.1 

March . 

173,264,432 

160,284,513 

108.1 

107.3 

Year  to  Date.  . 

617,858,471 

595,652,123 

103.7 

Classified 

April . 

58,194,494 

52,790,141 

110.2 

122.4 

Alarch . 

58,456,271 

52,943,156 

110.4 

127.2 

Year  to  Date.  . 

216,182,021 

198,699,233 

108.8 

Retail 

April . 

124,757,578 

121,177,106 

103.0 

104.4 

March . 

125,558,578 

118,772,731 

105.7 

106.3 

Year  to  Date .  . 

447,621,292 

440,889,554 

101.5 

Department  Store 

April . 

48,090,817 

47,552,288 

101.1 

103.8 

Alarch . 

47,842,728 

45,304,419 

105.6 

105.9 

Year  to  Date .  . 

169,410,593 

169,163,423 

100.1 

General 

April . 

35,089,774 

31,742,210 

110.5 

104.1 

March . 

33,812,176 

30,203,190 

111.9 

•  104.4 

Year  to  Date .  . 

116,872,083 

108,714,011 

107.5 

Automotive 

April . 

12,535,024 

9,565,394 

131.0 

''  130.9 

^iarch . 

10,877,009 

8,552,865 

127.2 

[  127.6 

Year  to  Date .  . 

41,253,403 

34,215,084 

120.6 

Financial 

April . 

2,909,659 

3,132,517 

92.9 

116.2 

March . 

3,016,669 

2,755,727 

109.5 

122.6 

Year  to  Date .  . 

12,111,693 

11,833,474 

102.4 

Bangor  Paper  |r 
Uses  Newsprint 
From  Hardwood 


April  Showers  Linage 
Gain;  General  Up  10.5 


April  linage  in  newspapers  in  52 
cities,  as  compiled  by  Media  Rec¬ 
ords,  showered  a  total  of  233,486,- 
529  lines  to  rack  up  a  6.9  per  cent 
gain  over  April  1952’s  total  of 
218,407,368.  All  classifications  reg¬ 
istered  gains,  except  for  financial, 
which  fell  7.1  per  cent. 

Increases  in  other  classifications 
were:  Retail  (including  depart¬ 
ment  stores),  3  per  cent;  Depart¬ 
ment  Stores  alone,  1.1;  General, 
10.5;  Automotive,  31;  Display,  5.8; 
and  classified,  10.2. 

There  were  four  Sundays  in 
April,  1952,  and  also  in  April, 
1953. 


Most  significant  gain  registered 
is  that  achieved  by  General.  In 
fact  for  the  first  four  months  of 
this  year  this  classification  has 
steadily  topped  each  of  the  first 
four  months  of  1952. 

Total  linage,  too,  has  been 
spiraling  upward.  In  1950 ,  total 
linage  for  the  year  tallied  2,440,- 
149,576;  for  1951  it  reached  2,- 
478,463,039,  and  last  year  topped 
both  previous  years  by  totaling 
2,505,393,224.  For  the  first  four 
months  of  1953  total  linage  has 
been  head  and  shoulders  over  each 
of  the  first  four  months  of  1952. 

Here  are  the  first-quarter  figures; 


TOTAL 


1950 

1951 

1952 

1953 

Jan. 

168,921,196 

173,177,029 

178,076,658 

182,718,344 

Feb. 

170,738,467 

176,830,597 

184,639,661 

186,114,916 

March 

213,488,142 

218,341,057 

213,227,669 

231,720,703 

April 

215,753,186 

226,646,915 

GENERAL 

218,407,368 

233,486,529 

1950 

1951 

1952 

1953 

Jan. 

23,730,442 

24,066,467 

21,020,104 

21,432,888 

Feb. 

29,473,003 

29,434,979 

25,748,507 

26,537,245 

March 

35,690,524 

33,885,750 

30,203,190 

33,812,176 

April 

35,644,883 

38,077,772 

31,742,210 

35,089,774 

City-hy-city  totals  for  April  will  be  found  on  Pages  46-48. 


Kansas  Dailies  Ask 
For  More  Pictures 

Wichita  —  Kansas  editors  are 
stepping  up  their  picture  coverage. 

Fifty  publishers  and  editors, 
representing  26  member  newspa¬ 
pers,  asked  the  Associated  Press 


Bangor,  Me. — ^Newsprint  bi^ 
tory  was  made  May  22  at  f: 
Bangor  Daily  News  when  the  com¬ 
plete  issue  of  the  newspaper 
printed  on  newsprint  using  a  la.*; 
percentage  of  hardwood  grou:; 
wood  pulp. 

It  was  the  first  full  press  mar 
newsprint  using  hardwood  in  fe 
United  States,  and  possibly  the  e: 
tire  world. 

The  sheet  from  which  the  t;- 
run  was  made  contains  in  ex«x 
of  30  percent  hardwood  pulp.  O' 
dinary  newsprint  is  composed  c: 
softwood,  groundwood  pulp  a:: 
sulphite. 

The  15  tons  of  newsprint  u*l 
in  the  special  run  were  manufi; 
tured  by  the  Great  Northern  P) 
per  Company:  as  is  part  of  th 
Bangor  Daily  News’  regular  new 
print  supply. 

Orthodox  Manner 

Manuel  C.  McDonald,  presidoi 
of  Great  Northern,  said  the  hari 
wood  newsprint  was  manufactnni 
in  “the  orthodox  manner”.  Nt 
changes  were  necessitated  on  Si 
paper-making  machines. 

“There  seemed  to  be  no  die- 
ence  between  the  hardwood  new 
print  and  the  regular  newsprix 
Strength,  opacity  (want  of  triB’ 
parency),  and  ink  absorption 
the  same,”  said  Richard  K.  Ws- 
ren,  treasurer  and  assistant 
lisher  of  the  Bangor  Daily  New 

Since  February,  a  50-ton-a-(ifl 
Great  Northern  Mill  at  East  Mi- 
nocket  has  been  producing 
hardwood  pulp.  During  the  Sun- 
mer  of  1954,  a  new  paper  maclw 
will  be  installed  and  production  d 
hardwood  pulp  is  expected  to  bi 
boosted  to  about  175-180  tonsi 
day. 

In  1955,  it  is  anticipated  bl 
company  officials  that  another 
per  machine  will  be  installed,  ni 
hardwood  pulp  production  u 
pected  to  be  further  increased* 
about  250  tons  a  day. 


to  double  their  state  mat  assess¬ 
ments  for  a  year. 

The  decision  was  made  at  the 
Spring  meeting  of  members  after 
discussion  of  a  proposal  for  an 
exchange  among  state  AP  mem¬ 
bers  of  pictures  taken  by  their 
own  photographers. 


Randolph  Man  Wins 
In  'Big  6'  Election 

Francis  J.  Barrett,  Progressi*. 
nosed  out  Lawrence  Victory,  In*' 
pendent,  and  returned  to  office* 
president  of  Local  No.  6,  ITU, » 
last  week’s  election  among  Ne* 
York  City  printers.  In  Chicago,  d* 
Independent  candidate,  George  H 
Bante  won  re-election  easily  ov* 
Nicholas  DiPietro,  who  is  a  ^ 
porter  of  ITU  President  Woodra 
Randolph. 


EDITOR  & 


Baker  Wins  in  S.F. 

San  Francisco — C.  M. 
former  ITU  president,  has  be* 
re-elected  to  another  two-ye* 
term  as  president  of  San  FrandW 
Typographical  Union  No.  21.^ 
has  been  president  of  the  lot* 
since  1945. 
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E.  W.  Scripps  Formula 
Test  Today  Suggested 

By  Campbell  Watson 

San  Francisco — Hope  that  the  circulation.  The  paper  entered  the 
|E  W.  Scripps  formula  for  found-  black  in  four  years  with  an  in- 
ing  newspapers  will  get  a  trial  from  vestment  of  $48,000.  The  paper 
some  members  of  the  upcoming  was  then  capitalized  at  $48,000  and 
generation  of  newspapermen  was  Mr.  Edwards  was  permitted  to  pur- 
expressed  here  by  Paul  C.  Ed-  chase  a  tenth  interest  for  $4,800. 
wards,  associate  editor,  San  Fran-  E.  W.  Scripps  Views 

cisco  Nch'j.  .4£  ^  Scripps  placed  great 

Admittedly  conditions  have  ^3,^^  young  ^n  with  inde- 
changed  from  the  day  when  he,  pgndence,  integrity,  rough-hewn 
as  editor,engaged  in  the  founding  honesty  and  willingness  to  sacri- 
•  of  the  Woiisron  (Tex.)  Mr.  „  Edwards  reported.  “He 

Mwards  confessed.  Yet  he  believes  Relieved  heartbreaks  and  rebuffs 
j  thebasic  formula  of  the  man  who  ^3^^^^  resistance  on 

published  what  are  now  the  the  anvil  of  experience.  His  editors 
Scnpps-Howard  Newspapers  is  still  independence.  They  had  hon- 
.  est  editorial  policies  and  found 
I  his  system  honest  inspiration  in  them.” 


l  ined  again  today,”  Mr.  Edwards 


Mr.  Edwards  had  gone  to  Hous- 


fsaid^^  addressing  primarily  the  armed  with  instructions,  how- 
lyouj  present  for  a  joint  mating  o^^ing  the  first  two  days  Mr. 

[of  this  areas  university  and  alurnn,  ,3,^^^  newspapering  from 

chapters  of  Sigma  Delta  Chi  He  9  3  ^  ^t.  On  the  third 

was  mtroduced  by  Harvey  Wing,  ^ay,  the  chain  founder  dictated 
preident  of  the  San  Francisco  ^^^3;,^^  instructions  in  the  young 
lj«s  &  Union  league  Club  and  a  prc^nce.  Mr.  Scripps  then 

■  '■cpor  er.  dismissed  his  newest  editor,  ex- 

New  Problems  claiming:  “You  have  exhausted 


News  reporter. 

New  Problems  clai 

The  era  when  a  printer  with  a  me 
■  shirtfull  of  type  can  start  a  paper 
8  passed,  Mr.  Edwards  said.  Cer-  I 


shirtfull  of  type  can  start  a  paper  The  Basic  Formula 

8  passed,  Mr.  Edwards  said.  Cer-  xhg  assignment  to  Houston  was 
tainly  the  budget  would  have  to  be  in  accord  with  the  formula  Mr. 
larger  than  in  the  days  of  yore,  Scripps  had  established; — select  the 
he  added.  Also,  he  believes  a  met.  field  jo  fig  entered,  appoint  the 
ropirfitan  attempt  would  be  un-  editor  and  the  business  manager 
feasible  today.  Wherever,  there  and  provide  them  with  “an  abso- 
would  be  heartbreaks,  disappoint-  jute  starvation  budget”  for  the  new 
niCTts  and  rebuffs,  he  stressed.  enterprise,  Mr.  Edwards  explained. 
I  “Yet  I  think  many  of  you  here  “Apparently  the  idea  was  to  tem- 


would  value  an  opportunity  simi-  per  the  editor  with  starvation  so 
lar  to  that  given  me  at  Houston,”  that  he  had  to  be  independent,” 
declared  Mr.  Edwards.  That  op-  he  recalled.  The  Press  started  with 
portunity,  he  explained,  came  from  a  small  office,  a  single  linecasting 
£■  W.  Scripps.  His  instructions  machine  and  a  press  which  oper- 
«re  given  in  three  days  of  con-  ated  only  because  of  the  mechani. 
fcrences^  at  the  famed  Miramar  cal  ingenuity  of  the  operator. 

in  Southern  California,  Among  the  instructions  was  the 
where  E.  W.  Scripps  lived  some-  warning  not  to  accept  advertising 
wtiat  like  a  potentate.”  until  circulation  warranted  a  rate 

His  Salary  Cut  of  25  cents  an  inch,  Mr.  Edwards 

But  once  selected  and  instructed,  recalled. 

Mr.  Edwards  was  on  his  own.  He  The  message  that  advertising  was 
was  detached  as  managing  editor  not  being  accepted  was  carried  in 
of  the  old  Dallas  Dispatch  with  a  a  page  one  box  and  was  important 
J35  weekly  salary  and  assigned  as  providing  a  sustaining  factor  for 
oditor  of  the  yet  unborn  Press  with  new  daily  which  lasted  years, 

,  a  salary  of  $25  weekly.  If  the  ven-  Mr.  Edwards  recalled. 


^  succeeded,  he  was  to  be  given  Escapes  Lynchers 

fh*  right  to  purchase  a  10  per  cent  The  escape  from  lynching  came 
t  paper  at  one-  when  the  newly-created  editor  saw 

it  Ki  ™  building  a  prof-  an  enraged  band  of  white  men 

hie  enterprise.  enter  the  Houston  jail  and  string  an 

The  Press  had  some  beginning  aged  Negro  to  a  nearby  tree.  Dash- 
‘hck,  Mr.  Edwards  claimed,  mod-  ing  down  the  alley  to  the  office 
For  one  of  these  breaks  was  nearby,  Mr,  Edwards  caught  the 
jhat  the  young  editor  escaped  a  paper  just  before  it  hit  the  press, 
^ching  party.  Another  came  He  inserted  a  pungent  critique  of 
an  enraged  reader  hit  a  brick  lynching  which  was  printed  so 
wall  and  broke  his  hand  rather  promptly  that  mob  members  saw  it 
“lan  the  editor’s  jaw.  before  they  were  dispersed.  They 

,  beginning  consisted  of  print-  immediately  decided  to  hang  the 
250  copies  despite  the  fact  upstart  editor. 

'J'tre  were  no  subscribers.  Within  “They  were  marching  on  the 
‘year  the  Press  had  11,000  paid  plant  when  I  was  saved  by  a  very 
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Diplomatic  Mike 
Is  a  Real  Diplomat 

Washington  —  Mike  McDer¬ 
mott,  who  never  worked  on  a 
newspaper  but  became  a  great 
news  source  as  chief  of  press  re¬ 
lations  in  the  State  Department, 
is  now  a  diplomat — something  the 
Washington  press  crops  has  known' 
for  more  than  a  quarter  of  a  cen¬ 
tury.  Michael  J.  McDermott  is 
the  new  Ambassador  to  the  Re¬ 
public  of  El  Salvador. 

He  served  under  1 1  Secretaries 
of  State  since  he  transferred  from 
the  War  Department  as  a  stenog¬ 
rapher,  to  the  State  Department. 

eloquent  young  attorney,”  Mr.  Ed¬ 
wards  explained. 

In  describing  his  second  “break” 
as  an  editor,  he  explained  that  the 
sight  of  a  larger  man  with  his  arm 
in  a  sling  caused  widespread  and 
false  rumors  about  his  own  fighting 
ability. 

Early  Political  Wars 

The  Press  also  was  “lucky”  in 
that  it  was  instrumental  in  ousting 
an  entrenched  city  hall  faction 
within  a  few  months  of  its  found¬ 
ing.  Mr.  Edwards  reported.  Those 
were  rough  days,  he  proved  anew, 
advising  that  the  paper’s  two  re¬ 
porters  were  badly  beaten  by  the 
mayor’s  own  special  poiice.  This 
group,  maintained  apart  from  the 
city  police,  acted  in  protest  against 
the  daily’s  attacks  on  the  mayor. 

Mr.  Edwards  began  his  news¬ 
paper  career  when  the  Indianapolis 
Times’  city  editor  decided  to  report 
high  school  news.  He  selected  Roy 
W.  Howard  and  Mr.  Edwards  as 
his  correspondents  from  different 
high  schools. 

A  senior  at  Stanford  University 
“when  the  1906  earthquake  kicked 
him  out,”  Mr.  Edwards  tried  a 
theatrical  career.  He  joined  the 
San  Francisco  News  in  1908,  went 
to  the  Texas  papers  and  then  re¬ 
turned  to  the  News  for  a  term  as 
associate  editor  which  now  extends 
over  35  years. 

Completing  his  fifth  and  last 
permissible  year  as  president  of  the 
Stanford  University  Board  of  Trus¬ 
tees  at  a  meeting  just  a  few  hours 
before  his  speech,  Mr.  Edwards 
pointed  to  the  value  of  education 
to  a  newspaperman  but  warned 
“you  have  to  depend  on  experience 
as  your  teacher.” 

■ 

2  Government  Aids 
Go  to  Douglas  Aircraft 

Washington  —  Reginald  Mit¬ 
chell,  Washington  newspaperman 
and  for  many  years  foreign  serv¬ 
ice  official  in  the  State  Department, 
has  been  named  Washington  cor¬ 
respondent  of  the  Douglas  Air¬ 
craft  News  Bureau. 

A1  Chop,  formerly  in  the  public 
information  office  of  the  Depart¬ 
ment  of  Defense,  was  appointed 
simulanteously  to  the  company’s 
public  relations  staff  in  Santa 
Monica. 


Raise  Hell  on 
Appeasement, 
Howard  Urges 

San  Francisco  —  Newspapers 
were  urged  to  sound  an  alarm 
against  appeasement  with  commu¬ 
nism  by  clarifying  the  issues  in¬ 
volved  in  the  Korean  war,  in  a 
message  here  by  Roy  W.  Howard. 
His  speech  May  27  marked  ob¬ 
servance  of  the  ^  50th  anniversary 
of  the  San  Francisco  News. 

The  motives  behind  the  move 
for  the  return  of  American  prison¬ 
ers  are  not  understood  by  Amer¬ 
icans  in  general,  the  New  York 
World-Telegram  and  Sun’s  editor 
and  president  told  a  San  Francisco 
Advertising  Club  meeting. 

At  issue  is  Soviet  Russia’s  prep¬ 
aration  for  a  collision  between  the 
communists  and  the  free  world 
“and  anyone  who  thinks  that  will 
not  happen  ultimately  is  living  in 
a  fool’s  paradise,”  Mr.  Howard 
said.  “If  we  turn  back  one  single 
soldier  who  does  not  want  to  re¬ 
turn,  never  in  any  future  conflict 
can  we  expect  one  single  person 
in  those  countries  to  surrender  to 
us. 

“As  newspapermen,  it  is  our 
responsibility  to  raise  enough  hell 
that  there  will  be  no  British  brain¬ 
washing  among  our  people  in 
Washington.” 

His  message  included  praise  of 
Senator  William  F.  Knowland, 
assistant  publisher  of  the  Oakland 
Tribune,  for  his  knowledge  of  Far 
Eastern  affairs. 

The  speech’s  whipsnap  conclu¬ 
sion  followed  a  series  of  nostalgic 
reminiscences  at  a  session  chair- 
maned  by  Earl  D.  Baker,  News 
business  manager.  Joseph  Cau- 
thorn.  News  president,  introduced 
veteran  employes. 

Charles  Scripps,  chairman  of 
the  board,  Scripps-Howard  News¬ 
papers;  Jack  Howard,  president 
and  general  editorial  manager; 
Walker  Stone,  editor-in-chief,  and 
Mark  Ferree,  general  business 
manager,  were  honor  guests  at  the 
luncheon. 

“If  there’d  been  any  more 
Scripps-Howard  brass  here  I 
would  now  pronounce  the  Doxol- 
ogy,”  Mr.  Howard  quipped  fol¬ 
lowing  his  presentation  by  Frank 
Ford,  editor. 

The  presence  of  49  of  the  News’ 
56  veterans  of  25  or  more  years’ 
service  belies  the  claim  that  “in 
the  old  days  we  didn’t  eat  very 
well,”  Mr.  Howard  observed.  Ac¬ 
tually  the  “continental  breaskfasts 
— toast  and  coffee”  served  by  the 
Manhattan  grill  when  he  was 
United  Press  manager  here  in  1909 
were  quite  refreshing  until  the 
cook  was  seized  with  bubonic 
plague,  he  declared. 

Among  those  present  was  Wil¬ 
liam  D.  Wasson,  first  editor  of  the 
News.  With  the  late  Hamilton  B. 
Clark,  as  business  manager,  he 
founded  the  News  March  21, 
1903,  in  an  abandoned  saloon. 
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’Round  54  eir 

‘No  Cause  For  Alarm’ 
Then  Came  The  Blow 


By  Louie  Hulme 

Waco,  Tex. — The  time  was  easy 
to  establish  because  the  electric 
clock  in  the  JVaco  News-Tribune 
and  Times-Herald  office  stopped 
when  the  power  failed  at  4:36 
p.m.  May  11. 

But  in  the  hectic  hours  and  days 
which  followed  that  was  about  the 
only  easy  thing  when  a  vicious 
tornado  ripped  through  the  heart 
of  this  Central  Texas  city  of  100,- 
000  persons,  killing  114,  injuring 
more  than  500  and  leaving  damage 
that  can’t  be  accurately  estimated. 

For  the  staff  it  was  the  biggest 
story  of  their  careers,  just  as  it 
was  the  biggest  tragedy  the  town 
has  ever  experienced.  Less  than  a 
year  has  elapsed  since  two  buses 
crashed  headon  in  a  pre-dawn  ca¬ 
tastrophe  that  left  28  dead,  just 
past  the  city  limits. 

This  biggest  story  was  one  which 
the  Indians  who  founded  the  city 
said  couldn’t  happen.  It  started  in 
the  morning  of  May  11.  Rumors 
started  circulating  that  a  tornado 
was  headed  for  Waco. 

Words  to  Eat 

The  Times-Herald  (afternoon) 
staff  checked  with  the  weatherman. 
There  were  tornadic  conditions,  he 
conceded,  and  he  added  a  state¬ 
ment  that  he  and  the  staff  mem¬ 
bers  all  wished  they  could  have 
eaten,  even  before  the  papers 
reached  most  homes  in  the  city. 
There  was,  he  said,  “No  cause  for 
alarm.” 

By  4:30  p.m.  most  of  the  routine 
local  copy  for  the  News-Tribune 
(morning)  had  cleared  my  desk 
(night  city  desk).  We  had  been  an¬ 
swering  calls  continuously  about 
the  weather.  The  sky  was  cloudy 
and  the  atmosphere  heavy.  There 
was  some  rain.  But  there  was  no 
other  warning.  About  4:35  the 
wind  struck  with  howling  fury.  At 
4:36  the  lights  went  out. 

Reporters  and  deskmen  went  to 
the  windows.  We  know  now  that 
wasn’t  smart,  but  everyone  would 
probably  do  it  again.  By  now  the 
winds  had  reached  velocities  that 
indicated  more  than  just  a  wind¬ 
storm.  We  could  see  pieces  of  tin 
and  lumber  flying  through  the  air. 

Sheets  of  water  seemed  to  flow 
past  windows.  Small  bits  of  debris 
began  to  pepper  and  crack  front 
windows.  Our  large  plate  glass 
doors  both  shattered  and  the 
building  quivered.  Within  a  few 
minutes  the  fury  of  the  storm  had 
passed.  The  power  had  not  been 
restored  and  the  rain  continued  to 
pour. 

There  were  a  few  wires  down 
around  the  building,  broken  glass 
in  the  lobby.  Harry  Provence,  edi¬ 


tor,  began  to  check  at  once  on  the 
personnel  in  the  building  to  see  if 
there  had  been  any  injuries.  Sam 
Wood,  executive  editor,  hurried  to¬ 
ward  the  downtown  area  to  see  if 
we  could  get  some  indication  of 
the  scope  of  the  storm. 

Switchboard  Jammed 

We  started  other  reporters  into 
the  downtown  area  and  into  the 
South  Waco  residential  area. 

Within  a  few  minutes  Mr.  Wood 
rushed  back  in  and  said,  “Get 
someone  out  to  the  hospitals  in  a 
hurry.”  By  then  it  was  apparent 
that  we  had  something  more  than 
an  ordinary  windstorm. 

Phone  calls  started  jamming  the 
switchboard. 

We  rounded  up  all  staff  mem¬ 
bers  who  had  gone  home  for  the 
day. 

City  Editor  Murray  Neal  was 
sitting  calmly  on  his  back  porch  in 
far  North  Waco  when  the  storm 
hit  downtown.  By  the  time  we 
could  reach  his  home  by  phone,  he 
had  already  heard  reports  on  the 
storm  and  had  made  his  way  to  a 
hospital  near  his  home. 

Candles  were  gathered  so  we 
could  continue  rounding  up  the 
story  piecemeal,  though  we  had  no 
idea  whether  the  power  would  be 
restored  so  we  could  publish. 

First  indication  of  the  scope  of 
the  storm  reached  the  city  desk 
about  an  hour  after  the  storm 
when  Deskman  Clarence  Weikel 
made  his  way  to  the  office.  He  had 
gone  to  pick  up  his  wife  at  Fourth 
and  Austin  Avenue,  in  the  heart 
of  the  storm.  She  had  escaped  in¬ 
jury.  When  he  got  her  to  safety, 
he  raced  back  to  the  office.  That 
was  the  first  time  that  the  city  desk 
knew  that  the  R.  T.  Dennis  build¬ 
ing,  a  five-story  furniture  concern, 
had  “folded  like  an  accordion.” 

In  what  was  probably  about  an 
hour  and  a  half,  it  seemed  more 
like  a  week,  the  power  was  re¬ 
stored.  Within  a  few  minutes  Pub¬ 
lisher  Harlon  Fentress  had  made 
the  decision  that  we  would  have 
only  one  edition  and  deadline 
would  be  1  a.m. 

Pressure  Keeps  Up 

We  thought  that  would  take  a 
little  of  the  pressure  off.  We  found 
later  that  the  story  was  to  continue 
to  grow  for  several  days  and  the 
pressure  with  it. 

The  wire  services  were  calling  at 
about  30-minute  intervals. 

Every  man  on  the  staff  was  at 
work  by  now  and  several  men 
from  advertising  were  helping  out 
as  reporters.  By  now  it  was  ap¬ 
parent  that  the  funeral  homes  were 


Plant  in  Sarnia 
Missed  by  Storm 

Sarnia,  Ont. — A 1 1  h  o  u  g  h  the 
plant  of  the  Canadian  Observer  is 
in  the  downtown  area  of  Sarnia, 
it  was  spared  any  damage  in  the 
tornado  which  caused  such  wide¬ 
spread  property  damage.  Retail 
stores  and  buildings  within  100 
feet  of  the  Observer  plant  bore 
the  brunt  of  the  storm. 

The  entire  city  was  without 
hydro  power  but  Observer  staffers 
and  outside  news  men  worked 
through  the  night  by  lamp  light 
and  candles.  Photographs  were  sent 
to  Chatham  by  car  and  processed 
into  engravings  by  the  Chatham 
Daily  News. 

Thomson  Newspapers  are  serv¬ 
ing  as  receiving  depots  for  the 
Sarnia  Tornado  Relief  Fund. 

going  to  be  more  of  a  news  center 
than  the  hospitals.  Phone  service 
was  still  erratic  with  lines  down 
all  over  the  downtown  area. 

We  operate  without  a  staff  pho¬ 
tographer,  except  for  several  re¬ 
porter-photographer  combinations. 
But  two  commercial  photographers, 
Jimmie  Willis  and  Windy  Drum, 
were  both  in  the  thick  of  the  dam¬ 
age  within  minutes  after  it  struck. 
Every  amateur  photographer  in 
town  seemed  to  have  got  to  the 
wreckage. 

Neal  hit  the  office  by  6  or  7  p.m. 
By  now  I  was  buried  almost  as 
deep  under  copy  as  downtown 
Waco  was  under  debris.  Neal  took 
over  my  number  one  problem  of 
who  would  do  the  lead  story. 

When  we  went  to  press  we  had 
a  five-column  page  one  picture,  five 
storm  stories  and  the  dead  and 
injured  list  on  page  one.  Inside 
we  had  15  storm  stories  in  about 
17  columns  of  type.  In  addition  we 
had  a  double  page  inside  spread 
of  storm  pictures  and  two  other 
pictures  running  wild. 

By  1  or  2  a.m.  a  few  of  the  staff 
members  were  released  with  orders 
to  be  back  at  7:30  a.m.  By  3  a.m. 
most  of  the  rest  of  us  went  home 
for  a  little  rest  before  starting  the 
afternoon  run. 

The  wire  services  had  reporters 
in  Waco  by  Monday  evening.  Most 
of  the  larger  papers  in  the  state 
had  reporters  in  the  city  by  night 
or  early  morning.  They  left  within 
two  or  three  days. 

But  for  the  staff  on  the  local 
newspapers  the  story  is  still  a  daily 
grind  as  the  city  starts  its  slow 
climb  back  to  the  hilltop  of  nor¬ 
malcy. 

Reporter  Exposes, 

Grcmd  Jury  Disposes 

Spartanburg,  S.  C.  —  Persist¬ 
ence  of  Gene  Parker,  Herald- 
Journal  Courts  reporter,  has 
touched  off  a  Grand  Jury  investi¬ 
gation  concerning  defendants  who 
have  not  paid  their  debts  to  so¬ 
ciety,  due  to  unperfected  appeals. 

'Twenty-three  cases  which  are 
{Continued  on  page  54) 


Tornado  Extra 
Issued  in  Plant 
38  Miles  Away 

Port  Huron,  Mich. — All  poi|| 
shut  off  .  . .  telephone  lines  jaiM 
.  .  .  main  streets  blocked  by  fifcl 
trees  ...  a  city  crippled,  its  da 
and  injury  toll  and  property  loiii| 
a  matter  of  wild  guessing. 

That  was  the  picture  for  || 
staff  of  the  Port  Huron  Ti^ 
Herald  when  a  hedge-hopping  to 
nado  hit  the  farm  community  ( 
Smiths  Creek  and  then  veered  ak 
the  city  and  on  across  the  St. 
river  into  Sarnia,  Ont. 

It  was  4:40  p.m.  May  21. 
Staffers  had  rushed  to  the  nit 
of  the  pafjer’s  two-story  builiSi 
as  the  dark  clouds  began  fom^j 
They  saw  the  thing  hit. 

In  a  matter  of  minutes,  F.  G»| 
ger  Weil,  the  paper’s  execolR 
vicepresident,  who  was  in  his  ofcj 
downstairs,  had  sent  out  staffr 
to  the  stricken  areas. 

With  power  off  in  the  wfe 
city,  it  was  impossible  to  pubi 
an  extra.  'The  paper’s  radio » 
tion,  WTTH,  was  off  the  air. 

Mr.  Weil  asked  Paul  Mcfe 
publisher  of  the  Mt.  Clem 
Monitor-Leader,  38  miles  to  k 
southwest,  if  the  Times  Heni 
could  use  his  facilities  to  print  i 
extra.  McKee  readily  gave  perms 
sion,  asked  his  staff  to  help. 

Managing  Editor  Clarence  t 
Burkholder,  Mechanical  Superit 
tendent  Frank  Marengo,  Makes: 
Man  Merritt  McDonald  and  Fit' 
child  Engraver  Ralph  Poloni 
went  to  Mt.  Clemens. 

News  Editor  Louis  J.  D® 
City  Editor  Bernard  Lyons,  Stto 
Editor  A1  Haugner  and  Wire  Ei 
tor  Fred  J.  Vincent  stayed  bebiil 
to  co-ordinate  coverage  and  !»• 
cess  copy. 

Candles  and  lanterns  were  * 
up  in  the  editorial  rooms  to 
vide  light. 

At  6  a.m.  the  next  day,  a  fo«- 
page  extra  was  brought  to  W 
Huron  from  Mt.  Clemens  andifr 
tributed  by  carriers.  It  was  d* 
first  complete  picture  the  citrt 
35,700  residents  had  had  of  A* 
tornado. 

In  the  next  four  days,  the  Tu* 
Herald  printed  134  pictures 
56,875  words  on  the  tornado. 

Because  the  paper  was  operaMI 
at  capacity.  Advertising  DiitcW 
Nelson  J.  Armstrong  had  to  tJn 
down  some  advertisements.  0*®' 
fied  ads  on  buildings  for  sale  ^ 
cancelled  with  the  notation:  '!* 
longer  in  existence — destroyed  h 
tornado.” 

None  of  the  paper’s  seven  ^ 
porters  or  its  desk  personnel  W 
any  sleep  from  'Thursday  morn* 
until  late  Friday,  and  all  *** 
back  on  the  job  for  double 
to  put  out  the  Saturday  and  Suno! 
editions. 

The  staffers  also  gave  out^j 
corded  telephone  interviews  to  l»| 
radio  and  television  networks. 
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death  and  taxes  are  always  with  editorial  cartoonists,  too 


BETWEEN  THE  CROSSES. 
ROW  ON  ROW' 

Fischetti,  NEA  Service 


IT'S  OVER! 

Harris,  Pasadena  (Calif.)  Star-News 


CAMPAIGN  PHOTO  POSE 

Collins,  Montreal  (P.Q.)  Cwsett* 


National  Spelling  Bee 
k  Letter-Perfect  Event 

By  Charles  Schneider 

Director,  National  Spelling  Bee 

The  Championship  finals  of  the  a  typo,  and  we  didn’t  have  a  single 
1953  National  Spelling  Bee  were  rhubarb  to  mar  the  success  of  the 
in  their  climactic  and  decisive  last  event  which  started  out  many 
:ounds.  Only  four  children  out  of  months  ago  with  some  five  million 
in  original  53  contestants  were  left  contestants  at  the  grassroots  level 
on  the  floodlight-drenched  Depart-  of  the  annual  competition  all  over 
ment  of  Commerce  auditorium  the  country, 
s'oge.  By  about  5:30  on  May  22  it  was 

We  were  running  late  and  the  all  over  and  13-year-old  Elizabeth 
erves  of  the  correspondents  bat-  Hess,  representing  the  Arizona  Re- 
‘ing  late  afternoon  deadlines  were  public  of  Phoenix,  was  the  new 
s  taut  as  the  E-string  on  Heifetz’s  national  spelling  champion.  She 
'idle.  The  Bee  judges,  double-  had  survived  one  of  the  toughest 
Recking  misspellings,  had  been  spelldowns  in  the  26-year  history 
‘Pping  the  pages  of  their  giant  of  the  contest  which  is  sponsored 
ictionarIe.s  back  and  forth  since  by  the  SerLpps-Howard  Newspapers 
a.m.  and  it  was  now  nearly  5  and  33  other  daily  and  Sunday 
papers. 

It  was  at  that  moment  that  An-  Second  honors  went  to  one  of 
rew  Tully  of  the  Scripps-Howard  this  year’s  two  youngest  finalists, 
cwspaper  Alliance  leaned  over  11 -year-old  Raymond  Sokolov, 
y  shoulder  and  whispered:  representing  the  Defro/7  Nph’s,  and 

“Have  you  ever  stopped  to  think  third  place  to  David  Hudson,  spon- 
‘hat  you  would  do  if  you  knocked  sored  by  the  A  kron  Beacon  Joitr- 
w  one  of  these  kids  for  a  mis-  nal. 

pclling  and  discovered  later  that  A  total  of  $3,200  was  distributed 
>  was  because  of  a  typographical  in  cash  prizes,  with  $500  and  a 
in  one  of  those  big  diction-  $100  “bonus”  award  for  a  trip  to 
New  York  City  going  to  the  top 
What  a  Thought!  winner. 

The  remark  may  not  sound  par-  The  event  brought  some  50  re- 
icularly  fiendish,  but  it  was  the  porters  and  Bee  editors  of  the 
horrendous  thought  im-  sponsoring  newspapers  to  Washing- 
inable  at  that  moment  of  ex-  ton  for  the  Bee  Week  program  of 
■••'"e  tension  and  incipient  excite-  sightseeing  and  entertainment. 

'*>'t  Those  of  us  responsible  for  This  number  was  augmented  by 
■  I**  operation  of  the  Bee  live  in  the  wire  services  and  Washington 
|wistani  dread  of  those  26  little  bureau. 

>Kns  that  make  up  the  English  Washington’s  official  welcome  to 

Ir-»bet,  and  we  have  learned  they  the  Bee  was  without  precedent, 
t  opable  of  astounding  caprices.  President  Eisenhower  greeted  the 
^  it  turned  out,  we  didn’t  hit  new  1953  champion  in  his  White 
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House  office  on  the  day  after  the 
national  spelldown.  Vice  President 
Nixon  took  time  out  briefly  to  talk 
with  the  entire  group  of  finalists 
about  the  importance  of  learning  to 
spell.  FBI  Director  J.  Edgar 
Hoover  and  Under  Secretary  of 
Commerce  Walter  Williams  also 
greeted  the  contestants,  as  did 
scores  of  home-state  senators,  con¬ 
gressmen  and  other  governmental 
figures. 

Elizabeth  Hess  was  given  an  all- 
out  homecoming  reception  in  Phoe¬ 
nix  on  May  27. 

Gov.  Howard  Pyle  proclaimed 
“Elizabeth  Hess  Day”  throughout 
Arizona,  in  her  honor,  and  Phoe¬ 
nix  Mayor  Hohen  Foster  gave 
Elizabeth  the  Distinguished  Citizen 
Award. 

At  the  airport,  a  50-piece  band 
greeted  the  champion  and  teachers, 
hundreds  of  friends,  and  other  ad¬ 
mirers  were  on  hand.  The  best 
speller  in  the  nation  was  then 
given  a  motorcyle  escort  to  a  hotel 
where  she  and  other  dignitaries 
were  dinner  guests. 

The  Arizona  Republic  completed 
arrangements  for  Elizabeth  and  her 
mother,  Mrs.  Naomi  Hess,  to  fly 
to  Hollywood  and  appear  on  Art 
Linkletter’s  CBS  program.  The  two 
will  have  all  expenses  paid,  and 
receive  a  TV  set  for  appearing  on 
the  show. 

■ 

Arbitration  Coses 

Chicago  —  The  importance  to 
be  given  time  and  motion  studies 
in  newspaper  press  manning  is  a 
factor  in  two  international  Arbi¬ 
tration  Board  hearings  here.  The 
board  heard  appeals  in  pressmen 
cases  involving  the  Oklahoma 
Publishing  Co.,  and  the  Denver 
(Colo.)  Rocky  Mountain  News. 
(Christopher  W.  Hoey,  New  York 
attorney,  is  chairman  in  both 
cases. 


Secret  Scholarship 
Help  Is  Revealed 

Anderson,  S.  C. — ^Thc  Ander¬ 
son  Independent  and  Daily  Mail 
have  furnished  scholarships  for 
over  100  students  at  Anderson  Col¬ 
lege  during  the  25  years  that  Dr, 
Annie  D.  Denmark  has  been  presi¬ 
dent  of  the  institution,  it  became 
known  at  commencement  exercises. 

The  newspapers  had  given  no 
publicity  to  the  fact  that  a  mini¬ 
mum  of  four  boys  and  girls  have 
been  in  school  on  newspaper  schol¬ 
arships  for  a  quarter  of  a  century, 
but  an  alumna  wrote  a  letter  of 
thanks  to  the  “Open  Forum”  de¬ 
partment.  Wilton  E.  Hall,  a  former 
trustee  of  the  college,  and  pub¬ 
lisher  of  the  newspapers,  arranged 
for  the  scholarship  aid  which  was 
given  on  the  “basis  of  students’ 
.scholastic  records,  aptitude  and 
character,  and  who  might  other¬ 
wise  have  been  denied  a  college 
education.” 

■ 

Paterson  Call  Raises 
Fund  for  Veteran 

Paterson,  N.  J.  —  A  benefit 
theatre  show  sponsored  by  the 
Morning  Call  May  1 5  for  Clarence 
(“Red”)  Mosley,  Paterson’s  first 
quadraplegic  veteran  from  Korea, 
has  raised  more  than  $2,500. 

The  event  was  preceded  by  in¬ 
tensive  publicity  by  the  newspaper 
welcoming  the  young  airman  home 
from  Walter  Reed  Hospital. 

The  entertainment  program  was 
arranged  by  Norman  M.  Logan, 
the  Call’s  special  events  represent¬ 
ative,  who  obtained  the  services 
of  CBS  entertainers,  all  of  whom 
showed  up  for  the  event.  Ed  Sul¬ 
livan  was  master  of  ceremonies. 

Henry  A.  Williams,  publisher 
of  the  Call,  is  treasurer  of  the 
Mosley  Fund.  The  newspaper 
spent  over  $600  on  the  affair. 


Chicago  Dailies  Adopt 
‘New  Look’  Next  Month 


By  George  A.  Brandenburg 


lines,  representing  20  p>er  cent 

more  linage,  for  a  half  page  ad.  PliC6  Ol  NGWS  Ink 
An  advertiser  on  the  classified  tt—  __  1 

pages  is  allowed  up  to  50  per  VJrOeS  Up  OH  JUne  1 
cent  of  his  ad  in  boldface  for  ads  An  increase  in  the  price  of  news 
of  6  lines  or  more.  The  classified  ink — the  first  since  December, 
page  was  formerly  1,200  lines.  .950 — will  take  effect  June  1,  it  is 
Under  the  new  look  it  contains  announced  by  J.  S.  Hart,  Viix- 


Chicago — A  “new  look”  for  23  9/16  inches.  Under  the  new  e  fines.  presided.  Ink  Division  of  J.  M. 

Chicago  newspapers  is  scheduled,  program,  the  tabloid  will  print  on  .  Jy  Sun-Times  is  moving  its  Hi^r  Corporation. 

June  1-9,  when  standard-size  dail-  60Vi  inch  rolls.  datelines  from  the  side  of  the  The  June  1  increase  will  be  on^ 


ies  reduce  their  column  width  to  a,i  ♦  m  t  1?  iwing  the  lip  of  half  cent  per  pound  for  news  ink 

11  Vi  picas.  Adopts  New  Type  Faces  the  stereotype  cast  for  the  date-  purchased  m  bulk,  and  one  cent 

The  tabloid  Chicago  Sun-Times  most  expensive  feature  of  fine,  thus  giving  the  paper  a  wider  per  pound  for  that  sold  in  drums, 

is  revising  its  column  widths  and  Sun-Times’  changeover  was  page  (from  64  to  67.3  picas).  There  will  be  additional  increases 

adding  a  sixth  column,  each  to  be  adoption  of  new  type  faces  for  Many  Mechanical  Changes  special  grades,  such  as  tone 

■■  •  -  - news  inks. 


11  picas  set.  "/i**  itsuimiK  Chicaeo  Tribune  is  eoine  ,  .  , 

The  11  Vi  pica  column  is  the  matrices  for  its  f^Q^i  to  62 Vi  inch  rolls  with  ,  Rising  costs  to  the  ink  man^ 

standard  width  which  was  agreed  typesetting  machines.  The  new  change  in  cutoff  (23’ 9/ 16  f^^turer  have  necessitated  ^ 
upon  by  the  American  Newspa-  especially  designed  for  the  retaining  4  point  col-  stated.  Since 

per  Publishers  Association  and  Sun-Times,  is  called  Sun-Times  cember,  1950,  labor  has  risen  15 

the  American  Association  of  Ad-  Ronian  by  Mergenthaler.  It  has  Shrinkage  will  remain  under  materials  7  percent,  ib 

vertising  Agencies.  Papers  in  9  point  face  on  a, 9  point  slug  for  ^  S3ing t  “““ 

many  cities  have  already  gone  to  John  Park!  production  manager.  P«''®«”‘- 

the  narrower  column  with  savings  slug  for  feature  columns.  P  maintain  our  - 

.  .  LsedwiS  beS  J  cL^^^^^^  readability,”  said  MX.  Park.  “We  fi^  pages,  ads  will  be  set  10.2 

Big  Newsprint  Saving  tables,  radio-W  listings  and  the  same  type  face  for  picas  wide  per  column,  using  J 

The  Sun-Times  and  the  Chicago  cnort«  nap<>  type— Regal  8  point  on  a  point  column  rules.  A  new  head- 

Daily  News  will  make  their  -rke  orittinal  research  for  the  9-point  slug.”  line  schedule  has  been  worked  out 

changeover  to  the  “new  look”  on  development  of  this  new  tvoe  was  Tribune  began  making  in  manual  form  for  the  news  (fc- 

Monday,  June  1.  The  Chicago  started*^  bv  the  London  Times  as  necessary  changes  in  its  partment.  The  Daily  News  will 

American,  whose  change  in  ap-  earlv  as  1930  ^nhseanentl j  fhp  niechanical  equipment  last  Sep-  go  from  a  depth  of  310  lines  to 
pearance  will  be  the  least  notice-  faL  was' brouer  to  A^^^^  318  fines  set. 

able  since  it  has  been  printing  on  -a  bv  Merspnthal^r  T  innfvrv  On  *^®®P  operating  at  the  old  size  The  American,  which  is  going 
63-inch  rolls  and  is  now  going  to  Ld  was  first  adopted  for^  Mriodl  prepare  for  the  change-  from  63  to  ClVi  inch  rolls,  hu 

62V4  inch  rolls,  will  make  its  .>,1  use  bv  Crowell-rolHer^mapa-  pointed  out.  Ma-  had  fewer  mechanical  changes  to 

change  June  8,  and  the  Chicago  zjnes  The  Sun  Times  found  tLt  fi^d  to  be  made  on  make.  Donald  Walsh,  business 

Tr/hime,  June  9.  f'.rtLr  modSatiiTww^  P"®“  equipment,  in-  manager,  pointed  out  that  pro- 

The  estimated  saving  in  news-  jo-y  m  make  it  perfect  for  the  folders,  formers,  press  portions  stay  exactly  the  same  is 

print  will  range  from  less  than  1  cixioinmn  tabloid  na<»e  cylinders  and  run-of-paper  color  they  have  been — eight  columns  of 

per  cent  by  the  American  to  ap-  ^  °  '  press  units.  More  than  2,600  280  agate  fines  for  2,240  fines  per 

proximately  10  per  cent  for  the  Tighter  Editing  Likely  new  screws,  for  instance,  were  page.  The  overall  width  is  being 

Sun-Times,  with  the  News  and  The  six-column  tabloid  (for-  needed  for  plate  lockup.  Goss  reduced  11/16  of  an  inch,  or  4.3 
Tribune  figuring  their  saving  as  merly  five)  means  that,  newswise.  Headliner  press  cylinders  were  sent  per  cent.  The  American  is  hold- 
between  4  and  6  per  cent.  The  less  copy  will  consume  a  column  back  to  the  factory  for  changes  in  ing  to  its  21  Vi  inch  cutoff  and  b 
Tribune  uses  about  200,000  tons  of  type,  says  Milburn  P.  Akers,  location  of  tension  lockup  fingers,  retaining  its  Regal  7Vi  point  body 
of  paper  a  year  for  its  black  and  S-T  executive  editor,  who  adds:  Th®  pressroom  work  involved  type  on  an  8  point  slug, 

white  editions.  A  6  per  cent  sav-  “One  column  remains  our  maxi-  *26  black  units,  23  color  units  a 

ing  would  amount  to  $1,500,000.  mum  space  for  a  given  story.  This  21  folders.  Similar  changes  tt 

New  Look  at  S-T  calls  for  tighter  writing,  tighter  were  made  in  the  stereotype  de-  Court  Holds  CoptlOll 

Frnm  tvnr.<,r=>nb;r.ai  editing  .  .  .  new  condcnsed  head-  partment  where  new  cylinders  r-nnoUlp  qI  T  ;Uel 

From  a  typographical  stand-  j.  .  better  counts  were  required  on  Autoplates  and  k^opaoie  Ol  UOei 

point,  the  new  six-column  Sun-  Usl  of  engravings  instead  of  casti  saw  changes  were  made.  The  , 

pmes,  w,th  a  seven-column  classi-  8  8  ’  Tribune  purchased  350  new  four  libel  suits,  for  $50,000  eack 

fied  advertising  section,  is  the  type  set  for  the  steel  chases  for  the  composing  against  the  Milwaukee 

most  exciting  experiment.  Sun^TiiSes  SyndiSe  no  longe!  room  to  provide  new  forms  for  fi“ve  been  sustained  by  the  U.  $ 

For  a  long  time  I  have  ^en  ^  usable  ”  the  narrower  eight-column  paper.  Court  of  Appeals.  They  invoh« 

convinced  that  from  a  mechan-  advertising  standpoint  The  Tribune  will  retain  its  pres-  Picture  cap^ 

ical  point  of  view,  the  Ideal  news-  Sun-Times  recommendr°irpe  ent  depth,  310  lines.  The  me-  closely  associated  with  a  ne« 

paper  of  the  future  would  embody  times  recommenas  type  .  .  ,  ^  reauired  are  story. 

the  makeup  advantages  and  high  *  5^  engravings  based  on  H-Pica  .  .  .  neiehborhood  of  ®t°ry  mentioned  that  four 

readability  achieved  in  a  six^ol-  column  width,  although  it  will  ac-  m  the  neighborhood  of  ^^s  were  being  held  in  the  in- 

umn  tabloid  format,”  explained  “P*  tyP®  engraving  materials  5450,000.  vestigation  of  the  murder  of  P»- 

Marshall  Field,  Jr.,  Sun-Times  ba^d  on  11  picas  and  6  points.  News  Revamps  Chases  tricia  Birmingham.  They  were  not 

editor  and  publisher.  “About  a  .®  oun- limes  is  offering  a  Daily  News,  which  is  named.  An  accompanying  pictint 


news  and  classified,  with  resulting 


umn  tabloid  format,”  explained  “P^^yP®  ^na  engraving  materials  — - -  vestigation  of  the  murder  of  P»- 

Marshall  Field,  Jr.,  Sun-Times  ba^d  on  11  picas  and  6  points.  News  Revamps  Chases  tricia  Birmingham.  They  were  not 

editor  and  publisher.  “About  a  .®  oun-lmes  is  offering  a  Daily  News,  which  is  named.  An  accompanying  pictint 

year  ago,  when  the  movement  be-  ^Pcciai  p^e  discount  ot  17  per  gQjug  from  a  65  Vi  inch  roll  to  however,  showed  four  youths  and 

gan  to  reduce  newspaper  column  ,,  given  all  advertisers  j52Vi  inch  width,  an  estimated  the  caption  identified  them,  saying 

widths,  I  asked  all  our  depart-  ^*‘"8  tull-page  ads  (zoo  lines  on  sgyjjjg  of  4,53  per  cent  is  expec-  they  were  cooperating  with  the 

ment  heads  to  work  toward  this  coiumnsj.  inis  page  discount  jjj  newsprint,  according  to  police  in  the  search  for  the  slayff' 

objective.  As  a  result,  we  have  enables  advertisers  to  buy  the  new  Arthur  Hall,  general  manager.  These  four  youths  sued  the 
developed  new  type  faces,  make-  .’  ,  P*8e  unit  at  no  adm-  jjarm,  mechanical  superin-  newspaper,  following  the  arrest  and 

up  techniques  and  mechanical  'Odd  cost,  explained  Laurenw  l.  jgjjdent,  began  making  mechanic-  conviction  of  Milton  Babich  as  the 

procedures.”  Knott,  advertising  director.  How-  killer.  The  court  of  originaljurfr 

The  Sun-Times  expects  to  save  advertiseinents  will  gjujgj  revamping  135  chases  in  diction  dismissed  the  cases,  but  the 

an  average  of  eight  pages  of  ',®^,°"y  ds  ‘>^0  lines  composing  room.  Similarly,  appellate  judges  held  that  the  pk- 

white  paper  daily  under  its  new  ‘O'^'d^d  tne  tuiniiment  ot  require-  formers,  clips,  etc.,  on  the  ture  beneath  a  banner  fine  on  » 

format.  The  S-T  can  get  the  same  existing  contracts,  tie  p^g^sgs  j,ave  had  to  be  adjusted  sensational  murder  case  would  »*• 

amount  of  news  and  advertising  ddded.  accommodate  the  62Vi  inch  tract  the  reader  and  the  article  ^ 

content  into  84  pages,  under  the  Want  Ad  Page  Attractive  roll.  capable  of  conveying  the  meaniBI 

new  setup,  as  compared  to  96  An  S-T  advertiser  who  buys  a  The  Daily  News  is  retaining  its  ascribed  to  it  by  the  plaintiffs^ 

pages  when  the  paper  was  five  half  page  ad  formerly  used  500  Regal  8  point  body  type  on  9  that  they  were  suspects.  The  ques- 

columns  of  12 Vi  picas.  The  S-T  lines.  On  the  new  six-column  point  slug,  using  3  point  column  tion  of  reader  reaction  is  one  for  • 

has  a  standard  Midwest  cutoff  of  page,  he  will  have  to  buy  600  rules.  On  the  nine-column  classi-  jury  to  decide,  the  court  said. 
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Katz  Agency  Heads  View 
Birthday,  Firm  Growth 


By  Mather  C.  Wallis 

Perhaps  the  oldest  continuously 
operating  representative  organiza¬ 
tion  in  the  country.  The  Katz 
Agency,  has  another  claim  to  more 
than  passing  interest  this  month. 
Its  chairman  of  the  board,  George 
R.  Katz,  celebrated  his  80th  birth¬ 
day  May  21. 

In  a  reminiscent  mood,  Mr. 
Katz  relaxed  behind  his  dark  oak 
desk  and  recalled  for  Editor  a 
Publisher,  some  of  the  difficulties 
of  earlier  day  newspaper  space 
selling. 

There  were  too  many  papers 


reau  of  Advertising,  ANPA,  and 
the  American  Association  of  News- 
Paper  Representatives,  the  organi¬ 
zation  of  which  has  “resulted  in 
appreciation  and  respect  for  the 
business  the  representatives  are  in.” 

The  Katz  agency  got  into  broad¬ 
cast  representation  because,  Mr. 
Katz  explained,  when  radio  came 
along,  his  firm  wrote  to  its  pub¬ 
lishers  and  advised  them  to  get 
into  radio.  Many  did,  he  said,  and 
the  television  business  just  grew 
from  there.  “But”,  he  added,  “noth¬ 
ing  will  be  a  threat  to  newspapers. 


then,  he  said.  It  was  easy  to  start  They  have  an  established  place  in 


one.  All  you  needed,  he  continued, 
was  a  second-hand  press  and  a  lit¬ 
tle  money.  A  printer  made  $20  to 
$30  a  week  depending  on  his  in¬ 
dustry,  because  he  was  paid  per 
thousand  ems  of  type  set.  The 
field  is  not  so  overcrowded  today, 
he  stated,  and  radio  right  now  is 


the  economy. . . .  Cooperation  with 
the  Bureau  of  Advertising  can  re¬ 
sult  in  increased  efficiency  in  sell¬ 
ing  the  newspaper — still,  to  me, 
the  outstanding  selling  medium.” 

After  having  joined  the  Katz 
Agency  58  years  ago  (it  was 
founded  by  his  father  in  1888) 


the  same  state  as  the  earlier  George  R.  Katz  is  still  in  charge 


George  R.  Katz 

took  over  representation  of  his 
own  papers. 

George  R.  entered  the  business 


newspapers. 

Speaking  of  the  advertisers,  he 
said  there  used  to  be  a  lot  of  mail 
order  newspapers  with  very  little 
paid  circulation.  They  were  kept 
going  almost  completely  by  adver¬ 
tising,  and  a  lot  of  this  was  patent 
medicine  advertising.  There  was 
no  way  to  check  circulation  and 
no  government  authority  to  check 
advertising.  But,  he  continued, 
when  the  Pure  Food  and  Drug  Act 
was  adopted  many  patent  medicine 
advertisers  fell  by  the  wayside. 
This  was  a  contributing  factor  in 
the  demise  of  many  dailies,  this 
and  the  fact  that  a  lot  of  the 
papers  had  no  definite  field.  The 
only  way  they  could  survive,  he 
went  on,  was  to  get  together. 

Back  before  increased  order  tem- 
I«red  the  business,  Mr.  Katz  con¬ 
tinued,  space  buyers  vied  with  each 


27  Dailies  Join 
Bureau;  Total 
Members  L012 

A  new  all-time  high  member¬ 
ship  total  of  1,012  newspapers 
and  newspaper  organizations  has 
been  announced  by  the  Bureau  of 
Advertising,  ANPA. 

Twenty-five  members  represent¬ 
ing  27  newspapers  have  joined  the 
organization  since  the  last  an¬ 
nouncement  six  months  ago,  the 
Bureau  said.  The  new  members, 
which  represent  all  areas  of  the 
country,  as  well  as  Canada  and 
Hawaii,  are: 

Alexandria  (La.)  Town  Talk; 
Champaign  -  Urbana  (Ill.)  Cou¬ 
rier;  Du  Quoin  (Ill.)  Call;  Enid 
(Okla.)  Eagle  and  News;  Frank¬ 
lin  (Pa.)  News-Herald;  Garden 
City  (Kan.)  Telegram;  Glendale 
(Calif.)  News-Press;  Hilo  (Ha¬ 
waii)  Tribune-Herald. 

Independence  (Mo.)  Examiner; 
Kitchener  (Ont.)  Record;  Macon 
(Mo.)  Chronicle  -  Herald;  Mar¬ 
quette  (Mich.)  Mining  Journal; 
Mount  Pleasant  (Mich.)  Times- 
News;  Niagara  Falls  (Ont.)  Re¬ 
view;  Niles  (Ohio)  Times;  Nor- 


of  the  newspaper  end  of  the  tri-  in  1895  and  later  opened  a  Chicago  (Kan.)  Telegram 


partite  organization.  His  son  looks 
after  radio  and  television. 

Eugene  Katz,  G.  R.’s  son  and 
president  of  the  firm,  filled  us  in 
on  the  beginning  and  some  of  the 
myriad  workings  of  the  firm. 

Emanuel  Katz  founded  the  or¬ 
ganization  in  1888  as  an  outgrowth 
of  his  association  with  William 

Randolph  Hcarst.  Shortly  after  the  Katz  Agency  is  different  from  most  d:  J  CtrAcc: 

latter  got  out  of  college  his  fa-  representative  organizations.  It  has  OITOSS 


office  for  the  firm  followed  by  the 
opening  of  offices  in  San  Francisco, 
Kansas  City,  Atlanta,  Dallas,  Los 
Angeles  and  Detroit. 

Emanuel  died  in  1912  and 
George  R.  was  made  president,  a 
post  he  held  until  last  year  when 
he  became  chairman  of  the  board. 
According  to  Eugene  Katz  the 


Peekskill  (N.  Y.)  Star,  Poca¬ 
tello  Idaho  State  Journal;  Raton 
(N.  M.)  Range;  Robinson  (III.) 
News;  Tifton  (Ga.)  Gazette;  To- 
wanda  (Pa.)  Review;  Urichsville 
(Ohio)  Chronicle;  Walla  Walla 
(Wash.)  Union-Bulletin;  Wilming¬ 
ton  (Del.)  Sunday  Star. 


ther,  U.  S.  Senator  George  Hearst, 
gave  him  the  San  Francisco  Ex¬ 
aminer  to  run.  After  a  short  time 
the  younger  Hearst  decided  two 
things;  that  1)  he  could  sell  space 
for  his  Western  paper  in  the  East, 
and  2)  his  paper  should  have  a 
leased  wire  service  from  New 
York.  Both  were  unprecedented. 
Mr.  Katz,  who  was  then  business 
manager,  was  sent  to  New  York 


representative  organizations, 
three  separate  departments  for 
newspaper,  radio  and  television 
representation.  Up  until  1931  it 
dealt  strictly  with  newspapers,  but 
in  that  year  it  acquired  the  work 
of  station  WKY,  Oklahoma  City, 
as  part  of  a  service  to  publisher 
clients.  This  radio  operation  grew. 
Now  the  broadcast  clients  are  not 


Market  Growth 

San  Francisco  —  Growth  fac¬ 
tors  in  the  trading  areas  of  the 
new  California  members  of  the 
Ridder  newspaper  organization 
were  stressed  in  successive  lunch¬ 
eons  in  Los  Angeles  and  San 
Francisco. 

Background  of  the  reports  came 


other  to  cut  prices,  the  agencies  to  accomplish  these  two  objectives, 
were  out  to  get  all  they  could 
and  some  of  the  papers  ^nt  the 
tnith  a  little  when  the  conversa¬ 
tion  got  around  to  circulation.  But 
today,  he  said,  the  business  shows 


He  opened  an  office  in  the  old 
World  building  on  Park  Row  and 
in  the  morning  dug  up  news  for 
western  consumption  which  he 
sent,  over  a  wire  leased  for  an 


necessarily  connected  with  publish-  from  the  sixth  consumer  analysis 
ing  clients.  in  San  Jose  and  the  first  in  Long 

In  Chicago  and  New  York  the  Beach.  ((Editor  &  Publisher, 
three  selling  staffs  are  independent.  May  16,  page  18.) 


order  and  integrity.  In  the  past  50  hour  or  so,  to  the  Examiner.  In 
years  advertising  has  come  far  and  the  afternoon  he  sold  space. 


u  on  a  substantial  basis.  Rates 
are  established,  he  added,  and 
rate  cutting  is  an  exception. 

Asked  what  he  thought  of  pres¬ 
ent  day  solicitors,  Mr.  Katz  said 
that  today  a  man  must  know  what 


About  1887  he  saw  that  this  sell¬ 
ing  idea  was  good,  so  he  went  out 


with  three  separate  sales  managers. 
In  two  other  offices  the  sales  force 
is  divided  between  print  and 
broadcast,  and  in  the  remaining 
four  all  the  salesmen  work  on 
the  three  different  media. 

Mr.  Katz  said  that  his  firm  is 
now  fourth  in  radio  billings  and 


Herman  H.  Ridder,  Long  Beach 
publisher,  and  his  brother,  Jo¬ 
seph,  were  co-hosts  of  luncheons 
for  advertisers  and  agency  execu¬ 
tives. 

D.  Rollin  Martin,  general  ad¬ 
vertising  manager.  Mercury  News, 
presented  a  report  highlighting 


West  again  and  signed  up  virtually  tops  in  the  TV  field.  The  Chicago  the  factors  of  the  San  Jose  mar- 


all  the  West  Coast  papers — even 
many  in  the  same  town. 

It  wasn’t  long,  Eugene  Katz  says. 


is  selling,  how  it  is  produced  before  he  was  getting  fabulous 
*pd  what  it  will  do  for  the  adver-  commissions.  When  Hearst  got 
hsCT.  Today,  he  continued,  the  rolling,  he  had  all  those  papers, 
sdvertising  salesman  b  a  more  But  eventually  things  got  too 
totelligent,  better  educated  sales-  easy  and,  instead  of  selling  ad- 
®>n.  This  has  helped  the  business  vertbing,  people  came  to  buy  it. 
immeasurably — this  and  the  Bu-  Then,  Eugene  Katz  said,  Hearst 
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office  b  under  the  direction  of 
vicepresident  Sidney  L.  Katz, 
brother  of  George  R. 

Filling  in  some  information  on 
his  father,  Eugene  Katz  said  he, 
along  with  the  late  Ray  McKin¬ 
ney,  helped  found  the  AANR  and 
was  a  president  of  it.  He  is  also 
a  vicepresident  of  the  Oklahoma 
Publishing  Company. 


ket.  Extending  the  “half  our, dol¬ 
lars  do  grow  on  trees”  theme 
used  in  Mercury  News  promotion, 
gift  boxes  containing  samples  of 
the  agricultural  producb,  were 
distributed  to  guesb. 

Symbolic  of  the  new  industrial 
features  of  the  San  Jose  area,  the 
gift  box  included  a  miniature  Ford 
automobile. 


IS 
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Empire  Talent  Shows 
Show  Talent  For  Linage 


77  Pet  Rate  Press 
Ad  Influence  Tops 


Salt  Lake  City,  Utah — ^Three 
out  of  four  persons  here  rate  news- 


tors  line  up  do  not  normally  ad¬ 
vertise  in  the  local  newspaper.” 

The  president  of  Empire  Pro¬ 
ducing  was  unable  to  say  how 
many  local  newspapers  were  suc¬ 
cessful  in  converting  these  special- 


paper  advertising  as  the  medium  page  advertisers  into  regular  ad- 


By  Robert  B.  McIntyre 


Empire  Producing  Company, 
Kansas  City,  Mo.,  has  been  stag¬ 
ing  amateur  talent  shows  for  civic 
and  fraternal  organizations  for 
more  than  two  decades  and  in  so 
doing  has  simultaneously  raised 
the  curtain  on  plus  linage  for 
small-town  dailies  and  weeklies 
throughout  the  U.  S.  and  Canada. 

Last  year,  for  example.  Empire’s 
talent  shows  showed  quite  a  talent 
for  digging  up  linage.  The  firm 
spent  $99,534  for  full-page  and 
double-page  ads  in  newspapers  in 
1,565  towns  in  which  its  “home 
talent”  shows  were  presented  for 
the  benefit  of  some  local  organi¬ 
zation. 

“This,”  George  W.  De  Haven, 
Jr.,  Empire’s  president  and  owner, 
told  Editor  &  Publisher  this 
week,  “does  not  include  the  money 
we  paid  these  newspapers  for 
printing  tickets,  programs,  and  im¬ 
printing  play  dates  on  our  posters. 

Spends  $63.57  Average 
“In  the  five  years  from  1948 
through  1952,”  he  continued,  “we 
spent  $610,687.20  for  newspaper 
space.  That’s  better  than  $100,000 
a  year.  In  some  towns  we  play,  the 
cost  of  a  page  runs  as  high  as  $500, 
in  others  a  page  can  be  bought 
for  $30  or  $40.  But  our  national 
average,  based  on  about  3,000 
small  towns  we  hit,  is  $63.57. 

While  Empire  tries  to  adver- 
itse  in  all  towns  in  which  it  puts  on 
a  show,  Mr.  De  Haven  said  that 
some  small-town  newspapers’  page 
rates  are  too  high  to  permit  re¬ 
selling  the  space;  that  still  other 
newspapers  have  policies  against 
the  re-sale  of  space  purchased. 
That  helps  explain  why,  out  of 
som“  3,000  towns  played  last  year, 
only  1,565  shared  in  Empire’s  ad¬ 
vertising  dollars. 

According  to  Mr.  De  Haven, 
who  during  his  high  school  days 
had  a  newspaper  delivery  route; 
later  studied  dramatics  and  jour¬ 
nalism  but  chose  the  former  in  the 
belief  that  there’s  little  difference 
between  newspapering  and  show 
business,  his  company  works  on 
the  premise  that  “there’s  enough 
talent  in  any  town  to  put  on  a 
mighty  convincing  show.” 

Folks  Become  ‘Actors’ 

When  an  Empire  “home  talent” 
show  comes  to  town,  people  whose 
usual  occupations  do  not  permit 
expression  of  entertainment  talent 
(store  clerks,  housewives,  farmers, 
teachers,  etc.)  have  the  opportu¬ 
nity  to  experience  the  thrill  of 
“trodding  the  boards”  in  a  musical 
show. 

By  agreement  with  various  civic 
and  fraternal  groups  (Rotar>’, 
Chamber  of  Commerce,  Parent- 


Teacher  Associations,  Kiwanis, 
women’s  clubs.  Elks,  etc.).  Empire 
stages  one  show  in  interested 
towns  throughout  the  year;  recruits 
performers  in  the  town  in  which 
the  show  is  scheduled. 

Supplies  the  ‘Works’ 

Empire  Producing  employs 
about  450  people  to  create  shows 
and  maintain  the  organization  and 
when  it  signs  up  to  do  a  show  it 
supplies  the  “works” — script,  direc¬ 
tors,  costumes  and  promotion 
know-how. 

Of  its  total  staff,  200  are  women 
experts  in  directing  and  staging 
these  productions;  are  capable  of 
organizing  the  entire  event  so  it 
will  be  possible  for  the  local  spon¬ 
soring  organization  to  make  a 
profit  for  some  worthwhile  cause. 

Showman  De  Haven  pointed  out 
that  only  women  directors  are 
employed.  Reason:  They  get  more 
cooperation;  are  generally  met  at 
the  railroad  station  or  local  airport 
by  a  group  of  males  only  too  glad 
to  carry  the  luggage. 

As  explained  by  Mr.  De  Haven, 
the  buying  and  re-selling  of  adver- 


with  greatest  influence  on  their 
buying  habits,  according  to  the 
1953  Consumer  Analysis  Survey 
made  for  the  Salt  Lake  Tribune 
and  Deseret  News. 

Percentagewise,  newspapers 
scored  77.63  to  the  question: 


vertisers  after  the  show  had  left 
town.  He  did  say,  however,  that 
both  the  local  newspaper  and  the 
participating  advertisers  expressed 
general  satisfaction  with  this  type 
of  advertising  of  the  talent  shows. 

Some  idea  as  to  the  success  of 


“Which  type  of  advertising  influ-  Empire’s  overall  operation  can  be 


ences  your  buying  most?”  Second 
highest  score  was  24.63%  with  the 
third  medium  11.81%,  the  fourth 
2.14%  and  the  fifth  .65%.  The 
question  covered  newspaper,  direct 
mail,  radio,  TV  and  billboard  ad¬ 
vertising  but  relative  standings  of 
each  were  not  listed. 


collected  from  any  one  production 
is  used  to  pay  for  the  cost  of  the 
advertising  space. 

“Any  profit  derived  from  adver¬ 
tising,  Mr.  De  Haven  said,  “is  used 
to  defray  expenses  so  that  ticket 
sales  can  be  clear  profit.  Thus  none 
of  the  ad  dollars  leaves  town  but 
rather  are  plowed  back  into  the 
community  in  the  form  of  payment 
for  expenses.” 

Mr.  De  Haven  noted  that  while 
his  lady  directors  always  offer  to 
buy  space  at  the  local  rate,  there 
have  been  cases  where  the  news- 


seen  in  the  Empire  Globe  Trotter, 
a  weekly  newsletter  published  “for 
the  inspiration  and  edification”  of 
Empire  workers. 

Directors  turning  in  the  highest 
gross  “takes”  are  awarded  vacation 
trips  and  other  prizes  by  Empire 
Producing.  These  grosses  are  re¬ 
ported  weekly  in  the  Globe  Trotter 
and  act  as  goads  to  other  memben 
of  the  Empire  team.  Some  recently 
reported  “takes”  which  include  the 
revenue  from  advertising,  ticket 
sales  and  other  promotions:  $4,- 
584.93;  $3,231;  $2,293.  Of  these 
totals.  Empire  and  the  sponsoring 
organization  went  halves. 

Which  all  goes  to  Indicate  that, 
with  the  exception  of  newspaper¬ 
ing,  there’s  no  business  like  show 
business. 


Parents  Can  Learn 


paper  space  was  purchased  “at  a  What  Students  Buy 
little  less”  because  the  publisher  Calif.  —  Parents  who 

took  into  consideration  the  chan-  vvonder  where  college  students 

tising  in  the  local  newspaper  is  one  table  aspects  of  the  show.  end  n^u^h  money  can  learn 

of  the  many  chores  of  Empire  s  Comnienting  on  the  number  of  ^  looking  over  a  20-page  booklet 
^  advertisers  buying  space  from  Ern-  prepared  by  the  advertising  stu- 

The  director  contacts  the  news-  p.re  directors,  the  showman  said  j^nts  at  San  Jose  State  College, 

paper;  Mr.  De  Haven  told  E&P,  there  are  an  average  of  46  adver 


“explains  her  purpose  in  town  and 
buys  a  page  or  double-page  at  the 
local  rate.  She  then  re-sells  this 
space  in  variously-priced  space 
units  (see  cut)  to  local  advertis¬ 
ers.” 


The  survey,  made  for  the  Spar¬ 
tan  Daily,  reports  a  $10,000,000 
college  market  here.  The  study 
won  the  Northern  California 
Alpha  Delta  Sigma  trophy  for  ex¬ 
cellence  in  an  advertising  project. 

The  6,264  students— 789  mar- 


pire’s  directors  goes  into  the  gross  weekly  or  yearly  contracts  with 
proceeds  of  the  show  and  is  divided  their  paper  rarely  go  in  on  these 
equally  between  Empire  and  the  special  pages.  Off  hand.  I’d  esti- 
sponsoring  organization.  About  25  mate  that  between  80  and  90  per 
to  33  per  cent  of  the  total  revenue  cent  of  the  advertisers  our  direc- 


tisers  on  a  full  page;  92  on  a  dou¬ 
ble  spread. 

“For  the  most  part,”  Mr.  De 
Haven  explained,  “these  advertisers 
consist  of  merchants  who  do  not 
ordinarily  advertise  in  the  local 
Ad  revenue  taken  in  by  Em-  newspaper.  Most  merchants  with  ried— spenr^$7  M 1  276  and  staff 

.u  . . .  faculty  the  balance,  the  survey 

reports.  The  student  breakdown 
on  a  monthly  basis  is:  for  snacks, 
$34,201;  tobacco,  $20,358;  movies. 
$23,302;  dancing  $12,277;  outings, 
$22,175;  hobbies,  more  than  $3,- 
000,  with  photo  supplies  taking 
$5,000  of  the  total,  and  for  sports 
events,  plays,  books,  magazines, 
etc.,  $16,287  monthly. 

The  annual  totals  are  on  the 
basis  of  nine  months  per  student. 
Clothes  take  $1,243,549  yeariy; 
services,  $1,127,954;  jewelry,  flow¬ 
ers  and  dining  out,  $701,571;  gro¬ 
ceries,  $1,258,308;  drugs  and  sun¬ 
dries,  $225,504. 
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How  Empire  raises  curtain  on  pins  linage. 

EDITOR 


Fifth  Western  Tour 

The  San  Francisco  (Calif-) 
Chronicle  will  entertain  23  Eastern 
advertising  executives  for  a  fifth 
annual  visit  to  the  San  Francisco 
Bay  Area.  The  four  day  trip, 
starting  June  3,  is  to  give  the 
guests  a  view  of  the  growth  and 
an  understanding  of  the  Bay  Area 
and  its  role  as  a  market  in  the 
development  of  the  West. 
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The  Advertiser  and  The  Newspaper  Market  "  the  folder  is  now  in  the 

i— hands  of  the  1,012  daily  news. 

papers  which  comprise  the  mem- 

Daily  Tool  Show  Nets  Mr.  Coughlin  stressed  that  the 

^  ^  M  »  power  tool  show  was  particularly 

Id  ^  J¥ successful  in  increasing  linage  from 

%J¥  local  hardware  stores.  'The  Cour- 

ant  has  for  many  years  published 

First  show  of  its  kind  ever  “We  carried  a  total  of  almost  a  weekly  building  section  which 
sponsored  by  a  local  newspaper —  15,000  lines  of  advertising  on  has  produced  an  average  of  ten 
a  power  tool  show  at  which  the  power  tools  during  the  week,”  said  pages  of  local  advertising  weekly 
wares  of  seven  leading  manufac.  Mr.  Coughlin.  “1  can  safely  say  — chiefly  from  builders  and  real 
turers  were  demonstarted  before  an  that  every  bit  of  this  was  new  estate  firms,  although  some  of  our 
enthusiastic  crowd  of  more  than  business.  We  are  very  pleased  with  hardware  and  lumber  accounts  are 
5,000  hobbyists  and  home  crafts-  the  results  of  this  show  and  are  regular  advertisers  in  this  section.” 
men — was  pronounced  a  “terrific  now  considering  plans  for  a  ‘do-it-  “The  power  tool  show  provided 

yourself  show  in  the  Fall.”  an  opportunity  long  sought  by  a 


MERCHANDISING 


iw  considering  plans  for  a  ‘do-it-  “The  power  tool  show  provided 
lurselF  show  in  the  Fall.”  an  opportunity  long  sought  by  a 

Part  of  Nation-Wide  Drive  number  of  our  local  hard- 

~  ,  ,  ware  stores — the  chance  to  partici- 

The  resounding  succe^  of  the  ^  major  local  merchandis- 


hit”  by  participating  manufacturers,  Courant’s  power  tool  show  lent  backed  bv  laree^ 

?'coShlir;d^"erti5inrd^^^^^^^^  further  impetus  to  a  current  nation-  n/^spaper  advertising  by  both 

L  rrorn  I  hT  manufacturer  and  retailer,”  Mr. 

the  Hartford  (Conn.)  Courant,  re-  sparked  by  the  Bureau  of  Adver-  rnnohim  cairt 

vealed  last  week.  tising,  ANPA — aimed  at  more  ag- 


mv  V. Kcu  uy  iiic  ouicau  oi  /\uvcr-  Poiichlin  said 

vealed  last  week.  tising,  ANPA — aimed  at  more  ag- 

The  show  was  labeled  a  smash  gressive  advertising  by  manufac-  Power  Tool  Linage  Upped 
hit  by  the  advertising  departrnent  turers  and  retailers  exploiting  the  Enthusiastic  comments  about  the 
of  the  Courant,  which  organized  lucrative  and  fast-growing  do-it-  show  also  came  this  week  from 
and  sponsored  the  affair  during  the  yourself  market.  other  members  of  the  Couranfs 

week  of  May  4.  The  history  mak-  The  drive  was  kicked  off  recently  advertising  staff  and  from  attend¬ 
ing  event  produced  15,000  lines  of  with  the  unveiling  of  a  new  folder  ing  demonstrators  and  retailers, 
new  linage  for  the  newspaper  dur-  design  by  the  Bureau  for  presen-  Reports  Howard  Palmer,  the 
ing  the  week.  tation  by  newspapers  to  all  types  Courant’s  retail  advertising  man- 

Frce  Space  of  local  stores  carrying  the  kinds  of  ager:  “Our  local  hardware  ac- 

Conceived  early  last  March,  the  merchandise  bought  by  “Mr.  and  counts  have  not  normally  adver- 

show  was  held  in  the  first  floor  M*'®-  Do-It-Yourself.”  (E&P,  May  tised  power  tools  in  the  past,  ex¬ 
auditorium  of  the  Courant’s  new  Page  23.)  cept  for  one  or  two  stores  who  ran 

building,  where  free  space  was  Entitled  “Do-It-Yourself  Is  The  such  an  ad  once  or  twice  a  year, 

provided  to  the  nation’s  top  power  Open  Door  To  More  Than  $75  I  believe  that  the  public  interest 
tool  manufacturers,  who  were  in-  Prom  Every  Household  In  Your  shown  in  power  tools  at  the  show 
vited  to  install  their  equipment  and 
bring  along  demonstrators.  Space 
was  limited  to  manufacturers 
alone,  although  each  manufacturer 
displayed  a  sign  listing  names  of 
retailers  handling  his  merchandise. 

The  show  was  held  continuously 
from  2  to  9  p.m.,  Monday  through 
Friday,  and  from  10  a.m.  to  6 
p.m.  Saturday. 

The  seven  manufacturers  who 
took  part  in  the  show  were:  Delta 
Power  Tools  Division  of  the  Rock¬ 
well  Manufacturing  Co.,  Pitts¬ 
burgh,  Pa.;  the  Skil  Corporation, 

Chicago;  De  Walt,  Inc.,  subsidiary 
of  the  American  Machine  and 
Foundry  Corporation,  Lancaster, 

Pa.;  Black  and  Decker  Manufac¬ 
turing  CIo.,  Towson,  Md.;  Porter 
Cable  Machine  Co.,  Syracuse, 

N.  Y.;  Stanley  Electric  Tools  Divi¬ 
sion  of  Stanley  Works,  of  New 
Britain,  (Tonn.;  and  Magna  Engi-  . 
ncering  Corporation,  Menlo  Park, 

Calif. 

Run  National  Ads 
Five  out  of  these  seven  manu¬ 
facturers  ran  their  own  ads  at  na¬ 
tional  rates  in  the  Courant  during 
^  week  of  the  show.  This  na¬ 
tional  space  totaled  over  7,0(X) 
lines  of  advertising,  Mr.  Coughlin 
reported.  In  addition,  27  local  re- 
toUers  and  wholesalers--ranpng  PUBLISHER’S  CLASSIFICATION  award  of  the  Women’s  Adver- 
om  hardware  store  aiw  lumber  Using  Club’s  St.  Lonb  exhibit  of  advertbing  was  presented  last  week 
yar^,  to  banks,  service  firms,  and  ^  Margaret  Miller  (left)  of  the  St  Loub  (Mo.)  Globe-Democrat  by 
a  big  local  department  store —  Martha  Moore,  exhibit  chairman.  Award  was  won  for  showi^  the 
bought  more  than  7,000  lines  of  historic  growth  of  the  Globe-Democrat  as  an  adequate  ad  medium  in 
local  advertising  to  tie  in  with  die  St  Louis  area  for  more  than  100  years.  Six  paneb  were  used  to 
manufacturers’  ads  and  thp  power  trace  styles  of  ads  from  early  page  one  box  notices  to  present  day  roto- 
tool  show.  coki  sections. 
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Film  Shows  NBC's 
Merchandising  Plan 

National  Broadcasting  Com¬ 
pany’s  merchandising  service  now 
involves  the  cooperation  of  182 
radio  network  affiliates  and  65 
television  stations,  according  to  a 
sound  slide  color  film  put  out  by 
NBC  as  a  review  of  1952’s  mer¬ 
chandising  activities. 

The  22-minute  presentation,  for 
showing  to  sponsors,  gives  the  re¬ 
sults  of  the  web’s  merchandising 
department  since  December  31, 
1951,  when  $500,000  was  given 
over  for  the  merchandising  effort. 

Theme  of  the  show  is  that  only 
a  network  has  the  means  at  hand 
for  an  effective  merchandising 
service  due  to  its  affiliated  sta¬ 
tions  and  their  establishment  of 
local  operations. 

The  film  also  shows  the  12 
NBC  merchandising  districts  and 
cites  that  83  clients  have  utilized 
the  service  so  far. 

deeply  impressed  these  retailers, 
and  I’m  confident  that  we  will  have 
more  power  tool  advertising  in  the 
future.” 

Reports  Arnold  Kupper,  adver¬ 
tising  promotion  manager  of  the 
Courant:  “The  show  served  the 
additional  and  important  purpose 
of  demonstrating  to  power  tool 
manufacturers — none  of  whom  ad¬ 
vertise  regularly  in  newspapers  at 
present — the  tremendous  impact  of 
the  type  of  large-space  newspaper 
advertising  campaign  based  on  the 
manufacturers’  own  ads  plus  re¬ 
tailer  tie-ins — which  preceded  and 
accompanied  the  show  and  which 
produced  those  big  crowds  of 
praspects  and  customers.” 

Retailers  Report  Gains 

Among  favorable  comments 
from  local  retailers  about  sales 
results  secured  by  the  show  was 
this  one  from  a  spokesman  for 
G.  Fox  &  Co.,  the  largest  depart¬ 
ment  store  in  Hartford  and  south¬ 
ern  New  England,  which  handles 
almost  all  of  the  power  tool  lines 
demonstrated  at  the  show: 

“Although  we  were  extremely 
interested  and  happy  to  partici¬ 
pate  in  the  Courant’s  power  tool 
show  when  the  plans  were  first  re¬ 
vealed,  the  response  and  interest 
have  been  so  great  that  we  were 
more  than  pleased  and  very  en¬ 
thusiastic  over  the  results. 

“G.  Fox  &  Co.  has  obtained  a 
great  many  direct  leads  through 
our  representative  in  attendance  at 
the  show.  We  feel  the  educational 
and  instructive  character  of  this 
demonstration  show  was  one  of  the 
major  keys  to  its  success.” 

Stanley  Primack,  manager  of 
Hurwit’s,  one  of  Hartford’s  largest 
hardware  stores,  declared:  “Tliis 
show  was  a  terrific  idea.  We  can  al¬ 
ready  attribute  two  major  sales  to 
it.  One  sale  was  a  Delta  shop  for 
$278.80.  The  other  was  a  saw- 
jointer  combination  for  $309.95. 

(Continued  on  page  20) 
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Market  Research 
Has  Five  Principles 

The  five  basic  principles  in  sound 
marketing  research,  according  to 
Ed  Fein,  managing  director  of  the 
Research  Co.  of  America,  are:  I) 
Proper  appraisal  of  problems.  2) 
Careful  analysis  of  approaches,  3) 
Sound  interpretation  of  findings, 
4)  Practicable,  economic  solutions, 
and  5)  Guidance  in  attaining  end 
results. 

These  principles,  defined  in  a 
slide-film  presentation  called  Re¬ 
search  Follies  of  1953  given  at  the 
annual  conference  of  the  Ameri¬ 
can  Marketing  Association,  are 
contained  in  a  booklet.  Research 
with  A  Practical  Accent,  just  re¬ 
leased  by  the  New  York  head¬ 
quarters  of  the  research  organiza¬ 
tion. 


One  New  York  Daily 
Schedules  Ad  Boost 


MEN  IN  MENNEN  NEWS.  Prominent  among  celebrants  as  The 
Mennen  Co.  opened  its  new  plant  in  Morristown,  N.  J.,  were  (left  to 
right):  David  P.  Agnew,  Bureau  of  Advertising,  ANPA;  Louis  P. 
Thebault  advertising  manager,  the  Morristown  (NJ.)  Record;  and 
Leonard  V.  Colson,  Mennen’s  advertising  manager.  They  are  shown 
reading  a  special  20-page  section  published  by  the  Record. 

N.J.  Daily  Helps  Welcome 
Mennen  Into  Community 


Good  example  of  a  newspaper’s 
getting  smack  into  the  middle  of  a 
company’s  community  relations 
program  is  the  Morristown  (N.  J.) 
Daily  Record’s  co-sponsorship  with 
the  Mennen  Company  of  Morris¬ 
town’s  First  Annual  Bicycle  Safety 
Parade  (E&P,  April  4,  page  17). 

The  parade,  viewed  by  2,000 
spectators,  marked  the  finale  of 
“Welcome  Mennen  Week”  (May 
11-16),  set  aside  by  the  community 
to  help  Mennen  formally  open  its 
new  plant  and  to  take  its  place  as 
a  new  neighbor  of  the  Morristown 
area. 

20-Page  Mennen  Section 
A  contributing  factor  to  the  suc¬ 
cess  of  Mennen’s  community  rela¬ 
tions  program  was  a  20-page  Men¬ 
nen  section  published  by  the  Rec¬ 
ord  which  gave  complete  data  on 
the  new  plant  plus  a  complete 
schedule  of  activities  to  be  held 
during  the  week. 

The  special  section,  published  on 
the  Saturday  preceding  the  Monday 
on  which  Mennen  Week  was  sched¬ 
uled  to  start,  contained  3,400  lines 
of  paid  advertising  purchased  by 
contractors,  sub-contractors,  sup¬ 
pliers,  architects  as  well  as  by  local 
firms  who  used  their  respective 
space  to  convey  words  of  welcome 
to  Mennen. 

Low  Production  Cost 
According  to  Louis  P.  Thebault, 
Record  advertising  director  (see 
cut),  the  section  was  put  into  the 
works  last  Fall;  was  produced  at 
small  cost  from  editorial  matter 


and  photographs  contained  in  a 
press  kit  supplied  by  Kenyon  & 
Eckhardt,  Inc.,  Mennen’s  advertis¬ 
ing  agency. 

Biggest  saving  was  recorded  on 
the  engraving  side  of  the  ledger, 
Mr.  Thebault  told  Editor  & 
Publisher,  “because  we  reproduced 
all  pictures  used  in  the  section 
from  plastic  plates  made  on  our 
Fairchild  Scan-A-Graver.” 

Eighteen  prizes,  including  four 
bicycles  donated  by  Sears  Roe¬ 
buck  Co.,  were  awarded  to  the 
best  entries  in  the  bicycle  parade. 
Sears  advertised  the  prizes  in  reg¬ 
ular  editions  of  the  Record  in  ad¬ 
vance  of  the  parade. 

On  the  Monday  following  the 
week-long  celebration,  Mennen 
purchased  a  full-page  in  the  Rec¬ 
ord  to  thank  the  people  of  Morris¬ 
town  for  rolling  out  the  red  car¬ 
pet. 

Both  the  Mennen  Company  and 
its  ad  agency  are  agreed  that  suc¬ 
cess  of  the  community  program 
was  in  large  measure  due  to  the 
Record’s  Mennen  section. 

Doily  Runs  Ad 

Minneapolis — A  full-page  ad, 
boosting  Minnesota  as  a  vacation 
land,  appeared  in  three  newspa¬ 
pers  this  week  sponsored  by  the 
Minneapolis  Star  and  Tribune  as 
a  public  service  to  10,000  vaca¬ 
tion  spots  of  that  state.  The  ad 
appeared  in  the  Chicago  Tribune, 
Des  Moines  (la.)  Sunday  Regis¬ 
ter  and  the  Minneapolis  Sunday 
Tribune. 


The  New  York  Journal-Ameri- 
can,  effective  August  17,  will  raise 
local  and  national  advertising  rates, 
but  will  rescind  the  hike  if  the 
newsstand  price  is  boosted. 

National  rates  will  be  upped  10c 
a  line  for  daily  insertions  and  five 
cents  on  Sunday.  Local  rates  will 
be  three  cents  more  daily  and  one 
on  Sunday. 

Advertising  directors  for  New 
York’s  Herald  Tribune,  News, 
Post,  Times  and  World-Telegram 
and  Sun  say  there  are  no  plans  in 
the  works  for  increasing  the  ads 
rate  of  their  papers.  Warren  Kelly, 
advertising  director  for  the  New 
York  Daily  Mirror,  a  Hears!  paper 
as  is  the  Journal-American,  had 
“No  comment  whatsoever”. 

■ 

J.  A.  Kemey  Retires 
From  Trenton  Times 

Trenton,  N.  J.  —  Joseph  A. 
Kerney,  advertising  director  of  the 
Trenton  Times,  retired  June  1.  A 
brother  of  the  late  publisher. 
Judge  James  Kerney,  he  will  be 
65  in  October. 

Mr.  Kerney  is  succeeded  by 
John  P.  Callahan,  Jr.,  assistant 
business  manager  and  classified 
advertising  manager.  CAM  duties 
will  be  taken  over  by  John  H. 
Clark,  who  has  been  an  assistant 
in  that  department. 

Mr.  Kerney  has  been  with  the 
Times  29  years.  He  will  continue 
as  a  director  of  the  company 
■ 

'Big  Three'  Meet 

A  second  exploratory  meeting 
involving  representatives  of  adver¬ 
tising’s  “Big  Three” — the  Federal 
Trade  Commission,  the  Association 
of  National  Advertisers  and  the 
American  Association  of  Advertis¬ 
ing  Agencies — was  held  in  Wash¬ 
ington,  D.  C.,  last  week  to  discuss 
plans  for  a  closer  working  relation¬ 
ship  among  the  advertising  fra¬ 
ternity.  An  earlier  meeting  had 
been  held  in  New  York  at  the  re¬ 
quest  of  the  FTC. 
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50/000  Lines 
And  Loads  of 
Dealer  Goodwill 

Temple,  Tex.  —  The  Temph 
Daily  Telegram  sparked  a  pro¬ 
motion  recently  that  increased  its 
linage  by  more  than  50,000  in 
three  days. 

Basis  for  the  campaign  was  a 
cooking  school  jointly  sponsored 
by  the  newspaper  and  the  Texas 
Power  and  Light  Co.,  but  the 
stunt  was  called  a  “Kitchen  Car¬ 
nival.” 

The  Telegram  published  a  16- 
page  section  crammed  with  ads. 
Production  costs,  including  teaser 
ads  that  launched  the  Kitchen 
Carnival,  were  split  between  the 
newspaper  and  TP&L. 

Fifteen  of  the  16  appliance 
dealers  in  town  participated  with 
a  minimum  of  a  page  in  the  spe¬ 
cial  section.  Most  of  them  went 
well  over  that  minimum  in  addi¬ 
tion  to  running  ads  for  several 
days  preceding  the  carnival. 

Since  most  of  them  agreed  in 
advance  to  participate,  there  was 
no  imposition  on  the  Telegram's 
advertising  staff,  no  extra  calls 
and  individual  selling  tasks.  Most¬ 
ly  it  was  a  matter  of  picking  op 
copy  from  the  dealers. 

A  special  feature  was  inclusion 
of  grocery  stores. 

“We  wrote  almost  all  of  the 
national  food  advertisers  and 
their  acceptance  was  gratifying," 
said  Stanley  Campbell,  advertis¬ 
ing  manager  of  the  Telegram. 
“However,  we  did  not  want  to 
cut  the  pie  too  many  ways  so  we 
limited  the  number  of  stores  par¬ 
ticipating  to  four.” 

The  grocers  got  into  the  ad 
this  way:  For  every  woman  who 
attended  the  Kitchen  Carnival 
there  was  a  door  prize.  The  wom¬ 
en  received  a  certificate  at  the 
door  of  the  auditorium  where  the 
school  was  being  held,  but  to  re¬ 
ceive  the  prize  they  had  to  go  to 
one  of  the  grocery  stores  men¬ 
tioned  on  the  certificate.  The 
Telegram  specified  that  the  stores 
had  to  run  an  ad  in  the  special 
section  in  addition  to  their  regu¬ 
lar  weekly  ad.  Food  products 
were  the  prizes. 

The  promotion  was  so  arranged 
that  it  increased  floor  traffic  to 
the  appliance  stores,  too.  In  or¬ 
der  to  attend  the  Kitchen  Carnival, 
the  women  had  to  sign  up  in  one 
of  the  stores.  The  Telegram 
printed  5,000  entry  blanks,  but 
before  the  show  was  over  many 
of  the  dealers  were  asking  for 
more  blanks  to  meet  the  demand. 

“We  made  one  mistake  which 
we  will  correct  next  year,”  Mr. 
Campbell  said.  “That  was  taking 
up  the  entry  blanks  at  the  start 
of  the  show.  What  happened  was 
that  a  few  of  the  women  came  in. 
got  their  entry  in  the  pot,  and 
then  left.  Next  year  we  will  wait 
until  after  the  performance  and 
take  up  the  tickets.” 
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Ice  Cream  Topped  with 

II  Brand  Names 


Frozen  fruits,  canned  nuts,  home-made 
sauces... no  end  to  the  brand-name  possibilities 
when  you  start  lining  up  the  ingredients 
for  ice  cream  toppings.  And  so  it  goes,  recipe 
after  recipe  in  tbe  Plain  Dealer,  item 
after  item  that  could  be  bought  by  brand  name. 
Why  not  tie  in  with  this  tasty  market?  Make 
sure  yours  is  the  brand  bought  by  home 
economist  Helen  Robertson’s  faithful  following 
...the  women  of  Cleveland  and  the  26 
adjacent  counties  as  well!  The  Plain  Dealer 
is  just  the  dish  for  your  food 
advertising . . .  look  into  the  PD  today. 


HOW  MUCH  OF  THIS  BUSINESS  ARE  YOU  GETTING? 

(  Cleveland)  26  Adjacent 

Cuyahoga  Cy.  County  Area* 

Food  Sales . $487,941,000  $376,096,000 

'Akren,  CantoH,  YouHgslou  H  utt  included.  Figures  —  Sates  Management  Surrey,  May,  l9Si 


\  PLAIN  DEALER 


Cleveland's  Home  Newspaper 

Cresmer&  Woodward,  Inr., 

New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 
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The  Advertiser  and  The  Newspaper 


Dailies  Get  Cain  Schedule 
Because  of  *Lower  Cost* 


Cambridge,  Mass. — B  e  c  a  u  s  e 
“newspapers  permit  us  to  reach 
the  customer  at  a  lower  effective 
cost  than  any  other  medium  we 
have  tried,”  the  John  E.  Cain  Co. 


CAMPAIGN  ROUNDUP 


is  relying  on  75  New  England  and 
New  York  newspapers  to  carry 
the  sales  burden  for  Cain’s  master- 
mix  mayonnaise. 

More  than  half  of  a  six-figure 
ad  budget  will  be  devoted  to  space 


in  60  New  England  and  15  New 
York  dailies.  Copy  (via  Chambers 
and  Wiswell)  will  feature  the  “new 
and  improved”  mayonnaise  devel¬ 
oped  at  the  Cain  factory  here. 

According  to  Jack  Myers,  agency 
account  executive,  the  75  sched¬ 
uled  newspapers  give  the  company 
as  close  to  100  per  cent  coverage 
of  the  area  as  possible.  The  cam¬ 
paign,  he  said,  will  hit  hard  until 
Labor  Day,  with  “holding”  adver¬ 
tising  running  for  the  remainder 
of  the  year. 

Linage  will  vary,  the  agency  man 


”0kay,  Jones.  I  see  how  we  tan  sew  up  the  whole  Iowa 
market  with  the  Des  Moines  Sunday  Register!” 


You’ll  never  have  to  needle  advertisers  into  admitting  that  the 
number  one  easy  way  to  bag  the  rich  Iowa  market  is  through 
the  Des  Moines  Sunday  Register! 

Their  advertising  proves  it. ..has  made  the  Des  Moines 
Sunday  Register  6th  among  all  Sunday  papers  in  General 
advertising  linage  in  1932. 

You  can  be  sure  this  fact  means  the  Des  Moines  Sunday 
Register  gets  results!  And,  why  shouldn’t  it?  It’s  a  genuine 
statewide  sales  stimulator. .  .the  big  reading  event  of  the  week 
for  2  out  of  3  of  all  Iowa  families.  Coverage  in  83  out  of  Iowa’s 
99  counties  is  a  remarkable  50%  to  100%... in  9  more  it’s  a 
high  40%  to  49%.. .and  not  less  than  21%  in  the  few  others. 

That  gets  you  the  cream  of  both  parts  of  this  lush  four  billion 
dollar  double-header  market:  farm  families  who  are  the  world’s 
best  money-makers... and  city  folks  who  outspend  even  big 
Philadelphia,  Boston  or  San  Francisco.  Milline  rate,  $1.88. 

The  Des  Moines  Registehamd Tribune 


ABC  Circulation  September  30,  1952:  Daily,  369,807 — Sunday,  533,204 


noted,  with  a  peak  of  6,000  lines 
over  a  three-month  period  in  major 
markets  and  a  low  of  1,300  lines 
for  the  same  period  in  the  smaller 
areas.  Class  “B”  markets  will  get 
about  3,500  lines  for  the  three 
months. 

While  largest  insertions  will  be 
run  on  Thursdays  and  Fridays, 
Cain  plans  to  run  the  smaller  ads 
during  the  earlier  part  of  the  week 
to  prevent  copy  from  being  buried 
in  the  mass  of  food  copy  that  runs 
every  weekend.  In  addition  to  the 
Summer  campaign,  Cain  will  use 
special  insertions  for  pre-holiday 
appeal. 

Curtis  L.  Kehew,  vicepresident 
of  Cain  Company,  which  also  uses 
radio-TV  and  women’s  magazines 
on  a  regional  basis,  this  week  laud¬ 
ed  newspapers:  “Newspapers,”  he 
declared,  “permit  us  to  reach  the 
customer  at  a  lower  effective  cost 
.  than  any  other  media  we  have 
tried.” 

Dentyne  Gum,  Cheerios 
Stick  Together  in  Drive 

Sunday  comic  sections  of  94 
leading  newspapers  will  be  used 
next  month  as  part  of  the  “greatest 
chewing  gum  advertising  campaign 
in  history,”  featuring  a  premium 
offer  of  a  five-cent  package  of  Den¬ 
tyne  chewing  gum  free  with  the 
purchase  of  a  special  package  of 
Cheerios  cereal,  to  be  inaugurated 
nationally  by  American  Chicle  Co. 
and  General  Mills  Inc. 

Network  radio-TV  and  spot  an¬ 
nouncements  will  also  be  used. 

Flo-Ball  Pen  Penetrates 
East  Coast  Market  Areas 

Penetrating  Eastern  markets 
for  the  first  time  with  its  retrac¬ 
table  ballpoint  pen,  Flo-Ball  Pen 
Corp.,  San  Gabriel,  Calif.,  this 
week  opened  another  of  its  city-by¬ 
city  campaigns  (via  BBD&O)  in 
Boston,  Baltimore  and  Washing¬ 
ton,  D.  C. 

During  a  two-week  period,  Flo- 
Ball  will  use  280-line  and  800-line 
ads  in  five  metropolitan  dailies  in 
the  three  cities;  will  air  246  one- 
minute  spots  on  10  radio  and  seven 
TV  stations. 

Third  in  the  pen  company’s  in¬ 
troductory  campaigns  on  behalf  of 
its  retractable  line  since  last  Octo¬ 
ber,  these  local  splashes  are  to  pre¬ 
cede  an  Eastern  regional  campaign 
similar  to  that  which  was  instituted 
recently  on  the  West  Coast  in  the 
wake  of  local  newspaper  and  radio- 
TV  advertising.  (E&P,  April  4, 
page  22). 

Brokerage  Firm  Adopts 
Light  Vein  in  New  Ads 
A  NEW  campaign  for  Paine, 
Webber,  Jackson  &  Curtis,  well- 
known  stock  exchange  firm,  is 
scheduled  to  run  in  newspapers  in 
about  30  cities.  A  mark^  depar¬ 
ture  from  the  conventional,  the  ads 
(via  Doremus  &  Co.)  are  designed 
to  instill  a  friendly  feeling  toward 
the  firm  and  its  services.  Each  ad 
in  the  series  will  feature  a  cartoon- 
type  illustration  of  a  sport  scene. 

EDITOR  & 


Daily's  Tool  Show 

continued  from  page  17 


This  do-it-yourself  trend  is  one  of 
the  hottest  things  that  has  ever  hit 
the  hardware  business,  and  we’w  ‘ 
just  started  to  scratch  the  potto- 
tial  for  sales  of  power  tools.  And 
the  amazing  thing  is  that  womet 
are  going  in  for  power  tools  too— 
the  little  ladies  who  learned  to  do 
such  things  in  defense  plants  dur-  ' 
ing  the  war  and  do  them  wtl 
enough  to  help  win  the  war. 

“We  never  placed  very  much 
emphasis  on  power  tools  in  our 
regular  advertising  program  until 
recently.  But  during  this  show  wt 
ran  as  much  advertising  as  any 
other  hardware  store  in  town  and 
we  plan  to  advertise  power  tools 
regularly  from  now  on.  And  we 
think  that  manufacturers  of  power 
tools  should  chip  right  in  along¬ 
side  and  run  their  own  ads  too." 

Edward  Serrell,  manager  of  tht 
Bidwell  Hardware  store,  declared; 
“The  show  is  the  best  thing  that 
ever  hit  Hartford.  We’ve  carried 
power  tools  for  over  50  years  and 
we’ve  never  experienced  so  much 
public  interest  in  them.  If  we  don’t 
sell  50  machines  at  $229  each  as 
a  result  of  this  show.  I’ll  be  sur¬ 
prised.  And  we’d  like  to  see  more 
big  space  advertising  on  power 
tools  in  newspapers.  Don’t  forget 
that  newspapers  were  the  only  me¬ 
dium  used  to  promote  this  power 
tool  show.  There  were  no  letters, 
no  radio,  no  TV.  And  look  at  the 
response!” 

Demonstrators  and  district  rep¬ 
resentatives  of  manufactureis 
joined  retailers  in  their  enthusi¬ 
asm  over  the  turnout  for  the 
show.  Said  Stephen  M.  Jankow¬ 
ski,  Porter  Cable  representative 
for  Central  New  England:  “No 
one  expected  such  a  terrific  it- 
sponse  and  such  results.  It  was 
the  concentrated  advertising 
publicity  that  did  it.  We’re  aver¬ 
aging  about  15  sales  leads  a  night" 

Richard  Riga,  sales  engineer 
and  territory  manager  for  the  SU 
Corporation  said:  “The  show  is 
a  tremendous  success.  People 
coming  here  are  definitely  hobby¬ 
ists  and  home  craftsmen  who  art 
keen  prospects  for  power  tools. 
Many  have  wanted  to  buy.” 

Harold  Jonas,  sales  manager 
and  demonstrator  of  Delta  PowH 
Tools,  added:  “I  was  a  little  pesi- 
mistic  at  first  about  the  timing 
of  this  show,  since  Fall  has  beea 
shown  to  be  the  best  season  fw 
such  an  event.  But  this  crowd  is 
certainly  very  much  bigger  than 
anything  I  expected.” 

Said  Robert  Lee,  New  England 
Sales  Representative  for 
Electric  Power  Tool  Division  <» 
the  Stanley  Works  of  New  Brit¬ 
ain:  ‘The  show  is  absolute  top- 
We  run  shows  all  year  long  to 
dealers,  and  this  is  the  best  on* 
I’ve  ever  seen.  I  think  the  rea»m 
for  it  are  right  planning,  right 
advertising,  and  right  folio* 
through.” 
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RAISES  THE  EARNINGS  OF  ADVERTISING  DOLLARS  IN 

DELAWARE  VALLEY,  U.fi.A 

THE  GREATER  PHILADELPHIA  MARKET 


POPULATION  Philadelphia 

area,  over  4,500,000  persons 


RETAIL  SALES  Philadelphia 

area,  over  4  billion  dollars  yearly 


MANUFACTURING 

Delaware  Valley  is  World’s 
Greatest  Industrial  Area 


STABILITY  Diversified  Indus* 

try  means  steady  employment, 
fewer  fluctuations  in  labor  force 
. . .  always  a  sure  market 


Capacity  and  potential  for  dynamic 
expansion 


A  mammoth  market  opportunity  shapes 
up  in  Delaware  Valley’s  first  four  dimen¬ 
sions  alone.  Here  today,  industry  invests 
a  record  Sl'A  billion  in  expansion. 
Bigger  incomes  boost  better  living  for 
VA  million  families.  Here  tomorrow,  the 
"5th  Dimension” — the  growth  factor — 
promises  higher  sales  curves  at  even 
lower  advertising  cost.  With  its  domi¬ 
nant  influence  on  progress  all  over 
Delaware  Valley,  The  Philadelphia 
Inquirer  raises  returns  on  advertising 
dollars  for  the  Valley’s  most  successful 
advertisers. 


Now  in  fH  20ffi 
Consocutivo  Yoor  of  Totol 
Advortising  loodorship 
in  Philodoiphiol 


Constructively  Serving  the  World’s  Greatest  Industrial  Area 

Bxdu$lv0  AdyrHsing  RepntenfaHyt:  ROBERT  T.  DEVLIN,  JR.,  342  Madison  Ave.,  N.Y.C,  Murray  Hill  2-5838;  EDWARD  J.  LYNCH,  20  N.  Waeliar 
Drive,  Chicago,  Andover  3-6270;  GEORGE  S.  DIX,  Penobscot  Bldg.,  Detroit,  Woodward  5-7260.  West  Coast  Representatives;  FITZPATRICK 
A  CHAMBERLIN,  155  Montgomery  Street,  San  Francisco,  Garfield  1-7946  •  1127  Wibhire  Boulevard,  Lot  Angelet,  Michigan  0259 
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EXCLAMATION  POINT! 

and 

SPECIAL  EMPHASIS 

Interestin?.  To  listen-in  on  some 
market  I'onversatioiis. 

Sius  the  OVE-WHO-SHOrLD-  I 
KNOW-BETTER: — -Oh.  we  <an 
reaeli  all  the  worth-while  Al¬ 
toona  Market  throuirh  the  sur- 
roundine  bisr  city  pawrs  .  .  .  and  [ 
save  money." 

Says  the  MARKET  ANALYST: 
— “You  sav  ‘No’  to  localized  ad-  1 
vertisinsr.  I  say  ‘YES.’  Actually, 
my  records  show  .  .  .  ami  I've  | 
been  there  .  .  .  that  the  Altoona 
area  is  strictly  isolated.  It  is 
far  beyond  the  influence  of  any 
other  major  trading  area.  If 
.volt  want  to  really  REACH 
Altoonians.  talk  to  ’em  throiurh  | 
their  popular  newspaper.” 

Yes  .  .  .  located  in  the  rich 
I  wntral  leKioii  of  iPenns.vlvania. 
Altoona  is  the  hub.  (-enter, 
focal  point  of  a  vast  and 
srowinsr  City  Zone  population 
of  over  .  .  .  nicely  over  ... 

1 100.000.  And  that’s  not 
counting-  the  equall.v  valuable 
Trade  Area.  Well-balanced, 
between  industry  and  atrri-  | 

1  culture.  No  fluctuations  of 
economic  stability. 

Altoona  Responds  to 
Color 

ANY  national  -advertising 
in  the  Mirror  receives 
reader  response.  Now  and 
again,  the  message  calls 
for  color. 

The  Mirror  follows  exact 
specifications.  Anv  com-  | 
bination  you  want  .  .  . 
black  with  one  color, 
two  colors. 

IN  ANY  EVENT  .  .  . 
get  two  ideas  firmly 
fixf-d — The  .Altoona  Mir- 1 
ror  market  is  ’.solated; 
the  Mirror  readers  BTTY  | 
with  a  I/OOAL  mind. 
IjCading  National  Ad¬ 
vertisers  KNOW  this 
IS  TRl'K.  The  vol¬ 
ume  of  Mirror  “Na¬ 
tional"  proves  it. 


The  Advertiser  and  The  Newspaper 

Retailers,  Newspapers 
In  Partnership— McLean 


“Retailers  and  newspapers  are 
in  partnership,”  according  to  H. 
H.  McLean,  assistant  director  of 
advertising,  Scripps-Howard 
Newspapers. 

Mr.  McLean,  in  charge  of  the 
retail  division  of  the  newspaper 
chain,  spoke  during  the  midyear 


RETAIL  AD  SURVEY 


1  RICHARD  E.  HEELER 

L 

J  .idrerlining  Manager 

■i 

sales  promotion  conference  of  the 
National  Retail  Dry  Goods  Asso¬ 
ciation  in  Cincinnati. 

“The  more  we  in  the  newspaper 
industry  can  do  to  increase  effi¬ 
ciency  of  the  retailers’  advertis¬ 
ing,  the  healthier  we  will  make 
the  retailers  and  ourselves,”  Mr. 
McLean  declared. 

Stressing  the  new  method  of 
selling  newspaper  advertising, 
which  is  aimed  at  helping  retail¬ 
ers  to  use  proper  timing,  the 
Scripps-Howard  man  reminded  re¬ 
tailers:  “People  buy  merchandise 
to  suit  themselves,  so  it’s  logical 
that  retailers  should  have  ‘wanted’ 
merchandise  when  it  is  wanted.” 
His  emphasis  on  speed  and  prop¬ 
er  timing  was  echoed  by  other 
speakers. 

Edward  H.  Burgeson,  director 
of  the  retail  department.  Bureau 
of  Advertising,  ANPA,  charged 
that  “slow  motion”  sales  promo¬ 
tion  costs  retailers  untold  mil¬ 
lions  of  dollars  in  unrealized  sales 
and  profits.  To  combat  “promo¬ 
tion  slow  motionitis,”  Mr.  Burge¬ 
son  urged  an  all-out  drive  by 
newspapers  and  retailers  working 
together,  and  suggested  two 
cures: 

1 )  Greater  sensitivity  among 
retailers  to  the  countless  profit- 
packed  extra  selling  opportunities 
that  today  lie  hidden  in  every 
market  in  America;  2)  Faster 
and  more  aggressive  action  by  re¬ 
tailers  in  exploiting  these  oppor¬ 
tunities  through  well-planned  ad 
campaigns. 

Retailer  Says  He  Has  Run 
Doily  Ad  for  41  Years 

In  a  recent  Retail  Ad  Survey 
column  we  reported  that  Gallant- 
Belk  Co.,  Anderson,  S.  C.,  depart¬ 
ment  store  had  run  an  ad  in  the 
Anderson  Independent  -  Tribune 
and  Daily  Mail  every  day  for  the 
past  34  years  (E&P,  March  28, 
page  20). 

This  week,  word  reached  Ed¬ 
itor  &  Publisher  that  the  R.  S. 
McCulloch  Co.,  Salem,  Ohio,  has 
not  missed  placing  an  ad  in  any 
issue  of  the  Salem  News  since 
1912 — 41  years. 

In  a  letter  to  George  W.  Rog¬ 
ers,  business  manager,  the  News, 
Mr.  McCulloch  wrote:  “In  read¬ 


ing  the  newspaper  magazine. 
Editor  &  Publisher,  I  noticed  an 
article  that  the  Gallant-Belk  Co., 
Anderson,  S.  C.,  has  not  missed  a 
single  issue  of  the  Anderson  In¬ 
dependent  with  an  ad  for  37 
years. 

‘This  is  to  call  to  your  attention 
that  the  R.  S.  McCulloch  Co.  has 
not  missed  placing  an  ad  in  any 
issue  of  the  Salem  News  since  I 
opened  my  store  in  the  Old 
Pioneer  Block  on  Nov.  5,  1912, 
which  will  be  41  years  this  com¬ 
ing  November. 

“When  I  established  my  store 
here  in  Salem,”  Mr.  McCulloch 
continued,  “I  arranged  with  your 
late  publisher,  Louis  Brush,  for 
an  ad  to  appear  daily  in  the 
News.  In  my  years  of  experience 
I  have  found  all  advertising  good 
— but  find  the  most  important 
medium  is  my  home  town  daily 
newspaper.  Not  one  issue  of  the 
News  has  appeared  in  40  years 
without  McCulloch’s  ad  in  it.” 

Does  your  newspaper  have  a 
retail  advertiser  with  a  longer  rec¬ 
ord  for  daily  advertising? 

Correspondent  to  Cover 
Coronation  for  Retailer 

Hess  Brothers,  Allentown,  Pa., 
last  week  became  what  is  believed 
to  be  the  first  American  depart¬ 
ment  store  to  assign  a  special 
news  correspondent  to  cover  the 
upcoming  British  coronation  ex¬ 
clusively  for  the  store. 

Max  Hess,  president,  an- 


Carpet  Bazaar 
Nets  5^/2  Million 
Lines  of  Ads 

Carpet  retailers  accounted  for  a 
staggering  5  Vi  million  lines  of  lo¬ 
cal  newspaper  advertising  when 
some  6,000  stores  across  the  coun¬ 
try  cashed  in  on  the  1953  Carpet 
Fashion  Bazaar  pre-selling  job 
done  by  manufacturers,  newspa¬ 
pers,  carpet  clubs,  magazines  and 
radio-TV,  according  to  The  Car¬ 
pet  Institute. 

Reporting  on  the  industry’s  fifth 
annual  event,  the  Institute  said  it 
feels  that  the  emphasis  on  “sell” 
as  well  as  fashion  was  directly  re¬ 
sponsible  for  this  retailer  support 
and  added  that  a  majority  of  re¬ 
tailers  realized  plus  sales  as  a  re¬ 
sult  of  their  additional  promotion. 

Red  Carpet  Treatment 
Outstanding  among  many  city, 
wide  activities  were  the  events 
staged  in  Los  Angeles,  Indian¬ 
apolis,  Albany  and  Portland.  In 
Albany,  retailers  sponsored  a  spe¬ 
cial  newspaper  section  with  the 
Institute’s  theme:  “We’re  Rolling 
Out  the  Red  Carpet  For  You", 
then  dramatized  the  theme  by  lit¬ 
erally  rolling  out  red  carpet  in 
front  of  their  stores. 

In  Oregon,  two  Portland  news¬ 
papers —  the  Oregonian  and  the 
Oregon  Journal — hopped  on  the 
Bazaar  band  wagon  with  carpet 
booths  and  displays  in  the  Ore¬ 
gonian  Hostess  House  (E&P,  May 
23,  page  28)  and  in  the  lobby  of 
the  Journal. 

30  Special  Sections 
According  to  the  Institute’s  re¬ 
port,  the  nation’s  editors  and  com¬ 
mentators  gave  the  1953  Carpet 
Fashion  Bazaar  considerable  edi¬ 
torial  support.  Eleven  national 
magazines  featured  the  newest  car¬ 
pets  in  April  or  May  issues.  About 
1,300  daily  newspapers,  as  well  as 
hundreds  of  weeklies,  spotlighted 
carpet  news  in  their  pages.  More 
than  30  newspapers  carried  special 
carpet  sections  running  from  four 
to  12  pages. 

A  geographical  breakdown  shows 
that  California  led  the  nation  in 
retail  participation  with  New  York 
in  second  place  and  Pennsylvania 
in  third. 


RETAILER  Max  Hess,  Jr.,  makes 
final  arrangements  with  Mrs.  Helen 
Rich,  fashion  authority  and  former 
London  correspondent  to  cover 
the  coronation  for  his  store. 

nounced  that  he  has  made  ar¬ 
rangements  to  have  Mrs.  Helen 
Rich,  a  fashion  authority  and  a 
former  London  correspondent, 
cable  back  exclusive  stories  on 
the  coronation  fashions.  The 


stories  will  be  published  in  “Hess 
Scripts,”  a  paid  news  column  ap¬ 
pearing  in  the  Allentown  Morning 
Call,  the  Allentown  Chronicle 
and  the  Bethlehem  Globe-Times 
(E&P,  Sept.  22,  ’51,  page  16). 

Mrs.  Rich  (see  cut),  who  cov 
ered  the  last  British  coronation 
for  the  Philadelphia  Inquirer  and 
more  recently  wrote  a  scKiety  col¬ 
umn  for  the  Miami  (¥\a.)  Daily 
News,  has  been  personally  invited 
to  Queen  Elizabeth’s  garden  party 

Mr.  Hess  said  he  plans  to  turn 
over  Mrs.  Rich’s  fashion  stories 
to  his  own  fashion  staff  so  that 
they  can  keep  their  customers 
posted  on  the  latest  European 
styles. 


i 
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If  you  want  to  make 
your  dealers  happy 
in  Washington,  D.  C 

advertise  your  products  in 

The  Washington  Star 

—  the  newspaper  that  always  brings  them 
the  BEST  RESULTS  and  gives  you  the 

Best  Merchandising  Service 

YOUR  WASHINGTON  DEALERS  Uve  here,  do 
business  here  and  know  the  local  newspaper  situation 
intimately.  Their  appraisal  of  the  pulling  power  of 
Washington  newspapers  is  based  on  a  study  of 
results  over  a  long  p>eriod  of  time.  Experience  has 
taught  them  that  The  Washington  Star  does  the  best 
selling  job  in  town  throughout  the  year.  Incidentally, 
we’ve  just  added  something  new  to  ovur  established 
merchandising  service  for  advertising  agencies  and 
advertisers.  It  is  a  plan  that  was  originally  devised 
to  improve  and  promote  cooperation  between  a 
manufacturer  and  his  Washington  distributor.  We’ve 
put  it  into  practice  on  numerous  occasions  and  it 
always  works  like  a  charm.  For  further  information 
write  or  call  Wesley  G.  Hanford,  national  adver¬ 
tising  manager. 

In  Washington^  the  overwhelming  preference  is  for  an  Evening  Newspaper 

The  Washington  Star 

WITH  SUNDAY  MORNING  EDITION 

WASHINGTON,  D.  C. 

K»pr0t»nt»d  nationally  by:  O'Mara  and  Ormsbee,  Inc.,  420  Lexington  Ave.,  NYC  17;  The  John  E.  Lutz  Co.,  Tribune  Tower,  Chicago  11. 
Special  Florida  Ropretenlativo:  The  Leonard  Co.  ,311  Lincoln  Rood  .Miami  Beach  .Florida. 
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The  Advertiser  and  The  Newspaper 

Cinncy  Enquirer  To  Take 


Auto  Ads  at 

Effective  June  1,  Cincinnati 
(Ohio)  Equirer  will  accept  new  car 
and  truck  advertising  by  individual 
dealers  in  the  Cincinnati  area  for 
publication  daily  and  Sunday  at 
prevailing  retail  contract  rates,  it 
was  learned  this  week  by  Editor 
&  Publisher. 

The  move  marks  a  radical  de¬ 
parture  from  long-standing  news¬ 
paper  practice.  In  a  letter  mailed 
May  26,  to  all  Cincinnati  new  car 
dealers,  Stanley  A.  Ferger,  adver¬ 
tising  director  of  the  Enquirer, 
called  attention  to  the  statement 
on  the  daily’s  current  rate  card: 
“Retail  advertising  rates  are  avail¬ 
able  only  to  advertisers  who  sell  to 
the  public  through  one  or  more 
retail  stores  which  they  own  and 
operate.”  He  told  dealers  that  “This 
precludes  the  possibility  of  dealer¬ 
listing  ads  being  published  at  the 
retail  rates.” 

“The  Cincinnati  Enquirer,”  Mr. 
Ferger  continued,  “has  long  felt 
that  the  selling  of  new  cars  was 
as  much  a  retail  business  as  the 
selling  of  dresses,  furniture  or 
homes. 

‘This  year  of  1953  is  a  critical 


Retail  Rate 

one  for  the  automotive  industry 
and  we  all  know  how  important 
this  industry  is  to  the  general  na¬ 
tional  economy.  Thus,  it  has 
seemed  to  us  that  this  is  an  ap¬ 
propriate  time  to  alter  our  policy 
and  make  the  most  effective  of  all 
advertising  media — the  newspaper 
— more  economical  and  easier  to 
use.” 

The  Enquirer’s  present  scale  is 
40  cents  per  line  daily,  55  cents, 
Sunday,  the  general  rate. 

Under  the  retail  rate  Cincin¬ 
nati’s  new  car  and  truck  dealers 
will  pay  26  cents  daily;  39  cents 
Sunday. 

The  Enquirer  is  believed  to  be 
the  first  newspaper  published  East 
of  the  Mississippi  to  make  this 
concession.  The  Dallas  (Tex.) 
Morning  News  and  Dallas  Times- 
Herald  have  accepted  automobile 
dealer  copy  at  the  retail  rate 
since  early  in  World  War  II, 
when  dealers  had  no  cars  to  sell 
and  were  encouraged  in  their  ef¬ 
forts  to  “turn  merchants”  and  sell 
accessories  (E&P,  Dec.  22,  ’51, 
page  52). 


Register  &  Tribune 
1st  ARF  Subscriber 

The  Des  Moines  (Iowa)  Register 
and  Tribune  has  become  the  first 
newspaper  subscriber  to  the  Ad¬ 
vertising  Research  Foundation,  it 
was  disclosed  this  week. 

It  is  expected  that  other  news¬ 
papers  will  subscribe  to  the  Foun¬ 
dation,  and  when  enough  do  so — 
newspapers  will  be  represented 
on  the  ARF’s  tripartite  board  of 
directors. 


Ray  Patterson  Joins 
O'Mara  &  Ormsbee 

Ray  Patterson,  Jr.,  has  joined 
the  Detroit  office  of  O’Mara  & 
Ormsbee,  Inc. 

He  has  been  with  the  Cleve¬ 
land  office  of  the  Capper  Publica¬ 
tions  covering  the  Michigan  and 
Ohio  territories  and  previously 
spent  two  years  as  Detroit  sales 
representative  of  the  Bassick  di¬ 
vision  of  the  Stewart-Wamer. 

■ 

R-F  Names  Amot 

San  Francisco  —  John  Philip 
Arnot  is  newly-named  San  Fran¬ 
cisco  manager  for  Reynolds-Fitz- 
gerald,  Inc.,  succeeding  Ralph  De 
Motte,  resigned.  Mr.  Amot  joined 
the  newspaper  representatives’  or¬ 
ganization  in  1946  following  his 
return  from  Navy  service. 


Bureau  Names 
Greer  Sales 
Group  Head 

Norman  J.  Greer,  a  veteran  in 
the  advertising  business,  with 
broad  experience  in  the  newspa¬ 
per,  magazine  and  business  paper 
fields,  has  been  appointed  a  sales 
group  head  on  the  New  York 
staff  of  the  Bureau  of  Advert  Lsing,’ 
ANPA,  it  is  announced  by  Robert 
L.  Moore,  Eastern  sales  manager. 

Mr,  Greer’s  group,  staffed  by 
Bates  Johnson  and  William  }. 
Solch,  will  service  advertisers  and 
agencies  in  the  following  classifi¬ 
cations:  building  materials,  hous^ 
hold  equipment,  furniture  and 
furnishings,  industrial  and  public 
relations,  public  utilities,  ethical 
drugs,  and  amusements. 

Before  joining  the  Bureau,  Mr. 
Greer  was  with  Cosmopolitan 
Magazine,  where  he  initiated  sev¬ 
eral  nationwide  promotions  in  the 
drug  field.  Previously,  he  was 
with  American  Weekly  in  New 
York  for  five  years,  covering  vari¬ 
ous  national  advertising  classifica¬ 
tions. 

Prior  to  joining  the  American 
Weekly,  Mr.  Greer  was  in  the 
advertising  department  of  Faw¬ 
cett  Publications,  where  he  estab- 
li.shed  the  Cosmetic  and  Drut 
Preview,  a  weekly  newsletter. 


More  than  89,000  people  live  within  4  miles  of 
Plainfield  City  Hall  (ABC  City  Zone). 

No  outside  New  Jersey  or  New  York  newspaper 
adequately  reaches  Plainfield  housewives.  Less 
than  5%  of  the  people  make  the  difficult  daily 
commuting  trip  to  New  York. 


This  is  New  Jersey’s 

Best  Big 
Market  m  •  • 

Tliere  arc  8  large  cities  in  Mid  and  North  Jersey  which  support 
local  daily  newspapers. 

Of  these,  according  to  Sales  Management’s  Annual  Survey. 
Plainfield  has  the  highest  Effective  Buying  Income  per  capita,  high¬ 
est  total  retail  sales  per  capita,  and  is  47%  greater  in  per  capita  food 
sales  than  the  second  hest  of  the  eight.  In  appliance,  furniture^ 
drug  store  sales,  it’s  the  same  "best  market”  story. 

No  outside  New  York  or  New  Jersey  newspaper,  no  broadcast 
program,  half  covers  this  rich  market.  No  national  magazine 
affords  more  than  25%.  To  get  this  "best  market”  business  your 
only  adequate  medium  is  The  Courier-News  which  reaches  more 
than  8  out  of  every  10  families. 


Plainfield  Courier-News 

Repretented  nationally  by  J.  P.  McKinney  &  Son  Nete  York  ...  Chicago  ...  San  FrancUeo 
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on  The  News 

DMB  •  .  .  Detroit  Means  Business  .  .  •  and  The  News 
"fashions”  its  direction. 

Detroit  stores  know  that  The  News,  with  the  most  interesting  woman’s 
features,  has  the  most  women  readers.  To  sell  them  fashions,  these 
stores  put  practically  as  much  women’s  wear  linage  in  The 
News  as  in  both  other  Detroit  newspapers  combined. 

- 1 1952  Women’s  Wear  Linage  tf  ' 

The  News  3,900,021  Times  1,403,695  Free  Press  2,887,761 


Feminine  favoritism?  No.  Detroit  stores  know  The  News,  with  its 
more  complete  news  and  sports  coverage,  has  the  most  MEN  readers 
as  well.  They  give  The  News  most  of  their  men’s  wear  linage,  too. 

1 1952  Men’s  Wear  Linage;  r  . . . 

The  News  1,588,166  Times  733,115  Free  Press  1,257,604 


[j  Whatever  the  sex  appeal  of  YOUR  product,  fashion’  your  sales 

Clrculolien  !  f- 

4S7,930  WMkdayt  !  '  /  pattern  after  the  choice  of  on-the-spot  advertisers  and  use  The  News 

5S9,134  Sundayi  \  1/ 

s.pllIlL^3^*952  Cs'Jh  effectively  and  most  economically. 

iiV  The  Detroit  News 

V  \  J  THE  HOME  NEWSPAPER 

owners  ond  operators  of  rqdio  stotiont  WWJ,  WWJ-FM,  WWJ-TV 

rattam  OMc«s:  110  E  42nd  S».,  N*w  York  17— undor  fnonagomonl  of  A.  H.  KUCH  •  W.tfora  OMcoi:  JOHN  E.  LUTZ  CO.,  Tribwno  Towor,  CHtco^ 
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“OCIE”  Dollar 

Talks  of  “Gushers” ! 

IliN  name,  an  3'oii  may 
kpow  by  now.  'ik  a  blend 
of  "O'*  tiM  in  "Oil”  and 
"<■”  a*  in  “CITY.” 
Tbat’s  be^iile  the  iMiint, 
althoiieh  we  1)0  think 
tliat  one  trade-mark 
eharaeter  iK  symbolir  of 
an  area’a  i>roK|»erity. 

True  .  ,  ,  thin  My*tion 
and  city,  aopropriately 
named.  stresKes  Oil  and 
its  by-i>rodiirtN.  MiiiioiiN 
of  "Oeie*K**  doilars  come 
from  the  soii.  Kui  the 
market  has  far  more 
than  tiiis,  industrially, 
aerienltii  rally. 

“Strike  Oil” 

With  115,000  Prospects 

There’s  a  “cuslier”  of 
population  erowtii.  I’n- 
der  XO  r.ireiimstanees 
look  on  the  eit.v  alone  us 
THK  market.  Reeaiise 
till  City  is  the  very  bii.v- 
inif^'ORE  of  four  rich 
(■oiinties. 

And  this  adds  up  to  a 
KI  RK  imtentiai  of  1 1.%,- 
000.  .\nd  ...  it  is  a  civic 
fact  that  local  sales  are 
made  LtM'AKKY  .  .  . 
that  local  newspaper 
advertisine  CRE.ATKS 

the  sales. 

Form  about  the 
ouestion  of  “Earge 
Wholesalers.”  Retail 
S.VEES  here  prove  that 
advertising  is  most  prof, 
itabie  WHERE  THE 
-YCTIAE  RETAIL 
S.\Lh>!i  .VRE  M.\I)E. 

Two  newspaiiers  here¬ 
abouts  are  matched  by 
no  outside  media.  Never 
has,  never  will.  Isrcal 
news  and  local  adver¬ 
tising  go  together.  .Ans¬ 
wer — .4n  over  05% 
coverage  of  tue  ereani 
ui  tue  area. 


CLASSIFIED  CLINIC 

Uniformity  Is  Needed 
For  National  Linage 


By  Daniel  L  Lionel 
CAM,  Brooklyn  (N.  Y.)  Eagle 


Despite  the  efforts  of  ANCAM 
and  its  many  committees  to  set  up 
uniform  standards  for  rates  and 
procedures,  Classified  today  is  in 
approximately  the  same  state  of 
anarchy  with  respect  to  National 
linage,  as  was  Display  before  the 
Bureau  of  Advertising  was  estab¬ 
lished. 

The  current  interest  in  Classified 
being  evinced  by  the  automobile 


The  other  day,  a  Bureau  of  Ad¬ 
vertising  executive  called  this 
writer  to  say  that  he  had  a  request 
for  a  breakdown  of  newspapers 
which  showed  whether  they  ran 
eight  or  nine-column  Classified 
pages.  The  request  came  from  a 
national  agency  on  behalf  of  an 
auto  manufacturer  client.  It  was 
with  considerable  chagrin  that  we 
had  to  admit  not  knowing  of  the 


manufacturers  points  up  the  prob-  existence  of  any  such  list.  So,  of 
lem  and  shows  how  woefully  un-  course,  the  agency  in  question  had 


prepared  the  Classified  divisions  of 
our  newspapers  are  to  do  business 
with  national  advertising  agencies 
on  a  large  scale. 

What  Rate  Applies? 

Is  it  any  wonder  that  large  agen¬ 
cies  hesitate  to  think  in  terms  of 
setting  up  a  Classified  Advertising 
Program  when  the  path  to  such 
a  schedule  is  paved  with  question 
marks?  In  an  effort  to  clear  up 
some  of  these  questions,  each 
schedule  must  be  preceded  by  a 
research  project  to  determine  the 
many  factors  required  for  intelli¬ 
gent  use  of  the  medium.  To  quote 
from  one  such  “Research”  letter 
from  one  of  the  nation’s  top  agen¬ 
cies  now  considering  a  schedule 
for  its  client,  a  major  auto  manu¬ 
facturer: 

“This  advertisement  must  appear 
on  your  Classified  used-car  page. 


to  launch  a  research  project  prior 
to  spending  a  lot  of  money  with 
newspapers. 

Points  of  Difference 

Actually,  the  points  of  difference 
between  newspaper  acceptance 
standards  of  Classified  Advertising 
can  be  broken  down  as  follows: 

1.  RATE:  Is  the  national  or 
general  rate  applicable  to  Classified 
or  does  a  special  classified  rate 
apply?  Is  the  advertiser’s  display 
contract  rate  applicable  to  Classi¬ 
fied? 

2.  TYPOGRAPHY:  Does  the 
newspaper  accept  Classified  Dis¬ 
play  on  its  Classified  Pages? 

3.  Does  the  newspaper  have  an 
eight  or  nine  column  (if  standard 
size)  Clas-sified  page  or  (if  tabloid) 
a  five  or  six  column  page? 

The  answer  to  question  one  is, 


lar  campaign  calls  for  Classi^. 
the  ad  should  go  into  Classified. 
Says  Mr.  Lueckel,  in  a  letter  to  the 
advertising  agency,  a  copy  of 
which  he  sent  to  me: 

“Your  recognition  of  Classified 
advertising  to  sell  automobiles  for 
your  client  is  commendable  and 
shows  you  to  be  the  progressive 
agency  your  name  stands  for. 
However,  your  stand  that  if  a  pa¬ 
per  does  not  accept  display  in 
classified  the  ad  is  to  be  placed  on 
the  sports  page  defeats  the  purpose 
of  original  schedule.  I  realize  that 
it  is  difficult  to  comply  with  the 
varied  and  differing  regulations  of 
each  newspaper,  but  whether 
newspaper  allows  only  a  seKsolid 
ad  or  a  full  page  in  Classified,  the 
classified  page  is  where  car  buyen 
shop.  By  taking  your  client’s  ad  off 
of  the  main  street  of  used  can 
(CLASSIFIED)  to  merely  satisfy 
production  problems,  you  will 
hinder  the  results  of  the  dealers  in 
those  towns. 

“You  have  first  of  all  based  your 
selection  of  position  on  the  prem¬ 
ise  that  people  looking  for  automo¬ 
biles  turn  to  the  Classified  pages 
of  their  newspaper.  This  is  true. 
Then  you  reverse  your  logic  and 
by  demanding  display  in  the  ad. 
imply  that  an  ad  without  some 
creative  art  work  in  it,  will  not  get 
as  much  readership  as  a  normal 
classified  ad.  This  is  false.  We  have 
only  to  look  at  the  tremendous 
increase  in  Classified  linage  over 
the  last  10  years,  or  to  read  a  few 
of  the  tremendous  result  stories 
that  Classified  advertising  has  pro¬ 
duced. 

“I  suggest  that  your  campaign 
will  have  more  positive  results  for 
the  local  dealer  if  you  make  up 
your  campaign  to  be  placed  on  the 


-  r-c-  IS  many  cases,  available  in  Stand-  --i — =— - ■  . 

It  is  not  to  appear  on  any  other  ard  Rate  and  Rata,  yet,  there  is  no  automotive  cla-ssified  pages  of  eacn 

page  of  the  issue.  uniform  approach  to  the  problem,  and  every  newspaper.  Newspaj^ 

Will  you  please  let  us  know  if  Each  newspaper  follows  its  partic-  regulations,  though  varied,  can  be 

it  is  acceptable  for  your  u.sed-car  ular  practice  with  no  regard  to  broken  down  into  basic  categone 

what  the  others  do. 

Whether  the  paper  is  eight  or 
nine  or  five  or  six  columns  is  a  big 
stumbling  block  as  is  question  two 
— straight  agate  or  Classified  dis¬ 
play  in  the  Classified  pages? 

What  is  the  significance  of  these 
differences?  How  much  more  read¬ 
able  is  an  eight  column  page  over 
a  nine  and  how  much  more  ‘re¬ 
spectable’  is  a  paper  that  accepts 
no  classified  display  in  its  classified 
columns?  Of  course,  there’s  plenty 
of  room  for  argument  among  our¬ 
selves,  both  ways — but  IN  THE 
INTEREST  OF  CLASSIFIED 

ADVERTISING,  it’s  high  time  the  ...v,,,.  ......  -  ., _ 

ficial  of  the  latter  agency,  he  ex-  publishers  got  together  and  decided  production  for  eight  months,  the 
pressed  surprise  that  at  this  late  to  abide  by  majority  rule  or  a  toss  Birmingham  Eccentric’s  75th  anni- 

of  the  dice  or  some  other  means  versary  edition  published  May  21 
and  came  up  with  a  uniform  proce- 
dure. 

Letters  to  An  Agency 
What  happens  when  a  newspaper 
accepts  only  agate  in  its  Classified, 
yet  the  order  calls  for  Classified 
Display?  Frequently,  the  order  will 
give  an  alternative.  In  the  case  of 
the  Reading  (Pa.)  Eagle,  CAM 
Robert  L.  Lueckel  states  vigorous¬ 
ly  that  if  the  strategy  of  a  particu- 


page  and,  if  so,  does  the  display 
contract  rate  apply  for  this  adver¬ 
tising? 

“We  would  like  to  have  an  an¬ 
swer  to  the  above  questions  by 
return  mail.  Please  enclose  a  tear 
sheet  of  your  used-car  classified 
page  from  a  recent  issue.” 

Another  agency  which  has 
placed  copy  in  Classified  over  a 
broad  area  of  the  country  sent  out 
a  questionnaire  asking  the  identical 
questions,  prior  to  commencement 
of  the  campaign.  In  discussing  the 
variations  of  terms  of  acceptance 
of  Classified  advertising  from  one 
newspaper  to  another  with  an  of- 


UUWII  - - o- 

and  a  campaign  designed  to  ni 
each  one.”  _  .  .  , 

Sure,  Bob’s  position  is  justmeo 
and  his  points  well  taken.  Bu^ 
think  of  the  position  this  places  the 
agency  in.  Thnk  how  many 
like  this  and  problems  like  this 
they  have  to  cope  with  because 
they  decided  to  up  their  newspaper 
budget,  as  this  advertiser  did,  to 
include  Classified? 

■ 

Community  Paper  ^ 

Has  252-Page  Edition 

BmMiNGHAM,  Mich.  —  In  pla”' 
ing  for  more  than  a  year  and  m 


pressed  surprise 
date  newspapers  haven’t  gotten  to¬ 
gether  to  square  away  these  differ¬ 
ences  and  come  up  with  a  set  of 
standards  similar  to  that  of  other 
sections  of  the  paper. 

This  duplication  of  research  ef¬ 
fort  by  each  agency  whose  client  is 
interested  in  Classified  is  expensive 
and  time  consuming.  By  the  time 
the  research  is  finished,  the  need 
for  that  particular  schedule  may 
have  passed. 


consisted  of  252  pages— 220  m  tab¬ 
loid  size  and  32  regular.  . 

There  were  12  16-page  tabloMl 
sections  and  one,  a  24-page 
mobile  Section,  was  printed  on  8*^ 
pound  enamel  stock.  It  had  1 
pages  of  four-color  automotive  ad¬ 
vertising.  The  anniversary  sections 
were  packaged  in  a  four-page  on¬ 
set  printed  container  of  heavy  cov¬ 
er  stock. 
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We  must  have  tuned  in  a  big  advertising  meeting  instead  of  the  control  tower 


Grculatioo,  Qty  and  Retail  Trading  Zone 

fH  HOW 


Right  on  the  beam  .'More  and  more  national  advertisers 
are  recognizing  Cincinnati  as  a  worw/«^-newspaper 
town.  Proof.^  More  lines  of  national  advertising  are 
carried  exclusively  in  the  Daily  Enquirer  than  in 
any  other  Cincinnati  daily.  (Source:  Media  Records) 
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PROMOTION 

^Mission  Accomplished* 


Ad  Is  Good 

By  T.  S.  Irvin 

A  Fine  example  of  newspaper 
alertness  in  promoting  its  public 
service  crusades  was  furnished  last 
week  by  the  New  York  World- 
Telegram  and  Sun.  The  day  Bill 
Oatis  arrived  in  New  York,  after 
his  release  from  imprisonment  in 
Czechoslovakia,  the  Telly  ran  a 
full-page  ad  headlined  “Mission 
Accomplished”  and  recalling  its 
“constant  editorial  effort  and  lead¬ 
ership  in  calling  world  attention  to 
the  Oatis  injustice.” 

“With  other  Scripps-Howard 
newspapers,”  the  ad  said,  the  Telly 
had  “fought  unrelentingly  to  bring 
about  his  freedom.” 

The  ad  was  well  designed.  Back¬ 
ground  was  a  grayed-down  montage 
of  clips  from  the  Telly  on  the  Oatis 
affair.  Opening  out  of  this  gray- 
ness  was  a  black  and  white  prison 
door,  out  of  which  Bill  Oatis  was 
stepping.  The  effect  was  almost 
startling,  as  of  stepping  out  of  the 
darkness  into  the  light. 

“This  ad,”  explains  Larry 
Merahn,  promotion  director,  “was 
waiting  for  release  to  enable  us  to 


EVERYTHING  IN 
,  BALTIMORE 
I  REVOLVES 
AROUND 

I 

THE^i^SUN 


HORNIIiG  [VENIN6  SUNDAY 


Reminder 


be  enterprising  and  timely  in  pub¬ 
licizing  the  crusade  which  the 
World-Telegram  and  Sun  and  other 
Scripps-Howard  newspapers  had 
been  engaged  in  since  his  imprison¬ 
ment.  The  ad  was  airmailed  to 
other  Scripps-Howard  newspapers. 

Now  it  may  well  be  that  other 
newspapers  were  as  persistent  in 
crusading  for  Bill  Oatis’s  release 
as  the  Telly,  or  any  other  Scripps- 
Howard  newspaper.  It  may  well  be 
that  other  newspapers  crusade  just 
as  hard  for  other  causes  that  are 
equally  worthy. 

But,  as  this  ad  demonstrates,  no 
crusade  can  be  entered  on  your 
books  as  successfully  accomplished 
unless  and  until  you  bring  home 
to  your  readers  the  fact  of  your 
crusade  and  its  “mission  accom¬ 
plished.”  Readers  should  not  be 
expected  to  count  up  your  virtues 
for  themselves.  They  need  to  be 
reminded,  and  they  will  think  the 
more  of  you  for  the  reminder.  If 
it's  important  to  run  linage  lead¬ 
ership  ads  and  circulation  gain 
ads,  it  is  certainly  no  less  impor¬ 
tant  to  run  ads  showing  editorial 
leadership,  too. 


UNITED  PRESS 


LOCKWOOD  GREENE 


ENGINEERS-ARCHITtCTS 

10  ROCKEfEUiR  PLAZA  40  CENTRAL  ST.  MONTGOMERY  BLDG. 
NEW  YORK  20  BOSTON  9  SPARTANBURG  S.C. 


Teamwork 

No  Matter  how  important  it  is 
to  promote  the  personalities  that 
make  up  your  staff,  it  is  also  im. 
portant  to  promote  the  whole  staff 
as  a  team.  The  team  idea,  as  a 
matter  of  fact,  is  getting  to  be 
more  and  more  important  as  a 
concept  in  all  businesses,  and  one 
that  makes  for  excellent  promo¬ 
tion.  Personalities,  of  course, 
should  be  promoted  because  they 
help  keep  a  newspaper  from  be¬ 
coming  an  “institution”  which  is 
merely  respected  and  make  it  in¬ 
stead  a  “personality”  who  is  loved. 

Two  fine  “teamwork”  ads  are 
currently  in  the  trade  books.  You 
will  recall  seeing  them  in  last 
week’s  Editor  &  Publisher.  One  is 
the  Providence  (R.  I.)  Journal  and 
Bulletin  page  on  winning  the  Pulit¬ 
zer  Prize  for  local  reporting.  This 
was  headlined  “Pulitzer  award  for 
Teamwork.”  Part  of  the  copy  is 
worth  re-reading: 

“More  than  30  reporters,  re¬ 
write  men,  photographers,  beat 
men,  editors  got  into  the  show,” 
it  said.  And  later,  “The  Journal- 
Bulletin  is  proud  of  this  kind  of 
staff  cooperation.  .  . .  We  are  proud 
of  a  staff  that  measures  up  in  big 
moments  and  in  quiet  moments 
alike.” 

Of  course,  most  newspaper  ac¬ 
complishments,  if  not  all,  are  really 
team  accomplishments  rather  than 
individual  ones.  But  the  occasion 
is  rare  when  such  a  team  accom¬ 
plishment  can  be  dramatized.  The 
individual  ones  are  easier  to  han¬ 
dle  that  way.  This  only  means 
that  the  smart  promotion  depart¬ 
ment  will  keep  on  the  lookout  for 
opportunities  to  promote  the  team 
as  well  as  to  promote  individuals. 

The  other  ad  is  one  of  the  cur¬ 
rent  series  of  interesting  ads  the 
Baltimore  Sun  is  running.  This 
talks  about  the  Washington  bu¬ 
reau.  It  recalls  that  less  than  a 
month  after  the  Sun  was  estab¬ 
lished,  it  ran  its  first  news  from 
its  Washington  correspondent.  To¬ 
day,  the  Sun  has  a  sizable  bureau 
in  Washington.  This  ad  names  11 
of  them,  details  one  or  two  im¬ 
portant  background  facts  about 
each.  The  result  is  most  impres¬ 
sive.  And  although  the  word 
“team”  is  not  used,  the  implica¬ 
tion  is  strong  that  here  is  a  strong 
team  made  up  of  strong  individ¬ 
uals. 

A  straight  personality  ad,  and 
a  good  one,  also  out  of  the  current 
trade  books,  is  the  one  the  St. 
Louis  Glohe-Democrat  ran  about 
Bob  Burnes,  sports  editor  of  the 
morning  Globe.  “Strictly  a  .straight 
ball  pitcher”  is  the  catching  head¬ 
line.  The  ad  relates  how  Burnes 
broke  the  news  that  the  St.  Louis 
Browns  were  negotiating  a  move 
to  Baltimore.  It  tore  St.  Louis 
apart.  Burnes  was  against  it.  So, 
evidently,  were  his  readers.  The 
Browns,  as  you  know,  are  still  in 
St.  Louis.  This  is  the  kind  of  ad 
we  mean  when  we  say  it  turns 
an  “institution”  into  a  warm¬ 
blooded  and  friendly  “personality.” 
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In  the  Bag 

Milwaukee  Sentinel,  baseball 
mad  as  the  rest  of  the  town  !»• 
cause  of  the  Braves,  out  with  i 
4-page  dodger  promoting  its  spom 
leadership.  ‘Today  at  the  Sta¬ 
dium,”  is  the  idea,  “tomorrow 
morning  in  the  Sentinel  ...  the 
first  complete  story  of  the  game." 

Hartford  (Conn.)  Courani 
was  the  first  U.  S.  newspaper  to 
group-insure  its  employes.  This 
happened  40  years  ago,  and  the 
Courant  ran  a  page  story  in  its 
Sunday  Magazine  recently  tellinj 
about  it. 

Asheville  (N.  C.)  Citizen- 
Times  uses  attractive  postcards  to 
drum  up  classified  business.  Ooe 
carried  a  beauty  of  a  caption. 
“Can  a  skeleton  help  write  a  want 
ad?”  The  “skeleton”  it  meant  was 
this  help  in  writing  an  ad:  “Com¬ 
mands  attention  .  . .  stirs  desire ... 
generates  belief  .  .  .  arouses  inter¬ 
est  ..  .  stirs  action.” 

■ 

3  Papers  Divide 
West  Virginia  A-wards 

Charleston,  W.  Va.  —  Three 
papers  divided  the  first  place 
plaques  equally  in  the  annual 
Newswriting  Contest  among  As¬ 
sociated  Press  member  papen  in 
West  Virginia. 

The  Charleston  G  a  zftti, 
Charleston  Daily  Mail  and  Blue- 
field  Sunset  News  each  took  home 
two  of  the  six  first  place  awards 
presented  during  the  Spring  meet¬ 
ing  of  West  Virginia  AP  mem¬ 
bers  here  May  13. 

The  Gazette’s  first  place  win¬ 
ners  were  Harry  G.  Hoffmann, 
features;  and  Richard  Workman, 
public  service  series. 

J.  D.  Maurice,  editorial  writing, 
and  Rex  Woodford,  front  page 
makeup,  were  the  Daily  Mail’s 
winners. 

The  plaque  for  the  best  general 
news  story  of  1952  went  to  Mrs. 
Marion  Wall  of  the  Sunset  News. 
Bill  Elliott  of  the  same  paper  won 
first  piace  in  sports  writing. 

The  best-in-show  award  went 
for  the  second  straight  year  to 
Earl  Benton  of  the  Daily  Mail, 
who  also  won  first  place  in  the 
news  and  features  divisions  of  thf 
photo  competition.  The  plaque  is 
given  by  the  rival  Charleston  Ga¬ 
zette. 

Joe  Rimkus  of  the  Huntington 
Publishing  Co.  received  a  $50 
savings  bond  from  the  Charleston 
Press  Club  for  the  show’s  second 
best  entry. 

Frank  Wilkin  of  the  Gazette 
won  the  award  for  the  best  so¬ 
ciety  page  picture. 

■ 

In  Charge  of  Royal  Tour 

Press  arrangements  for  the  yist* 
to  New  Zealand  by  Queen  Eliza* 
beth  and  the  Duke  of  Edinburgh 
next  December  and  January  can  ^ 
made  now  by  contacting  C.  H.  Wil¬ 
liams,  press  and  public  relations 
officer.  Royal  Tour  Staff,  Depart¬ 
ment  of  Internal  Affairs,  Welling¬ 
ton,  N.  Z. 
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DRILLING  PLATFORM  AND  TENDERS  OFF-SHORE  IN  THE  GULF  OF  MEXICO 

oil  under  troubled  waters 


Christmas,  1845,  Texas 
independence  and  volun- 
tarily  became  the  twenty-eighth  state. 
Under  an  annexation  agreement,  the  new  state  was 
given  title  to  all  unsold  lands  within  its  public  domain. 

One  hundred  years  later,  Texas  was  involved  in  a 
puzzling  controversy:  a  federal  government  long 
respected  for  adherence  to  its  treaties  was  denying 
Texas’  annexation  rights  —  to  the  benefit  and  enrich¬ 
ment  of  a  greedy  few.  The  Big  Grab  was  on. 

INTEGRITY  WAS  REAFFIRMED  in  the  action  of 
Congress  and  President  Eisenhower  returning  the 
stolen  tidelands  rights  to  Texas  and  other  coastal 
states.  This  move  concluded  a  shameful  episode  — 
fostered  by  greed  and  nourished  on  chicanery  —  but 
ending  on  a  note  of  hope. 

THE  DALLAS  NEWS  stepped  into  the  battle  early. 
Front  page  editorials  plus  superb  reporting  by  News 
State  Editor  Allen  Duckworth  stripped  the  tidelands 
issue  of  its  phony  legal  garb  and  exposed  it  for  the 
socialistic  Big  Grab  it  was.  Texans  confused  and  mis¬ 
led  by  federal  double-talk  read  damning  evidence 
presented  by  Duckworth  in  a  series  of  nine  News 
articles  in  the  spring  of  1951  — and  got  mad. 


TEXAS  HAD  A  LOT  to  lose,  for  more  than  $7  million 
had  already  entered  the  state  school  fund  from  off¬ 
shore  leases  to  oil  prospectors.  But  there  was  a  much 
greater  loss  in  the  balance  —  possible  use  of  the  Big 
Grab  lever  to  nationalize  harbors,  inland  lakes  and 
rivers,  and  ultimately  basic  industries.  Texans  had  to 
know  how  high  the  stakes  were,  and  The  News  told 
them.  Told  them  so  well  that  Duckworth’s  Big  Grab 
series  was  reprinted  in  the  Congressional  Record  as 
well  as  30  other  newspapers  in  14  states. 

TEXANS  ACT  on  what  they  read  in  The  News,  for 
The  News  is  their  trusted  and  respected  North  Texas 
neighbor.  This  conviction  accounts  for  The  News’ 
dominance  in  its  $4  billion  E>ouble  Dallas  Market. 
It  adds  measurable  impact  to  your  sales  message  seen 
in  the  pages  of  The  Dallas  News,  Texas’  most 
influential  newspaper. 
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The  Louisville  Times 


BOOKS  IN  REVIEW 


me  some  wholesome  advice,  urging 
me  not  to  talk  of  attempts  on  lib¬ 
erty,  on  libels,  on  indictments.  The 
whole  conversation  I  may  some 
other  time  communicate  to  the 
public.”  That  was  in  1750.  The 
following  year  he  explained  again: 

“Many  of  our  readers  have  in¬ 
quired  why  some  extraordinary  in¬ 
telligence  was  not  published  in  our 
Gazette.  We  hope  it  may  be  per¬ 
mitted  to  us  to  answer,  we  were 
not  permitted  to  publish  it.” 

Still,  writes  Dr.  Hennig  Cohen 
in  this  history  —  which  is  chiefly 
historically  revealing  excerpts— 
“obtaining  the  news  was  sometimes 
more  of  a  problem  than  obtaining 
sanction  to  print  it.”  The  old  de¬ 
vice  of  withholding  news  from  one 
paper  and  giving  it  to  a  competitor 
was  common. 

Twelve  chapters  of  Dr.  Cohen’s 
history  are  given  over  to  annotated 
excerpts  from  the  Gazette,  showing 
the  club  life,  culture,  education, 
and  entertainment  of  colonial 
South  Carolina. 

Horse  racing  was  the  principal 
sport — and  challenges  and  purses 
were  liberally  advertised  in  the  Ga¬ 
zette.  Bear-baiting  was  frequently 
advertised  as  a  sport,  as  was  “grin¬ 
ning  for  prizes  by  old  women.” 
Cock  fighting  was  also  popular; 
and  public  sword  play. 

The  crudity  of  some  of  the 
sports.  Dr.  Cohen  writes,  was  not 
the  crudity  of  the  frontier  but  of 
the  age. 

Dr.  Cohen,  formerly  a  radio 
news  editor,  received  his  Ph.  D. 
degree  from  Tulane  University.  He 
is  the  director  of  public  relations 
at  the  University  of  South  Caro¬ 
lina. 


2  New  Books  Tell  Story 
Of  2  Charleston  Papers 


Sl»t0l4»r  high  I 
paiMl  brings  ink  V 
CMrtrni  of  iiK>*r 
cninr  cylinrim 
tn  pmts  rnem  flnnr. 


By  Prof.  Roscoe  EUard 

Graduate  School  of  Journalism,  Columbia  University.  N.  Y. 

JKEX:  1.50  Years  of  The  N.ws 

oiirier.  By  Herbert  Riivenal  Sass.  Spending  of  public  money  by 

iibia.  is.  c.;  T'niversitv  of  South  genial  politicians?  If  the  editor  of 
ina  Pre...  i«o  pp,  News  and  Courier  is  a  thorn 

in  the  flesh  of  Charleston,  he  is 
prepared  at  a  moment’s  notice  to 
■remove  himself.  He  is  not  prepared 
to  move  from  his  editorial  opin- 


cotoifTieot 


“An  editor  should  read  history,” 

William  Rockhill  Nelson,  founder 
of  the  Kansas  City  (Mo.)  Star, 
observed,  “to  keep  him  from  think¬ 
ing  that  ideas  and  alarms  new  to  ♦ 

him  are  new  to  the  world.” 

And  in  reading  this  history  of  News 

the  South’s  “oldest,  most  had  gathered  news  as 

daily  paper,”  you  find  its  editor  ''^Sovously  as  their  editors  had 
150  years  ago  warning  of  world  commented  upon  it  By  1815,  a  re¬ 
dictatorship  in  terms  strangely  like  had  regularly  been  rowing 

warnings  today.  far  down  the  bay  to  board  .ships 

The  Charleston  (S.  C.)  Courier’s 

editor  in  1803  charged  that  “the  ^  Publisher 

Colossus  of  Europe-a  mixture  of  himself  boarded  a  vessel  and 
cunning  and  fierceness-is  about  to  ,•  e  ® 

take  over  Europe  and  inundate 
America.”  The  Colossus  was  Na- 

poleon  Bonaparte.  “And  Bona-  .  When  the  Meccan  War  seemed 
parte,”  explains  Herbert  Sass  in  ‘he  Courier  and  The 

this  sesquicentennial  story  of  the 

VeM  S  W  CoHnVr.  “seemed  as  for-  “  express  by  which  both 

midable  in  the  world  of  1803  as  news  from 

Malenkov  seems  in  ours.”  ‘.h« 

Mr.  Sass.  once  a  member  of  the  States  mail.  One  Courier 

News  and  Courier  staff,  now  a  anticipated  he  enterprise 

novelist  and  magazine  writer,  has  f  g^ouud-inole  who  tried  to 
cogently  chronicled  the  paper’s  ‘unnel  und^neath  a  bank  to  rob 
“conservative  and  moderating  but  “s  vaults  The  reporter  was  there- 
never  neutral  years.”  As  with  the 

epic  of  many  long-lived  journals.  Another  reporter  booked  passage 
this  history  of  the  News  and  ‘he  steamship  Azor  that  car- 
Courier  derives  color  and  personal-  {'5.^  Negros  to 

ity  from  courageous  editors  and  ,  .  n  .t.  l-  .  t 

conservative,  soundly  visioned  pub-  f  t  fr  f 

Ushers  adroitly  selected  highlights  in  the 

The  Courier  which  in  the  1830’s  ft 

had  opposed  South  Carolina’s  pow-  spoken  participation  m  the  life  of 
erful  John  C.  Calhoun  himself.  Carolina  and  the  South 

opposed  in  the  ’50s  the  South’s  ...  ^h^  years,  Mr.  Sass  concludes 
mounting  sentiment  for  Secession.  he  News  and 

Later  a.s  the  News  and  Courier  Courier  not  the  lassitude  of  age 
It  fought  “Pitchfork”  Ben  Allman  .in‘ellectual  energy 

as  he  Lode  and  elbowed  to  power.  f  y; 

And  in  the  1930’s,  William  Watts  »>.*  story  revels  reportorial  enter- 
Ball.  the  editor,  denounced  the  $65  and  sagaci- 

million  hydro-electric  dam  built  by  ‘y>  great  deal  of  struggle,  and 
federal  loan  and  grant  as  a  “hand-  dramatizes  150 

out  constituting  another  socialistic  y®^^*  of  newspaper  character  and 
threat  tn  free  Lternrise  ”  personality  that  recall  the  best  of 

In  the  Spring  of  1933,  Mr.  Ball  America’s  newspaper  titans. 

labelled  Franklin  D.  Roosevelt’s  for  Colonial  History 

New  Deal  as  a  “threat  to  destroy  ,  «  ^ 

the  Republic.”  Mr.  Ball  was  the  In  Pre-Revolution  Paper 

first  Southern  editor  in  the  then  tiie  SOUTH  CAROLINA  gazette 
pro-Roosevelt  South  to  take  this 
stand,  Mr.  Sass  declares. 

When  influential  Charlestonians 
had  brought  pressure  upon  Mr. 

Ball  to  cease  his  attack  on  the  Fed¬ 
eral  grant  for  the  dam,  the  editor 
— who  had  been  Dean  of  the 
School  of  Journalism  at  the  Uni¬ 
versity  of  South  Carolina — 'retort¬ 
ed  in  the  News  and  Courier: 

“Should  a  newspaper  stand  by 
1  in  silence,  lest  some  of  its  friends 
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•Australia 

*  Th*  only  journal  giving  tho 
nows  of  advorfisort,  advortit- 
ing  agonts,  publishing,  print¬ 
ing  and  commarcial  radio  in 
Australia  and  Now  Zaaland. 

If  you  ara  planning  salat 
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Schools  and  Fraternal 
Order  Honor  Times 

The  New  York  Times  received 
two  more  citations  for  distin¬ 
guished  editorial  service  this  week. 

Mrs.  Arthur  Hays  Sulzberger, 
wife  of  the  publisher,  accepted  an 
illuminated  scroll  from  the  New 
York  City  Board  of  Education  for 
initiating  a  program  of  cooperation 
between  the  Times  and  the  city’s 
schools.  The  Times  has  been  con¬ 
ducting  an  in-service  course  for 
teachers. 

District  Grand  Lodge  No.  1. 
B’nai  B’rith,  extolled  the  Times  for 
its  “full  and  expert  coverage  of 
events  Involving  the  dignity  of  the 
individual,”  in  a  citation  accepted 
by  Maj.  Gen.  Julius  Ochs  Adler, 
vicepresident  and  general  manager. 
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In  this  year  when  Peter  Zenger  time  as  outstanding  features  of  tne 
has  been  memorialized  as  a  mark  fir.st  reader  tour  of  1953,  in  which 
—  and  a  warning  —  in  America’s  971  persons  visited  Rochester  on 
fight  for  a  free  press,  it  is  pertinent  Lilac  Day,  in  two  convoys  of  U 
to  read  in  this  history  of  the  South-  buses  each.  The  convoys  ran  15 
Carolina  Gazette,  1732-1775,  this  minutes  apart.  Mr.  Peugeot  said 
explanation  of  editorial  policy:  this  is  the  first  of  a  series  of  four 

“I  have  lately  received  a  visit  trips  planned  this  year,  as  com- 
from  my  father’s  ghost.  He  gave  pared  with  three  in  1952. 


EDI 


**Look  at  the  state  this  girl  is  in” 


She* 8  in  Indiana — in  a  market  where  women  buy 
2\^  times  more  hosiery  than  their  equally  pros¬ 
perous  sisters  in  another  market  farther  East. 

Why?  Call  it  what  you  will — fad,  fashion  or 
anything  else. 

The  fact  is  this:  The  United  States  are  not 
uniform  states.  Consumption  varies — market  by 
market,  city  by  city.  Even  brand  by  brand. 

When  you  advertise  in  newspapers  you  get  the 
flexibility  to  match  those  variations.  You  get  the 
opportunity  to  use  all  the  selling  pressure  you  want 
— when  you  want  it — where  it  will  do  you  the 
most  good. 


where.  But  in  some  markets  you  can  sell  more — 
more  often.  And,  after  all,.isnT  that  a  major 
reason  why  you  advertise?* 

We  may  have  some  information  that  will  help 
you  pinpoint  the  high  consumption  markets  for 
your  products.  Write  or  call.  There’s  no  obligation. 

Bureau  of  Advertising — American  Newspaper 
Publishers  Association,  570  Lexington  Ave.,  New 
York  22,  PLaza  9-6262 — 360  N.  Michigan  Ave., 
Chicago  1,  STate  2-8681 — 240  Montgomery  St., 
San  Francisco  4,  EXbrook  2-9530. 


You  can  sell  almost  any  product  almost  any- 

Sponsored  by  The  Toledo  Blade  in  the  interests  of  fuller  understanding  of  newspapers 
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A  A-WAY  EXCHANGE 
OF  LIFE  INSURANCE 
INFORMATION 

The  Institute  of  Life  Insurance  provides  the  public 
with  life  insurance  information  — and  in  turn, 
interprets  public  attitudes  to  the  business. 


Three  out  of  every  four  families  now 
own  life  insurance.  As  America’s  most 
popular  form  of  thrift,  there  is,  natu¬ 
rally,  a  wide  interest  in  how  life  insur¬ 
ance  operates  and  in  the  benefits 
it  provides.  ' 


,  In  carrying  out  its  first  objective  of 
providing  a  clearer  understanding  of 
life  insurance,  the  Institute  of  Life 
Insurance  does  these  things: 


—collects,  analyzes  and  distributes  life 
insurance  statistics  to  editors,  econo¬ 
mists,  librarians,  writers  and  researchers. 

—helps  schools  and  colleges  to  meet  needs 
in  the  instruction  of  life  insurance  by 
preparing  and  distributing,  on  request, 
such  teaching  aids  as  booklets,  films 
and  charts. 

—aids  librarians  in  selecting  and  securing 
life  insurance  information. 


— develops  material  on  life  insurance  and 
related  phases  of  money  management 
for  women’s  organizations,  social  wel¬ 
fare  workers,  doctors,  lawyers,  and 
other  community  groups. 

— furnishes  monthly  news  services  to 
newspaper  editors,  radio  commentators 
and  magazine  editors. 

—publishes  a  series  of  advertising  mes¬ 
sages  (one  of  which  is  shown  on  the 
facing  page)  in  475  newspapers  de¬ 
signed  to  broaden  the  understanding 
of  life  insurance. 

And  for  its  second  objective,  the  In¬ 
stitute  continuously  studies  public 
opinion  concerning  the  performance  of 
the  life  insurance  business  and  makes 
its  findings  available  to  the  companies. 
In  doing  this,  it  enables  the  companies 
to  serve  better  the  interests  of  88 
million  life  insurance  policyholders. 


Institute  of  Life  Insurance 

Central  Source  of  Information  about  Life  Insurance 
488  MADISON  AVENUE,  NEW  YORK  22,  N.  Y. 
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TIMES-PICAYUNE  VICTORY 


IN  SPITE  of  the  fact  that  the  Supreme  Court 

of  the  United  States  did  “not  determine 
that  unit  advertising  arrangements  are  lawful 
in  other  circumstances  or  in  other  proceed¬ 
ings,”  its  ftve-to-four  decision  stating  the  gov¬ 
ernment  failed  to  prove  its  anti-trust  case 
iigainst  the  New  Orleans  Times-Picayune  Pub¬ 
lishing  Company  contains  some  encourage¬ 
ment  for  the  180  other  newspapers  that  prac¬ 
tice  the  unit  rate. 

After  reviewing  previous  decisions  in  which 
the  Court  frowned  on  so-called  “tying”  cases, 
the  Supreme  Court  said:  “The  government 
here  has  proved  neither  actual  unlawful  ef- 
lects  nor  facts  which  radiate  a  potential  for 
future  harm.  While  even  otherwise  reasonable 
trade  arrangements  must  fall  if  conceived 
to  achieve  forbidden  ends,  legitimate  business 
aims  predominantly  motivated  the  Publishing 
Company's  adoption  of  the  unit  plan.  Be¬ 
cause  the  anti-trust  laws  strike  equally  at 
nascent  and  accomplished  restraints  of  trade, 
monopolistic  designs  as  well  as  results  are 
reached  by  the  prohibitions  of  the  Sherman 
Act.” 

Citing  the  reduction  in  operating  costs  by 
employing  the  unit  plan  in  classified,  the 
Court  said:  “Certainly  a  publisher’s  steps  to 
rationalize  that  operation  does  not  bespeak 
a  purposive  quest  for  monopoly  or  restraint 
of  trade.” 

Considering  the  unit  rate  for  general,  or 
national  linage,  the  Court  continued:  “By 
adopting  the  unit  plan  for  general  display 
linage  at  the  time  it  did,  the  Publishing  Com¬ 
pany  devised  not  a  novel  restrictive  scheme 
but  aligned  itself  with  the  industry’s  guide, 
legal  or  illegal  in  particular  cases  that  is 
found  to  be.  Moreover,  the  unit  rate  was 
viewed  as  a  competitive  weapon  in  the  rivalry 
for  national  advertising  accounts.  Lower 
milline  rates  visualize  as  a  consequence  of 
unit  insertions  might  attract  national  linage 
from  advertisers  utilizing  newspapers  in  other 
cities,  as  well  as  counteract  a  national  ad¬ 
vertisers’  trend  away  from  newspapers  toward 
other  mass  communications  media.  In  sum¬ 
mary,  neither  unlawful  effects  nor  aims  are 
shown  by  the  record.” 

And  in  conclusion,  the  Supreme  Court 
noted:  “Since  we  have  viewed  that  step  as 
predominantly  motivated  by  legitimate  busi¬ 
ness  aims,  this  record  cannot  bear  out  the 
specific  intent  essential  to  sustain  an  attempt 
to  monopolize.” 

Thus,  while  the  Court  declined  to  uphold 
the  legality  of  the  unit  advertising  rate  in  all 
instances,  its  decision  views  the  practice  in 
this  instance  as  a  legitimate  competitive  prac¬ 
tice  and  not  a  “quest  for  monopoly  or  re¬ 
straint  of  trade.”  Newspapers  that  employ 
the  device  can  govern  their  future  course 
accordingly. 


Imbedded  in  the  decision  is  a  paragraph 
reflecting  current  Supreme  Court  thinking  on 
the  importance  of  a  free  press  in  this  country 
— a  valuable  “by-product”  of  the  case.  It 
doesn’t  necessarily  promise  a  favorable  atti¬ 
tude  toward  future  cases  involving  the  press, 
but  it  certainly  indicates  an  enlightened  ap¬ 
preciation  of  the  press  at  this  time.  The  Court 
said: 

“The  daily  newspaper,  though  essential  to 


EDlTd  RIAL 


There  is  one  glory  of  the  sun,  and  an¬ 
other  glory  of  the  moon,  for  one  star  dif- 
fereth  from  another  star  in  glory. — I.  Corin¬ 
thians,  XV;  41. 


the  effective  functioning  of  our  political  sys¬ 
tem,  has  in  recent  years  suffered  drastic 
economic  decline.  A  vigorous  and  dauntless 
press  is  a  chief  source  feeding  the  flow  of 
democratic  expression  and  controversy  which 
maintains  the  institutions  of  a  free  society. 
By  interpreting  to  the  citizen  the  policies  of 
his  government  and  vigilantly  scrutinizing  the 
official  conduct  of  those  who  administer  the 
state,  an  independent  press  stimulates  free 
discussion  and  focuses  public  opinion  on 
issues  and  officials  as  a  potent  check  on  arbi¬ 
trary  action  or  abuse.  The  press,  in  fact, 
‘serves  one  of  the  most  vital  of  all  general 
interests:  the  dissemination  of  news  from 
as  many  different  sources,  and  with  as  many 
different  facets  and  colors  as  is  possible.  That 
interest  is  closely  akin  to,  if  indeed  it  is  not 
the  same  as,  the  interest  protected  by  the 
First  Amendment;  it  presupposes  that  right 
conclusions  are  more  likely  to  be  gathered 
out  of  a  multitude  of  tongues,  than  through 
any  kind  of  authoritative  selection.  To  many 
this  is.  and  always  will  be,  folly;  but  we  have 
staked  upon  it  our  all.’  ” 


UNPRINTED  LETTER 

JUDGE  BAKER  WALL  is  still  determined 

to  get  his  letter-to-the-editor  printed  in  the 
Tulsa  World  and,  what’s  more,  to  establish 
the  legal  precedent  that  newspapers  are  com¬ 
mon  carriers  and  should  publish  all  letters 
and  communications  submitted  to  them  from 
readers. 

We  don’t  think  the  Supreme  Court  of 
Oklahoma  will  acknowledge  his  plea  any 
more  than  the  district  judge  did  who  threw 
the  case  out  of  court. 

Judge  Wall  claims  that  the  newspaper  offer 
to  print  readers’  letters,  if  they  are  short,  to 
the  point  and  signed,  constitutes  a  contract 
to  print.  He  upheld  his  part  of  the  contract 
as  a  subscriber  by  writing  the  letter,  he  claims, 
and  insists  the  newspaper  should  fulfill  its 
part  of  the  contract  by  publishing  the  letter. 

Other  courts  have  held,  in  suits  for  dam¬ 
ages  involving  typographical  errors  in  retail 
store  advertising,  that  an  advertisement  is 
merely  an  offer  to  sell  and  not  a  contract 
to  sell. 

Similarly,  an  editor’s  offer  to  print  letters 
from  readers  is  an  “offer”  and'  not  a  “con¬ 
tract”  to  do  so. 

If  we  are  wrong,  and  the  courts  decide 
otherwise,  the  editorial  pages  of  this  nation’s 
newspapers  are  in  for  a  disastrous  shuffling. 


SCOPE  OF  AUTHORITY 

IN  VIEW  of  the  rules  of  the  United  States 

Senate  establishing  its  scope  of  inquiry, 
we  wonder  under  what  authority  Senator 
McCarthy’s  sub-committee  questions  a  news¬ 
paper  editor  as  to  his  editorial  policy,  and 
where  it  gets  the  authority  to  appoint  a  for¬ 
mer  member  of  the  Communist  Party  to  com¬ 
pile  a  list  of  persons  whom  he  knew  as 
Communists  working  in  the  news  media  fields 
in  New  York  City. 

If  there  are  Communists  imbedded  in  com¬ 
munications  media,  publishers  and  broadcast¬ 
ers  ought  to  know  about  it.  But  we  just  won¬ 
der  why  Senator  McCarthy  thinks  he  has  the 
authority  to  make  such  an  investigation. 

His  is  a  sub-committee  of  the  Committee 
on  Government  Operations,  formerly  known 
as  the  Committee  on  Expenditures  in  the  Ex¬ 
ecutive  Department.  It  is  a  “standing  com¬ 
mittee”  and  has  been  authorized  for  many 
years.  Page  6  of  Public  Law  601  of  the  79th 
Congress  defines  the  committee’s  scope  of 
authority  as  follows: 

“( 1 )  ...  to  which  committee  shall  be  re¬ 
ferred  all  proposed  legislation,  messages,  pe¬ 
titions,  memorials,  and  other  matters  relating 
to  the  following  subjects: 

“(A)  Budget  and  accounting  measures, 
other  than  appropriations. 

“(B)  Reorganizations  in  the  executive 
branch  of  the  government. 

“(2)  Such  committee  shall  have  the  duty 
of — 

“(a)  receiving  and  examining  reports  of 
the  Comptroller  General  of  the  United  States 
and  of  submitting  such  recommendations  to 
the  Senate  as  it  deems  necessary  or  desirable 
in  connection  with  the  subject  matter  of  such 
reports; 

“(b)  studying  the  operation  of  government 
activities  at  all  levels  with  a  view  to  de¬ 
termining  its  economy  and  efficiency; 

“(c)  evaluating  the  effects  of  laws  enact¬ 
ed  to  reorganize  the  legislative  and  executive 
branches  of  the  government; 

“(d)  studying  intergovernmental  relation¬ 
ships  between  the  United  States  and  the  States 
and  municipalities,  and  between  the  United 
States  and  international  organizations  of 
which  the  United  States  is  a  member.” 

In  view  of  the  Supreme  Court  decision  in 
U.  S.  vs.  Edward  A.  Rumely,  in  which  it 
found  that  the  Buchanan  Committee  on  lob¬ 
bying  could  not  go  beyond  the  scope  of  its 
inquiry  as  authorized  by  Congress,  we  doubt 
that  Senator  McCarthy’s  excursion  into  the 
news  media  field  can  be  justified. 

TOO  SUCCESSFUL 

SEASONED  broadcasters  must  have  done  a 
“double  take”  when  they  read  this  week 
that  a  Voice  of  America  program  was  being 
dropped  because  it  had  been  too  successful. 
It  seems  that  the  voluntary,  unpaid  broad¬ 
casts  by  a  17-year-old  boy  about  every-day 
life  in  America,  has  brought  so  many  fan 
letters  from  around  the  world  that  the  Voice 
can’t  keep  up  with  the  clerical  and  postage 
expense  of  answering  them. 

We’ll  bet  this  is  the  first  time  in  broadcast¬ 
ing  history  that  a  program  known  to  be  doing 
a  good  job  selling  a  product  has  been  taken 
off  the  air. 
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publisher  of  the  Edinburg  (Tex.)  Lyman  G.  Lewis  Is  now  a  mem-' 
Daily  Review,  has  been  elected  her  of  the  executive  staff  of  the 
president  of  the  Edinburg  Cham-  Detroit  Evening  News  Association, 
ber  of  Commerce.  serving  as  assistant  secretary.  Be- 

*  *  •  fore  coming  to  the  Detroit  News 

Frank  B.  Anderson,  formerly  associated  with  Booth 

publisher  of  the  Sausalito  (Calif.)  Newspapers,  Inc. 

News  and  a  veteran  San  Francisco  „***.. 

Examiner  reporter,  is  editor  of  the 
Tuburon  (Calif.)  Marin  Mirror,  a 
new  community  newspaper.  James 
G.  Garrett  of  the  Garrett  Press, 

San  Francisco,  is  publisher  with 
Robert  E.  Winkelman  circulation 
manager.  The  first  issue  appeared 
May  20.  Hugh  Jones  has  resigned  from 

*  ♦  *  the  classified  advertising  depart- 

Charles  F.  McCahill,  general  ment  of  the  Philadelphia  (Pa.) 

manager  of  the  Cleveland  (Ohio)  Evening  Bulletin  to  become  adver- 
News,  has  been  elected  president  tising  manager  of  the  Welsh  Valley 
of  the  John  Carroll  University  ad-  Herald  in  Bala-Cynwyd,  Pa. 
visory  board  of  lay  trustees.  ♦  *  ♦ 

Robert  Waltz,  graduate  of  the 
University  of  Toledo,  has  joined 
On  tn©  Business  Side  the  Detroit  (Mich.)  News  promo- 

tion  department  as  a  copy  writer. 
I.  B.  Heistand,  advertising  man-  He  came  to  the  News  from  the 
ager  of  the  Nevada  Appeal  in  Car-  Toledo  Blade,  where  he  handled 
son  City,  Nev.,  has  resigned  to  be-  promotion  and  market  research, 
come  retail  ad  manager  on  the 
Las  Vegas  (Nev.)  Sun.  Bill  Do¬ 
lan  succeeds  him. 

*  *  *  Jordan  Axelbank,  formerly  a 

Leonard  Garner,  Ogden  reporter  for  the  Pueblo  (Colo.) 

(Utah)  Standard-Examiner,  is  the  Star-Journal,  has  joined  the  Asso- 
newly  elected  president  of  Pacific  ciated  Press  staff  in  Little  Rock, 
Northwest  Circulation  Managers  Ark. 

Association.  ♦  ♦  * 

*  *  *  Alfred  Cleveland  Haynes, 

Clarence  L.  Fountain,  adver-  former  re-write  man  for  the  Wau- 


PERSONAL 

MENTION 


WiSHARD  Brown,  business  man¬ 
ager,  San  Rafael  (Calif.)  Inde¬ 
pendent-Journal,  was  honored  re¬ 
cently  as  San  Rafael's  “man  of 
the  year"  by  that  city’s  Junior 
Chamber  of  Commerce. 


Elliot  Zander,  publisher  of  the 
Brillion  News,  has  been  elected 
president  of  the  Wisconsin  Press 
Association. 


Mrs.  Helen  Rogers  Reid,  chair¬ 
man  of  the  board  of  the  New  York 
Herald  Tribune,  has  received  the 
highest  heraldic  order  of  the  Gov¬ 
ernment  of  the  Dominican  Repub¬ 
lic,  the  Juan  Pablo  Duarte  Cross, 
for  fulfilling  “the  great  social  re¬ 
sponsibility  of  keeping  the  people 
well  informed  on  what  is  making 

htcfrtrvr  ” 


Valentine  A.  Fallon,  execu¬ 
tive  editor  of  the  Elizabeth  (N.  J.) 
Daily  Journal  has  been  named 
president  of  the  New  Jersey  Asso¬ 
ciated  Press. 


In  the  Editorial  Rooms 


Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  New  York  Times,  will 
receive  an  honorary  degree  of  Doc¬ 
tor  of  Humane  Letters  from  He¬ 
brew  Union  College-Jewish  Insti¬ 
tute  of  Religion  at  ceremonies  June 
6  in  Cincinnati. 


John  Dennis,  editor  of  the 
Huntington  Park  (Calif.)  Daily 
Signal,  has  been  awarded  a  wrist 
watch  for  outstanding  community 
service,  the  gift  of  Southeast  Dis¬ 
trict  civic  leaders. 


Looking  for  a  circulation  winner? 
Your  best  bet  is 


Frank  L.  Ames,  vicepresident 
and  general  manager  of  the  Bangor 
(Me.)  Daily  News,  has  been  elect¬ 
ed  to  the  board  of  directors  of  the 
New  England  Daily  Newspaper 
Publishers  Association. 


Francis  S.  Murphy,  retiring  edi¬ 
tor  and  publisher  of  the  Hartford 
(Conn.)  Times,  has  been  selected 
as  initial  recipient  of  the  Good 
Government  Award  given  by  the 
Connecticut  Junior  Chamber  of 
Commerce. 


This  famous  daily  panel  and  Sun¬ 
day  page  sets  the  pace  for  droll 
cartooning,  crisp  wit  and  master¬ 
ful  satire  .  .  .  now  appears  in  more 
than  200  leading  newspapers  .  .  . 
can  help  you  build  solid,  sustained 
reader-interest.  Send  for  proofs 
and  terms — today! 


Orrin  R.  Taylor,  Archhold 
Buckeye,  has  been  advanced  to  the 
presidency  of  the  Ohio  Newspaper 
Association,  succeeding  the  late  R. 
Kenneth  Kerr  of  the  Lancaster 
Eagle-Gazette. 


CHICAGO  SUN-TIMES 


Charles  Sawyer,  former  Secre¬ 
tary  of  Commerce,  will  become 
temporary  publisher  of  the  Lan¬ 
caster  (O.)  Eagle-Gazette. 


211  W.  Waeker  Drive,  Chicago  6 
Harry  B.  Baker,  General  Manager 


Allan  Engleman,  editor  and 
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AINOTHER  1>FS  EXTRA! 

This  week,  users  of  our 

DOCTOR'S  NOTEBOOK 

feature  received  the  following 
note  with  an  extra  release: 

"Enclosed  herewith  is  a  special, 
or  bonus,  qrticle*  in  the  DOC¬ 
TOR’S  NOTEBOOK  service.  It 
is  for  release  on  receipt,  and  be¬ 
cause  it  is  highly  topical  and  of 
great  general  news  interest  we 
suggest  you  treat  it  as  a  news  story 
for  publication  in  any  part  of  your 
newspaper. 

"This  is  another  extra  in  the 
special  services  of  Dr.  Glen  R. 
Shepherd — services  that  manifest 
his  f{een  interest  in  the  latest 
medical  research  and  findings  and 
his  desire  to  pass  such  information 
on  to  his  readers." 

EXTRAS  are  nothing  new  to  UFS 
subscribers.  When  one  of  our 
columnists — all  experts  in  their 
fields — breaks  a  live  news  story, 
it  is  our  piolicy  to  rush  it  out  while 
it  is  still  news! 

Y(JU  can  use  Service  (with  a 
capital  ‘S’)  like  this! 

Doctor's  Notebook 

Three  columns  a  week 

Among  present  subscribers  are: 

Kansas  City  Star-Times 
N.  Y.  E)aily  Mirror 
St.  Louis  Post  Dispatch 
Washington,  D.  C.  Post 
Wilmington,  Del.  Star 
Des  Moines  Register-Tribune 
Jacksonville,  Fla.  Times  Union 
Schenectady,  N.  Y.  Gazette 
Newport,  R.  I.  Daily  News 
Macon,  Ga.  Telegraph-News 
Paris,  Tex.  News 

Phone,  wire,  or  write  for 
samples 
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ing  editor  of  the  Los  Angeles 
(Calif.)  Daily  News.  Moved  to 
the  paper’s  city  desk  was  Aaron 
Dudley,  former  Sunday  editor. 

*  * 

Dean  Pritchard,  former  Detroit 
(Mich.)  Free  Press  rewriteman, 
is  now  on  the  police  beat  of  the 
Arizona  Daily  Star  in  Tucson. 

*  *  * 

Patricia  Sullivan,  news  editor 
of  the  Laramie  (Wyo.)  Republi¬ 
can-Boomerang  for  two  years,  has 
become  managing  editor  of  the 
Laramie  Bulletin,  succeeding  Je¬ 
rome  K.  Full,  who  has  joined 
the  staff  of  the  Grand  Junction 
(Colo.)  Daily  Sentinel.  Horace 
Campbell,  sports  editor,  has 
moved  up  to  ME  on  the  Republi¬ 
can-Boomerang  and  Ralph  Bar- 
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KEY  replaces  him  as  sports  editor. 

*  *  « 

Jack  Butler,  news  editor  of  the 
Fort  Worth  (Tex.)  Star-Telegram, 
is  the  first  president  of  Texas  Chap¬ 
ter,  Sigma  Delta  Chi. 

*  *  * 

Don  Christiansen,  University 
of  Utah  instructor,  has  joined  the 
editorial  staff  of  the  Great  Falls 
(Mont.)  Leader  as  vacation  relief¬ 
er.  His  wife,  the  former  Pat 
Clegg,  graduate  of  Columbia  Uni¬ 
versity’s  Graduate  School  of  Jour¬ 
nalism  and  a  winner  of  a  Pulitzer 
traveling  fellowship,  will  cover  so¬ 
cial  activities  for  the  Leader  during 
the  vacation  period. 

«  *  * 

Mary  Cox  has  joined  the  wom¬ 
en’s  department  of  the  Detroit 
(Mich.)  Free  Press.  She  was  for¬ 
merly  with  the  FBI  office  in  De¬ 
troit. 


THE  FOURTH  ESTATE 


Orville  Wonser,  sports  editor 
for  the  Oshkosh  (Wis.)  Daily 
Northwestern,  is  serving  as  official 
scorekeeper  for  the  Oshkosh  Giants 
of  the  Wisconsin  State  Baseball 


The  Oldest  Pvhlisher/  and  Advertisers’ 

Sewspaper  in  America 

With  which  hat  been  merged  The  Joumalitt,  _ 

Mtabliihed  March  24,  18^;  Newtpaperdom,  lea  cue 
March  1892;  Fourth  Estate,  March  I,  1894; 

Editor  &  Publisher,  December  7,  1901;  Adver¬ 
tising,  Februare  1,  1925.  Titles  Patented  and  HaL  KLEINSCHMIDT,  Los  Anreles 

tel^burrco-X"**’''"  (Calif.)  Mirror  copyreader,  has  re¬ 

signed  to  become  editor  of  two 
weekly  papers,  the  Lone  Pine 

(Calif.)  Owens  Valley  Progress- 

Citizen.  and  the  Independence 
(Calif.)  Inyo  Independent. 

*  *  * 

Sando  Bologna,  military  news 
reporter  for  the  Waterbury 
(Conn.)  American,  was  given  a 
life  membership  to  the  Connecti¬ 
cut  Junior  Chamber  of  Commerce 
May  23. 

♦  *  • 

Art  Hoolihan,  reporter  for  the 
Milwaukee  (Wis.)  Sentinel  and  ra¬ 
dio  station  WNAM  at  Neenah,  has 
been  signed  as  a  commission  scout 
for  the  St.  Louis  Browns  baseball 
team. 
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Steve  Loy  of  Pendleton,  Ore., 
has  joined  the  staff  of  the  La 
Grande  (Ore.)  Daily  Observer, 

*  *  * 

Charles  T.  Nichols,  former 
Washington  correspondent  for  the 
Southam  Newspapers,  has  joined 
the  Toronto  (Ont.)  Telegram  as 
news  editor.  He  is  a  veteran  of  20 
years’  service  in  Canadian  journal¬ 
ism.  Robert  DeHart  has  been 
named  assistant  news  editor. 

«  *  * 

Jim  Hart,  former  public  infor¬ 
mation  officer  at  Davis-Monthan 
air  force  base,  Tucson,  Ariz.,  has 
joined  the  news  staff  of  the  Tucson 
Daily  Citizen. 

*  *  * 

W.  Lowrie  Kay,  former  state 
editor  of  the  Philadelphia  (Pa.) 
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Western  Advertirinr  Maun.c  Herald,  is  now  on  the  copy  desk  Christian  Sci- 

of  the  Ft.  Lauderdale  (Fla.)  Daily 
News.  He  replaces  Thomas  Geffs, 
who  transferred  to  the  Ft.  Meyers 
(Fla.)  News-Press. 


Ralph  D.  Vance,  Tucson 
(Ariz.)  Daily  Citizen  reporter  and 
University  of  Arizona  student,  has 
received  a  new  award  for  “highest 
distinction  in  journalism”  from 
Prof.  Douglas  D.  Martin,  former 
managing  editor  of  the  Detroit 
(Mich.)  Free  Press  and  now  head 
of  the  University  of  Arizona’s  jour¬ 
nalism  department. 

*  *  * 

William  Beckman,  Wisconsin 
Rapids  Daily  Tribune,  is  the  new 
chairman  of  Wisconsin  APME. 

0  u  * 

Harry  Monahan,  formerly  a 
sports  writer  on  the  South  Bend 
(Ind.)  Tribune,  has  joined  the  San 
Diego  (Calif.)  Union  sports  staff. 
He  succeeds  Gardner  Morse,  who 
has  resigned  to  enter  business. 
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Roy  P.  Stewart,  Washington 
correspondent  for  two  years,  is  re¬ 
turning  to  the  city  staff  of  the 
Oklahoma  City  Oklahoman  and 
Times  on  July  1.  He  will  be  re¬ 
placed  at  the  Capital  by  Allan  W. 
Cromley. 


Ben  Gould,  Brooklyn  (N,  Y.) 
Eagle  sports  writer,  has  received  an 
award  from  The  Voice,  student 
publication  at  St.  Francis  College, 
*  *  *  for  sports  reporting,  standing  in 

Harold  Ober,  former  news  edi-  the  community  and  service  to  the 
tor  of  the  Asbury  Park  (N.  J.)  college. 


ence  Monitor,  has  been  named  edi 
tor  of  the  weekly  St.  Mary’s  Bea¬ 
con,  at  Leonardstown,  Md. 


Press,  has  joined  the  editorial  staff 
of  the  St.  Petersburg  (Fla.)  Times 
as  night  city  editor. 

UUP 

Joan  Wood,  woman’s  page  edi¬ 
tor  for  the  Louisville  (Ky.)  Cour¬ 
ier-Journal,  has  been  awarded  a 


Charles  W.  Puffenbarger  has 
left  the  Norfolk  Virginian-Pilot  to 
join  the  Annapolis,  Md.,  bureau  of 
the  Associated  Press.  Lloyd  Park¬ 
er,  formerly  with  the  Salisbury 
(Md.)  Times,  has  succeeded  him 


Walter  Nelson  of  the  Butte  Fulbri^t  scholarship  to  the  Uni-  as  military  reporter  on  the  Vir- 
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Montana  Standard  was  elected 
president  of  the  Butte  Press  Club 
at  the  group’s  annual  stag  break¬ 
fast.  He  succeeds  Bert  Gaskill, 
also  of  the  Montana  Standard  news 
staff. 

*  *  * 

Paul  White  has  left  the  cc^iy 
desk  of  the  Louisville  (Ky.)  Cour¬ 
ier-Journal  to  join  the  staff  of  the 
Baltimore  (Md.)  Sun. 


versity  of  Florence,  Italy,  where 
she  will  continue  her  studies  in  the 
field  of  political  science. 

u  »  u 

Ken  Payton,  former  sports  edi¬ 
tor  of  the  Lewistown  (Mont.) 
Daily  News,  has  joined  the  sports 
staff  of  the  Waterloo  (Iowa)  Daily 
Courier  as  reporter-photographer. 
He  has  been  succeeded  on  the 
Daily  News  by  Bill  Ellis. 


ginian-Pilot. 

«  *  * 

B.  O.  McAnney,  managing  edi¬ 
tor  of  the  New  York  World-Tele¬ 
gram  and  Sun,  will  receive  an  hon¬ 
orary  degree  of  Doctor  of  Litera¬ 
ture  from  Dickinson  College,  June 
7,  at  the  40th  reunion  of  his  class. 


Jack  Kelly,  formerly  a  sub« 
{Continued  on  page  37) 
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urban  correspondent  for  the  Scran¬ 
ton  (Pa.)  Times,  who  also  covered 
sports  for  the  Catholic  Light,  offi¬ 
cial  organ  of  the  Scranton  Diocese, 
has  joined  the  Times  news  staff. 

*  m  * 

Cruise  Palmer,  assignment  edi¬ 
tor  the  evening  edition  of  the  Kan¬ 
sas  City  (Mo.)  Star,  has  been  elect¬ 
ed  president  of  the  Kansas  City 
Press  Club,  a  professional  chapter 
of  Sigma  Delta  Chi.  He  succeeds 
Calvin  Manon,  an  editor  in  the 
Kansas  City  bureau  of  the  AP. 

*  *  « 

Kathleen  McLaughlin,  New 
York  Times,  has  been  elected  pres¬ 
ident  of  the  New  York  Newspaper 
Women’s  Club,  succeeding  Edith 
Evans  Asbury,  also  of  the  Times. 

*  *  * 

Bill  Conomos,  who  was  day 
city  editor  of  the  St.  Petersburg 
(Fla.)  Times,  has  resigned  to  be¬ 
come  city  editor  of  the  Orlando  , 
(Fla.)  Sentinel  and  Star.  \ 

*  *  * 

Bill  Delay,  formerly  with  the  I 
Kansas  City  (Kan.)  Kansan,  has 
joined  the  general  assignment  staff 
of  the  Kansas  City  (Mo.)  Star. 

*  *  * 

Bernard  Sedley  has  been  named 
art  editor  of  the  Tucson  (Ariz.) 
Daily  Citizen,  and  J.  W.  Hopkins 
has  joined  the  Citizen  staff  as  chief 
photographer.  Both  of  the  men 
formerly  did  photographic  work 
for  the  Citizen  through  the  local 
picture  firm  known  as  Sedley-Hop- 
kins. 

*  *  * 

William  Cullin,  Jr.,  formerly 
connected  with  the  radio  staff  of  I 
the  Scranton  (Pa.)  Times  station  | 
WQAM,  has  been  transferred  to 
the  news  department  of  the  Times. 
His  late  father  was  business  man¬ 
ager  of  the  Times  for  several  years. 

*  *  * 

Ella  I.  Heininger,  who  has 
edited  the  children’s  page  in  the 
St.  Joseph  (Mo.)  News-Press  for 
50  years,  retired  May  15  at  the  age 
of  83. 

*  *  * 

Paul  Mitchell,  who  was  an  Air  ' 
Force  captain  in  charge  of  public 
relations  at  MacDill  AFB,  Tampa,  | 
Fla.,  has  returned  to  civilian  status 
and  rejoined  the  staff  of  the  St. 
Petersburg  (Fla.)  Times  as  a  re¬ 
porter. 

■ 

Peterson  Elected 
By  Conn.  Dailies 

Hartford — Herbert  M.  Peter¬ 
son,  general  manager  of  the  New 
Britain  Herald,  has  been  elected 
president  of  the  Connecticut  Asso¬ 
ciation  of  Daily  Newspapers. 

Other  officers  named  at  the 
CADN  May  21  meeting  are:  Vice- 
president,  Carter  White,  Meriden 
Journal  and  Record:  secretary  and 
treasurer,  Barnard  L.  Colby,  New 
London  Evening  Day. 


k  _  tiBeka 
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Rod-and-Reelers,  whether  native  or  as  summer  visitors, 
catch  some  prize  beauties  in  Lake  Shawnee,  em’ironed  by 
some  of  the  most  beautiful  natural  scenery  in  America.  A 
million  or  more  fish  are  bred  every  year  in  eleven  modern 
hatcheries. 

But  .  .  .  there  are  more  profitable  "catches”  in  the  prog¬ 
ressive  Topeka  Market  than  the  kind  that  live  in  lakes. 
National  Advertisers  who  seek  fat  creels  and  plenty  of  lusty 
bites,  now  KNOVT  that  Greater  Topeka  is  steadily  climbing 
'  BEYOND  that  all-vital  100,000 

population  mark,  and  is  up  with  the 
Lellows, 


— to  the  Topeka  Market,  dol- 
"  ‘t,k  lar-value  returns  rise  to  the 

^ localized  bait.  True,  the  Magic 
Circle  of  Greater  Topeka  contains  115,000 
prospects,  but  please  think  beyond  this,  to 
^  21  very  rich,  very  prosperous  Drive-in 

'  t  Counties.  When  you  get  these  all  off  the  hook 
and  count  'em,  the  total  is  a  significant  435,000! 

Par-excellence  "fishing  grounds”  for  "National”, 
not  alone  because  of  the  SIZE  of  the  Market,  but  its  consistently  climbing  poten¬ 
tials  of  buying-power. 

Diversified  farming,  on  a  huge  scale,  means  a  demand  for  many  types  of  food 
and  no  dependence  on  any  one  crop.  Industrially,  Topeka  is  on  the  up-and-up. 
Building  booms,  new  homes,  superb  schools  and  colleges  and  a  Civic  Pride  that  is 
s)mbolized  everywhere  in  every  way.  And  now  comes  that  important  bonus — the 
influx  of  visitors  and  of  conventions. 

No  wonder  large  super-markets  are  cropping  up.  As  a  "Test”  area,  there’s  none 
better. 

These  newspapers,  vigorously  "local”  in  character,  are,  naturally  enough,  the 
preferred,  intimate  guides  for  BUYING.  They  are  as  much  a  part  of  the  com¬ 
munity  as  the  air  people  breathe. 
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Federation  Congress 
Is  Well  Attended 


Paris — ^The  Sixth  Congress  of 
the  International  Federation  of 
Newspaper  Publishers,  here  May 
19-22,  attracted  delegations  from 
as  far  east  as  Japan  and  as  far 
west  as  the  United  States. 

Erwin  D.  Canham,  vicepresident 
of  FIEJ  and  C.  Cranston  Williams, 
grand  manager  of  the  American 
Newspaper  Publishers  Association, 
represented  the  USA.  John  Her¬ 
bert,  Quincy  (Mass.)  Patriot  Led¬ 
ger,  represented  Inter  American 
Press  Association.  The  French 
delegation  was  led  by  Albert  Bayet 
and  president  of  the  National  Fed¬ 
eration  of  the  French  Press. 

W.  T.  Curtis-Willson,  president 
of  FIEJ,  former  president  of  the 
Newspaper  Society  of  Great  Brit¬ 
ain,  headed  the  British  delegation. 
Seven  delegates  were  present  from 
Japan. 

Air  Tariffs  Too  High 

M  .  H  .  Masson  -  Forestier 
(France)  reported  that  transport 
by  air  was  obviously  the  ideal 
means  of  international  distribution, 
but  air  tariffs  were  considered  far 
too  high,  and  all  members  of  FIEJ 
were  enjoined  to  approach  the  air 
companies  simultaneously  to  find 
means  for  a  possible  reduction  of 
rates. 

He  also  reviewed  international 
postal  subscriptions.  The  agree¬ 
ment,  the  rapporteur  declared,  had 
been  concluded  between  50  coun¬ 
tries,  “which  unfortunately  up  to 
the  present  do  not  include  the 
United  States,  Canada  or  Great 
Britain.” 

Advertising  and  the  Press  was 
the  subject  of  a  report  by  Peter 
Andersen  of  Denmark,  where 
newspapers  were  confronted  by  an 
advertisers  association.  There,  too, 
technical  advisers  on  advertising 
were  moving  for  commissions  from 
the  newspapers  apart  from  agen¬ 
cies.  The  rapporteur  said  he 
would  be  sending  a  questionnaire 
on  the  subject  to  all  members. 

What  the  president,  Mr.  Curtis- 
Willson,  described  as  “perhaps  the 
most  important  subject  at  this 
congress”,  was  the  report  on  “The 
news  and  informational  impact  of 
Television  on  newspapers  and  their 
readers”,  presented  by  Mr.  Can- 
ham,  editor  of  Christian  Science 
Monitor. 

While  the  Americans  did  not 
fear  television,  the  nervousness  of 
European  publishers,  especially 
those  from  the  smaller  countries, 
was  obvious.  But  Mr.  Canham  re¬ 
minded  them  television  was  here 
to  stay  and  progress  could  not  be 
denied. 

“All  experience  in  the  United 
States  with  radio  and  television  to 
this  hour  indicates  that  newspapers 
have  a  changing  role  to  play,”  he 
stated.  “Their  job  as  purveyor  of 
spot  news  has  greatly  diminished. 


No  doubt,  since  people  cannot  re¬ 
read  and  ponder  what  they  have 
heard  or  seen,  newspapers  must 
continue  to  provide  a  primary  rec¬ 
ord  of  events.  But  more  impor¬ 
tantly,  newspapers  must  interpret 
and  explain  the  significance  of  the 
event. 

“We  will  have  to  cope,  in  our 
time,  with  the  emotional  power  of 
television.  Up  to  the  present,  no 
greatly  talented  demagogue  in  the 
United  States  has  had  access  to 
the  air  waves.  Senator  McCarthy’s 
skills  and  tactics  do  not  televise 
particularly  well.  They  come  out 
more  effectively,  somehow,  in  the 
headlines.  But  one  can  readily 
imagine  that  a  person  with  hyp¬ 
notic  voice  and  personality  could 
play  tricks  with  a  whole  nation. 
And  in  any  situation  about  which 
people  are  aroused  and  annoyed 
television  could  be  used  to  multiply 
the  intensity  of  their  emotions 
many  fold.  Waves  of  hysteria  could 
be  greatly  magnified.  It  is  not  a 
pretty  thought. 

“But,  as  I  have  said,  newspapers 
can  do  a  great  deal  to  hold  the 
balance  of  sobriety,  accuracy,  and 
setting-in-perspective.  We  have  had 
long  experience  in  deflating  dema¬ 
gogues.  The  public  will  still  want 
to  know  the  meaning  of  what  they 
heard  and  saw — or  thought  they 
heard  and  saw.” 

The  report  on  newsprint,  pre¬ 
sented  by  Robert  Salmon,  secretary 
general  of  the  National  Federation 
of  the  French  Press,  concluded  that 
new  raw  materials  will  not  be  em¬ 
ployed  in  the  near  future  for  mak¬ 
ing  newsprint;  there  were  no  more 
restrictions  on  the  press,  except  in 
England;  the  disparities  between 
prices  throughout  the  world  have 
been  considerably  attenuated; 
newsprint  represents  a  heavier 
charge  than  before  the  war;  the 
decline  in  1952  was  considerable 
only  because  it  was  a  reaction  from 
unjustified  speculation,  and  was 
due  to  solely  commercial  and  not 
industrial  considerations;  and  fi¬ 
nally  that  a  consolidation  of  prices 
tends  to  make  itself  manifest  since 
the  first  months  of  1953. 

Interest  in  Standardization 

Dr.  Karl  Sartorius,  president  of 
the  Swiss  Association  of  Newspa^ 
per  Publishers,  stressed  the  impor¬ 
tance  of  urging  Government  repre- 
•sentatives  with  the  International 
Telecommunications  Union  to  use 
every  endeavor  to  bring  about  a 
reduction  in  charges  hindering  dis¬ 
semination  of  news,  with  reduc¬ 
tions  for  telegrams  and  telephone 
calls  of  the  order  of  50  per  cent, 
and  similar  reduction  for  hiring 
teleprinters. 

Standardization,  a  report  read 
by  Louis  Charlet  (France),  showed 
extraordinary  divergencies  in  sizes 
of  newspapers.  There  were  51  dif- 


'Admirable 

Impaitiality' 

Wilmington,  Del. — A  class  in 
public  information  technique  at 
the  University  of  Delaware  has 
brought  in  a  report  of  “admirable 
impartiality”  by  the  News-Journal 
newspapers  in  their  coverage  of  the 
1952  campaign. 

The  audit  included  measurement 
of  column  inches,  streamer  dis¬ 
plays,  picture  inches,  and  place¬ 
ment  of  political  news.  The  class 
of  16  spent  125  manhours  on  the 
task. 


ferent  sizes  in  France  alone.  There 
were  19  different  thicknesses  of 
stereotype  plates  in  the  Nether¬ 
lands,  and  29  different  sizes  of 
paper.  Newsprint  manufacturers  as 
well  as  makers  of  printing  machin¬ 
ery  had  shown  much  interest  in 
the  investigation. 

Professional  Card 

Discussion  on  the  “secret  profes¬ 
sional”  and  international  press 
card  or  passport  produced  ani¬ 
mated  exchanges  of  views.  Euro¬ 
pean  delegations  were  anxious  for 
definite  texts,  while  Anglo-Ameri¬ 
can  delegates  showed  considerable 
distrust  in  written  texts  which  all 
too  often  might  lend  themselves 
to  deliberate  misinterpretation. 

A  resolution  approved  the  efforts 
that  have  been  made  on  national 
and  international  planes  with  a 
view  of  protecting  newspapers  and 
journalists  against  attempts  to  ob¬ 
tain  disclosure  of  the  sources  of 
their  information. 

Another  resolution  said  care 
.should  be  taken  in  establishing  a 
professional  card  or  a  passport  to 
insure  that  Governments  may  not 
thus  be  able  to  impose  limitations 
on  publishers  and  journalists,  ac¬ 
cordingly  such  a  document  should 
be  issued  only  after  favorable  rec¬ 
ommendation  of  qualified  profes¬ 
sional  organizations  of  publishers 
and  directors  of  newspapers  in  co¬ 
operation  with  the  associations  of 
journalists,  and  not  at  the  discre¬ 
tion  of  police  organizations  or  ad¬ 
ministrative  authorities. 

J.  Van  de  Kieft  (Netherlands), 
who  had  been  president  until  his 
appointment  as  Minister  of  Fi¬ 
nance  for  his  country,  was  appoint¬ 
ed  Honorary  President. 

The  four  vicepresidents  elected 
for  the  coming  year  are:  Albert 
Bayet  (France),  Erwin  D.  Can¬ 
ham  (USA),  Dr.  Karl  Sartorius 
(Switzerland),  and  Orla  Rode 
(Denmark).  Claude  Bellanger 
(France)  and  M.  J.  H.  Burton 
(Belgium)  were  reelected  secre¬ 
tary  general  and  treasurer  general, 
respectively. 

Next  year’s  Congress  wil  be  held 
in  Stockholm,  Sweden,  in  June. 

■ 

Oil  and  Gas  Section 

Toronto — ^The  oil  and  gas  de¬ 
velopment  in  Canada  was  covered 
in  a  24-page  (tabloid  format)  sec¬ 
tion  of  the  Telegram  on  May  9. 

EDITOR  <S 


Right  to  Know  I 
Battle  Marks 
Generations  | 

Minneapolis — Each  generation  ^ 
must  make  its  own  fight  for  the  | 
right  to  know  what  its  govern-  ( 
mental  agencies  are  doing,  J.  R.  • 
Wiggins,  managing  editor  of  the 
Washington  (D.  C.)  Post,  said 
here  May  25  in  an  address  at  the 
University  of  Minnesota  school  of 
journalism. 

Mr.  Wiggins,  who  is  chairman 
of  the  ASNE  Committee  on  Free¬ 
dom  of  Information,  gave  a  brief 
history  of  the  efforts  to  obtain 
open  meetings  of  lawmaking  bodies 
in  England  and  America  from  the 
17th  Century. 

“In  the  course  of  this  struggle,” 
he  said,  “Englishmen  and  Ameri¬ 
cans  have  suffered  imprisonment, 
exile,  persecution  and  pillory.  Yet, 
by  all  their  sacrifices  and  all  their 
hardships,  they  have  not  been  able 
to  assure  beyond  a  single  genera¬ 
tion  the  exercise  of  rights  indis¬ 
pensable  to  popular  government. 
They  could  establish  the  right  to 
know  only  for  their  own  time.” 

Faulty  Intelligence 

The  dangers  of  closed  sessions 
lie  in  the  issuance  of  partial  re¬ 
ports,  Mr.  Wiggins  pointed  out. 

“The  faulty  intelligence  fur¬ 
nished  by  someone  with  an  axe  to 
grind  frequently  becomes  the  foun¬ 
dation  for  misguided  popular  pres¬ 
sures  that  confound  and  embarrass 
lawmakers  later  on,”  he  warned. 
“Open  proceedings  are  the  best 
protection  of  the  legislator,  as  well 
as  of  the  public.” 

And  yet,  he  said,  obstruction  has 
seemed  to  increase  while  the  rank 
and  file  of  citizens  have  become 
more  competent  than  ever  to  act 
intelligently  upon  the  information 
about  their  own  rule. 

Citizens  of  a  democracy,  Mr. 
Wiggins  asserted,  must  have  these 
five-fold  rights: 

( 1 )  The  right  to  get  the  facts 
about  government. 

(2)  The  right  to  publish  them, 
without  prior  restraint  or  censor¬ 
ship. 

(3)  The  right  to  publish  them, 
for  good  and  justifiable  ends,  with¬ 
out  the  fear  of  savage  reprisal 
either  by  government  or  by  those 
acting  in  defiance  of  government. 

(4)  The  right  of  access  to  the 
materials  needed  to  disseminate 
these  facts — to  paper,  presses,  ra¬ 
dio,  TV  and  all  other  communica¬ 
tions  media. 

(5)  The  right  to  distribute  the 
truth  to  others,  without  the  inter¬ 
ference  of  government  acting  under 
the  law  or  of  citizens  acting  in  dis¬ 
regard  of  the  law. 

■ 

Husky  Weekly 

Belleville,  Kan. — ^For  the  past 
six  weeks  the  weekly  Belleville 
Telescope  has  published  an  average 
of  22  pages  with  40-50  columns 
of  local  news. 
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POURING  STEEL  INTO  MOLD — Molten  steel  that  has  been  made  in 
open-hearth  furnaces  at  the  Bethlehem  Steel  plant  at  Bethlehem,  Pa., 
is  poured  into  huge  ingot  mold  to  form  ingot  for  forging. 


INGOT  IN  FORGING  PRESS  —  Reheated  for  forging,  the  ingot  is  given 
the  first  of  a  sequence  of  squeezes  in  hydraulic  press  which  will  gradually 
elongate  it  into  a  column  of  about  one-third  the  original  diameter. 


MACHINING — Completed  forging  for  column  now  starts  through  machin¬ 
ing  operations  in  Bethlehem  shops.  After  the  outer  surface  has  been 
machined,  a  17%-inch  hole  is  bored  through  the  column's  entire  length. 


357-TON  INGOT  HAS  SOLIDIFIED  — After  days  of  gradual  cooling  the 
ingot  has  solidified  and  has  been  removed  from  the  mold,  and  is  now 
ready  for  transfer  to  the  forge  department. 


FORGING  HALF  COMPLETED  —  One-holf  of  the  piece  has  now  been 
forged  down  to  size,  and  the  remaining  half  (held  by  heavy  chain,  at  left) 
will  now  be  reheated  and  put  through  the  same  process. 


COLUMN  LOADED  FOR  SHIPMENT— The  finished  column,  nearly  70  feet 
long,  is  ready  for  shipment  to  Canton,  Ohio.  Bethlehem  is  making  four  of 
these  columns  for  a  press  E.  W.  Bliss  Company  is  building. 


Stocky  ingot  forged  into  slim  column 


Nothing  brings  out  steel’s  inherent 
strength  and  toughness  so  completely 
as  forging.  The  forging  process,  with 
proper  heat-treatment,  gives  steel  an 
internal  structure  that  makes  it  re¬ 
markably  strong  and  tough,  able  to 
take  heavy  shocks  and  stresses. 

These  pictures,  taken  in  the  Bethle¬ 
hem  Steel  plant  at  Bethlehem,  Pa., 
trace  the  making  of  an  unusual  forg¬ 


ing,  a  long  column  for  a  powerful  press. 

The  process  begins  as  furnace  crews 
tap  steel  from  three  furnaces  to  make 
a  huge  ingot,  1 1  feet,  2  inches  in  diam¬ 
eter  and  weighing  357  tons  —  one  of 
the  largest  ever  made.  Then,  in  a 
series  of  forging  operations,  the  steel  — 


reheated  from  time  to  time  to  keep  it 
at  the  correct  forging  temperature  of 
2300  degrees  F — is  gradually  squeezed 
and  elongated  into  the  column,  just 
under  4  feet  in  diameter  and  nearly  70 
feet  in  length,  that  appears  in  the  last 
of  the  series  of  pictures. 


BETHLEHEM  STEEL 
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CIRCULATION 


Biggers  and  Walters 
ICMA  Guest  Speakers 


By  George  A.  Brandenburg 


A  MINIMUM  of  formal  speeches 
and  a  maximum  of  roundtable 
discussion  will  mark  the  conven¬ 
tion  program  of  the  International 
Circulation  Managers  Association 
at  Mackinac  Island,  Mich.,  June 
17-20. 

Vicepresident  Arthur  Daniel, 
Atlanta  (Ga.)  Journal-Constitu¬ 
tion,  has  arranged  for  two  news¬ 
paper  association  heads  to  address 
the  meeting — George  C.  Biggers, 
Atlanta  Newspapers,  president  of 
the  American  Newspaper  Pub¬ 
lishers  Association,  and  Basil  L. 
Walters,  executive  editor,  Knight 
Newspapers,  president  of  the 
American  Society  of  Newspaper 
Editors. 

Mr.  Walters  will  be  the  Thurs¬ 
day  luncheon  speaker,  discussing 
“Opportunities  for  Newspapers 
Were  Never  Greater;”  Mr.  Big¬ 
gers  will  speak  at  the  Friday 
luncheon  on  “The  Best  Mass  Me¬ 
dium — ^The  Newspaper.” 

“Primarily,  this  is  a  shirt-sleeve 
convention  with  three  half-days 
being  given  to  roundtable  discus- 

S  ways  to 
step-up  circulation 

^  HONORBOXES 
ROUTE  TUBES 
^  DISPLAY  RACKS 

WRlrTToltTATMOGTNDTRlCES 
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sions  wherein  members  can  bring 
to  the  floor  those  subjects  of  most 
concern  to  them  and  have  an  op¬ 
portunity  to  get  ideas  and  solu¬ 
tions  to  things  that  are  bothering 
them,”  explained  Mr.  Daniel,  pro¬ 
gram  chairman. 

Roundtable  sessions  will  be  di¬ 
vided  into  three  circulation 
groups,  with  experienced  moder¬ 
ators  to  conduct  each  discussion. 
Featured  on  the  Friday  afternoon 
session  will  be  a  report  of  the 
ICMA  carrier  training  program 
by  John  Shank,  Dayton  (Ohio) 
News,  chairman  of  the  commit¬ 
tee  in  charge.  A  business  session 
will  follow,  including  a  discussion 
and  vote  on  proposed  changes  in 
the  ICMA  constitution  and  by¬ 
laws,  and  election  of  officers. 

Major  item  of  business  will  be 
selection  of  a  full-time  secretary- 
manager,  providing  ICMA  mem¬ 
bers  approve  the  constitutional 
changes  recommended  by  the 
board  of  directors.  The  board 
will  nominate  candidates  for  sec¬ 
retary-manager  to  succeed  L.  W. 
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COMPLETE  SERVICES 


NEWSPAPER  AND  PRINTING  PLANTS 

Layouts,  Designs,  Specifications  and  Supervision 
of  Construction 


Walter  E.  Wines 

80  Federal  Street 
Boston.  Mass. 


Consultant 

317  South  Tryon  Street 
Charlotte,  N.  C. 


McFetridge,  Tulsa  (Okla.)  World- 
Tribune,  who  is  retiring  after  15 
years  as  ICMA  secretary-treas¬ 
urer. 

The  directors  have  recommend¬ 
ed  that  changes  be  made  to  pro¬ 
vide  for  a  full-time  secretary- 
manager,  who  is  to  be  experienced 
in  circulation  work,  with  the  of¬ 
fice  of  treasurer  to  be  a  separate 
and  elective  one,  responsible  for 
all  funds,  serving  without  pay. 

An  outstanding  entertainment  ' 
program  will  supplement  the  con¬ 
vention  proceedings,  including  a 
trip  to  Abitibi’s  paper  mill  in 
Canada  on  Wednesday,  June  17, 
preceding  the  convention  proper. 
There  will  be  swimming  in  the 
Grand  Hotel  outdoor  pool  for 
ladies  and  children,  plus  golf, 
courtesy  of  the  Detroit  newspa¬ 
pers. 

The  annual  banquet  will  be  held 
Friday  evening  with  President 
Jack  Calvin,  Houston  (Tex.)  Post, 
presiding.  The  Booth  Newspapers 
of  Michigan  have  arranged  for  a 
two-hour  carriage  tour  around 
Mackinac  Island  on  Friday  after¬ 
noon. 

The  convention  program  fol¬ 
lows: 

TUESDAY,  JUNE  16 
10:00  A.M.— BOARD  OF  DIRECTORS 

WEDNESDAY,  JUNE  17 
Registration 

THURSDAY,  JUNE  18 
A.M. — Registration 

10:00  A.M.— GENERAL  SESSION  — 
Convention  Called  to  Order 
President  Jack  Calvin, 
Presiding. 

THE  LORD’S  PRAYER— 
Sung  by  Louis  Greenhut. 
ADDRESS  OF  WEL¬ 
COME. 

RESPONSE  —  Clark 
Farber,  Tribune,  Tampa, 
Florida. 

INTRODUCTION’  OF 
SPECIAL  GUESTS. 
RECOGNITION  OF  AD¬ 
VERTISERS  AND  EX¬ 
HIBITORS  —  Vice-Presi¬ 
dent  Charles  W.  Staab, 
Enquirer,  Cincinnati,  Ohio. 
PRESENTATION  OF 
NE\y  MEMBERS— Vice- 
President  Morris  Shorr, 
Call,  Woonsocket,  Rhode 
Island. 

REPORT  OF  ENTER¬ 
TAINMENT  AND  AR¬ 
RANGEMENTS  COM¬ 
MITTEE  —  Chairman 
I  Lambert  Liddell,  Register- 

Slar-Nctfs,  Sandusky, 
Ohio. 

REPORT  OF  SECRE¬ 
TARY  -  TREASURER  — 
L.  \V.  McFetridge.  U'orld- 
Tribune,  Tulsa,  Oklahoma. 
REPORT  OF  CHAIR¬ 
MAN  OF  BOARD  OF 
DIRECTOR  S— E.  P. 
Schwartz,  Register  -  Trib¬ 
une.  Des  Moines,  Iowa. 
PRESIDENT’S 
ADDRESS— Jack  Calvin. 
SPECIAL  COMMITTEE 
REPORTS. 

THURSDAY,  JUN’E  18 

12:30  P.  M.— LUNCHEON 

ADDRESS— Mr.  Basil  L. 
Walters,  Executive  Editor, 
Knight  Newspapers;  Presi¬ 
dent,  American  Society  of 
Newspaper  Editors. 
SUBJECT:  “Opportunities 
for  Newspapers  Were 
Never  Greater.’’ 

2.00  PM.— ROUND  TABLE  DIS¬ 
CUSSIONS  —  SALES 
CLINICS  —  Chairman: 
George  Hicks,  Pittsburgh 
(Pa.)  Post-Gaeette. 


Small  Newspapers  —  Mod¬ 
erator:  Frank  Stanton, 
Schenectady  (N,  Y.)  Uu- 
i<m  Star. 

Medium  Newspapers 
Moderator:  John  Shank, 
Dayton  (Ohio)  D  atlj 
News. 

Large  Newspapers  —  Mod¬ 
erators:  Raymond  F. 
Mack,  Wtss Kington  (D.  C.) 
Daily  News,  and  Raymond 
E.  H  o  u  k,  Indianapolis 
(Ind.)  Star-News. 

FRIDAY,  JUN’E  19 
10:00  A.M.— ROUND  TABLE  DIS¬ 
CUSSIONS 

Small  Newspapers  —  Mod¬ 
erator:  H.  B.  Cowan,  Jr-, 
Examiner,  Peterborough, 
Ontario,  Canada. 
Medium  Newspapers  — 
Moderator:  Robert  Sud- 
dertb,  Chattanooga  (Tenn.) 
Times. 

Large  Newspapers  —  Mod¬ 
erator:  lElmer  Schroeder, 
Milwaukee  (Wis.)  Journal. 
12:30  P-M.  •  LUNCHEON 

ADDRESS  —  Mr.  George 
C.  Biggers,  President,  At¬ 
lanta  Newspapers,  Inc-, 
President,  American  News¬ 
paper  Publishers’  Associa¬ 
tion.  SUBJECT:  “The 
Best  Mass  M  e  d  i  u  m— 
The  Newspaper.” 

2:00  P.M.— GENERAL  SESSION 

REPORT  OF  CARRIER 
TRAINING  COMMIT¬ 
TEE  —  Chairman  John 
Shrank,  News,  Dayton, 
Ohio. 

DISCUSSION  AND 
VOTE  ON  PROPOSED 
CHANGES  IN  THE 
CONSTITUTION  AND 
BY-LAWS. 

REPORT  OF  NOMI¬ 
NATING  COMMITTEE 
ELECTION  OF  OFFl- 
CERS 

DISCUSSION  OF  RE¬ 
CENTLY  E  N’  A  C  T  E  D 
NEW  YORK  STATE 
LAW  affecting 
NEWSPAPERBOYS  — J- 
H.  Gorman,  Gannett 
Newspapers- 

FILM  — “A  COLONIAL 
PRINTER”  —  Courtesy 
Colonial  Williamsburg, 
Williamsburg,  Virginia. 

SATURDAY,  JUNE  20 
10:00  A.M.— ROUND  TABLE  DIS¬ 
CUSSIONS. 

Small  Newspapers  —  Mod¬ 
erator  :  Roland  Zcigier, 
Saginaw  (Mich.)  News. 
Medium  Newspapers  — 
Moderator:  George  Clarke, 
Hartford  (Conn.)  Courant. 
Large  Newspapers  —  Mod¬ 
erator  :  Clark  Farber 
Tampa  (Fla.)  Tribune. 
2:00  P.  M.— MEETING  OF  BOARD 
OF  DIRECTORS. 


Liddell,  Register-  n  ^  re  i  e  i  • 

r,  Sandusky,  S.  C.  Scholarships 

r  OF  SECRE-  Charleston,  S.  C. — ^The  News 
TREASURER  —  ond  Courier  and  Evening  Post 
icFetridge.  H'orid-  announce  the  formation  of  the 
pTuha^  Okbhoma.  Courier  Foundation, 

)F  BOARD  OF  which  will  award  two  scholar 
c  T  O  R  S— E.  p.  ships  annually  to  newspaperboys, 

;  Molnlr  iowa'!’  ‘  Starting  in  September,  Winners 
ENT’S  will  receive  $250  a  year  for  four 

years  at  colleges  or  universities  in 
L  COMMITTEE  Carolina. 

JUN’E  18  " 

s2-Ur.  Basil  L.  $10,000  foi  SclwlaK 

Executive  Editor,  VANCOUVER,  B.  C.  —  Newspa- 
Newspapers;  Presi-  perboy  scholarship  awards  begun 
"rEditofs"^''*"  in  1945  by  the  Vancouver  Sun 
:t:  “Opportunities  have  resulted  in  payments  of  $10,- 
wspapers  Were  -yQo  jq  date,  it  is  announced.  Be* 
"^'table  DIS-  gnn  with  two  $200  scholarships, 
INS  —  SALES  the  number  has  been  boosted  by 
HicK  ^usTurgh  Cromie  publisher,  and 

'ost-Caeette.  the  value  IS  now  $400. 
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this  new  book  can 
help  you  sell  more 


Do  you  believe  that  it  is  easier  to  sell  a  buyer  of 
newspaper  space  if  you  know  how  and  why  he 
buys  the  space  he  does?  If  you  do,  the  Newspaper 
Copy  Organizer  can  help  you.  It  is  based  upon 
hundreds  of  interviews  with  advertisers  and 
agency  people  who  have  a  lot  to  do  with  news¬ 
paper  advertising. 


Jutf  published^  this  frtt  S«rvic«  bookUl  organizes  th« 
most  helpful  comments  of  hundreds  of  advertisers  ond 
ogency  men  interviewed  on  the  subject  of  how  ond 
why  they  select  newspapers  for  their  compoigns; 
shows  how  to  sell  more  space  by  giving  them  the 
information  they  wont,  when  they  want  it. 


For  instance,  a  section  of  the  Newspaper  Copy 
Organizer  is  devoted  to  the  subject  of  what  ad 
men  want  to  know  about  a  newspaper’s  market 
and  its  coverage  of  the  markets. 


Contents  of  the 
Newspaper  Copy  Organizer 

What  advertisers  want  to  know  about : 


Do  they  care  about  city  versus  trading 
area  coverage? 

Are  they  interested  in  the  number  of 
retail  outlets  in  a  city? 

The  retail  sales  volume? 

What  do  they  want  to  know  about 
income  per  household  and  per  capita? 

Bank  deposits? 

The  general  level  of  business  activity  in 
a  city? 

The  answers  to  these  questions  and  many  others 
like  them  are  summarized  from  the  reports  of 
buyer  viewpoints  accumulated  over  a  period  of 
many  months.  This  review  of  what  these  people 
want  to  know  in  general  will  surely  help  you 
give  them,  specifically,  more  of  the  kind  of  infor¬ 
mation  about  your  newspaper  they  are  most 
likely  to  want. 


Standard  Rate  and  Data  Service,  Inc. 

The  National  Authority  Serving  The  Media- 
Buying  Function 

Walter  E.  Botthof,  Publisher 

1740  Ridge  Avenue,  Evanston,  Illinois 

SALES  AND  SERVICE  OFFICES; 

NEW  YORK  •  CHICAGO  •  LOS  ANGELES 


markets 

a  paper's  coverage  of  its  market 
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JOURNALISM  EDUCATION 


Growl  Is  Part  of  Lesson 
In  ^Finishing  School* 

By  Bill  Bien 

Richmond,  Va. — The  first  rude  Newspapers,  Inc.,  publishes  the 
shock  for  a  fledgling  reporter,  ’tis  morning  Times-Dispatch  and  the 
said,  is  to  hear  the  gravely  snarl  evening  News  Leader. 


of  a  city  editor. 


“That,”  said  Mr.  Leverty, 


Not  so  the  1953  graduates  in  where  they  learn  why  certain 
journalism  at  Washington  and  Lee  things  have  to  be  done  certain 
University.  They’ll  have  heard  it  ways,  why  time-rules  (deadlines) 
all  before.  are  so  important. 

The  man  they  have  to  thank  for  “They  study  the  make-up,  and 
this  is  Bill  Leverty,  the  chalky-  actually  follow  a  piece  of  copy 
haired,  jolly-faced  slot  man  and  from  the  reporter’s  typewriter  to 
news  editor  of  the  Richmond  the  front  page,  step  by  step — some- 


“PROFESSOR”  Bill  Leverty  in  the  slot  and  two  of  his  pupils — Gere 


actually  follow  a  piece  of  copy  Georgia  ^md  Joseph Icher  Virginia  thrrinr  ;;! 

from  the  reporters  typewriter  to  the  copy  desk. 


Times-Dispatch.  thing  that’s  impossible  in  class.”  School  of  Journalism,  has  been 

A  growl  comes  hard  to  the  lips  Then,  on  Monday  morning,  the  elected  president  of  the  school’s 
of  Mr.  Leverty — and  thank  good-  W&L  students  go  out  “on  the  Alumni  Association, 
ness,  he  says,  he  doesn’t  have  to  do  beat”  with  one  or  more  of  the 

it  often.  But  when  he  does,  he  Times-Dispatch  reporters.  Skipper  Coffin  Steps  Down 

does  it  good.  That’s  just  part  of  Last  week,  for  example,  they  Oscar  J  (Skipper)  Coffin 


School  of  Journalism,  has  been  and  the  postwar  inflation  period, 
elected  president  of  the  school’s  His  study  of  the  control  results 
Alumni  Association.  in  Britain  will  be  contrasted  and 


does  it  good.  That’s  just  part  of 


Skipper  Coffin  Steps  Down 


compared  with  his  findings  on  the 
differing  policies  whch  have  been 


Oscar  J.  (Skipper)  Coffin,  in  effect  in  the  United  States  with 


the  job  he’s  assigned  himself,  as  went  along  while  the  newspaper’s  of  school  of  journalism  reference  to  economic  tendencies 

visiting  instructor  in  advanced  re-  political  writers  called  on  candi-  ^t  the  University  of  North  Caro-  in  the  American  press.  His 

porting  at  the  Lee  Memorial  Jour-  dates  for  the  Democratic  nomina-  ij^a,  is  retiring  from  that  position  American  research  work,  begun 

nalism  Foundation  at  Washington  tion  for  Governor  of  Virginia  in  effective  Sept.  1.  The  tutor  of  in  1947,  had  had  the  support  of 

and  Lee  University,  in  Lexington.  July.  Other  times,  they  make  the  hundreds  of  working  newspaper-  grants  from  the  University  of 


men  will  continue  as  a  member  of  Minnesota  graduate  school. 


Days-off  Chore  rounds  with  the  T-D  police^  report-  men  will  continue  as  a  member  of 

Every  week.  Bill  Leverty  takes  hospitals,  police  precinct  sta-  jhe  faculty.  He  is  66,  one  year 

his  days  off  at  the  Times-Dispatch  various  news-break  jhe  retirement  age. 

and  makes  the  130-mile  trip  to  the  SP®**  of  the  day.  Thomas  J.  Lassiter,  associate 

W&L  campus,  where  he  gives  the  “This  is  sort  of  a  ‘finishing  professor  of  journalism,  also  has 


W&L  campus,  where  he  gives  the  “This  is  sort  of  a  ‘finishing 
word  on  practical  journalism  to  15  school’  for  the  boys  from  Lee  Me- 


Lassiter,  associate 


Awards  at  Lincoln 

Lincoln  University  School  of 


professor  of  journalism,  also  has  Journalism  presented  awards  to 
resigned  to  devote  all  of  his  time  the  Saturday  Evening  Post,  Col- 


students  of  advanced  reporting.  morial  Journalism  Foundation,”  to  the  Smithfield  (N.  C.)  Herald,  tier’s  and  the  Christian  Scienct 

And  every  week,  come  rain  or  said  Mr.  Leverty.  “Several  of  them  of  which  he  is  editor  and  pub-  Monitor  for  significant  contribu- 

snow  or  a  campus  dance,  Mr.  Lev-  come  from  families  of  newspaper  Hsher.  tions  to  better  human  relations  in 

erty  brings  a  group  back  to  Rich-  publishers,  but  our  four-edition  op-  Dean  Coffin  worked  on  various  articles  published  during  the  past 


mond  for  a  “laboratory”  session,  eration  is  sufficiently  different  from  newspapers  before  going  to  Chapel  year. 


This  has  been  happening  each  what  they  knew  at  home  to  make  Hill  to  head  the  journalism  de¬ 


week  during  the  second  semester  it  all  quite  interesting, 
of  W&L’s  academic  year  .  .  .  and  How  does  Mr.  Le 
it’s  paying  off.  that  the  lab  training  i: 

O.  W.  Riegel,  the  foundation’s  “Already  this  semesi 
director,  says  the  on-the-job  train-  “stories  by  six  of  thei 


Citations  of  Merit  for  oulstand- 
it  all  quite  interesting.”  partment.  When  he  took  the  teach-  ing  journalistic  performance  went 

How  does  Mr.  Leverty  know  jpg  job  in  1926,  he  was  editor  of  to  Claude  A.  Barnett,  director, 
that  the  lab  training  is  paying  off?  the  Raleigh  Times.  Until  recently.  Associated  Negro  Press,  and  to 
“Already  this  semester,”  he  said,  he  had  continued  to  write  edi-  Louis  R.  Lautier,  chief.  Washing- 
“stories  by  six  of  them  have  been  torials  for  the  Greensboro  Daily  ton  bureau.  National  Negro  Press 


ing  has  already  had  its  effect  on  published. 


News  and  he  still  conducts  an  Association. 


his  students.  They’ll  be  ready  to  “These  are  features — some  as-  occasional  column  for  that  news-  Frank  L.  Stanley,  editor-pub 
handle  most  routine  assignments  signments  that  I  gave  them  and  paper.  li.sher,  Louisville  Defender,  served 

when  they  turn  up  on  somebody’s  some  the  result  of  stories  they  dug  Chancellor  Robert  House  of  the  as  toastmaster  at  the  Headliner 


news  staff  this  Summer. 

Mr.  Leverty,  a  seasoned  news- 


up  themselves.” 

Mr.  Leverty  has  put  the  empha 


University  appointed  a  joint  com¬ 
mittee  from  the  faculty  of  the  in- 


Week  banquet,  which  included  175 
high  school  journalists  from  seven 


man,  has  no  use  for  frills  in  his  sis  on  good,  sound  news  reporting,  stitution  and  from  North  Caro-  states  attending  a  four-day  press 

course.  Just  the  fundamental  stuff,  but  he  has  also  led  them  up  to  lina  newspapermen  to  recommend  workshop  at  Lincoln. 

Sometimes  he’s  the  Governor;  feature  writing,  which  is  a  crying  a  successor.  Newspaj^r  members 

sometimes  the  owner  of  a  two-  need  of  most  newspapers  today.  are:  Thomas  J.  Robinson,  Char-  McNaught  Medalist 
headed  cow,  for  theoretical  “press  And  his  job  on  the  fundamentals  lotte  News;  Roy  Parker,  Parker  Ann  Arbor  —  The  first  Univer 
conferences”  in  which  the  students  is  made  easier  by  the  fact  that  the  Brothers  Newspapers;  William  K.  sity  of  Michigan  student  to  com 

take  notes,  ask  questions  .  .  .  and  W&L  journalism  majors  are  given  Hoyt,  Winston-Salem  Journal  and  plete  a  graduate  program  of  both 


turn  in  a  full-length  story  the  fol-  basic  reporting  training  by  a  news 
lowing  week.  paperman-turned-professor.  Pro 

More  Than  Theory  fessor  Charles  O.  Voigt. 

Sure,  he  gives  them  the  theoreti-  thing  Mr.  Leverty  demand 


basic  reporting  training  by  a  news-  Sentinel;  Sam  Ragan,  Raleigh  a  domestic  and  a  foreign  journal- 
paperman-turned-professor.  Pro-  News  and  Observer;  Holt  Me-  ism  internship  was  honored  here 
fessor  Charles  O.  Voigt.  Pherson,  High  Point  Enterprise;  May  20. 

One  thing  Mr.  Leverty  demands  Weimer  Jones,  Franklin  Press,  and  He  was  Irving  Kalin  of  New 

from  the  students,  without  fail:  Miles  Wolff,  Greensboro  Daily 


cal  part,  but  that’s  not  all,  trom  the  students,  wiinoui  rau.  iviiies 

“I  don’t  believe  thev  can  cet  They  must  read  a  good  daily  news-  News. 
it  all  rworTof  mS,  Tfrom  paper  every  day-and  read  it  thor- 
textbooks,”  he  said.  “Which  is  the  oughly.  ...  Fella 

chief  reason  I  bring  them  down  *1  believe,”  he  said,  ‘  that  some-  A  f 


Fellowship  for  Gerald 


York  City,  who  received  a  Foreign 
Internship  Certificate  on  the  basis 
of  his  free-lance  work  in  Latin 
America,  following  a  year’s  domes- 


A  FELLOWSHIP  sponsored  by  the  tic  internship  with  the  Cleveland 


and  put  them  on  the  desk  on  a  is  going  to  get  real,  up-and-  John  Simon  Guggenheim  Memor-  (O.)  News. 

comparatively  quiet  night _ Sunday  coming  reporters  out  of  this  class.”  ial  Foundation  has  been  awarded  Mm  Kalin  received  a  certificate 


— to  see  exactly  how  things  click.” 

In  Richmond,  the  student  news¬ 
men  spend  Sunday  night  putting 
headlines  on  stories  (to  be  passed 
by  the  wary  eye  of  Mr.  Leverty, 


It  certainly  won’t  be  Mr.  Lever 
ty’s  fault  if  they  don’t. 


to  Dr.  J.  Edward  Gerald,  Univer-  from  Prof.  Wesley  Maurer,  depart- 
sity  of  Minnesota  journalism  pro-  ment  chairman,  and  a  gold  Mc- 
fessor,  for  a  study  in  London  Naught  Medal  for  being  the  out- 
next  year  of  the  effects  on  United  standing  journalism  graduate  stu- 


Hohenberg  Heads  Alumni  next  year  of  the  effects  on  United  standing  journalism  graduate  stu- 

John  S.  Hohenberg,  37,  pro-  Kingdom  newspapers  of  the  Brit-  dent.  Presentation  of  the  medal  was 


of  course)  and  they  make  a  full  fessor  of  Journalism  at  the  Co-  ish  government’s  economic  con-  made  by  V.  V.  McNitt,  director 
tour  of  the  plant,  where  Richmond  lumbia  University  Graduate  trol  policies  during  World  War  II  of  the  McNaught  Syndicate. 
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editor 


'The  late  Joseph  Pulitzer  said: 
'Our  Republic  and  its  Press 
will  rise  or  fall  together.'" 


"It  is  necessary  for  the  people  to  know  and  understand 
what  is  going  on.  You  cannot  expect  them  to  defend  that 
which  they  do  not  understand  and  how  can  they  get  an  under¬ 
standing  of  the  economy  and  the ‘Constitutional  Enterprise 
System  other  than  through  the  press. 

"Industry  should  close  its  ranks — become  articulate  in 
defense  of  the  Enterprise  System.  It  should  now  'step  up  its 
public  relations  and  intensify  in  all  directions  the  job  of  get¬ 
ting  across  to  the  American  people  its  own  story.’ 

"It  is  my  hope  that  many  Business  leaders  will  take  their 
case  to  the  American  people,  and  permit  them  to  be  their  jury. 
Men  of  Business  have  no  greater  trust — no  more  sacred  duty 
than  to  preserve  their  Constitutional  rights  to  manage  the 
Enterprise  System  for  the  share  owners  who  own  it;  and  to 
protect  the  jobs  of  those  employed  by  it.  That  is  their  right. 
Business  leaders  must  be  consistently  outspoken  so  that  the 
citizens  on  'Main  Street’  and  in  the  hinterlands — can  become 
informed.  You  cannot  expect  people  to  defend  that  which 
they  do  not  understand.  Their  judgment  is  only  as  good  as 
their  information. 


"I  recall  a  statement  made  by  Will  Rogers,  in  which  he 
said:  'All  I  know  is  what  I  read  in  the  press;  and  you  can’t 
beat  something  with  nothing.’  ’’ 

-4 - ► 

Quoted  from  a  letter  dated  March  12,  1953 
by  the  individual  crusader,  Edward  F.  Hutton. 

< - ► 

Contributed  to  the  cause 

of  better  understanding  of  Industry 

Editor  &  Publisher 

Times  Tower,  Times  Square,  New  York  36,  N.  Y. 
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NEWSPAPER  LAW 


Courts  Usually  Liberal 
Toward  Sport  Sheets 

By  Albert  WoodruH  Gray 


Judge  Makes 
Press  Equal  to 
Court  Officers 


Spartanburg,  S.  C. — Judge  G. 
Duncan  Bellinger’s  declaration 


Repoiteis'  Work 
Helps  Lawmakers 

Tallahassee,  Fla. — A  resolution 
commending  the  St.  Petersburg 
Times  and  its  editor  and  publisher, 

Nelson  Poynter,  for  constructive 

public  service  was  passed  in  the  that  working  newspapermen  are 
Senate  the  other  day.  to  receive  the  same  seating,  ad- 

Praise  was  accorded  on  the  basis  mission  and  other  considerations 

A  SUIT  brought  recently  by  the  Bell  Telephone  Co.  resear^  articles  written  by  ^corded  to  officers  of  the  State 

State  of  Florida  to  enjoin  the  There  is  here,  however,  as  the  staffers  on  matters  sche  -  Circuit  Court,  is  attracting  wide- 

publication  by  the  Franklin  Press,  Florida  Supreme  Court  pointed 

Inc.  of  the  Harvey  A.  Jr.  Daily  out,  a  clear  distinction  between  Spartanburg 

Sports  Digest  as  a  public  nuisance,  the  publication  of  a  newspaper  Prisoners,  State  Improve-  Herald  -  Journal,  Cranston  Wil- 

detrimental  to  the  morals  and  and  the  operation  of  a  telegraph  Commission,  Toll  Turnpike,  hams,  general  manager  of  the 

welfare  of  the  general  public  was  service  devoted  to  racing  infor-  Educatio^  Problems  of  Aging,  R  -  American  Newspaper  Publishen 

dismissed  and  the  dismissal  sus-  mation.  Conservation,  Association,  observed:  ‘This  is 

tained  by  the  Supreme  Court  of  An  effort  was  made  some  years  Institmions  and  Regulation  certainly  a  contrast  to  the  pres- 

that  state.  aeo  in  New  York  Citv  bv  the  Nursing  Homes.  ent  growing  trend  toward  trying 


The  State  contended  that  the  Commissioner  of  Licenses  to  com. 


to  keep  newspapers  out  of  public 


publisher  obtained  racing  infor-  pel  the  removal  from  newsstands  racing  publication  conveying  in-  affairs, 
mation  over  the  telephone  and  of  publications  of  the  character  formation  such  as  does  this  paper.  Feels  Poisoned 

under  the  guise  of  printing  a  of  this  Florida  Sports  Digest  un-  though  useful  to  the  gambler  in  Dean  Harold  L.  Cross  ex¬ 
sports  publication,  while  actually  der  a  regulation  prohibiting  the  placing  his  wagers,  is  not  a  device  pressed  special  interest  in  the  rul- 
the  publisher  was  operating  a  tele-  sale  of  racing  tips.  for  gambling.”  ing  and  said  ‘‘in  addition  to  my 

phonic  wire  system  or  service  by  “But,”  said  the  Supreme  Court  ■  natural  concern  with  this  (Bel- 

which  it  furnished  illegal  infor-  of  that  state,  “all  information  sur-  ‘JurV  Verdict'  Copv  Unger’s)  order,  I  am  feeling  so 

mation  to  bookmakers.  rounding  a  horse  race  and  the  Attrkrmoir  poisoned  by  the  ruling  of  a  New 

The  court  pointed  out  that  the  likelihood  of  one  to  outrace  and  riAiyea  Oy  AHOrney  York  judge  barring  press  and 

crux  of  the  case  was  whether  the  outdistance  all  competitors  is  not  FRANCico--Moves  to  re-  public  from  the  Jelke  compulsory 

publication  of  racing  information  necessarily  a  tip,  for  it  may  be  “jury  verdict  advertising”  prostitution  trial  that  some  good 

was  a  violation  of  statutes  against  based  on  a  study  of  all  probabili-  advocated  by  Ardy  V.  Bar-  news  on  the  subject  would  be  a 

the  use  of  private  wires  for  dis-  ties  with  such  certitude  as  to  war-  Angeles  attorney,  in  the  welcome  antidote.” 

seminating  gambling  information,  rant  it  being  defined  as  a  ‘selec-  Journal  of  the  Bellinger’s  ruling  was 

In  its  refusal  to  issue  the  injunc-  tion.’  At  first  blush  it  may  seem  of  California  which  ap-  during  the  second  trial  of  a 

tion,  the  court  adopted  the  con-  that  the  difference  between  a  Pe^ed  May  20.  defendant  charged  with  gunfire 

tention  of  the  publisher  that  the  ‘racing  tip’  and  a  ‘racing  selection’  murder  and  now  under  second 

state  was  seeking  to  enjoin  the  is  a  microscopic  distinction.  But  '^"ts,  Mr.  Barton  said  this  is  conviction  death  sentence  'oy 

publication  of  a  newspaper  on  this  esoteric  disregard  is  strenu-  advertising  at  the  total  expense  of  electrocution.  Earlier,  defense  at- 

the  authority  of  statutes  prohibit-  ously  repudiated  by  those  whose  'f,..  tomeys  contended  that  pre-trial 


opinions  must  be  respected.  .  .  .  studies  of  the  prtAlem 

c  ^  ••  n  have  been  referred  to  the  Corn- 

Same  Data  in  Daily  Papers  Ambulance  Chasing 

“If  these  publications,  call  them  and  Related  Activities,  the  Jour- 

periodicals,  trade  journals  or  nal  states  in  a  note  printed  above 

otherwise,  are  an  aid  to  book-  the  article.  As  no  Bar  position 

makers,  then  the  same  charge  has  yet  been  taken,  the  article 

by  a  decision,  among  others,  of  mast  be  held  good  against  the  “must  be  considered  as  repn 

a  Louisiana  court  in  an  action  by  daily  news  sheets,  which  print  ing  the  view  of  the  author,”  the 


ing  the  use  of  telephone  and  tele 
graph  wires  for  the  dissemination 
of  gambling  information. 

A  Clear  Distinction 
The  law  governing  the  dispo¬ 
sition  of  this  action  was  set  out 


newspaper  accounts  of  the  slay¬ 
ing  had  prejudiced  the  defendant’s 

Judge  Bellinger’s  ruling  was 
made  when  bailiffs  were  con¬ 
fronted  with  a  crowded  court- 
.  -j  j  .  room  problem  and  doors  were 

must  be  considered  as  represent-  spectators. 


a  publisher  in  New  Orleans,  who  fully  and  completely  the  entries,  note  stated 

gave  to  his  subscribers  “free  of  probable  odds,  names  of  jockeys  “The  insurance  companies’  ac-  Mi««5inrT  ft  nil?  Frrort 
cost  a  news  service  whereby  he  and  consensus  of  opinion  of  rea-  ,ion  is  found  to  be  completely  0  01  IZ  Urors 

keeps  them  informed  upon  their  sonably  successful  handicappers.  culpable  upon  examination  of  Is  Neglect  of  Duty 
ca  ing  him,  on  any  sports  news  This  sort  of  information  loses  their  motive,  their  intent  to  influ-  Portland,  Ore. — ^The  failure  of 
a  occurre  uring  the  daiy.  In  none  of  its  power  to  aid  the  mak-  gnce  the  juror  in  respect  to  his  a  skilled  proofreader  to  detect 

that  case  an  injunction  had  been  mg  and  regulating  of  wagers  be-  verdict,  and  their  appeal  to  the  eight  of  12  errors  in  a  very  limited 

^  f  ^  ^  *1,  cause  it  may  be  found  in  con-  juror  ‘to  serve  his  own  pocket-  amount  of  copy  was  plain  neglect 

the  discontinuance  of  the  tele-  junction  with  the  usual  and  more  book  rather  than  to  fulfill  his  of  duty,  said  an  arbitrator  in  up- 

p  one  service  y  e  Southern  general  news  entirely  disassoci-  sworn  duty  to  give  to  the  accident  holding  the  foreman’s  dismissal  of 

ated  with  sporting  events.”  victim  a  fair  trial  and  an  adequate  that  person  from  the  Portland 

The  Supreme  Court  of  Pennsyl-  award,’  ”  Mr.  Barton’s  article  said.  Oregonian  payroll, 
vania  has  said:  “The  publication  ■  The  contract  does  not  specify  the 

of  a  newspaper  featuring  horse  Cugg  'Confession'  degree  of  neglect  which  shall  be 
racing  is  not  illegal  .  .  .  Further-  ^  foreman’s  act  of 

more  there  is  nothing  inherently  '-tocinnati  jacxie  M^gan,  a  j:  _barBe*  such  neelect  was  proved 
wroncful  in  horse  racins  and  it  soldier  stationed  at  Fort  Knox,  is  O'scnarge,  sucn  neglect  was  prov« 

k  Jf  mire  XctiSle  ffian  *“*"8  ‘^e  Enquirer  for  $500,000  preponderant^  of  the  evi¬ 
ls  no  more  onjectionaoie  ttian  j  r  j,  which  dence,  the  report  stated, 

baseball,  football  and  other  damages  lor  a  news  item  wmcn 

quoted  an  alleged  confession  in 

“Betting  is  not  a  necessary  con-  automobile  accident  case.  ft  in  Montana  SDX 
comitant  of  horse  racing.  It  is  a  .  "  Missoula,  Mont. — ^Three  Mon¬ 
well  known  fact  that  many  lovers  Libel  Suit  Killed  tana  newspapermen  were  initiated 

of  horses  never  place  a  bet  on  Jackson,  Miss. — On  the  ground  into  Sigma  Delta-  Chi  this  month 
the  result  of  a  race,  that  while  that  the  articles  were  written  “in  at  Montana  State  University.  They 
opposed  to  gambling  they  have  a  fair  criticism  and  argument,”  Judge  were  Louis  F.  Grill,  Miles  City 
deep  interest  in  developing  and  Sidney  Mize  has  dismissed  a  $100,-  Daily  Star,  editor;  J.  Russell  Lar- 
racing  horses.  Thousands  upon  000  libel  suit  brought  by  Henry  combe,  publisher  of  the  Phillips 
thousands  of  people  attend  race  Edmonds,  an  attorney,  against  the  County  (Mont.)  News  and  the 
meetings  regularly  for  the  enjoy-  Jackson  Daily  News.  The  stories  Havre  (Mont.)  Daily  News;  and 
ment  they  get  from  the  contests  appeared  during  a  liquor  referen-  Herbert  Watts,  editor  of  the  Havre 
but  have  no  interest  in  betting.  A  dum  last  August.  daily. 
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other  suffered  severe  loss  in  the 
What  Our  Readers  Soy  recent  tornado. 

continued  from  page  2  The  storm  cut  a  swath  from 
two  to  four  miles  wide  and  eight 
that  the  American  press  and  niilfs  long  acr^s  the  northeast  j 
ASNE  attempt  to  “kill”  Joe  Me-  section  of  the  city. 

Carthy  by  refraining  from  men-  hundred  dwellings  were 

tioning  him  even  in  “the  13th  damaged;  288  entirely  demoli^ed 
paragraph  of  any  story,”  aside  most  remarkable  thing  of  all 
from  being  clearly  illegal  as  a  '’''as  that  nearly  1.000  pupils  in 
conspiracy  if  put  into  effect  in  Lake  View  School  escaped 
whole  or  even  in  part,  constitutes  everything  but  minor  injuries, 
a  most  shameful  blot  on  the  press  Had  the  stormi  struck  a  half  hour  i 


of  this  nation 


later  these  children  would  have 


The  freedom  of  the  press  is  streets  or  in  their 

guaranteed  to  us  only  on  the  as-  homes  in  the  immediate  vicinity. 

sumption  that  newspapers  will  do  it-  Houston  Harte 

their  best  to  present  all  the  facts  ^an  Angelo,  Tex. 

to  the  people  regardless  of  wheth-  "  ■ 

cr  they  are  palatable  or  unpalat-  Dallas  News  Wins 

able  to  the  managing  editors  or  Legislature  Citation  i 

-  Both  houses  of  the 

n.iinn  in  news  nnlnmn.  ns  is  nro  Texas  legislature  last  Week  passed 
ination  in  news  columns  as  is  pro-  ,  ®  j-  *u  ^  n 

posed  by  Mr.  Sherrill  would  re-  resolutions  commending  the  Dallas 
Lc  the  American  press  to  the  f 

level  existing  in  Soviet  Russia  regain  legal  title  to  the  state  s  tide- 

S;LefVow“th"rriirkn°o;  "  exas’  fight  for  the  tidelands 
the  n^xt  person  aSr^^^^^^  successfully  May  22  when 

Carthy  that  wo^ld  be  ganged  up  President  Eisenhower  signed  eg.s- 
on  wouldn’t  be  Sherrill  himself.  restoring  the  marginal  sea 

Sherrill  is  certainly  proposing  to 
light  a  bonfire  which  would  de-  ur'es. 

stroy  the  American  Press.  n- k 


(  A  dvertisemen  t ) 


Publisher,  •  c  u.  -t-u  •  „  i 

Manchester  (N.  H.)  V 

,r„.  „  T  shared  with  other  papers. 

Union  Leader.  Morning  News  took 

.  c  ,  c  an  active  role  in  rallying  support 

A  bmoke  Screen  ownership  and  for  re- 

To  THE  Editor:  Since  when  pudiation  of  the  theory  that  the 
does  a  Senatorial  Committee  s  pejerai  Government  has  ‘para- 
questioning  of  ari  upstart  editor  ^^^unt  rights’  of  property  owner- 


p  A  series  of  articles  entitled  “The  I 

William  Loeb  5‘f  ‘’y  State  Edi^tor  | 

Allen  Duckworth  was  a  chief 


A  Smoke  Screen 


consthute  intimidation  of  the  ^j^jp  local  government 

„  and  private  citizens,”  the  Legisla- 

1  just  can  see  editors  all  over  lu^g.^  resolution  said, 
the  nation  doing  policy  flip-flops  a 

in  fear  that  they  may  be  next.  ^  t 
What  a  smoke  screen!  Guild  Convention 

A  typical  Commie  diversionary  Tq  Memorialize  BrOUn 

,  ....  The  20th  anniversary  convention 

It  .seems  to  us  that  in  giving  American  Newspaper  Guild, 

house-room  to  Wwhsl«  s  com-  June  29-July  3,  at  BostonVwill  me- 

morialize  the  late  Heywood  Broun, 
the  ASNE  assumed  the  concomit-  founder  and  first  president. 

^t  responsibility  of  investigating  ^  jj^g^g  ^uiu  around 

Wechsler  m  determine  if  ^  is  en-  ^^^ed  columnist’s  social  service 
Wled  to  the  label  of  “Ex-Commu-  ig^dership  was  au- 

.  u  .  .u  .  c  .  .  thorized  this  week  by  the  Inter- 

^nator  uajfonaj  Executive  Board  of  the 
McCarthy  turned  his  attention  to  Qyild 

Communist  infiltration  of  our  approving  a  quarter- 

wmmunications  media.  The  pat-  ,  $102,985.  noted  that 

tern  of  party-line  lip  service  in  both  the  total  of  dues-paying  mem- 
many  newwrs  makes  some  of  bership  and  the  percentage  of  mem- 
M  in  the  hinterlands  even  wonder  good  landing  are  at  the 

at  the  way  t^  Reds  are  able  to 

ever  recorded,  as  of 

Wnap  at  will  a  worthwhile  num-  ^  contributory 

r  of  key  papers.  factor  was  seen  in  the  increased 

We  say  more  power  to  Senator  contracts  providing  for 

CL.artny.  ^  ^  Kimball  *'^'*‘*  checkoff. 

•hiblisher,  " 

Biackfoot  (Idaho)  Big  Moxula  Paper 

Daily  Bulletin.  The  53rd  Anniversary  Edition  of 

the  Manila  Daily  Bulletin,  244 
Damage  in  Son  Angelo  pages  (tabloid  format)  thick,  con- 

To  the  Editor:  There  was  no  tained  a  progress  report  on  the 
loss  of  life  in  any  family  connec-  Philippines  in  seven  sections.  Many 
ted  with  this  newspaper  although  copies  of  the  paper  were  flown  to 
the  dwellings  of  three  employes  the  U.  S.  for  distribution  among 
were  entirely  blown  away  a^  an-  advertisers  and  agencies. 
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From  where  I  sit 
Joe  Marsh 


Bad  Case  of 
the  "Ztutters" 

Our  copyboy  is  out  sick.  So  the 
editor  (me)  is  taking  over  some  of  his 
chores — which  include  things  like 
running  the  addressing  machine  on 
“mailing-out  night.” 

Last  week  I  didn't  have  the  usual 
number  of  papers  left  over  for  sale  at 
the  office.  Couldn't  figure  what  had 
happened — until  Chub  Zimmer  called 
to  ask  why  he'd  gotten  56  copies. 

Then  I  realized  — “Zimmer”  is  the 
last  name  the  machine  prints.  Guess 
I  forgot  to  turn  it  off  .  .  .  and  it  just 
kept  grinding  out  Chub’s  name  on  all 
the  remaining  copies.  That  machine 
just  didn’t  know  when  to  stop. 

From  where  I  sity  people  are  like 
that  machine  sometimes.  They  often 
don't  know  exactly  when  to  stop.  Like 
those  who  are  prejudiced  against 
someone  with  an  accent,  perhaps  .  .  . 
or  against  someone  who  likes  a  cool 
bottle  of  beer  with  his  supper.  So,  in 
these  columns  I  try  to  persuade  every¬ 
one  to  ''throw  the  switch"  on  prejudice 
so  it  won't  get  repeated. 
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April  Linage  in  Principal  Cities 

Compiled  by  Media  Records 


Beacon  Journal-e.  . 
{Beacon  Joumal-S. 


AKRON,  OHIO 
1953 


2,197,917  2,08:1,559  i9’o39  lines 


19S3  1952 

lines  and  COMIC  WEKKd-Y, 


FORT  WORTH,  TEXAS 


LONG  ISLAND.  N.  Y. 

1953  1952 

Newsday-.SulToIk-e. .  1,398,953  1.192,042 
Newsday-Xassau-e. .  1,805,873  '84,721 

Grand  Total .  3,204,826  2,876,763 

LOS  ANGELES,  CALIF. 


Grand  Total .  3,011,538  2,836,800 

{  Includes  P.^RADK,  42,546  lines.  „  GliNCi 

_  .  .  ,  ALBANY,  N.  Y.  nKnq.dreT-S.V.‘. 

Knickerlx)cker-  t>„c*  .. 

News-e .  1,419.859  1,290,531  Titnes-Star-e  ! ! 

Times  I'nion-m  .  848,896  818,573 

*Times  Union-S. .  . .  507,449  478,987  Grand  Total .. . 


t  Includes  THIS  WF.EK,  63,885  lines. 

$  Includes  PAR.ADE,  42,546  lines. 

CINCINNATI,  OHIO 

iquirer-m .  1,405,921  1,271,718 

Enquirer-S .  1,287,804  1,143,416 

jst-e .  1,544,683  1,4,33,134 

imes-Star-e .  1,526,887  1,515,916 


Star-Telegrani-m  .  .  872,876  807,561  Examiner-m .  1,637,259  1,516,783 

Star-TeleKram-e _  1,826,818  1,6.36,977  ♦Examiner-S .  904,373  823,.583 

Star-Telepram-S. . . .  659,648  618,050  Tiines-m .  2,699,685  2,578,277 

Press-e .  894,651  813,701  tTimes-S .  1,490,426  1,377,076 

- -  Daily  Xews-e .  636,6:10  772,092 

Grand  Total .  4,253,993  3.876,289  Daily  News-S .  1.37,895  . 


Bee-e . Wni)  1,279,350  Mirror-e..'. .  1.029.071  978,914 

.  Grand  Total .  9,861,232  9.275,162 

Grand  Total  1  883  469  1.7.36.902  — 


Ilerald-Express-e  . . .  1,325,893  1,228,433 

Mirror-e .  1,029,071  978,914 


5.765,295  5,364,184 


♦  Includes  .AMERIC.AN  WEEKLY, 


Grand  Total .  2.776,204  2,588,091  47  8.32  lines 

AMERIC.AX  WEEKLY,  f  Includes  THIS  WEEK.  63,885  lines 
.832  lines  and  COMIC  WEE.KLA  ,  r,.i  circi  1  Kir\  rxum 


47.832  lines  and  COMIC  WK 
19,039  lines. 

ALBUQUERQUE,  N.  M. 

Joumal-m .  1,164,639 

Houmal-S .  350,318 

Tribune-e .  1,161,166 


GARY,  IND. 

Post-Tribune-e .  1,565,392  1,447,108 


1  fiS3  4AO  1  736  otyt  ^  inciuoes  .Anitusic-AIN  W 

1,883,469  I.73d,9t«  .53,380  lines  and  COMIC  WEEKLY 


939,606  Xews-e 
287,^6  press-e 


CLEVELAND,  OHIO 

Plain  Dealer-m .  1,992,794 

♦fPlain  Dealer-S.  .  .  1,718,6.56 


Grand  Total .  2,676,123  2,149,356 

{  Includes  P.AR.ADE.  42,546  lines. 

ANDERSON,  IND. 

Bulletin-e .  9.3:1,574  843,459 

Herald-m .  5.38,843  525,879 

Herald-S .  199.480  179.485 


77—-  Grand  Total .  7,135,036  6,496,711 

149,356  *  Includes  AMERIC.AN  WEEKLY, 

'•  47,832  lines. 

0.0  t  Includes  THIS  WEEK,  63,885  lines. 

M3,459  COLUMBUS,  OHIO 

Dispatch-e .  1,679,4.34  1,6.37,060 

179,485  Dispatch-S .  907,543  921,501 


ID,  OHIO  GLENS  FALLS,  N.  Y.  LOUIS 

1,^2,794  1,795,226  Post-Star  (see  Note)  6^,852  656,161  Courier  Joumal-m 

1,718,656  1,442,938  Xotb:  Post-Star  (m)  sold  in  combina-  Courier  Joumal-S. 

856,571  890,551  tion  with  Times  (e).  Linage  of  one  edition,  Times-e . 

2,567,015  2,367,996  Post-Star  (m)  only,  is  given. 

GRAND  RAPIDS,  MICH.  Grand  Total .  3,875,396 

TcaN  \vEFKI  Y  .  2,044,425  1,907,542  MEMPHIS,  TENN. 

'  '  ’  HARRISBURG,  PA.  Commercial 

r-ooooe.-  Patriot-m .  1,:589,332  1,251,810  .Appeal-m .  1,950,972 

to  §Patriot-Xews-S . . . .  328,254  272,653  tCommercial 

-  -  .Appeal-S .  782,943 

1,717,586  1,524,463  Pres.s-vScimitar-e _  1,242,250 


19,639  lines. 

t  Includes  THIS  WEEK,  65.527  lines. 

LOUISVILLE,  KY. 

Courier  Joumal-m . .  1,.362,110  1,301,072 


836,972  801,793 

1,676,314  1,519,112 


Grand  Total  1,671,897  1,548,823  }Citizen-S. .!!!!!!!  342’.308 

ATLANTA,  GA.  Ohio  State  Joumal-m  703,627 

Constitution-m .  1,400,645  1,339,831  Star-w .  75,990 

Joumal-e .  2,113,123  1,907,254  - 

Journal  and  Con-  Grand  Total .  4,455.381  4,290,842 

stitution-S .  799.185  7.38..363  {  Includes  P.ARADE,  42,^  lines. 


3,875,396  3,621,977 


Grand  Total .  4,312,953  3,985,445  Xews-m 

ATLANTIC  CITY,  N.  J.  tNews-.S  ! 


Press-Union  (see 

Note) . 

Press-S . 


Times  Herald-e.  . 
731,996  ♦Times  Herald-S. 


DALLAS,  TEXAS 

.  1,982,862  1,965..341 

.  725,364  671,793 


2,.328,439  2,261,916 
661,014  621,664 


Patriot-m .  1,:589,332  1,251,810  .Appeal-m .  1,950,972  1,829,424 

§Patriot-Xews-S . . . .  328,254  272,653  tCommercial 

-  -  .Appeal-S .  782,943  781,042 

091’^  Grand  ToUl .  1,717,586  1,524,463  Pres.s-vScimitar-e _  1,242,250  1,187,793 

Note:  News  (e)  carries  same  amount  of  -  - 

advertising  as  Patriot  (m).  Grand  Total .  3,976,165  3,798,259 

«l  1  279  *  Includes  P.ARADE,  42,546  lines.  t  Includes  THIS  WEEK.  63,885  lines. 

'’72  461  HARTFORD,  CONN.  MERIDEN,  CONN. 

Courant-m .  830,518  730,774  Record  Journal  (see 

{Courant-S .  747,.384  696,603  note) .  741,942  639,900 

Times-e .  2,134,987  1,968,810  Note;  Record  (m)  sold  in  combination 

-  -  with  Journal  (e).  Linage  of  one  editioa. 

Grand  Total .  3,712,889  3,396,187  Record  (m)  only,  is  given. 

{  Includes  P.ARADE,  42,546  lines.  MIAMI,  FLA. 

HOUSTON,  TEXAS  Herald-m .  2,699,843  2,552,004 

Chronicle-e .  2,4.36,108  2,330,636  *Herald-S .  962..390  902,615 

Chronicle-S .  913,448  826,598  News-e .  1,359,686  1,252,429 


Courant-m . 
{Courant-S 
Times-e .  . . 


830,518  730,774 

747,384  696,603 

2,134,987  1,968,810 


Grand  Total .  5,697,679  5,520,714 

•  Includes  AMERICAN  WEEKLY,  tPost-S 
«.t9  iin,~=  Press-e. 


Post-m .  1,557,760  1,432,749  tNews-S. 


Grand  Total .  977,343  881,568  ‘Includes  AMERICAN  WEEKLY. 

Note:  Press  (m)  and  Union  (e)  sold  47,832  lines, 
in  combination.  Linage  of  one  edition,  t  Includes  THIS  WEEK,  63,885  lines. 
Press  (m)  only,  is  given.  DAYTON,  OHIO 

^  BALTIMORE,  MD.  Journal-m .  1,542,978  1,476,251 

•American-S .  542,932  491,352  News-e .  1,959,255  1,967,530 

News-Post-e .  1,516,877  1,505,582  News-S .  695,925  650,207 

5»“n-ni .  1,281,4.33  1,.302,251  -  - 


5n“-e . 2’,254!214  2’,'294!654  Grand  Total .  4,198,158  4,093,988  tStar-S .  , 

.  1,207.416  1,135,109  DENVER,  COLO.  . 

Rocky  Mt.  News-m.  1,196,137  1,055,168  . 

{Rocky  Mt.  News-S  2?3.3?4  221,733  Grand  Total .  6.181.823 


’  Press-e .  949,634  934,466  Grand  ToUl .  5,457,749  5,060,31i 

i:„„  -  -  *  Includes  AMERICAN  W'EEKLY, 

Grand  Total .  6,470,589  6,136,402  47,832  lines. 

476  251  ^  Includes  THIS  WEEK,  63,885  lines.  t  Includes  THIS  WEEK,  63,885  lines. 

967’530  INDIANAPOLIS,  IND.  MILWAUKEE,  WIS. 

6.50  207  News-e .  1,854,654  1,751,421  Sentinel-m .  1,090,675  861,5M 

’  Star-m .  1,812,328  1,724,484  •Sentinel-S .  369,708  .323,648 


_*  Includes  AMERICAN  WEEKLY,  ^  1  q86’948 

ffiiin^  ““  weekly!  eMiTSt 

t  Includes  THIS  WEEK,  63,885  lines.  Grand  ToUl .  4,128,216  3,714,886 

BINGHAMTON,  N.  Y.  „  .  ^  - 

Ptess-e .  1,211,204  1,219,631  Resister-m  7^W.667 

Ptess-S .  220,155  197,668  . 

Sun-m .  26.5  04.5  240  227  fRegister-S .  585,408 


1,986,948  1,820,722 
651,737  617,263 


Grand  ToUl .  6,181,823  6,068,732 

t  Includes  THIS  W’EEK,  63,885  lines. 

{  Includes  PARADE,  42,546  lines. 
JACKSON,  MISS. 

Clarion  I.«dger-m...  839,163  737,709 

Clarion  l.edger-S  .  . .  277,313  248,637 

Daily  News-e .  915,555  814,207 

Daily  News-S .  263,789  257,001 


883,035  Joumal-e .  3,244,99.3  2,995,6*3 

1,323,511  tJoumal-S .  1,539,345  1,.360,580 

386  281  -  -  — 

- : -  Grand  Total .  6J244,721  5,541,427 

6,068,732  *  Includes  AMERICAN  WEEKLY. 

85  lines.  47,832  Unes  and  COMIC  WEEKLY, 
nes.  19,039  lines. 

t  Includes  THIS  WEEK,  63,885  lines. 
737,709  MINNEAPOLIS,  MINN. 

248,637  Tribune-m .  1.. 391 ,856  1,290,582 

814,207  Star-e .  2,257,278  2,045.915 

257,001  1Tribune-S .  944,457  883,986 


349.’337  tRegister-! 


Grand  Total  1,797 ,.304  1,766,636  n 

BOSTON  MASS.  t  Includes  THIS  W  EEK,  63,885  lines. 

American-e .  ’  718,071  719,960  DETROIT,  MICH. 

Record-m .  770.192  769,953  Free  Press-m .  1,443,214  1,246,266 

♦Advertiser  s .  3.37,011  274,545  {Free  Press-S .  461,198  420,245 

Globe-e .  1,.367,696  1,371,890  News-e .  2,614,015  2,285,034 

Globe-m .  1,025,004  1,019,872  tNews-S .  1,173,455  997,650 

Globe-s .  1,081,783  970,201  Times-e .  1,428,838  1,254,180 

Herald-m .  1,295,071  1,.308,336  *Times-S .  531,923  403,296 

tHerald-S .  1,1.36,099  1,059,060  -  - 

Traveler-e .  1,811,949  1,978,980  Grand  ToUl .  7,652,643  6,606,671 

Post-m .  703,480  722,698  ♦  Includes  AMERICAN  WEEKLY, 

{Post-S .  :i46.722  361,533  47,832  lines  and  COMIC  WEEKLY, 


Grand  Total .  2,295,820  2,057,554 

JACKSONVILLE.  FLA. 

Times  Union-m .  .  1.403,218  1,.361,355 


tTimes  Union-S. 


529,617  Bee-e 


Grand  Total .  4,593,591  4,220,483 

t  Includes  THIS  WEEK,  63,885  lines. 

MODESTO,  CALIF. 


.  993,884  843.929 

MONTREAL,  CANADA 


Grand  TotM .  1,938,468  1.890,972  Jsur-e .  2,254,525  2,177,2*5 

t  Includes  THIS  WEEK,  63,885  lines.  Gaiette-m .  1,166,505  946,713 


i!i73!455  ’997!650  ,,,  JERSEY  CITY,  N.  J. 

1,428,838  1,254,180  ♦♦Jersey  Jo^al— 


Grand  ToUl .  10,593,078  10,556,928 

♦  Includes  AMERICAN  WEEKLY, 
47.832  lines  and  COMIC  WEEKLY, 
19,039  lines. 

t  Includes  THIS  WEEK,  63,885  lines. 

{  Includes  PARADE,  42,546  lines. 

BUFFALO,  N.  Y. 


978,980  Grand  ToUl .  7,652,643  6,606,671 

722,698  ♦  Includes  AMERICAN  WEEKLY, 

361,533  47,832  lines  and  COMIC  WEEKLY, 
-  19,039  lines. 

,556,928  t  Includes  THIS  WEEK.  63,885  Unes. 
lEKLY,  {  Includes  PARADE,  42,546  lines. 
iEKLY,  DULUTH,  MINN. 

Herald-e .  1,013,384  921,420 

lines.  News-Tribune-m .  . ,  636,020  616,799 

News-Tribune-S. . . .  466,952  400,126 


South  End-e .  1,041,931  947.891 

♦♦Jersey  Journal — 

North  End-e .  1,074,698  963,462 

♦♦  Includes  PART-RUN  advertising. 


JOHNSTOWN,  PA. 

Tribune-Democrat-d  1,181.095  1,131,384 

KANSAS  CITY,  MISSOURI  Press-e 

SUr-e .  1,710,015  1,651,518  Star-m 

SUr-S .  938,567  838,623  SUr-S. 

921,420  Times-m .  1,558,050  1,430,832 


LaPres-se-e .  2,368,279  2,175,038 

LaPatrie-e .  203,996  166,5*8 

947.891  LaPatrie-S .  264,350  213.543 

Grand  ToUl .  6,257,665  6,679,127 

J  Includes  WEEKEND  PICTURE 
MAGAZINE.  82,121  lines. 


MUNCIE,  IND. 

.  856,833 


Courier  Express-m. 
♦Courier  Express-S 
News-e . 


Ws.  M  '"el  PASO 'S  {=}s . 

9  W*?  ‘.Jfil  9  ^*14.  EL  PASO*  TEXAS  JoumabS . . 

2,593,261  2,414,334  ^imes-m .  1,107,600  1,007,732  News-vSentinel-e  . . . 

4  4QO  ooQ  4  toi  QA4  {Times-S .  535,608  459,870  News-Sentinel-S. . . 


466,952  400,126  Grand  Total .  4,206,632  3,920,973 

knoxville,  tenn. 

2,115,356  1,938,345  joumal-m .  642,344  563,350 

,  TEXAS  Joumal-S .  267.932  271.620 


Grand  ToUl .  1,882,995  1,957,794 

NASHVILLE,  TENN. 


♦  Includes  .A^iERICAN  WEEKLY,  Herald-Post-e .  1,263,325  1,072,248 

47,832  lines. 


Banner-e .  1,416,077  U72.?n 

5S?’?59  Tennessean-m .  1,373,470  1,359,6*7 

Tennessean-S .  601,979  579, *M 

828,635  - . .  -  - — — 

321.137  Grand  Total .  3.391,526  3,312,211 


CAMDEN,  N.  J. 

Courier-Post-e .  1,164,742  1,165,080 

CHARLOTTE,  N.  C. 


Grand  ToUl .  2,906,433  2,539,850 

{  Includes  PARADE,  42,M6  lines. 

ERIE,  PA. 


2,019,306  1,984,742 


News-e .  1,144,731  1,004,690  Times-e .  1,320,590  1,199,622 

Observer-m .  1,473,648  1,328,669  Times-S .  257,033  287,119 

tObserver-S .  613,624  632,a34  -  - 

-  -  Grand  ToUl .  1,577,623  1,486,741 

Grand  ToUl .  3,232,003  2,965,393  EVANSVILLE,  IND. 


LITTLE  ROCK,  ARK. 

Arkansas  Gazette-m  1,078,373 
{.Arkansas  Gazette-S  382,587 


Grand  Total .  1,460,960  1,318,507 

{  Includes  PARADE,  42,546  lines. 


984,742  NEW  HAVEN,  CONN. 

Journal  Courier-m. .  395,140  379, w 

Register-e .  1,562,725  1.552.438 

5^3,810  Register-S .  417,411  387,524 

374,697  -  - —  — ~ 

Grand  Total .  2,375,276  2,319,^ 


Grand  ToUl .  3,232,003  2,965,393  EVANS 

t  Includes  THIS  WEEK,  63,885  lines.  Courier-m . 

CHICAGO,  ILL.  Press-e . 

Tribune-m .  2,815,145  2,670,256  Courier  &  Press-S 

Tribune-S .  1,625,322  1,516,252 

tDaily  News-e .  1,807,250  1,690,587  Grand  Total... 

American-e .  945,134  939,437  FORT  ' 

♦American-S .  296,503  301,112  Joumal-Gazette-m. 

Sun-Times-d .  1,155,090  1,101,316  {Joumal-Gazette-S 


LONG  BEACH,  CALIF. 


Courier-m .  1,510,552  1,205,983  Independent-m .  1,259,086 

Press-e .  1,584,940  1,226,750  Independent-S  (see 

Courier  &  Press-S .  .  507,483  477,959  note) .  . 

-  -  Press-Telegram-e.  . .  1,511,340 

Grand  Total .  3,602,975  2,910,692  {Independent-Press- 

FORT  WAYNE,  IND.  Telegram-S .  533,687 


42,546  lines.  NEW  ORLEANS,  LA. 

,  r'ai  IP  Times-Picayune-m..  2,130,781  1.886,1*9 

973,889  811.255  791.09* 

„„„„  Item-e .  937,749  974,139 

.  256,379  ♦item-S  .  357,197  372,686 

1,511,340  1,200,944  sutes-e .  1,185,991  1,077,070 


1,098,877  977,743 

505,487  499,984 

1,744,717  1,615,030 


Grand  ToUl .  9,011,357  8,538,603 

♦  Includes  AMERICAN  WEEKLY, 


FORT  WAYNE,  IND.  Telegram-S .  533,687  433,604  Grand  ToUl .  5,422,973  5,101,15» 

jumal-Gazette-m. .  1,098,877  977,743  -  -  ‘Includes  AMERICAN  WEEKLY, 

Joumal-Gazette-S.  505,487  499,984  Grand  ToUl .  3,304,113  2.864.816  47  832  Un^ 

319,643  News-Sentinel-e -  1,744,717  1,615,030  Note:  Independent  (S)  merged  with  t  Includes  THIS  WEEK,  63,885  lines. 

- —  -  Press-Telegram  (S)  effective  August  24th, 

Crfand  ToUl .  3,849,081  3.092,757  1952.  NEW  LONDON,  CONN. 

{  Includes  PARADE,  42,546  lines.  {  Includes  PARADE.  42,546  lines.  Day-e .  857,680  741,402 
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NEW  YORK,  N.  Y. 

1953 

Times-in .  1,780,132 

Times-S .  2,040,387 

HeraM-Tribune-m. .  1,060,018 

tHerald-Tribune-S. .  990,661 

Mirror-m .  941,117 

Mirror-S .  .386,936 

#News-m .  1,772,801 

#News-.S .  1,350,310 

JournaI-.\merican-e.  I,0a3,975 
♦Journal- American-S  387,61 1 

Post-e .  974,607 

Post-S_ .  102,3.34 

World-Telegram  & 

Sun-e .  1,142,747 

Eagle-e .  773,211 

Eagle-.S .  255,648 


1952 

1,794,020 

1,831,713 

1,016,833 

976,663 

759,094 

312,815 

1,846,851 

1.040,078 

1,081,626 

395,447 

1,060,425 

98,428 

1,177,615 

799.881 

235,934 


Grand  Total .  14,962.475  14,427,423 

•  Includes  .VMERICAN  WEEKLY, 
47,832  lines  and  COMIC  WEEKLY, 
19,039  lines. 

t  Includes  THIS  WEEK.  63,885  lines, 
nncliides  SPLIT-RUN  364,229  lines 
in  (m)  and  209,982  lines  in  (S). 

NIAGARA  FALLS.  N.  Y. 

Gazette-e .  1.394,107  1,224,718 

NORFOLK.  VA. 

Ledger  Dispatch-e. .  1.427,.334  1,283,009 

VirRinian-Pilot-m. . .  1,688,714  1,534,144 

(Virttinian- Pilot -S.  .  654,452  640,113 

Grand  Total .  3,770.500  3,457,266 

i  Includes  PARADE.  42,546  lines. 
OAKLAND,  CALIF. 

Tribune-e .  1,843,755  1,688,635 

iTribune-S .  586,775  606,029 


QUINCY.  MASS. 

1953  1952 

Patriot  Ledger -e. .. .  791,268  765,883 

READING,  PA. 

Eagle  (see  note) ...  .  1,24.3,911  1,184,739 

Eagle-S .  299,894  287,381 

Grand  Total .  1,543,805  1,472,V20 

Noth:  Eagle  (e)  sold  in  combination 
with  Times  (m).  Linage  of  one  edition. 
Eagle  (e)  only,  is  given. 

RICHMOND,  VA. 

News  Leader-e .  1,691,79.3  1,581,672 

Times-I)ispatch-m . .  1,319,446  1,258,010 

tTimes-Dispatch-S.  859,272  752,809 

Grand  Total .  3,870,511  3..592,491 

t  Includes  THIS  WEEK,  63,885  lines. 

ROANOKE,  VA. 

Times-m .  831,665  805,835 

{Times-S .  .356,549  .832,888 

World-News-e .  888,935  845,015 


Grand  Total .  3,879,833  3,708,277 

t  Includes  THIS  WEEK.  63,885  lines. 


Grand  Total .  2,430,830  2,294,664 

{  Includes  P.ARADE,  54,204  lines. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m .  993,723  971,205 

Oklahoraan-S .  448,361  448,09.3  Grand  Total 2,862,878  2,589,587 


Times-e . 


1,016,983  1,008,528 


Grand  Total .  2.459,067  2,427,826 

OMAHA,  NEBR. 
World-Herald  (see 

Note) .  1,352  ,.378  1,179,763 

World-Herald-S  . . .  682,649  608,521 

Grand  Total .  2,0)5.027  1,788.284 

_  Notb:  World-Herald  sold  in  combina- 
tK»  (m)  and  (e).  Linage  of  one  edition, 
(e)  only,  is  given. 

PASADENA,  CALIF. 

Star-News-e .  895,886  826,873 

Star-News-S  .  .349,664  329,383 


Grand  Total .  1,245,550  1,156,256 

PAWTUCKET,  R.  1. 

“itnes-e  .  1,0(9,413  1.086,723 

PEORIA.  ILL. 

Journal  (see  note)  ,  1.402,087  1.318,777 

IJoumal  Star-S .  .  .  .  554,838  502,402 


Grand  ToUl .  1.956,925  1,821,179 

Noth:  Journal  (e)  sold  in  combinaticm 
with  Star  (m).  Linage  of  one  edition. 
Journal  (e)  only,  is  given, 
i  Includes  PARADE.  42,546  lines. 

PHILADELPHIA.  PA. 

o^letin-e  . •.  2,209,019  2,255,555 

•tBulletin-S  .  474,703  473..341 

nquirer-m .  1,921,648  2,025,765 

Inquirer-S .  1.4.32,164  1.. 342 .050 

News-e .  424,117  482,766 


Grand  Total  .....  6.461.651  6,579,477 

AMERIC.AN  WEEKLY. 

47.832  lines. 

t  Includes  THIS  WEEK.  63,885  lines. 

PITTSBURGH,  PA. 

TOt-Gazette-m  .  1,004,255  988,070 

.  1,829,930  1,772,689 

'Pte^'’ .  897,157  750,180 

^-Telegraph-e...  1,103,168  1.053,162 
'Sun-Telegraph-S. . .  583,223  540,619 

Grand  ToUl .  5,417,733  5,104.720 

./Includes  AMERICAN  WEEKLY. 

47,W2  lines  and  COMIC  WEEKLY. 

19,039  lines. 

t  Includes  THIS  WEEK,  63,885  lines. 

PORTLAND,  ORE. 

2!5P>nian-m .  1,531,723  1,412,355 

!Gregonian-S .  762,888  648,705 

iyunal-e .  1,409,900  1.338.969 

TJoumal-S .  504.487  471,447 

Grand  Total .  4,208,998  3,871,476 

,,’^cludes  AMERICAN  WEEKLY, 

•".aSO  lines. 

t  Includes  THIS  WEEK,  65,527  lines. 

„  POUGHKEEPSIE,  N.  Y. 

NewVorker-e .  885,417  789,611 

NewYorlcer-S .  177,813  169,842 

Grand  Total .  1,063,230  959,453 

„  ,  PROVIDENCE.  R.  I. 

ffl'etin-e .  1,905,394  1,819,459 

J«tmal-m .  640,487  608,096 

Tjoumal-S .  613,.369  579,517 

Grand  Total .  3,159,250  3,007,072 

t  Includes  THIS  WEEK,  63,885  lines. 
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Gazette-m . 

, .  1,128,520 

1,127,989 

Union-Star-c . 

975,491 

979,243 

Grand  Total . . . . 

. .  2,104,011 

2,107,232 

SCRANTON,  PA. 

Tribune-m . 

566,260 

542,328 

fScrantonian*S. . . . 

376,093 

311,823 

Times-e . . . 

. .  1,200,343 

1,113,081 

Grand  Total . . . , 

. .  2,142,696 

1,967,232 

SEATTLE,  WASH. 

1953  1952 

Post-Intelligencer-m  1,034,528  953,086 

•Post-Intelligencer-S  501,666  446,260 

Times-e .  1,743,950  1,584,562 

Times-S .  587,196  5.30,338 


Grand  Total .  3,867,340  3,514,246 

*  Includes  AMERICAN  WEEKLY, 
53,380  lines  and  COMIC  WEEKLY, 
19,039  lines. 

SPOKANE,  WASH. 
Spokesman- 

Review-m .  826,945  718,791 

fSpokesman- 

Review-S .  577,510  .580,304 

Chronicle-e .  1,152,156  1,045,844 


Grand  Total .  2,077,149  1.983,738 

{  Includes  PARADE,  42,546  lines. 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m .  1,422,665  1,340,924 

fDemocrat  & 

Chronicle-S .  751,313  689,137 

Times-Union-e .  . . . .  1,705,555  1,678,216 


SACRAMENTO,  CALIF. 

Bee-e .  2,0.39,769  1,848,178 

IJnion-m .  570,836  511,586 

TTnion-S .  252,273  229,823 


1933  1952 

Peekskill  Star  e _  441,811  402,985 

Port  Chester  Item-e  713,361  691,949 

Tarry  town  News-e..  504,238  418,315 

Yonkers  Herald 

Statesman-e .  797,428  697,594 

White  Plains  Re¬ 
porter  Dispatch-e.  944,606  884,940 

Grand  Total .  5,929,140  5,343,845 

WHEELING.  W.  VA. 

Intelligencer-m .  8)1,990  758,680 

News-Register-e _  842,267  808,322 

News-Register-S. . . .  349,926  :).)2,133 

Grand  Total .  2,024,18)  1.899,135 

WICHITA,  KANSAS 

Beacon-e .  1,230,9.54  1,290,729 

Beacon-.S .  467,646  507,548 

Eagle-m . 1,418,9.39  1,254,005 

Eagle-e . 1.128,915  1,007,770 

{PJagle-S .  454,203  413,605 

Grand  Total .  4,700,6’)7  4,473,657 

{  Includes  PARADE,  42.546  lines. 
WORCESTER,  MASS. 

Telegram-S .  .563,472  479,996 

Telegram-m .  915,696  876,581 

Gazette  &  Post-e.  . .  1,183,699  1,148,358 

Grand  Total .  2,662,867  2,504,935 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e .  1,505,957  1,316,428 

{Vindicator 

Telegram-S .  799,4.55  648,223 

Grand  Total .  2,.305.412  1,964,651 

{  Includes  PAR.ADE,  42,.546  lines. 

Grand  Total .  3,692,.328  3,667,642 

♦Includes  .AMERICAN  WEEKLY,  FIGURES  SUPPLIED  BY  PUBLISHERS 

47,832  lines.  - 

{  Includes  P.ARADE,  42,546  lines.  ABERDEEN  S  D 


Grand  Total .  2,556,611  2,.344.939 

t  Includes  THIS  WEEK,  65,527  lines. 
SIOUX  CITY,  IOWA 
Joumal-Tribune-e .  .  MO, 503  770,632 

Joumal-S .  347,630  238,129 

Grand  Total .  1,288,133  1,008,761 

SOUTH  BEND,  IND. 

Tribune-e .  1,598,611  1,510,806 

Tribune-S .  570,742  545.170 


Grand  Total .  2,169,353  2,055,976 

STOCKTON,  CALIF. 

Record-e .  1,524,566  1,461,075 

^YRACIT^F  N  Y 

Herald- Joumal-e  .  1,696'.302*  1.799,058 

*{Herald-.American-S  685,691  609,191 

Post-Standard -m .. .  970,397  915,072 

Post-Standard-S. . . .  839,938  344,321 


ST.  LOUIS,  MO. 

Globe- Democrat-m .  991,200  931,474 

*tGlobe-Democrat-S  684,995  609,967 

Post- Dispatch-e _  2,212,473  2,079,883 

{Post-Dispatch-S. . .  1,025,515  1,057,340 


Grand  Total  4,914,183  4,678,614 

♦  Includes  AMERICAN  WEEKLY, 

47,832  lines. 

t  Includes  THIS  WEEK.  83,885  lines. 

{  Includes  PAR.ADE,  41,208  lines. 

ST,  PAUL,  MINN. 

Pioneer  Pres.s-m ... .  1,182.692  1,075,259 

♦Pioneer  Press-S. .. .  883,783  791,604 

Dispatch-e .  1,676,442  1,556,076 

Grand  Total .  3,692.837  3,422.939 

♦  Includes  AMERICAN  WEEKLY, 
47,832  lines. 

ST.  PETERSBURG,  FLA. 

Times-m .  1,581,096  1,524,938 

Times-S .  627..388  542,290 


Grand  Total .  2,208,484  2,067,228 

SAN  ANTONIO,  TEXAS 

Express-m .  1,173,397  1,145,788 

tExpress-S .  598,122  628,731 

News-e .  1,. 378,240  1,440,022 

Light-e .  1,562,840  1,310,741 

♦Light-S .  602,355  839,267 


Grand  Total .  5,314,954  5,064,549 

♦  Includes  AMERICAN  WEEKLY, 
47,832  lines  and  COMIC  WEEKLY, 
19,039  lines. 

t  Includes  THIS  WEEK,  63,885  lines. 

SAN  DIEGO.  CALIF. 

TTnion-m .  1,401,107  1,299,244 

{Union-S .  605,962  528,681 

Tribune-e .  1,826,074  1,675,299 


Grand  Total .  3,833.143  3,503,224 

{  Includes  PARADE,  42,546  lines. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  1,052,262  860,294 

tChronicle-S .  567,808  571,484 

Examiner-m .  1,831,415  1,.399,395 

♦Examiner-S .  775,313  749,346 

Call-Bulletin-e .  824,836  886,576 

News-e .  964,967  988,064 


Grand  Total .  5,716,401  5,455,159 

♦  Includes  AMERICAN  WEEKLY, 
83,380  lines  and  COMIC  WEEKLY, 
19,839  lines. 

t  Includes  THIS  WEEK.  65,527  lines. 
SCHENECTADY,  N.  Y. 


TACOMA 

,  WASH. 

Xews-Tribune-e. . . . 

1,424.144 

851,781 

News-Tribune-S. . . . 

413,576 

100.271 

Grand  Total . 

1,837,720 

652,052 

TOLEDO,  OHIO 

Times-m . 

1,184,.388 

1.048,676 

Blade-e . 

1.927,834 

1,736,003 

Blade-S . 

954,947 

905,561 

( irand  Total . 

4,066,869 

3.690,240 

TORONTO 

.  CANADA 

Globe  &  Mail-m. . . . 

1,276,619 

1.203,964 

tTelegram-e  . 

2,240,664 

1,825,260 

Star-e . 

2,717,917 

2,242,104 

Star-w . 

117,2.32 

101,570 

Grand  Total . 

6.352,432 

5,372,898 

1  Includes  WEEKEND  PICT!  RE 

MAGAZINE,  82,121  Unes. 

TRENTON,  N.  J. 

Evening  Times-e.  .  . 

1.406..836 

1,287,773 

Times  Advertiser-S . 

282,613 

240.061 

Trentonian-m . 

713,147 

627,439 

Grand  Total ..... 

2,402,296 

2,155,273 

TROY, 

N.  Y. 

Record  (see  Note) ,  . 

1,161,387 

1,125,150 

Noth:  Record  (m)  sold  in  combination 

with  Times-Record 

(e).  Linage  of  one 

edition.  Record  (m)  only,  is  given. 

TULSA. 

OKLA. 

Tribune-e . 

1,707,98) 

1.574,842 

World-m . 

1,619,667 

1,474,585 

World-S . 

527,.342 

,856,795 

Grand  Total . 

3,854,992 

3,606,192 

UNION  CITY,  N.  J. 

TIudson  Dispatch-m 

850,392 

71.3,582 

UTICA, 

,  N.  Y. 

Observer  Dispatch-e 

914,044 

885,271 

Observer  Dispatch-S 

269,587 

248,616 

Press-m . 

991,269 

947,660 

Grand  Total . 

2,174,900 

2,081,547 

WASHINGTON,  D.  C. 

Times-Herald-d  .... 

1,. 361, 855 

1,832,724 

^imes-Herald-S .  .  . 

467,390 

464,135 

News-e . 

1,000,470 

1,079,591 

Post-m . 

1,. 582 .745 

1,547,370 

{Post-S . 

604,619 

611, .354 

Star-e . 

2,848,606 

2,806,442 

tStar-S . 

968,542 

971,848 

Grand  Total . 

8,834,227 

9,013,464 

.American-News-e. . . 
American-News-S. . . 


.368,494 

144,676 


304,584 

161,406 


Grand  Total .  513,170  465,990 

ALTOONA,  PA. 

Mirror-e .  1,182,426  1,179,773 

BATTLE  CREEK.  MICH. 
Enquirer  and  News-e  1,090,575  1,036,430 
Enquirer  and  News-S  .300,090  241,965 

Grand  Total .  1,390,665  1,278.396 

BIRMINGHAM,  ALA. 

News-e .  1,905,284  1,771,827 

News-S .  804,7.33  772,835 

Post-Herald-m .  1,282,500  1,341,129 

Grand  Total .  3,992,517  3,885,591 

BURLINGTON,  VT. 

Free  Press-m .  74 1 .506  693 ,068 

CANTON,  OHIO 

Repository-e .  1.801,128  1,559,082 

Repository-S .  834,018  575,890 

Grand  Total .  2,4.35,146  2,134,972 

DAVENPORT,  IOWA 

Times-e .  1,221„346  1.213,912 

Democrat-m .  872,466  884,086 

Democrat-S .  329,434  306,922 

Grand  Total .  2,423,246  2,404,920 

GRAND  FORKS.  N.  D. 

Herald-meS .  619,136  629,972 

GREEN  BAY,  WIS. 
Press-Gazette-e .  1,398,936  1,262,842 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e .  .342,776 

LAFAYETTE,  LA. 

Advertiser-eS .  740,600 

MADISON,  WIS. 

Capital  Times-e.  .  .  .  986,650 

Wis.  State  Journal-m  975,646 
{Wis.  State  Journal-S  436,156 


322,084 

712,740 

831,698 

821,569 

335.580 


Grand  Total .  2,.398,452  1,988,847 

{  Includes  PARADE.  42,196  lines. 

MANITOWOC,  WIS. 


{  Includes  PARADE,  42,546  lines. 


♦  Includes  AMERICAN  WEEKLY, 
47,832  lines. 

t  Includes  THIS  WEEK,  83,885  lines. 

{  Includes  PARADE,  42,546  lines. 
WATERBURY,  CONN. 

Republican-m .  928,625  864,402 

Republican-S .  383,575  326,180 

American-e .  1,230,741  1,165,852 

Grand  ToUl .  2,542,941  2,356,434 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck  Times-e 
Mt.  Vernon  Argus-e 
New  Rochelle 

Standard  Star-e.  . 

Ossining  Citizen- 
Register-e . 


483,245 

399,890 

786,214 

670,031 

776,239 

762,945 

481,998 

41.5,196 

Herald-Times-e .  .  . . 

862,283 

766,969 

MONTGOMERY,  ALA. 

Advertiser-m . 

978,474 

775,082 

AdvertisCT-S . 

.383,118 

332,952 

Journal-e . 

1,007,762 

818,916 

Grand  Total . 

2,349,354 

1,916,950 

NEW  BEDFORD,  MASS. 

Standard-Times-e. . . 

972,174 

913,416 

(Standard-Times-S . 

212,042 

188,846 

Grand  Total . 

1,184,216 

1,102,262 

{  Includes  PARADE.  41,746  lines. 

OIL  CITY.  PA. 

Derrick-m . 

834,182 

594,055 

Blizzard-e . 

622,460 

598,343 

Grand  Total . 

1,256,642 

1,192,398 

PASSAIC,  N.  J. 

Herald-News-e . 

1,098,331 

1,071,189 

POTTSTOWN,  PA. 

Mercury-m . 

912,296 

833,238 
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LOWELL,  MASS. 

1953  1952 

Sun-e .  719.005  603,762 

Sim-S .  172,690  168,031 


ROCK  ISLAND-MOLINE,  ILL. 

1953  1952 

Dispatch-e .  1.164,660  1,111,894 

.\rgus-e .  1,064,784  1,021,756 


Grand  Total .  2.229,444  2,133,650 

SALISBURY,  N.  C. 

Post-e .  ,542,.500  563,6.54 

Post-S .  359,702  229,530 


Grand  Total .  902.202  793,184 

SUPERIOR.  WIS. 

Telegrara-e .  653,044  586,600 


TEXAS  QUALITY  NEWSPAPERS,  INC. 
ABILENE 

Reporter-Xews-m.. .  753,298  655,1.58 

Reporter-Xews-e .  .  1  763,126  663, .586 

Reporter-News-S . . .  273,658  286,510 


Grand  Total .  1,790,082  1,605,254 

BIG  SPRING 

Herald-e .  468, .538  399,392 

Herald-S .  172,411  167.108 


Grand  Total .  640,949  566,.500 

CORPUS  CHRISTI 

Caller-m .  1,249,696  1,024,.548 

Times-e .  1,261.484  1,033,886 

Caller-Tinies-vS .  376,824  463,176 


Grand  Total .  2.888,004  2,521.610 

DENISON 

Herald-e .  373,716  325,234 

Herald-S .  132,510  149.380 


Grand  Total .  506,226 

MARSHAl  L 

News  Messenfter-e. .  393,735 
News  Messenger-S. .  184,018 


577,753 

PARIS 

349,496 

129,081 


Grand  Total .  478,577 

SAN  ANGELO 

Standard-ra .  807,5,30 

Times-e .  809,872 

Standard-Times-S.  .  291,358 


Grand  Total .  1,908,760  1,817.914 


Advertising  Linage  Services 


AUGUSTA,  PA. 

Chronicle-m .  880,294  798,607 

Chromcle-S .  259,059  274  420 

Herald-e .  936,712  794,198 


Grand  Total .  2,076,065  1,867,225 

BLUEFIELD,  W.  VA. 
Telegraph-m  (see 

Note)  .  370,522  390,800 

Telegraph-S .  184,790  172  110 


Grand  Total .  2,119,573  1,1 


Grand  ToUl .  891,695 

LYNN.  MASS. 

Itera-e .  681,403 

Telegrara-News-e. . .  553,028 

Telegram-News-S. . .  167,025 


Grand  Total .  555,312  562,910 

Note:  Telegraph  (m)  sold  in  combina- 
tton  with  Sunset  News  (e). 

CHARLESTON,  W.  VA. 

Gazette-m .  1.033.351  1,022,547 

^ette-S .  341,092  325.007 

“"1 .  935,565  900,120 

““•-S .  272.537  312.596 


Grand  Total .  2,682.645  2.560,270 

COLUMBIA,  S.  C. 

.  8.35,715  787,856 

State-S .  403,392  395,687 

Record-e .  880,466  812,471 


^  ERIE.  PA. 

Dispatch-d .  762  444 

Dispatdi-S .  367!l66 


Grand  Total .  1,119,610  1,( 

FOND  DU  LAC,  WIS. 
Common  wealth- 

Reporter-e .  764.332  '  : 

HAMMOND,  IND. 

1“”“-? .  1,094,305  ( 

Times-S .  345.682  ; 


Grand  Total .  1.439,987  11 

HAVERHILL,  MasS.  ’ 
Oazette^ .  aqr  noo 

w  ,  a  ”^^*NGT0N,  ^  VA. 
Herald*Dispatch*m 

.  1,019,843 

Herald-Advertiser-S.  370.503 


Grand  Total .  1.401,456 

PASADENA,  CAL. 

Independent-m .  900,319 

Independent-S .  277,915 


Grand  Total .  1,178,234 

PATERSON,  N.  J. 

Call-ra .  969,918 

News-e .  1,247,210 


980,173 

1,366,489 


Grand  Total .  2,217,128 

SALEM,  ORE. 

Capital  Journal-e. . .  739,419 

Oregon-State-m ....  605,485 

Oregon-State-S .  133,590 


Grand  Total .  1 ,478,494 

SHREVEPORT,  LA. 

Joumal-e .  1,120,758 

Times-m .  971,758 

'I'inies-S .  393,875 


1,094,032 

916,455 

389,208 


Grand  Total .  2,486,391  2,399,695 

WILKES-BARRE,  PA. 

Record-m .  848,124  871,636 

Times-Leader-e _  1,235,118  1,254,315 

Independent-S .  351,630  367,479 


Grand  Total .  2,434,872  2,493,430 


2  Caliiornia  Papers 
Cited  for  Campaigns 

San  Diego,  Calif. — ^The  Ocean- 
side  Blade-Tribune  and  the  Carls¬ 
bad  Journal  won  top  honors  from 
the  San  Diego  Chamber  of  Com¬ 
merce  for  1952  civic  campaigns. 

The  Blade-Tribune  was  awarded 
the  Henry  C.  Reed  Editorial 
Trophy,  in  memory  of  the  late  pub¬ 
lisher  of  the  La  Mesa  Scout,  for 
an  editorial  advocating  passage  of 
a  bond  issue  for  a  water  transmis¬ 
sion  line.  The  Journal  was  cited 
for  its  leadership  in  a  campaign  to 
incorporate  Carlsbad  into  a  com¬ 
munity. 


Federal  Judge 
Abides  by  State 
Confidence  Law 


Times-Stor  to  Drop 
Tri-State  Magazine 

Cincinnati — ^Lloyd  Taft,  execu¬ 
tive  vicepresident,  announced  this 
week  that  the  Times-Star  will  dis¬ 
continue  its  weekly  Tri-State  maga¬ 
zine  June  2,  after  an  eight-months’ 
trial,  because  of  insufficient  adver¬ 
tising. 

The  Post  will  continue  to  publish 
its  All-Week  magazine  launched  a 
day  prior  to  its  evening  rival’s. 

The  Tri-State  will  be  replaced 
by  a  feature  section  every  Tuesday, 
gotten  out  by  Ellis  Rawnsley,  Ohio 
state  editor,  who  also  edits  the 
magazine. 

Hulbert  Taft,  Sr.,  publisher,  still 
will  not  say  the  Times-Star  may 
not  eventually  issue  a  Sunday  edi¬ 
tion,  but  discounts  reports  that 
next  Sept.  12  is  to  be  the  starting 
date. 


Grand  Total .  1,390,346 

Note:  Herald  Dispatch  (m)  sold  in 
combination  with  Advertiser  (e) 

^  JAMESTOWN,  N.  Y. 

Post-JouTMl-e  . .  1,063.404  999,608 

^WRENCE,  MASS. 

Tnbune-e  (see  note)  864,985  770,300 

Tribune  (e)  sold  in  combination 
with  Eagle  (m). 


Slep  Scholar 

Altoona,  Pa. — ^This  year  the 
Harry  Slep  Memorial  Scholarship 
to  Pennsylvania  State  College  goes 
to  an  Altoona  Mirror  carrier  boy, 
Charles  Espenlaub,  Jr.  He  will 
receive  $300  a  year  while  attend¬ 
ing  college.  The  scholarship  hon¬ 
ors  the  late  founder  of  the  Mirror. 


Birmingham,  Ala. — U.  S.  Dis¬ 
trict  Judge  Seybourn  H.  Lynne 
recently  expanded  on  a  previous 
ruling  that  Alabama’s  newspaper 
“privilege”  law  is  constitutional. 

The  jurist  ruled  that  an  Ala¬ 
bama  newspaper  reporter  does  not 
have  to  answer  questions  in  feder¬ 
al  court  in  pre-trial  proceedings 
which  are  a  part  of  litigation 
pending  in  another  state  which 
does  not  have  the  privilege  law. 

Judge  Lynne’s  opinion  followed 
an  oral  decision  last  September 
which  upheld  the  constitutionality 
of  the  Alabama  law. 

Judge  Lynne  said  he  had  not 
been  able  to  find  any  federal  case 
dealing  with  the  claim  of  privi¬ 
lege  by  a  journalist  with  respect 
to  his  sources  of  information. 

“At  least  11  other  states  have 
passed  similar  statutes,”  Judge 
Lynne  remarked. 

The  ruling  by  Judge  Lynne 
came  in  libel  suits  aggregating 
$4,000,000  brought  in  New  York 
State  by  Alabama’s  former  gover¬ 
nor,  James  E.  Folsom,  and  three 
of  his  administration  officers 
against  Front  Page  Detective  and 
Reader’s  Digest. 

An  article,  “Devil’s  Island,  U. 
S.  A.,”  was  the  basis  for  the  suits. 
It  was  written  by  W.  W.  Ward  of 
the  Front  Page  Detective  staff  on 
information  supplied  by  Hugh  W. 
Sparrow,  reporter  for  the  Bir¬ 
mingham  News. 

Attorneys  for  the  Folsom  group 
argued  that  the  1935  Alabama 
statute  giving  immunity  to  report¬ 
ers  violated  the  14th  Amendment 
to  the  U.  S.  Constitution  in  that 
it  was  contrary  to  the  due  proc¬ 
esses  of  law.  Judge  Lynne  denied 
this  motion. 

“In  the  process  of  collecting 
data  which  formed  the  factual 
basis  for  his  articles,  the  witness 
(Mr.  Sparrow)  received  numer¬ 
ous  reports  given  to  him  in  con¬ 
fidence  by  employes  of  the  state 
departments  involved  in  the  in¬ 
vestigation,”  Judge  Lynne  pointed 
out  in  his  opinion. 

The  judge  conceded  “that  the 
sources  of  information  given  to  a 
journalist  are  not  privileged  un¬ 
der  the  law  of  New  York  and 
that  if  Sparrow  were  to  appear 
as  a  witness  there,  he  could  and 
would  be  compelled  to  disclose 
his  sources  of  information.” 

Asserting  that  while  his  court 
is  not  bound  to  apply  the  Ala¬ 
bama  law,  Judge  Lynne  added 
that  it  would  not  be  justified  in 
ignoring  “such  a  clear  and  un¬ 
equivocal  pronouncement  of  the 
public  policy  of  the  state  in  which 
it  sits,  merely  to  reach  out  and 
apply  a  rule  against  the  asserted 
privfiege  established  in  a  non- 
federal  jurisdiction.” 

Judge  Lynne  added: 

“It  is  not  a  matter  of  judicial 


concern  that  the  Legislature  of 
Alabama  was  either  prudent  or 
unwise  in  clothing  the  sources  of 
a  journalist’s  information  with 
secrecy.  So  far  as  this  court  is 
concerned,  the  public  policy  of 
the  State  of  Alabama  in  this  re¬ 
gard  was  crystal  ized  by  enact¬ 
ment  of  the  statute  involved.” 

The  statute  enactod  in  1933 
has  always  been  strietly  observed 
in  Alabama  courts. 


Union  Leaders 
Complain; 

So  Do  Editors 


Charleston,  W.  Va.  —  Com¬ 
plaints  that  newspapers  slant 
news  against  labor  and  that  re¬ 
porters  find  labor  leaders  unco¬ 
operative  were  exchanged  at  the 
first  Freedom  of  Information  Clin¬ 
ic  sponsored  by  Associated  Press 
member  newspapers  in  West  Vir¬ 
ginia. 

Former  State  AFL  President  E 
A.  Carter  said  during  a  panel  dis¬ 
cussion  at  the  May  13  clinic  that 
it  is  “our  opinion  that  the  news 
in  90  per  cent  of  the  cases  is 
slanted  against  organized  labor.” 

Two  other  union  officials  on 
the  program — President  William 
Blizzard  of  United  Mine  Workers 
District  17  and  the  current  state 
AFL  president,  W.  E.  Reed — said 
substantially  the  same  thing  in 
slightly  different  words. 

Helping  to  fill  in  the  other  side 
of  the  picture  was  Managing  Ed¬ 
itor  Thomas  F.  Stafford  of  the 
Raleigh  Register  at  Beckley.  Re¬ 
ferring  to  UMW  district  meetings 
in  Beckley,  he  said: 

“We  have  tried  on  occasion  to 
cover  those  meetings  and  always 
our  reporters  have  been  asked  to 
leave.  The  head  of  the  UMW 
there  didn’t  like  ^  it  because  w« 
didn’t  favor  his  cause  on  every 


occasion. 

Managing  Editor  Frank  A 
Knight,  Charleston  Gazette,  ob¬ 
served  that  if  labor’s  side  of  a  dis* 
pute  didn’t  always  get  full  p^^ 
sentation  in  the  Gazette  it  was 
because  union  officials  evaded  re¬ 
porters. 

“Labor  is  news  and  we’re  go¬ 
ing  to  treat  it  as  such.  If  yon 
won’t  cooperate,  then  we’re  going 
to  seek  it.  We  have  endeavored 
to  seek  out  every  crumb  of  news 
we  can  get,”  Mr.  Knight  said. 

Mr.  Reed  conceded  the  anti¬ 
labor  slant  which  he  imputed  to 
the  press  was  perhaps  not  always 
deliberate  but  could  be  diK 
rather  to  the  fact,  as  he  saw  it, 
that  reporters  are  in  more  fro* 
quent  association  with  manag^ 
ment  people  than  with  labor  rep¬ 
resentatives. 

But  Mr.  Knight  pointed  to 
Gazette  coverage  of  a  current 
mine  strike  and  said  the  two 
newsmen  most  directly  involved 
both  were  the  sons  of  union  men, 
one  father  being  a  miner  and  A* 
other  a  railroad  man. 
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RADIO  AND  TELEVISION 


That*s  Coronation  Scene? 
It  Will  Dawn  on  You 


By  Jerry  Walker 

This  is  the  age  of  speed, 
s-p-e-e-d,  SPEED  ...  so  at  dawn 
on  Tuesday,  June  2,  if  you  are 
watching  NBC’s  “Today”  show  you 
will  see  an  occasional  blur  on  the 
screen.  That  blur,  when  viewed 
steadily  by  two  wide-opened  eyes, 
will  become  a  picture  and  that  pic¬ 
ture,  when  explained  by  a  voice 
with  a  very  British  accent,  will 
probably  be  a  small  tidbit  of  the 
pictorial  pomp  of  the  Coronation. 

As  pictures  go  on  TV  it  won’t 
be  much  but  the  major  outlines  of 
this  historic  event  will  be  there  in 
black  and  white,  mostly  black  and 
very  still,  and  it  will  all  take  place 
almost  simultaneously  with  the 
happening  itself.  You  will  have  to 
be  patient  and  wait  for  the  film¬ 
carrying  superjets  to  get  to  Boston 
in  the  afternoon  if  you  prefer  the 
Coronation  in  action. 

But  there’s  a  mania  for  instan¬ 
taneous  visual  coverage  of  news 
events  today  and  the  producers  of 
“Today”  have  persuaded  RCA  and 
NBC  engineers  to  dig  a  little 
deeper  into  their  bag  of  old  tricks 
to  provide  the  very  newest  gadget 
of  electronics  reporting. 

Her  Majesty’s  loyal  subjects  also 
participated  in  this  quest  for  spot 
news  machinery,  bringing  forth 
Mufax  from  the  Muirhead  labora¬ 
tories.  Mufax  is  now  ensconced 
in  Dave  Garroway’s  showplace  of 
information  on  W.  49th  Street 
right  beside  the  International  News 
Facsimile  which  has  enabled  him 
since  January  to  be  first  with  the 
most  in  news  pictures  before  10 
a.m.  EST  or  EDT. 

What  makes  all  this  race  for 
visual  coverage  of  the  Coronation 
so  fascinating  is  that  Dave  could 
do  almost  as  well  with  INF.  In 
fact  there  were  some  observers  at 
the  demonstration  of  Mufax,  who 
thought  he’d  do  better  to  wait  a 
few  minutes  longer  and  present 
pictures  of  greater  clarity.  But  the 
show’s  producers  or  somebody  sus¬ 
pected  CBS  or  ABC  might  have 
a  secret  weapon,  too,  so  Mufax 
WM  flown  over  from  Britain  for 
this  quite  appropriate  assignment. 

Using  a  radio  circuit,  Mufax  is 
expected  (atmospheric  conditions 
permitting)  to  bring  across  the  At¬ 
lantic  about  three  dozen  postcard 
views  of  the  Coronation  procession 
within  an  hour. 

Here’s  how  that  will  be  done: 

At  the  Muirhead  plant  40  miles 
from  London  a  TV  set  will  receive 
BBC’s  telecasts  of  the  parade  and 
wremonies.  A  highspeed  develop¬ 
ing  camera  (probably  a  Polaroid 
one-minute  job)  will  take  pictures 
off  the  screen.  Positives  will  be 
processed  and  put  on  the  scanner 


and  transmitted  directly  to  Mufax 
in  the  Garroway  newsroom.  “To¬ 
day”  cameras  will  balop  the  pix 
right  off  the  fax  and  they’ll  be 
seen  instantaneously  in  U.  S. 
homes. 

The  flashing  of  these  pictures 
will  be  accompanied  by  com¬ 
mentary  by  a  British  TV  person¬ 
ality  who  will  be  seated  near  the 
Muirhead  receiver.  An  intricate 
coding  system  has  been  worked 
out  so  he’ll  know  what  picture  is 
being  shown.  His  voice  will  flow 
over  the  radio  circuit  into  the  NBC 
system. 

Mufax  is  about  one  step  ahead 
of  INF.  It  would  be  possible  (and 
probably  will  be  done)  to  take  a 
picture  off  the  TV  screen  in  INS 
headquarters,  London,  process  it 
by  fast-developing,  send  it  on  a 
regular  radiophoto  circuit  to  New 
York,  reprocess  it  and  put  the  print 
on  the  INF  for  transmission  to 
subscribers’  stations  where  it  would 
be  simultaneously  telecast. 

Some  of  the  extra  time  for  proc¬ 
essing  prints  would  be  made  up 
by  the  speed  of  INF,  utilizing  tele¬ 
phone  circuits  here.  An  INF  ma¬ 
chine  can  deliver  an  8x10  picture 
(or  four  segments)  in  about  one- 
third  the  time  Mufax  operates  on 
a  radio  circuit.  And  in  most  cases 
the  INF  picture  has  greater  fidelity 
in  tones  because  of  an  improved 
wax-finish  paper  and  other  factors. 

As  a  matter  of  fact  NBC  people 
said  they  would  keep  the  INF 
machine  very  handy  in  case  any¬ 
thing  gummed  up  Mufax. 

At  6  o’clock  in  the  morning  not 
many  TV  viewers  will  blame  their 
TV  sets  for  any  blurs  they  see, 
and  Mufax  will  prove  one  thing 
in  this  rat-race  news  business:  It’s 
a  helluva  lot  faster  than  a  jet 
plane  or  a  newspaper  printing 
press. 

Global  Survey 

Wells  Church,  CBS  Radio  Di¬ 
rector  of  News  Broadcasts,  will 
make  a  round-the-world  trip,  sur¬ 
veying  the  network’s  world  news¬ 
gathering  organization  as  a  pre¬ 
liminary  to  an  extensive  revision  of 
CBS  Radio’s  foreign  news  opera¬ 
tion. 

The  survey  will  begin  after  the 
network’s  coverage,  under  Mr. 
Church’s  supervision,  of  the  Coro¬ 
nation. 

Sponsor  interest  in  world  news 
coverage  “demands  that  we  un¬ 
dertake  an  expanded  plan,”  Mr. 
Church  said.  “In  the  postwar  era, 
many  nations  which  had  first  cla.ss 
voice  transmissions  to  the  United 
States  closed  them  down,  frequent¬ 
ly  as  economy  measures.  The  for¬ 


midable  intercontinental  and  trans¬ 
oceanic  network  of  transmitters 
which  existed  at  the  end  of  World 
War  II  will  have  to  be  brought  up 
to  date  for  CBS  Radio  to  fulfil]  its 
promise  in  bringing  the  world  pic¬ 
ture  to  the  United  States.  This 
CBS  Radio  survey  is  the  first  step 
in  the  achievement  of  expanded 
world  coverage. 

New  Gannett  Director 

C.  Glover  DeLaney,  general 
manager  of  WTHT,  Hartford 
Times  broadcasting  division,  for  12 
years,  has  been  promoted  to  head 
radio  and  TV  activities  of  all  sta¬ 
tions  operated  by  the  Gannett 
Newspapers. 

His  promotion,  announced  by 
Paul  Miller,  Gannett  executive 
vicepresident,  is  effective  June  7, 
when  the  Hartford  radio  man 
moves  to  Rochester,  N.  Y.,  as  gen¬ 
eral  manager  of  WHEC.  In  addi¬ 
tion,  he  will  serve  as  managing  di¬ 
rector  of  Gannett  Radio  Group. 

He  succeeds  Gunnar  Wiig,  re¬ 
tiring  counsel  for  the  Gannett 
Group  who  becomes  an  execu¬ 
tive  of  Allegheny  Broadcasting  Co., 
Pittsburgh. 

'Eye'  on  Norfolk 

Shift  of  the  WTAR  radio  and 
TV  stations  in  Norfolk,  Va.,  from 
NBC  to  CBS  was  a  big  feather  in 
the  caps  of  Jack  Van  Volkenburg 
and  Adrian  Murphy  and  a  cause 
for  serious  conversation  around  the 
NBC  affiliates’  meeting  this  week. 
WTAR,  owned  by  Norfolk  News¬ 
papers,  had  been  ringing  station- 
break  chimes  for  19  years. 

Samoff's  Retort 

Taking  cognizance  of  trade  com¬ 
ment,  Gen.  David  Sarnoff,  chair¬ 
man  of  NBC  and  RCA,  remarked 
at  a  demonstration  of  color  TV 
that  RCA  was  resolved  that  NBC 
“must  maintain  unquestioned  first 
place  in  the  network  field.” 

“To  raid  an  artist,  a  sponsor  or 
a  station,”  he  added,  “may  fur¬ 
nish  momentary  excitement  and 
publicity  headlines,  but  these  are 
not  achievements;  they  are  only 
promotion.” 

■ 

3  Elected  Officers 
Of  Washington  Post 

Washington  —  The  Washington 
Post  this  week  announced  the 
board  of  directors  has  elected  three 
new  officers. 

John  W.  Sweeterman,  business 
manager  since  mid- 1950,  was  made 
vicepresident  and  general  manager, 
while  James  Russell  Wiggins,  man¬ 
aging  editor  since  May  1,  1947, 
has  been  elected  vicepresident  and 
managing  editor. 

John  S.  Hayes,  who  joined  the 
i  Post  organization  in  late  1947  as 

•  its  radio  executive,  has  been  made 
.  vicepresident  for  radio  and  tele- 
,  vision.  He  is  president  of  radio 

.station  WTOP,  Inc.,  of  Washing- 
I  ton,  and  also  has  responsibility  for 
-  the  operation  of  WMBR  radio  and 

•  TV  stations  in  Jacksonville,  Fla. 


Press  to  Hove 
3,500  at  Work 
On  Coronation 

London  —  Press  representatives 
— 3,500  of  them — from  all  over 
the  world  have  been  specially  ac¬ 
credited  by  Scotland  Yard  for  the 
Coronation  of  Queen  Elizabeth  II 
on  June  2. 

All  week  newsmen  have  been 
converging  on  London  from  al¬ 
most  every  nation  except  those  in 
the  Communist  orbit. 

And  London — spectacularly  dec¬ 
orated  for  the  highest  ritual  in  this 
land  of  pomp  and  pageantry — has 
done  everything  a  great  city  can 
do  to  help  the  press  rush  the  story 
and  pictures  to  a  waiting  world. 

Special  routes  have  been  laid  by 
Scotland  Yard  for  120  motor¬ 
cyclists  who  will  speed  film  to  wait¬ 
ing  airplanes  and  to  Fleet  Street  for 
radio  transmission.  Seventy  police¬ 
men  will  be  assigned  to  carry  copy 
and  film  from  the  press  to  waiting 
messengers. 

The  United  Press  signed  up  Ran¬ 
dolph  Churchill,  son  of  Sir  Wins¬ 
ton  Churchill,  for  its  London  staff. 

Three  generations  of  the  Chur¬ 
chills  will  be  at  the  Abbey.  The 
Prime  Minister  will  be  the  lead¬ 
ing  spectator.  His  son,  Winston, 
will  be  Page  to  Lord  Portal,  Mar¬ 
shal  of  the  Royal  Air  Force,  who 
will  carry  the  scepter  and  cross. 
Randolph  will  be  a  “Gold  Staff 
Officer”,  one  of  the  men  respon¬ 
sible  for  seeing  that  the  peers, 
peeresses  and  other  spectators  are 
in  their  proper  positions. 

Apart  from  the  Americans,  the 
French  will  have  the  largest  for¬ 
eign  press  contingent,  with  20  men 
in  the  Abbey,  48  on  the  Procession 
route  and  12  photographers.  Next 
come  the  Japanese,  with  11  men  in 
the  Abbey  and  50  reporters  and 
photographers  on  the  route. 

The  world’s  press  has  been  given 
950  seats  along  the  Procession 
route — at  a  charge  of  $12  to  $18 
a  seat.  The  Americans  will  have 
about  200  of  these;  the  foreign 
press  about  300;  the  British  and 
Commonwealth  press  the  re¬ 
mainder. 

In  addition  there  will  be  hun¬ 
dreds  of  press  photographers  lin¬ 
ing  the  route. 

One  of  the  official  photographic 
pool  positions  will  be  on  the  dust 
cart  that  will  go  along  the  route 
a  few  minutes  before  the  Proces¬ 
sion,  sweeping  up  cigaret  butts. 

Greatest  competition  on  photos 
will  come  in  their  transmission, 
and  on  this  the  agencies  were 
keeping  their  plans  secret. 

“Let  us  just  say  that  pictures  will 
arrive  at  certain  points  which  will 
surprise  certain  circles,”  one 
agency  head  told  E&P. 

For  the  British  press  the  Coron¬ 
ation  will  be  the  biggest  splash 
since  pre-war  days.  Newsprint  re¬ 
strictions  have  been  relaxed  for 
the  Coronation  period. 
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Life  in  a  Radio  Car: 
Bombs  to  Bandits 


By  James  L  CoUings 


Tom  ascended  higher  on  a  fire  lad- 

der  than  the  other  photographers  *  xlOlU  VV  IXlXlOiO 

and  was  in  good  position  for  a  gen-  W  n /xi  Tn 

eral  view  if  the  victim  were  freed  /iJXXlOlXXXCOQ  Ul 

Plans  were  changed,  however,  Inland  Meeting 

and  Tom  had  to  g^  down  in  a  CHiCACcv-Fifty-six  awards  were 

s^d7  of*  the  ^trains  "  ^  presented  this  week  to  newspaper 

In  his  scramble  to  reach  the  last  °  niarni^  S' 

<  I*  «  j  1  ^  turcs  HI  the  13th  Rimusl  news  pic* 

rung,  he  slipped  and  almost  fell  .  u,,  *k. 

ctronnalu  cootest  spoosorcd  by  the 


rung,  he  slipped  and  almost  fell 

HAVE  you  ever  wondered  what  played  tug-of-war  with  the  box,  through  to  the  street.  Strangely  rLJt. 

it’s  like  riding  around  New  York  hoping  to  set  it  off  or  something,  enough,  the  third  rail  (power  shut  ,  .1,  t 

City  in  a  radio  car?  c.,a-.,  ao,„a,.,,r,oa  ,.,oc  u:_  r _ .u _ 1 _ a  of  Sigma  Delta  Chi  for  the  Inland 


Tom  Baffer,  New  York  Daily  pulled  the  package  apart.  Nothing 
News  cameraman;  John  Markus,  happened. 


Every  cameraman  was  on  split-  off)  saved  him  from  the  plunge.  ^ 

second  timing  when  the  police  As  it  was,  he  broke  two  ribs.  uaiiy  t'ress  Association. 


There  are  dull  days,  though, 


Sweepstakes  Award 
The  John  L.  Meyer  plaque,  for 


radio  car  attendant,  and  their  guest  “My  God,”  one  photographer  when  all  you  get  is  a  picture  of  a  the  best  picture  submitted  in  the 
listened  to  the  call  as  they  cruised  said,  “the  bomb’s  a  dud — and  so  pigeon  in  a  treetop,  his  feet  en-  contest,  was  won  by  J.  A.  Geladas, 


down  Broadway. 


“It’s  a  bomb  scare,”  Tom  said,  allowed  in  for  close-ups. 


is  the  picture.”  They  were  then  snared  by  a  piece  of  string. 


“Pennsylvania  Station.” 


The  package  contained  three  au-  The  call  one  day  avoided  the 


managing  editor  of  the  Worthing¬ 
ton  (Minn.)  Globe.  His  winning, 
“Homeless,”  showed  two  women 


John  tailed  in  behind  a  squad  tomobile  pinion  gears  and  a  red  word  “leaper”  (suicide),  mentioned  watching  fire  destroy  their  home, 
car  that  was  weaving  in  and  out  plastic  flashlight.  It  was  the  crea-  only  the  address  and  the  fact  that  The  Sigma  Delta  Chi  trophy  for 
of  traffic  and  we  sped  several  tion  of  a  “moron,”  according  to  something  had  happened  in  a  the  best  picture  taken  by  a  photog- 


blocks  to  the  terminal.  A  quick  the  sergeant, 
stop,  a  short  run  up  a  flight  of  This  was  1 
stairs,  down  another  flight,  and  coverage, 
then  the  cops — cops  all  over  the 
place.  That’s  a  I 

Tom  said  hello  to  the  captain  of 
detectives  and  a  sergeant  and  they  The  call  < 
called  him  by  his  first  name  and  Patrolman.” 


e  sergeant.  courtyard.  Experience  told  Tom  rapher  on  a  newspaper  of  more 

This  was  Tom’s  12th  bomb-scare  and  John  that  you  usually  associate  than  50,000  circulation  was  award- 
verage.  leapers  with  courtyards,  so  they  in-  ed  to  Swain  Scalf,  Chicago  Trib- 

*  *  *  vestigated.  une. 

That’s  a  little  of  what  it’s  like.  “I  had  no  idea  who  the  guy  was,  y. 


The  trophy  for  the  best  picture 


,,  •  ‘‘A  •  .  when  I  saw  him  all  crumpled  up,  taken  by  a  staff  photographer  on 

The  call  once  came  in.  Assist  but  I  made  my  pictures,  just  for  newspajirs  under  50.M0  circula- 
itrolman.  (This,  says  Tom,  is  a  the  record  if  nothing  else.  A  cop  Ajan  Butler.  Kitck- 


explained  what  happened  and  how  good  call;  it  usually  means  lough  said,  ‘You’re  not  going  to  put  this 
he  could  get  his  picture.  They  were  action.)  in  the  paper,  are  youT  and  I  said 


friendly  and  cooperative.  The  Daily  News  men  rushed  to  it  wasn’t  my  job  to  pre-edit;  my 

Someone  had  left  what  was  a  West  Side  pawnshop  and  found  job  was  to  make  the  pictures  and 

thought  to  be  a  bomb  in  a  candy  a  detective  in  the  back  room,  gun  let  the  editors  decide, 

box  in  a  locker,  the  captain  said,  in  hand,  bending  over  a  slightly-  “It  turned  out  the  suicide  was 


tion  went  to  Alan  Butler,  Kitch- 
ener-Waterloo  (Ont.)  Record. 
Other  winners: 


was  to  make  the  pictures  and  Over  50,000  Class 

the  editors  decide.  Spot  news — first,  Swain  Scalf,  Chi- 

It  turned  out  the  suicide  was  caso  Tribune:  second,  William  M.  Fal- 


I  can’t  say  for  sure  it’s  a  bomb,  built  man  who  was  bleeding  pro-  the  general  counsel  to  the  U.N.  I  pr^t*  Sucago  si^n  Ti^s. 


Tom,”  he  said,  “but  we’re  taking  fusely  from  a  head  wound,  in-  got  an  exclusive  on  it — and  a 

no  chances.  We’re  waiting  for  Act-  dieted  by  the  detective  after  the  bonus.” 

ing  Sergeant  Peter  Dale.  (He’s  culprit,  in  a  mad  moment,  had  *  *  * 

the  Police  Department’s  bomb  ex-  tossed  him  over  the  counter.  What’ll  you  have — gas  cases, 

pert.)  As  Tom  was  about  to  shoot,  he  homicides,  rescues,  drownings? 

The  sergeant,  flanked  by  other  was  ordered  out  by  an  officer  in  a  *  ♦  ♦ 

policemen,  arrived  in  about  a  half  squad  car  that  had  just  pulled  up.  The  Newsmen,  last  year,  were 


Sports — first,  Monroe  D.  Stroecker, 
Detroit  News;  second,  Joe  Mignon, 
Chicago  American;  third,  Ernest  An- 
heuser,  Milwaukee  Sentinel. 

Feature — first,  Tom  Johnson,  Chicago 
Tribune;  second,  Earl  Seubert,  Minne 
apolis  Star  and  Tribune. 

Picture  series — first,  A1  Struck,  Chi- 


hour,  hurried  inside  the  baggage 
room  and  came  out  just  as  quickly. 


The  Newsmen,  last  year,  were 

returning  from  a  fire,  Tom  had  Tony  Spina,  Detroit  Free  Press. 


Missed  picture  No.  1.  returning  from  a  fire.  Tom  had 

Tom  and  John  followed  the  cops  one  holder  left.  Along  the  way. 


still  with  the  flying  wedge  provided  and  the  prisoner,  a  former  mental  they  came  upon  an  accident. 


lJnder-50,000  Newspapers 


by  fellow  officers.  He  was  holding  patient,  to  the  hospital,  where  both  A  little  boy  had  been  run  over,  ener^ate*^*’Rwo'fd“”  Mcond 
a  red-colored  small  box.  He  held  the  detective  and  the  thug  were  and  Tom  got  a  picture  of  a  bigger  Freidman,  Eau  Claire  (Wis.)  'Leader 


it  as  far  out  as  he  could,  gingerly,  treated. 


and  his  face  was  grim. 


“While  the  prisoner  was  being 


brother  crying  over  the  lad. 

“It  shows  you  how  things  work 


Tom  was  set  for  the  picture  on  administered  to,”  Tom  said,  “he  out,”  Tom  said.  “Here  I  shot  quite  Hastings  (N'eb.)  Tribune;  second,  Ai 

the  run.  As  he  shot,  the  sergeant  began  to  quiver  and  shake.  He  a  few  pictures  of  the  fire  but,  by  vvlllirvan  S^c^“  LtneoL  fNeb ) 

seemed  to  wince  and  he  turned  his  pleaded  with  me  not  to  make  any  luck,  came  upon  a  picture  that  was  Feature— first,  ’Alan  Butler,  Kitch- 

head  to  one  side.  Outside,  Tom  pictures.  The  next  thing  I  know  used  on  page  one.  A  two-column  jner-Waterloo  R^ord;  second. 

made  at  least  six  pictures  while  he  picks  up  a  stool  and  hurls  it  at  of  the  fire  ended  up  inside.  third",'"Ron'“Bliesener?  Burdngtona^) 

the  police  fluoroscoped  the  pack-  me.  The  cop  guarding  him  and  I  ♦  ♦  *  Hawk-Eye  Casette. 

age,  dipped  it  in  oil  and  put  it  in  ducked.”  That’s  something  like  it.  hara'7wkson"citirm”patr?ot” 

a  special  safety  truck,  to  be  taken  Missed  picture  No.  2.  (The  pic-  ♦  ♦  •  ’  ■’ 

to  the  nearby  railroad  yard.  ture  editor  asked  Tom  later  why  Tom  is  42.  He  looks  35.  More  Part-Time  Photo  Winners 

There,  waiting  became  a  habit. 


That’s  something  like  it. 


An  inspector  kept  us  at  what  he  being  tossed  at  him.) 
considered  a  safe  distance  from  “The  prisoner  then 


ture  editor  asked  Tom  later  why  Tom  is  42.  He  looks  35.  More 
he  hadn’t  got  the  shot  of  the  stool  of  this  stuff  and  he’ll  look  his  age. 


the  package  while  the  sergeant  and  the  corridor,” 


The  prisoner  then  ran  through  q_ij|  PhotooraDhv 

cnrrlrtnr”  Tnm  continued, 


Measure  Defeated 

Sacramento,  Calif. — A  meas- 


other  experts  disassembled  the  box,  “with  the  cop  and  me  in  full  pur-  IVieaSUre  Ueieotea 
slowly,  ever  so  carefully.  suit.  Just  then,  the  detective,  who  Sacramento,  Calif. — A  meas- 

When  the  moment  came  to  deto-  was  lying  on  a  bed,  jumped  up  and  ure  providing  fine  or  imprison- 
nate  the  package,  two  reporters  tried  to  intercept  the  guy.  I  was  ment  for  persons  convicted  of 
said  they  didn’t  want  to  be  heroes  running  so  fast,  I  couldn’t  stop  and  unprovoked  attack  and  battery  on 
and  moved  behind  the  police  emer-  fix  my  camera.”  reporters  and  photographers  en- 

gency  truck.  The  photographers,  if  Missed  picture  No.  3.  gaged  in  press,  radio  or  television 


Freidman,  Eau  Claire  (Wis.)  Leader- 
Telegram;  third,  Mel  Schieltz,  Dubuque 
(la.)  Telegraph- Herald. 

Sports  —  first,  Elvin  McClcnahan, 
Hastings  (N'eb.)  Tribune;  second,  Al 
Hirkrader,  Peoria  (Ill.)  Star;  third, 
\Viilis  Van  Sickle,  Ltncoln  (Neb.)  Star, 

Feature — ^first,  Alan  Butler,  Kitch- 
ener-Waterloo  Record;  second.  Don 
Cunninirham.  Jackson  Citizen  Patriot; 
third,  Ron  Bliesener,  Burlington  (Ii.) 
Hawk-Eye  Casette. 

Picture  series  —  first,  Don  Conning 
ham,  Jackson  Citizen  Patriot. 

Part-Time  Photo  Winners 

Spot  news — first,  J.  A.  Geladas, 
Worthinsrton  Globe;  second,  R.  K.  Grazl, 
Alton  (Ill.)  Telegraph. 

Sports  —  first.  Robert  Wilkie,  Mirai- 
pan  City  News-Dispatch;  second,  Charte 
Palmer,  Oskaloosa  (la.)  Herald;  third. 
Bill  Weith,  Middleton  (O.)  Joum». 

Feature — first,  Charles  Palmer,  O^^ka 


was  lying  on  a  bed,  jumped  up  and  ure  providing  fine  or  imprison-  Gh^f’  /hir^ 

tried  to  intercept  the  guy.  I  was  ment  for  persons  convicted  of  tiej,  jack  Bailey.  Grand  'island,  (Neb.) 


gency  truck.  The  photographers,  if  Missed  picture  No.  3. 

anything,  tried  to  inch  forward  and  “The  prisoner  was  finally  cor- 

get  better  vantage  points.  Tom  nered  in  a  room  off  the  corridor 
climbed  atop  a  freight  car,  in  fact.  I  got  my  first  and  only  shot.” 


my  camera.”  reporters  and  photographers  en- 

dissed  picture  No.  3.  gaged  in  press,  radio  or  television 

The  prisoner  was  finally  cor-  work  was  defeated  by  the  Call¬ 
ed  in  a  room  off  the  corridor,  fomia  State  Senate  here  May  18. 

ot  my  first  and  only  shot.”  The  measure  originated  as  the 

*  *  *  result  of  unprovoked  attacks  on 

That’s  the  way  it  is.  photographers  and  was  supported 


He  made  a  lovely  target.  *  *  *  result  of  unp 

The  tension  was  apparent  when  That’s  the  way  it  is.  photographers 

lines  were  attached  to  prongs  on  *  *  ♦  by  jhe  Los 

either  side  of  the  package,  a  car  Another  time,  two  elevated  Photographers 

was  driven  between  the  package  trains  had  crashed  together,  im-  ponents  said 
and  the  police,  and  the  police  prisoning  the  motorman  of  one.  are  sufficient. 


Independent,  and  E.  J.  Courteau,  H4*' 
bing  (Minn.)  Tribune.  . 

Picture  aeries — first.  Gay  Kalbneiacn, 
Topeka  (Kant.)  State  Journal;  second, 
Don  Mathews,  Newark  (O.)  Advocate. 


Kimball  Nome  Change 

The  name  of  Fred  Kimball,  Inc., 


by  the  Los  Angeles  Newspaper  New  York,  Chicago,  Detroit,  Phil- 
Photographers  Association.  Op-  adelphia  and  Pittsburgh  newspaper 
ponents  said  present  battery  laws  representatives,  has  been  changed 
are  sufficient.  to  Bottinelli-Kimball,  Inc. 
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Decision  of  the  Majority  of  The  Supreme  Court  in  New  Orleans  Ad  Rate  Case 


Justice  Tom  Clark  delivered  the  must  meet.  On  th 
opinion  of  the  Court,  which  fol-  quest  for  adveri 
lows  in  part:  counters  the  corr 

At  issue  is  the  legality  under  media,  such  as 
the  Sherman  Act  of  the  Times-  and  magazines. 
Picayune  Publishing  Company’s  District  Court 
contracts  for  the  sale  of  newspaper  adoption  of  unit 
classified  and  general  display  ad-  substantial  rise 
vertising  space.  The  Company  in  general  advertisi 
New  Orleans  owns  and  publishes  in  the  States,  ei 
the  morning  Times-Picayune  and  hance  its  com] 
the  evening  States.  Buyers  of  space  toward  the  Item 
for  general  display  and  classified  Tying  An 

advertising  in  its  publications  may  ^  DistnVt  Ci 
purchase  only  combmed  inser-  over  that  the  d- 
tions  appearing  in  both  the  morn-  ,,.ituted  the  unit 
ing  and  evening  paper,  and  not  in  jcally  enforceabl 
either  separately.  The  United  States  bSZTS 

filed  a  civil  suit  under  the  ^Sher-  “doSan! 

man  Act  challenging  these  “unit  position,”  in  oi 
or  “forced  combination  contracts  cla 

as  unreasonable  restraints  of  inter-  ,  m  a  v  i  n  o 
sate  trade,  banned  by  S  1,  and  as  ^Tee  betw^eVt 
tools  in  an  attempt  to  monopolize  j  t  e  m  in  purcl 
a  segment  of  interstate  commerce, 
in  viola  mn  of  §2  After  intensive 
trial  of  the  facts,  the  District  Court  ». 

found  violation  of  both  sections  of  «i,  v  • 

the  law  and  entered  a  decree  en-  ^'L 
joining  the  Publishing  Company’s  the  District  Jud 
use  of  these  unit  contracts  and  re-  contracts  m  ^1 
lated  arrangements  for  the  market-  ni?”  Act.  The 
ing  of  advertising  space.  ®  ^ 

(At  this  point  the  history  of 
newspaper  publishing  in  New  Or-  or  the 

leans  over  a  period  of  25  years  is  nionopoly  posi 
reviewed.)  “P<»ti  advertisen 

How  Issue  Arose  * 

In  1950,  the  Publishing  Com-  Drastic 

pany  eliminated  all  optional  plans  The  daily  n« 
for  general  advertisers,  and  insti-  essential  to  the 
luted  the  unit  plan  theretofore  ap-  ing  of  our  politi 
plied  solely  to  classified  ads.  As  a  recent  years  suf 
result,  since  1950  general  and  nomic  decline, 
classified  advertisers  cannot  buy  dauntless  press 
space  in  either  the  Times-Picayune  feeding  the  flow 
or  the  States  alone,  but  must  insert  pression  and  c 
identical  copy  in  both  or  none,  maintains  the  in 
Against  that  practice  the  Govern-  society.  By  in 
ment  levels  its  attack  grounded  on  citizen  the  polic 
§  §  1  and  2  of  the  Sherman  Act.  ment  and  vigi' 
After  the  District  Court  at  the  the  official  cone 
outset  denied  the  Government’s  administer  the  s 
motion  for  partial  summary  judg-  ent  press  stimuli 
ment  holding  the  unit  contracts  and  focuses  put 
per  se  violation  of  §  1,  the  case  sues  and  official; 
went  to  trial  and  eventuated  in  on  arbitrary  act 
comprehensive  and  detailed  find-  press,  in  fact, 
ings  of  fact:  The  Times-Picayune  most  vital  of  al 
and  the  States,  though  published  the  disseminatit 
by  a  single  publisher,  were  two  dis-  as  many  differen 
tinct  newspapers  with  individual  as  inany  differer 
format,  news  and  feature  content,  as  is  po^ible 
reaching  separate  reader  groups  in  closely  akin  to. 
New  Orleans.  The  Times-Picayune,  the  same  as  the 
the  sole  local  morning  daily  which  by  the  First  A 
for  twenty  years  outdistanced  the  supposes  that  rii 
States  and  Item  in  circulation,  pub-  more  likely  to  1 
lished  pages,  and  advertising  linage,  a  multitude  of 
was  the  “dominant”  newspaper  in  through  any  ki 
New  Orleans;  insertions  in  that  pa-  selection.  To  i 
per  were  deemed  essential  by  ad-  always  will  be, 
vertisers  desiring  to  cover  the  local  staked  upon  it 
market.  Yet  today,  de 

Although  the  local  publishing  that  in  our  soc 
field  permits  entry  by  additional  forms,  the  num 
competitors,  the  Item  today  is  the  papers  in  the  X 
sole  effective  daily  competition  its  lowest  point 
which  the  Times-Picayune  Publish-  turn:  in  1951, 
ing  Company’s  two  newspapers  papers  served 
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must  meet.  On  the  other  hand,  the 
quest  for  advertising  linage  en¬ 
counters  the  competition  of  other 
media,  such  as  radio,  television, 
and  magazines.  Nevertheless,  the 
District  Court  determined,  the 
adoption  of  unit  selling  caused  a 
substantial  rise  in  classified  and 
general  advertising  linage  placed 
in  the  States,  enabling  it  to  en¬ 
hance  its  comparative  position 
toward  the  Item. 

Tying  Arrangements 

The  District  Court,  found,  more¬ 
over,  that  the  defendants  had  in¬ 
stituted  the  unit  system,  econom¬ 
ically  enforceable  against  buyers 
solely  because  of  the  Times-Picay- 
une’s  “dominant”  or  “monopoly 
position,”  in  order  to  “restrain 
general  and  classified  advertisers 
from  making  an  untrammeled 
choice  between  the  States  and  the 
Item  in  purchasing  advertising 
space,  and  also  to  substantially 
diminish  the  competitive  vigor  of 
the  Item.” 

On  the  basis  of  these  findings, 
the  District  Judge  held  the  unit 
contracts  in  violation  of  the  Sher¬ 
man  Act.  The  contracts  were 
viewed  as  tying  arrangements 
which  the  Publishing  Company 
because  of  the  Times-Picayune’s 
“monopoly  position”  could  force 
upon  advertisers. 

*  *  * 

Drastic  Decline 

The  daily  newspaper,  though 
essential  to  the  effective  function¬ 
ing  of  our  political  system,  has  in 
recent  years  suffered  drastic  eco¬ 
nomic  decline.  A  vigorous  and 
dauntless  press  is  a  chief  source 
feeding  the  flow  of  democratic  ex¬ 
pression  and  controversy  which 
maintains  the  institutions  of  a  free 
society.  By  interpreting  to  the 
citizen  the  policies  of  his  govern¬ 
ment  and  vigilantly  scrutinizing 
the  official  conduct  of  those  who 
administer  the  state,  an  independ¬ 
ent  press  stimulates  free  discussion 
and  focuses  public  opinion  on  is¬ 
sues  and  officials  as  a  potent  check 
on  arbitrary  action  or  abuse.  The 
press,  in  fact,  “serves  one  of  the 
most  vital  of  all  general  interests: 
the  dissemination  of  news  from 
as  many  different  sources,  and  with 
as  many  different  facets  and  colors 
as  is  possible  That  interest  is 
closely  akin  to,  if  indeed  it  is  not 
the  same  as  the  interest  protected 
by  the  First  Amendment;  it  pre¬ 
supposes  that  right  conclusions  are 
more  likely  to  be  gathered  out  of 
a  multitu^  of  tongues,  than 
through  any  kind  of  authorative 
selection.  To  many  this  is,  and 
always  will  be,  folly;  but  we  have 
staked  upon  it  our  all.” 

Yet  today,  despite  the  vital  task 
that  in  our  society  the  press  per¬ 
forms,  the  number  of  daily  news¬ 
papers  in  the  United  States  is  at 
its  lowest  point  since  the  century’s 
turn:  in  1951,  1,773  daily  news¬ 
papers  served  1,443  American 


cities,  compared  with  2,600  dailies 
published  in  1,207  cities  in  the 
year  1909.  Moreover,  while  598 
new  dailies  braved  the  field  be¬ 
tween  1930  and  1950,  373  of  these 
suspended  publication  during  that 
period — less  than  half  of  the  new 
entrants  survived.  Concurrently, 
daily  newspaper  competition  with¬ 
in  individual  cities  has  grown  near¬ 
ly  extinct:  in  1951,  81%  of  all 
daily  newspaper  cities  had  only 
one  daily  paper;  1 1  %  more  had 
two  or  more  publications,  but  a 
single  publisher  controlled  both 
or  all.  In  that  year,  therefore, 
only  8%  of  daily  newspaper  cities 
enjoyed  the  clash  of  opinion  which 
competition  among  publishers  of 
their  daily  press  could  provide. 

Economic  Mainstay 

Advertising  is  the  economic 
mainstay  of  the  newspaper  busi¬ 
ness.  Generally,  more  than  two- 
thirds  of  a  newspaper’s  total  rev¬ 
enues  flow  from  the  sale  of  ad¬ 
vertising  space.  Local  display  ad¬ 
vertising  brings  in  about  44%  of 
revenues;  general — 14%;  classified 
— 13%;  circulation,  almost  the 
rest. 

Obviously,  newspapers  must  sell 
advertising  to  survive.  And  while 
newspapers  in  1929  garnered  79% 
of  total  national  advertising  ex¬ 
penditures,  by  1951  other  mass 
media  had  cut  newspapers’  share 
down  to  34.7%.  When  the  Times- 
Picayune  Publishing  Company  in 
1949  anounced  its  forthcoming  in¬ 
stitution  of  unit  selling  to  general 
advertisers,  about  180  other  pub¬ 
lishers  of  morning-evening  news¬ 
papers  had  previously  adopted  the 
unit  plan.  Of  the  598  daily  news¬ 
papers  which  broke  into  publica¬ 
tion  between  1929  and  1950,  38% 
still  published  when  that  period 
closed.  Forty-six  of  these  entering 
dailies,  however,  encountered  the 
competition  of  established  dailies 
which  utilized  unit  rates;  signifi¬ 
cantly,  by  1950,  of  these  46,  41 
had  collapsed.  Thus  a  newcomer 
in  the  daily  newspaper  business 
could  calculate  his  chances  of  sur¬ 
vival  as  11%  in  cities  where  unit 
plans  had  taken  hold.  Viewed 
against  the  background  of  rapidly 
declining  competition  in  the  daily 
newspaper  business,  such  a  trade 
practice  becomes  suspect  under  the 
Sherman  Act. 

Flout  Sherman  Act 

Tying  arrangements,  we  may 
readily  agree,  flout  the  Sherman 
Act’s  policy  that  competition  rule 
the  marts  of  trade. 

(Here  the  court  legalistically  ex¬ 
plains  the  reason  why  tying  agree¬ 
ments  fare  harshly  under  the  laws 
forbidding  restraints  of  trade.) 

Once  granted  that  the  volume 
of  commerce  affected  was  not  “in¬ 
significant  or  insubstantial,”  the 
Times-Picayune’s  market  position 
•  becomes  critical  to  the  case.  The 
District  Court  found  that  the 
Times-Picayune  occupied  a  “dom¬ 


inant  position”  in  New  Orleans; 
the  sole  morning  daily  in  the  area, 
it  led  its  competitors  in  circula¬ 
tion,  number  of  pages  and  adver¬ 
tising  linage.  But  every  newspaper 
is  a  dual  trader  in  separate  though 
interdependent  markets;  it  sells  the 
paper’s  news  and  advertising  con¬ 
tent  to  its  readers;  in  effect  that 
readership  is  in  turn  sold  to  the 
buyers  of  advertising  space.  This 
case  concerns  solely  one  of  these 
markets.  The  Publishing  Company 
stands  accused  not  of  tying  sales 
to  its  readers  but  only  to  buyers 
of  general  and  classified  space  in 
its  papers.  For  this  reason,  domi¬ 
nance  in  the  advertising  market, 
not  in  readership,  must  be  decisive 
in  gauging  the  legality  of  the 
Company’s  unit  plan. 

*  *  * 

Essence  of  Illegality 

But  the  essence  of  illegality  in 
tying  agreements  is  the  wielding 
of  monopolistic  leverage;  a  seller 
exploits  his  dominant  position  in 
one  market  to  expand  his  empire 
into  the  next.  Solely  for  testing 
the  strength  of  that  lever,  the 
whole  and  not  part  of  a  relevant 
market  must  be  assigned  controll¬ 
ing  weight. 

We  do  not  think  that  the  Times- 
Picayune  occupied  a  “dominant” 
position  in  the  newspaper  adver¬ 
tising  market  in  New  Orleans.  Un¬ 
like  other  “tying”  cases  where 
patents  or  copyrights  supplied  the 
requisite  market  control,  any  equi¬ 
valent  market  “dominance”  in  this 
case  must  rest  on  comparative 
marketing  data.  Excluding  adver¬ 
tising  placed  through  other  com¬ 
munications  media  and  including 
general  and  classified  linage  insert¬ 
ed  in  all  New  Orleans  dailies,  as 
we  must  since  the  record  contains 
no  evidence  which  would  circum¬ 
scribe  a  b  ro  a  d  e  r  or  narrower 
“market”  defined  by  buyers’  habits 
or  mobility  of  demand,  the  Times- 
Picayune’s  sales  of  both  general 
and  classified  linage  over  the  years 
hovered  around  40%.  Obviously 
no  magic  inheres  in  numbers;  “the 
relative  effect  of  percentage  com¬ 
mand  of  a  market  varies  with  the 
setting  in  which  that  factor  is 
placed.” 

If  each  of  the  New  Orleans  pub¬ 
lications  shared  equally  in  the 
total  volume  of  linage,  the  Times- 
Picayune  would  have  sold  33  1/3% 
in  the  absence  of  patent  or  copy¬ 
right  control,  the  small  existing 
increment  in  the  circumstances 
here  disclosed  cannot  confer  that 
market  “dominance”  which,  in  con¬ 
junction  with  a  “not  insubstantial” 
volume  of  trade  in  the  “tied” 
product,  would  result  in  a  Sher¬ 
man  Act  offense  under  the  rule  of 
International  Salt. 

Yet  another  consideration  viti¬ 
ates  the  applicability  of  Interrui- 
tional  Salt.  The  District  Court 
determined  that  the  Times-Picay- 
(Continued  on  page  52) 
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une  and  the  States  were  separate 
and  distinct  newspapers,  though 
published  under  single  ownership 
and  control.  But  that  readers  con¬ 
sciously  distinguished  between  these 
two  publications  does  not  neces¬ 
sarily  imply  that  advertisers  bought 
separate  and  distinct  products  when 
insertions  were  placed  in  the 
Times-Picayune  and  the  States. 

So  to  conclude  here  would  in¬ 
volve  speculation  that  advertisers 
bought  space  motivated  by  consid¬ 
erations  other  than  customer  cov¬ 
erage;  that  their  media  selections, 
in  effect,  rested  on  generic  quali¬ 
ties  differentiating  morning  from 
evening  readers  in  New  Orleans. 
Fungible  Customer  Potential 
Although  advertising  space  in 
the  Time.s-Picayune,  as  the  sole 
morning  daily,  was  doubtless  es¬ 
sential  to  blanket  coverage  of  the 
local  newspaper  readership,  noth¬ 
ing  in  the  record  suggests  that  ad¬ 
vertisers  viewed  the  city’s  news¬ 
paper  readers,  morning  or  eve¬ 
ning,  as  other  than  fungible  cus¬ 
tomer  potential.  We  must  assume, 
therefore,  that  the  readership 
“bought”  by  advertisers  in  the 
Times-Picayune,  was  the  selfsame 
“product”  sold  by  the  States  and, 
for  that  matter,  the  Item. 

The  factual  departure  from  the 
“tying”  cases  then  becomes  mani¬ 
fest.  The  common  core  of  the  ad¬ 
judicated  unlawful  tying  arrange¬ 
ments  is  the  forced  purchase  of 
a  second  distinct  commodity  with 
the  desired  purchase  of  a  domi¬ 
nant  “tying”  product,  resulting  in 
economic  harm  to  competition  in 
the  “tied”  market. 

No  Tying  Product 
Here,  however,  two  newspapers 
under  single  ownership  at  the 
same  place,  time,  and  terms  sell 
indistinguishable  products  to  ad¬ 
vertisers;  no  dominant  “tying” 
product  exists  (in  fact,  since  space 
in  neither  the  Times-Picayune  nor 
the  States  can  be  bought  alone, 
one  may  be  viewed  as  “tying”  as 
the  other);  no  leverage  in  one 
market  excludes  sellers  in  the 
second,  because  for  present  pur¬ 
poses  the  products  are  identical 
and  the  market  the  same.  In  short, 
neither  the  rationale  or  the  doc¬ 
trines  evolved  by  the  “tying”  cases 
can  dispose  of  the  Publishing  Com¬ 
pany’s  arrangements  challenged 
here. 

The  Publishing  Company’s  ad¬ 
vertising  contracts  must  thus  be 
tested  under  the  Sherman  Act’s 
general  prohibition  on  unreason¬ 
able  restraints  of  trade. 

*  * 

The  contracts  may  yet  be  banned 
by  §  1  if  unreasonable  restraint 
was  either  their  object  or  effect. 
Although  these  unit  contracts  do 
not  in  express  terms  preclude  buy¬ 
ers  from  purchasing  additional 
space  in  competing  newspapers,  the 
Act  deals  with  competitive  realities 


not  words.  Thus,  while  we  “do 
not  think  this  concession  relieves 
the  contract  of  being  a  restraint 
of  trade,  albeit  a  less  harsh  one” 
than  otherwise,  the  “open  end”  fea¬ 
ture  of  the  contracts  here  mini¬ 
mizes  the  restraint.  For  our  in¬ 
quiry  to  determine  reasonableness 
under  §  1  must  focus  on  “the  per¬ 
centage  of  business  controlled,  the 
strength  of  the  remaining  competi¬ 
tion  land]  whether  the  action 
springs  from  business  requirements 
or  purpose  to  monopolize.” 

The  record  is  replete  with  rele¬ 
vant  statistical  data.  The  volume 
discounts  available  to  local  display 
buyers  were  not  held  unlawful  by 
the  District  Court,  and  the  Govern¬ 
ment  does  not  assail  the  practice 
here.  That  segment  of  advertising 
linage,  by  far  the  largest  revenue 
producer  of  the  three  linage  classes 
sold  by  all  New  Orleans  newspa  - 
pers,  is  thus  eliminated  from  con¬ 
sideration.  Consequently,  only 
classified  and  display  linage  data 
can  be  scrutinized  for  possible  for¬ 
bidden  effects. 

Item’s  Position 

Classified. — ^The  Item  Company, 
then  publishing  the  Morning  Tri¬ 
bune  and  the  evening  Item,  utilized 
unit  rates  for  classified  advertising 
in  its  papers  in  the  year  the  Times- 
Picayune  Company  absorbed  the 
evening  States.  In  1933,  the  Item 
Company’s  classified  linage  totaled 
2.72  million,  compared  with  the 
Times-Picayune  Company’s  total 
of  2.12  million.  Equalizing  the 
competitive  relationship,  the  Times- 
Picayune  Company  in  1935  coun¬ 
tered  by  adopting  the  unit-rate  sys¬ 
tem  of  its  rival.  In  that  year  the 
Times-Picayune  sold  2.84  million, 
to  the  Item  Company’s  2.35  mil¬ 
lion,  lines.  While  thus  evenly 
matched,  the  Times-Picayune  over 
the  years  steadily  increas^  its  lead. 
That  Company  sold  3.52  million 
lines  in  1938,  and  3.76  in  1939; 
the  Item  Company  totaled  2.23 
and  2.18,  respectively.  In  fact  the 
Times-Picayune  Publishing  Com¬ 
pany  in  every  year  but  1938  ad¬ 
vanced  its  linage  total;  since  1936 
the  Item  Company’s  total  declined 
yearly,  solely  excepting  1940. 

At  the  end  of  that  year  the  Item 
Company’s  Morning  Tribune  sus¬ 
pended  publication,  a  new  local 
competitive  structure  took  form. 
In  that  first  year  the  Item,  as  sole 
competitor  of  the  Times-Picayune 
Company’s  two  dailies,  sold  1.23 
million  lines  of  classified  linage, 
compared  with  2.09  million  for  the 
Times-Picayune  and  2.08  for  the 
States;  the  Item’s  share  thas  ac¬ 
counted  for  roughly  23%  of  the 
total.  Ten  years  later  the  Item’s 
share  had  declined  to  approxi¬ 
mately  20%;  in  1950  it  sold  2.17 
million  lines,  compared  with  the 
Times-Picayune  Publishing  Com¬ 
pany’s  total  linage  of  8.91  million, 
comprising  4.36  million  for  the 
Times-Picayune  and  4.55  for  the 
States.  Measured  against  the  eve¬ 
ning  States  alone,  the  Item’s  per¬ 
centage  attrition  is  comparable.  In 


1941  it  sold  37%  of  the  two  eve¬ 
ning  paper’s  total  linage;  by  1950 
that  share  had  declined  to  32%. 
Thus,  over  a  period  of  ten  years’ 
competition  while  facing  its  morn¬ 
ing-evening  rival’s  compulsory  unit 
rate  the  New  Orleans  Item’s  share 
of  the  New  Orlean  classified  linage 
market  declined  3%;  viewed  solely 
in  relation  to  its  evening  competi¬ 
tor,  its  percentage  loss  amounted 
to  5%. 

General  Display  —  Because  the 
unit  rate  applicable  to  general  dis¬ 
play  linage  was  instituted  to  be¬ 
come  effective  1950,  only  one  year’s 
comparative  data  are  in  the  record. 

In  1949,  general  display  linage  in 
all  New  Orleans  dailies  totaled  6.84 
million  comprising  3.04  million 
lines  in  the  Times-Picayune,  1.93 
million  in  the  States,  and  1.87  mil¬ 
lion  in  the  Item;  the  Publishing 
Company  ran  73%  of  the  total. 
One  year’s  experience  with  the  unit 
rate  for  general  display  advertising 
showed  a  New  Orleans  total  vol¬ 
ume  of  7.37  million  lines,  roughly 
apportioned  as  2.96  million  in  the 
Times-Picayune,  2.55  million  in  the 
States,  and  1.85  million  in  the  Item; 
the  Publishing  Company’s  share 
had  risen  to  75%.  Compared  with 
the  States  alone,  the  Item  in  1949 
accounted  for  49%  of  the  two  eve¬ 
ning  papers’  total;  in  1950,  that  had 
declined  to  42%. 

Reallocation  of  Accounts 
In  that  year,  a  reallocation  of 
advertising  accounts  also  took 
place.  In  1949,  23.7%  of  general 
display  advertisers  utilized  the 
Times-Picayune  Publishing  Com¬ 
pany’s  publications  exclusively;  one 
year  later  that  percentage  had  risen 
to  41%.  Concurrently,  however, 
accounts  advertising  solely  in  the 
Times-Picayune  declined  from 
22.7%  to  5.8%,  and  sole  advertis¬ 
ers  in  the  States  dropped  from  2% 
to  .4%.  On  the  other  hand,  in  1950 
10.6%,  compared  with  9.6%  the 
year  before,  of  general  display  ac¬ 
counts  inserted  solely  in  the  Item; 
and  the  segment  of  advertising  ac¬ 
counts  inserting  in  all  three  publi¬ 
cations  rose  from  30.4%  in  1949 
to  39%  in  the  following  year.  In 
fact,  while  in  1949  only  51.6%  of 
general  display  accounts  utilized 
the  Item  either  exclusively  or  in 
conjunction  with  other  New  Or¬ 
leans  dailies,  one  year  later  52.8% 
of  the  accounts  so  patronized  the 
Item. 

The  record’s  factual  data,  in  sum, 
do  not  demonstrate  that  the  Pub¬ 
lishing  Company’s  advertising  con¬ 
tracts  unduly  handicapped  its  ex¬ 
tant  competitor,  the  Item.  In  the 
early  years  when  four-cornered 
newspaper  competition  for  classi¬ 
fied  linage  prevailed  in  New  Or¬ 
leans,  the  ascendancy  of  the  Pub¬ 
lishing  Con^any’s  papers  over 
their  morning-evening  competitor 
soon  became  manifest.  With  unit 
plan  pitted  on  even  terms  against 
unit  plan,  over  the  years  the  local 
market  pattern  steadily  evolved 
from  the  Times-Picayune  Com- 
pany’r  rise  and  the  Item  Com¬ 


pany’s  decline.  With  the  Morning 
Tribune’s  demise  in  1940,  the  mar¬ 
ket  shrank  but  the  pattern  re¬ 
mained.  The  Item  continued  its 
gradual  declining  share  of  the  mar¬ 
ket,  though  in  fact  the  Times-Pica-  ' 
yune’s  unit  rate  for  “classified”  be¬ 
tween  1940  and  1950  coincided 
with  a  reversal  of  the  trend  mark¬ 
ing  the  Item’s  absolute  volume  de¬ 
cline.  Even  less  competitive  hurt 
is  discernible  from  the  Publish¬ 
ing  Company’s  unit  rate  for  gen¬ 
eral  display  linage.  True,  in  the 
single  recorded  year  of  its  exist¬ 
ence  the  combination  plan  did  di¬ 
minish  by  7%  the  Item’s  share  of 
linage  if  measured  solely  against 
the  States.  Versus  the  linage  sold 
by  the  Publishing  Company  in  its 
two  newspapers,  however,  the 
Item’s  share  of  the  total  market  de¬ 
clined  but  2%.  That  apparent  in¬ 
congruity  is  simply  explained: 
Compared  with  1949  monthly  vol¬ 
ume  data,  the  unit  rate  in  each 
of  the  1 1  months  of  its  operation 
in  1950  drew  linage  away  from  the 
Times-Picayune  and  toward  the 
States.  In  effect,  the  Publishing 
Company’s  unit  plan  merely  reallo¬ 
cated  the  linage  sold  by  its  two 
constituent  papers.  And  not  only 
did  the  unit  plan  take  from  the 
Times-Picayune  and  give  to  the 
States.  Apparently  it  also  led  more 
advertisers  to  insert  in  the  Item, 
which  sold  general  display  space  to 
a  proportionately  greater  number 
of  accounts  in  1950  than  in  1949. 

The  Item  Flourishes 
Meanwhile,  the  Item  flourishes. 
The  ten  years  preceding  this  trial 
marked  its  more  than  75%  growth 
in  classified  linage.  Between  1946 
and  1950  its  general  display  vol¬ 
ume  increased  almost  25%.  The 
Item’s  local  display  linage  is  twice 
the  equivalent  linage  in  the  States. 
And  1950,  the  Item’s  peak  year  for 
total  linage  comprising  all  three 
classes  of  advertising,  marked  its 
greatest  circulation  in  history  as 
well.  In  fact,  since  in  newspapers 
of  the  Item’s  circulation  bracket 
general  display  and  classified  lin¬ 
age  typictdly  provide  no  more 
than  32%  of  total  revenues,  the 
demonstrated  diminution  of  its 
New  Orleans  market  shares  in  these 
advertising  classes  might  well  not 
have  resulted  in  revenue  losses  ex¬ 
ceeding  1%.  Moreover,  between 
1943  and  1949  the  Item  earned 
over  $1.4  million  net  before  taxes, 
enabling  its  then  publisher  in  the 
latter  year  to  transfer  his  equity  at 
a  net  profit  of  $600,000.  The  Item, 
the  alleged  victim  of  the  Times- 
Picayune  Company’s  challenged 
trade  practices,  appeared,  in  short, 
to  be  doing  well. 

The  record  in  this  case  thus  does 
not  disclose  evidence  from  which 
demonstrably  deleterious  effects  on 
competition  may  be  inferred.  To 
be  sure,  economic  statistics  arc  eas¬ 
ily  susceptible  to  legerdemain,  and 
only  the  organized  context  of  all 
relevant  factors  can  validly  trans¬ 
late  raw  data  into  logical  cause  and 

(Continued  on  page  53) 
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effect.  But  we  must  take  the  rec-  considerations  apparently  actuated 
ord  as  we  find  it,  and  hack  through  the  adoption  of  the  unit  rate  for 
the  jungle  as  best  we  can.  It  may  general  display  linage  in  1950.  At 
well  be  that  any  enhancement  of  that  time  about  180  other  publish- 
the  Times-Picayune’s  market  posi-  ers,  the  vast  majority  of  moming- 
tion  during  the  period  of  the  as-  evening  owners,  had  previously  in¬ 


does  not  bespeak  a  purposive  quest  ing  viewed  as  in  themselves  lawful  ings.  Our  decision  adjudicates 
for  monopoly  or  restraint  of  trade,  and  no  further  elements  of  combi-  solely  that  this  record  cannot  sub- 
CompetHive  Considerations  apparent  in  the  case,  §  2  stantiate  the  Government’s  view 

e-  ,  ...•  •  criteria  must  become  dispositive  of  this  case.  Accordingly,  the 

Similarly,  competitive  business  ^  Di^lrict  Court’s  judgment  must  be 

considerations  apparently  actuated  ^  ^  ....  .  Reversed 

the  adoption  of  the  unit  rate  for  ^ase  Vitiated  ^ 

general  display  linage  in  1950.  At  An  insufficient  showing  of  spe-  „  ^  ^  If  1 

that  time  about  180  other  publish-  cilic  intent  vitiates  this  part  of  the  OlQr  ASlCS 

ers,  the  vast  majority  of  morning-  Government’s  case.  While  the  com-  ,  , 

evening  owners,  had  previously  in-  pleted  offense  of  monopolization  TjlCTYllCgrfl  QT 


tion  during  the  period  of  the  as-  evening  owners,  had  previously  in-  pleted  offense  of  monopolization 
sailed  arrangements  resulted  from  stituted  similar  unit  plans.  Doubt-  under  §  2  demands  only  a  general 
better  service  or  lower  prices,  or  less,  long-tolerated  trade  arrange-  intent  to  do  the  act,  “for  no  mon- 
was  due  to  superior  planning  initia-  ments  acquire  no  vested  immunity  opolist  monopolizes  unconscious  of 
tive  or  managerial  skills;  converse-  under  the  Sherman  Act;  no  pre-  what  he  is  doing,”  a  specific  intent 


K.  C.  Star  Asks 
Dismissal  of 
Anti-Trust  Suit 


what  he  is  doing,”  a  specific  intent  Kansas  City  —  Motions  chal- 
ly,  it  is  equally  possible  that  but  scriptive  rights  accrue  by  the  prose-  lo  destroy  competition  or  build  lenging  a  federal  grand  jury  indict- 
for  the  adoption  of  the  unit  con-  cutor’s  delay.  That  consideration,  monoply  is  essential  to  guilt  for  ment  alleging  violation  of  the  anti¬ 
tracts,  its  market  position  might  however,  is  not  wholly  irrelevant  Ih®  mere  attempt  now  charged.  trust  law  have  been  filed  by  the 

have  turned  for  the  worse.  Nor  when  monopolistic  purpose  rather  This  case  does  not  demonstrate  Kansas  City  Star  Company,  Roy 
can  we  be  certain  that  the  chal-  than  effect  remains  to  be  gauged.  attempt  by  a  monopolist  estab-  A.  Roberts,  president,  and  Emil 
lenged  practice,  though  not  de-  By  adopting  the  unit  plan  for  gen-  lished  in  one  area  to  nose  into  a  A.  Sees,  advertising  director, 
structive  of  existing  competition,  cral  display  linage  at  the  time  it  second  market,  so  that  past  mon-  The  indictment  was  returned 
did  not  abort  yet  unborn  competi-  did,  the  Publishing  Company  de-  opolistic  success  both  enhances  the  Jan.  6  against  the  three  defendants, 
tors  equally  within  the  concern  of  vis<^  not  a  novel  restrictive  scheme  probability  of  ^  future  harm  and  One  of  the  motions  seeks  dis- 
the  Sherman  Act.  But  this  suit  was  but  aligned  itself  with  the  indus-  supplies  a  motivation  for  further  missal  of  the  indictment  on  the 
not  brought  to  adjudicate  a  trade  try’s  guide,  legal  or  illegal  in  par-  forays.  And  unlike  Lorain  Journal  ground  it  is  vague  and  a  second  is 
practice  as  banned  by  specific  stat-  ticular  cases  that  is  found  to  be.  '•  United  States,  342  U.  S.  143  to  strike  irrelevant  material  from 
utory  prohibitions  which  by  a  Moreover,  the  unit  rate  was  viewed  (1951),  where  a  single  newspaper’s  the  indictment.  A  third  motion  is 
clearly  defined  public  policy  dis-  as  a  competitive  weapon  in  the  refusal  to  sell  space  to  advertisers  for  a  bill  of  particulars. 


pense  with  difficult  standards  of  rivalry  for  national  advertising  ac- 
economic  proof.  And  the  case  has  counts.  Lower  milline  rates  visual- 


unless  they  forewent  advertising 
over  a  competing  local  radio  sta- 


“It  is  the  basic  and  fundamental 
right  of  everyone  accused  of  law 


not  met  the  per  se  criteria  of  the  ized  as  a  consequence  of  unit  inser-  f*®*'  manifested  “bold,  relentless,  violation  to  be  informed  by  the 
Sherman  Act  §  1  from  which  pro-  t'ons  might  attract  national  linage  predatory  commercial  beha-  indictment  of  the  facts  asserted  to 


scribed  effect  automatically  must  from  advertisers  utilizing  newspa 


be  inferred.  Under  the  broad  gen-  pers  in  other  cities,  as  well  as  charge  is  borne  out  here, 
cral  policy  directed  by  §  1  against  counteract  a  national  advertisers’  Case  Collapsed 

unreasonable  trade  restraints,  guilt  trend  away  from  newspapers  to-  u.anch  of  the  Gove 


no  remotely  comparable  constitute  the  offense,”  Henry  N. 


Ess,  attorney  for  the  Star,  declared. 
“Not  the  slightest  pretext  has 


unreasonable  trade  restraints,  guilt  trend  away  from  newspapers  to-  branch  of  the  Government’s  made  in  the  indictment  to 

cannot  rest  on  speculation;  the  ward  other  mass  communications  comprised  allegations  that  specify  any  time  or  name,  even 

Government  here  has  proved  nei-  media.  In  summary,  neither  un-  Publishing  Company’s  acquisi-  though  a  period  of  27  years  was 
ther  actual  unlawful  effects  nor  lawful  effects  nor  aims  are  shown  States  in  1933  was  one  covered  by  the  subpoena  served 


facts  which  radiate  a  potential  for  by  the  record.  element  in  a  cool  and  calculated  Ibe  Star.  As  to  the  items  of 

future  harm.  Violation  quest  for  monopoly  control;  that  advertising  alone  during  that  period 

LegiHmate  Business  Aims  Consequently,  no  Sherman  Act  the  Company  deliberately  operat- 

While  even  otherwise  reasonable  violation  has  occurred  unless  the  fd  the  evening  States  at  a  financial  ments  appearea  in  me  star  u  - 
trade  arrangements  must  fall  if  Publishing  Company’s  refusal  to  loss  to  the  detriment  of  the  com-  million  ad- 

conceived  to  achieve  forbidden  advertising  space  except  en  vertisements  inserted  over  a  period 

ends,  legitimate  business  aims  pre-  "‘oc,  viewed  alone,  constitutes  a  'vitn  tne  Item  s  distnoution  on 


ends,  legitimate  business  aims  pre-  "‘oc,  viewed  alone,  constitutes  a  'vith  tne  Items  distnoution  on 
dominantly  motivated  the  Publish-  violation  of  the  Act.  Refusal  to  fbe  streets  of  New  Orleans, 
ins  Comnanv’s  adontinn  of  the  unit  sell,  without  moire.  do  not  violate  The  District  Court,  and  much 


of  27  years. 

“In  the  motion  for  bill  of  par¬ 


ing  Company’s  adoption  of  the  unit  sell,  withom  more,  do  not  violate  The  Distri^  Court,  and  defendants  contend  that  a 

plan.  Because  the  antitrust  laws  the  law.  Though  group  boycotts,  evidence  supjwrts  its  conclusions,  ,  narticularization  of 

strike  equally  at  nascent  and  ac-  or  concerted  refusals  to  deal,  clear-  determined  that  the  1933  pur-  r  ^  t  so  as  to  enable 

complished  restraints  of  trade,  mo-  ly  run  afoul  of  §  1,  different  cri-  chase  of  the  States  then  seemed  S  makf  adeoiat^prlpS' - 

nopolistic  designs  as  well  as  re-  teria  have  long  applied  to  qualify  a  legitimate  means  of  business  Brincin?es  have  been 

suits  are  reached  by  the  prohibi-  the  rights  of  an  individual  seller.  univerlally  applied  by  the  courts. 

tion  of  the  Sherrnan  Act.  The  unit  This  Court  s  decisions  have  recog-  Slica  tons  If  the  government  knows  the  facts 

rate  for  classified  advertising,  how-  nized  individual  refusals  to  sel  as  hons  b^een  then  it  is  its  duty  to  set  them  forth. 

ever,  was  adopted  in  1935  obvi-  a  general  right,  though  “neither  were  mere  bookkeeping  trans  u  ;  1  _  „  tions  names 

ously  to  counteract  the  competi-  absolute  nor  exempt  from  regula-  ^tions  without  wonomic  signi-  times”  * 

tion  of  the  Item  and  Morning  Tri-  tion.”  If  accompanied  by  unlaw-  ficance,  and  concluded  that  the  oovernment  was  granted 

bune  which  confronted  the  Times-  ful  conduct  or  agreement,  or  con-  Company  rat^r  than  obstruct  8  answer  the  three 

Picayune  Publishing  Coiripany  ceived  in  monopolistic  purpose  or  street  sales  of  the  Item  merely  .  ^ 

with  an  established  unit  rate.  To  market  control,  even  individual  sought  to  assure  equal  treatment  ^ 

be  sure,  an  unlawful  trade  practice  sellers’  refusals  to  deal  have  trans-  by  news  vendors  of  the  Item  and  .  * 

may  not  be  justified  as  an  emula-  gressed  the  Act.  Still,  although  tbe  States.  Because  these  pillars  VlSlteCl  FOlana 

tion  of  another’s  illegal  plan.  But  much  hedged  about  by  later  cases,  of  the  Government’s  §  2  case  Toronto  —  William  Stevenson 

that  factor  is  certainly  relevant  to  Colgate's  principle  protects  the  thus  collapsed  in  the  District  staff  reporter  of  the  Toronto  Daily 

illuminate  ambiguous  intent,  parti-  Times-Picayune  Publishing  Com-  Court,  only  the  adoption  of  the  Star,  has  returned  recently  from  a 


cularly  when  planned  injury  to  that  pany’s  simple  refusal  to  sell  ad-  .  ,  .  ,  e  ,  .u  . 

other  competitor  is  the  crux  of  the  vertising  space  in  the  Times-Pica-  alleged  violation  of  §  2  of  the  independent  western  newspaperman 
charge.  In  any  event,  uncontra-  yune  or  States  separately  unless  Sherman  Act.  Since  we  have  from  a  major  newspaper  allowed 
dieted  testimony  suggests  that  unit  other  factors  destroy  the  limited  viewed  that  step  as  predominantly  into  the  country  in  four  years.  He 
insertions  of  classified  ads  substan-  dispensation  which  that  case  con-  motivated  by  legitimate  business  said  he  was  escorted  on  his  tour 
tially  reduce  the  publisher’s  over-  fers.  aims,  this  record  cannot  bear  out  and  most  of  his  contacts  were  with 

head  costs.  Approximately  thirty  In  our  view,  however,  no  addi-  the  specific  intent  essential  to  sus-  communist  officials, 
separate  operations  are  necessary  tional  circumstances  bring  this  tain  an  attempt  to  monopolize  a 

to  translate  an  advertiser’s  order  case  within  §  1.  Though  operat-  under  §  2.  .  •  ’nnoe'  M/rrlra 

into  a  published  line  of  print.  A  ing  two  constituent  newspapers,  We  conclude,  therefore,  that  this  L^IOSS  morra 
reasonable  price  for  a  classified  ad  the  Times-Picayune  is  a  single  cor-  record  does  not  establish  the  Pasadena,  C^lif.  Ton 
is  necessarily  low.  And  the  Pub-  poration,  and  the  Government  in  charged  violations  of  §  1  and  §  2  Pasadena  Star-News  classified  ad- 

lishing  ComWny  processed  about  the  District  Court  abandoned  a  of  the  Sherman  Act.  We  do  not  vertising  records  were  set  withm 

2,300  classified  ads  for  publication  charge  of  unlawful  concert  among  determine  that  unit  advertising  ar-  a  single  ^ 

each  day.  Certainly  a  publisher’s  the  corporate  officers.  With  the  ad-  rangements  are  lawful  in  other  day  mark  of  88  columr«  fo  low<^ 

steps  to  rationalize  that  operation  vertising  contracts  in  this  proceed-  circumstances  or  in  other  proceed-  a  week-day  record  of  56  column  . 
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Court,  only  the  adoption  of  the  Star,  has  returned  recently  from  a 
unit  rates  remains  to  support  the  two-week  visit  to  Poland,  the  first 
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still  on  appeal  from  convictions 
handed  down  as  long  ago  as  1936 
were  cited  by  the  Jury.  The  in¬ 
vestigation  was  sparked  by  Mr. 
Parker’s  revelation  that  a  defend¬ 
ant,  who  was  sentenced  in  May, 
1951,  after  being  convicted  of  as¬ 
saulting  a  city  policeman  with  an 
automobile,  was  still  at  large.  The 
man  was  arrested  in  Columbus, 
Ohio,  following  publication  of 
the  story.  He  is  now  serving  a 
six-year  sentence  in  jail. 

Grand  Jurors  began  checking 
court  records  on  other  unperfec¬ 
ted  appeals  and  ordered  all  ap¬ 
pealing  defendants  to  final 
account. 


the  United  States — but  not  the 
child. 

So  he  enlisted  the  help  of  Rep. 
Ernest  K.  Bramblett  (R.-Calif.), 
who  introduced  a  bill  in  Congress. 
The  details  of  progress,  over  two 
years,  were  reported  frequently  in 
News-Press  columns. 

Finally,  when  little  Ronnie 
stepped  off  the  airliner  into  the 
arms  of  his  parents  in  October, 
1952,  the  job  was  done  and  there 
was  a  round  of  celebrations  among 
the  friends  of  the  Yees. 

Like  his  father,  Ronnie  will  grow 
up  to  be  an  American,  thanks  to 
the  efforts  of  a  newspaper  reporter. 


Reporters  Routed 
From  DA's  Office 


Getting  News 
In  Washington 
Still  Difficult 


Holcombe 


Story  of  An  Americcm 
— A  Reward  for  Holcombe 

Santa  Barbara,  Calif.  —  An¬ 
nouncement  that  Chet  Holcombe 
of  the  Santa  Barbara  News-Press 
staff  will  receive 
one  of  the  silver 
medallions  of  the 
National  H  e  a  d  - 
liners’  Club  cli¬ 
maxes  the  story 
of  how  4-year-old 
Ronnie  Yee  came 
to  be  an  Ameri¬ 
can  citizen. 

This  reporter 
effected  the  re- 
union  of  this 
youngster,  forced 
by  an  American  immigration  law 
to  remain  in  Hong  Kong,  with  his 
parents,  Stanley  and  Lily  Yee,  in 
the  United  States.  That  effort  re¬ 
ceived  notice  in  the  McCarran- 
Walter  Immigration  Law  studies 
which  are  more  liberal  in  regard 
to  Orientals. 

In  the  Fall  of  1950,  Mr.  Hoi- 
combe  came  across  the  name 
“Yee”  on  his  list  of  prospective 
interview  subjects.  On  talking  with 
Stanley — San  Francisco-born  res¬ 
taurant  man  who  had  grown  up  in 
Santa  Barbara — and  his  wife,  Chi¬ 
nese-born  beauty  whom  ’ne  married 
in  Hong  Kong  —  the  reporter 
learned  of  their  personal  tragedy. 

He  wrote  the  story  without 
“tear-jerking”  sentimentality.  The 
facts  were  enough.  They  hit  the 
reporter  hard.  He  had  worked  and 
lived  in  the  Orient  for  five  years 
and  knows  conditions  there.  He 
also  has  two  little  children  him¬ 
self. 

The  story  hit  some  of  the  News- 
Press  readers  hard,  too.  Mr.  Hoi- 
combe  began  to  get  telephone  calls 
and  letters  from  lawyers,  public- 
spirited  citizens  and  “the  man  on 
the  street.”  They  wanted  to  see  if 
something  couldn’t  be  done. 

So  did  Mr.  Holcombe.  He  made 
Ronnie  Yee  his  hobby.  He  got 
legal  advice,  and  found  no  hope  in 
the  Neutrality  Act  which  provided 
that  an  American-born  citizen  who 
married  and  had  children  by  an 
alien  wife  abroad  before  his  21st 
birthday  could  bring  his  bride  to 


New  Orleans — Actions  of  the 
Orleans  parish  Grand  Jury  were 
cloaked  under  a  tighter  secrecy 
veil  last  week  than  newsmen 
could  ever  remember. 

Jack  Dempsey  of  the  States  and 
Thomas  Kelly  of  the  Item,  who 
have  covered  many  jury  investi- 
gtions,  were  ordered  out  of  the 
district  attorney’s  waiting  room 
by  the  jury  foreman. 

The  reporters  long  had  main¬ 
tained  a  vigil  in  the  waiting  room 
while  jury  probes  were  in  progress 
upstairs. 

When  Mr.  Kelly  objected  to  the 
directive  he  was  hustled  out  of 
the  room  by  members  of  the  dis¬ 
trict  attorney’s  staff. 


Mary  Handy 


Elliott 


Plaque  Is  Bestowed 
For  Help  to  Aviation 

Richmond,  Va. — In  recognition 
of  his  “outstanding  contribution  to 
development  of  aviation  in  Virginia 
through  journal¬ 
ism,”  Piedmont 
Airlines  has  pre¬ 
sented  an  en¬ 
graved  plaque  to 
James  C.  Elliott, 
aviation  writer 
for  the  Rich¬ 
mond  News 
Leader. 

Thomas  H. 

Davis,  president 
of  Piedmont 
Airlines,  gave 
the  plaque  at  a  Virginia  Aviation 
Jubilee  dinner. 

Praising  Mr.  Elliott’s  reporting 
of  aviation  progress,  Mr.  Davis 
pointed  out  that  while  the  avia¬ 
tion  industry  has  made  the  ad¬ 
vances,  they  were  insignificant  to 
the  public  unless  adequately  re¬ 
ported  in  the  press. 

Mr.  Elliott  is  a  graduate  of  the 
University  of  Denver.  He  received 
his  master’s  degree  from  the  Grad¬ 
uate  School  of  Journalism,  Co¬ 
lumbia  University,  in  1951. 

While  attending  the  University 
of  Denver,  he  worked  with  the 
Denver  Post,  and  was  a  copy  boy 
first  for  the  World-Telegram 
Sun  and  later  for  the  New  York 
Times  while  he  was  at  Columbia. 

He  was  a  pilot  with  the  Eu¬ 
ropean  Air  Transport  Service  while 
in  the  Air  Force. 


School  System  Series 
Gets  Mary  a  Medal 

Boston — Mary  Handy,  staff 
reporter  of  the  Christian  Science 
Monitor,  is  the  winner  for  the 
second  consecutive  year  of  the 
New  England  Woman’s  Press 
Association  medal  conferred  for 
“the  most  outstanding  contribu¬ 
tion  as  a  reporter  to  the  cause  of 
better  understanding  of  public 
affairs.” 

Announcement  of  Miss  Handy 
as  the  medalist  was  made  by  G.  L. 
Frost,  Boston  bureau  chief  of  the 
United  Press,  representing  the 
judges. 

A  graduate  of  Principia  College, 
Miss  Handy  studied  at  the  Middle- 
bury  Writers’  Conference,  at  Ox¬ 
ford  University  in  England,  and  at 
the  Juilliard  School  of  Music.  Be¬ 
fore  joining  the  Christian  Science 
Monitor  staff  in  1949  she  taught 
English  at  the  Putney  School  in 
Putney,  Vt.  In  1950  she  was  as¬ 
signed  by  her  paper  to  fly  around 
the  world  to  describe  the  thinking 
and  attitudes  of  young  people  in 
many  countries  on  world  and  so¬ 
cial  problems. 

The  articles  which  won  Miss 
Handy  the  New  England  Woman’s 
Press  Association  award  included 
a  series  on  the  Boston  School  Com¬ 
mittee  and  the  Boston  public 
school  system,  aimed  “to  bring 
more  light  and  less  heat”  upon  this 
controversial  topic. 


Cleveland  —  News  gathering 
under  the  Eisenhower  Administra¬ 
tion  is  as  difficult  as  it  was  under 
President  Truman,  Fletcher  Kn^ 
bel,  Washington  correspondent  of 
the  Cowles  Publications,  said  here 
last  week. 

“It  is  no  easier  today  to  get 
what  you  want  from  a  federal 
department  than  it  was  six  months 
ago,”  said  Mr.  Knebel,  who  writes 
a  daily  column  called  “Potomac 
Fever.” 

Mr.  Knebel  addressed  the  North- 
eastern  Ohio  Professional  Chapter 
of  Sigma  Delta  Chi. 

In  general,  he  said,  news  gather¬ 
ing  was  also  no  more  difficult  than 
six  months  ago,  although  the  De¬ 
fense  Department  has  tightened 
its  information  policies  in  line  with 
the  wishes  of  Secretary  Charles  E 
Wilson. 

One  difference  he  noted  was  mat 
the  Truman  administration  was 
trying  to  cover  up  evidences  of 
corruption  while  the  present  ad¬ 
ministration  has  been  avoiding 
publicity  of  its  difficulties  in  get¬ 
ting  organized. 

Part  of  the  reason  the  news 
policy  is  no  different,  Mr.  Knebel 
said,  was  because  many  of  the 
public  information  officers  of  fed¬ 
eral  departments  were  leftoven 
from  the  days  of  the  New  Deal. 
He  predicted  the  news  lid  at  the 
Pentagon  would  be  torn  off  soon 
when  the  three  services  start  fight¬ 
ing  over  Congressional  appropria¬ 
tions. 

The  chapter  initiated  13  new 
members: 

Spencer  D.  Irwin,  Lawrence 
J.  Hawkins,  W.  Ward  Marsh, 
and  John  G.  Blair,  of  the  Plain 
Dealer;  Joseph  F.  Collier,  Robert 
W.  Dietsch,  Oliver  Brooks  and 
Ben  M.  Marino,  of  the  Press; 
Regis  H.  McAuley,  William  Faulk¬ 
ner  and  Edward  J.  McAuley,  of 
the  News,  and  Alvin  L.  Krieg, 
United  States  Steel  Corp.,  ai^ 
Henry  W,  Hopwood,  Republic 
Steel  Corp. 


Anxious  Moment 

New  Orleans  —  When  City 
Commissioner  Glen  Clasen  sug¬ 
gested  that  the  council  meet  “all 
afternoon  and  night  if  necessary” 
to  debate  a  tough  liquor  ordinance, 
most  opposition  came  from  the 
press  table. 

Reporters,  weary  after  hours  of 
taking  notes  on  the  debate,  heaved 
a  sigh  of  relief  when  the  sugges¬ 
tion  aroused  little  support  among 
councilmen. 


Classified  Record 

Hartford,  Conn. — ^The  May  24 
edition  of  the  Hartford  Courant 
broke  a  record  in  classified  adver¬ 
tising,  with  lllVi  columns,  nearly 
14  full  pages. 


Profit-Sharing  Plan 
On  Stamford  Advocate 

Stamford,  Conn. — Adoption  of 
a  profit-sharing  plan  for  all  full¬ 
time  employes  of  the  Stamford 
Advocate  has  been  announced  by 
Kingsley  Gillespie,  president  of 
Gillespie  Bros.,  Inc.,  publishers. 

All  employes  aged  25  years  or 
over  and  who  have  had  one  year’s 
service  with  the  afternoon  daily 
on  May  1  of  any  year  will  par¬ 
ticipate  in  the  plan. 

Past  service  up  to  10  years  as  of 
May  1,  1952,  is  recognized,  and 
the  base  pay  is  a  factor  in  the  divi¬ 
sion  of  the  shares  of  profits  for 
employes. 

The  Fidelity  Title  &  Trust  Co. 
will  act  as  trustee  for  the  fund. 
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Large  Dinner 
Party  Honors 
Col.  Long  at  90 

Huntington,  W.  Va.  —  Col. 

J.  H.  Long,  president  of  the  Hunt¬ 
ington  Publishing  Co.  and  dean  of 
West  Virginia  newspaper  publish¬ 
ers,  was  the  guest  of  honor  at  a 
large  dinner  party  May  21  to  cele¬ 
brate  his  90th  birthday. 

The  dinner  event  ended  a  day 
which  found  the  publisher  of  the 
Advertiser  at  his  desk,  receiving 
the  best  wishes  of  his  associates 
and  scores  of  congratulatory  tele¬ 
phone  calls  and  telegrams  from 
other  well-wishers. 

During  the  afternoon,  employes 
of  the  publishing  company  gave 
an  informal  party  in  Colonel 
Long’s  office,  and  presented  him 
with  a  desk  fountain  pen  set  bear¬ 
ing  a  suitably  engraved  metal 
plate. 

Notables  Present 
The  dinner  party  was  given  by 
Colonel  Long’s  sons.  Walker  Long, 
general  manager  of  the  company 
and  publisher  of  the  Herald-Ad¬ 
vertiser,  and  Edward  H.  Long, 
treasurer.  Invited  guests  included 
notables  in  the  publishing,  political, 
business  and  industrial  fields,  and 
executives  of  the  Huntington  Pub¬ 
lishing  Co.,  the  Advertiser,  the 
Herald-Dispatch  and  the  Herald- 
Advertiser. 

I  Colonel  Long  made  his  first 
venture  in  business  as  a  boy  in 
Pittsburgh,  where  he  printed  call¬ 
ing  cards  on  a  toy  press  in  his 
home.  He  began  his  newspaper  ca¬ 
reer  as  a  printer  in  1881. 

Ten  years  later,  with  the  late 
H.  C.  Ogden,  he  founded  the 
Wheeling  News,  and  in  1893  he 
came  to  Huntington  and  bought 
the  old  Herald.  Two  years  later 
he  sold  out  and  bought  the  .Ad¬ 
vertiser. 

Member  of  AP  Since  *95 
Colonel  Long  is  known  to  be 
one  of  the  early  publishers  to  aim 
at  and  achieve  the  goal  of  news¬ 
paper  publishing  exclusively  as  a 
business  enterprise  and  not  merely 
as  a  publicity  organ  for  a  political 
party,  as  many  newspapers  in  those 
early  days  had  become.  He  has 
consistently  clung  to  that  ideal 
throughout  his  life. 

Besides  his  career  as  a  pub¬ 
lisher  he  has  been  an  important 
figure  in  the  civic,  industrial  and 
political  life  of  his  city  and  state. 

Colonel  Long  has  bwn  a  mem¬ 
ber  of  the  Associated  Press  since 
1895.  In  that  year  he  joined  the 
Illinois  organization  of  the  AP, 
which,  in  1900,  was  merged  into 
the  present  national  organization 
under  a  New  York  State  charter. 

In  1950  he  was  elected  president 
of  the  West  Virginia  Publishers 
Association. 

He  is  president  of  WSAZ  Inc., 
and  WSAZ-TV  Inc.,  both  of  which 
are  owned  by  the  Huntington  Pub¬ 
lishing  Co. 


Col.  J.  H.  Long 


Riedl  Elected 

VP  period^were'sVcompkVed^  ‘o  in  good  physical  condition 

riXeCUUVe  Mr  ns  for  the  same  time  in  1952.  imprisonment  of  nearly 

If  X  contrast,  highway  fwenty-five  months.  He  is  onte^ 

/it  /ippietOn  deaths  nationally  were  up  4  per  mg  a  sanitarium  in  the  New  York 

Appleton  Wis-John  R  Riedl  cent.  In  the  rest  of  Iowa,  traffic  f^a  for  an  indefinite  period  and 
APPLETON,  w IS.  jonn  K.  Rieui,  .  .  has  canceled  his  previous  plans  for 

managing  editor  of  the  Appleton  before  ®n  extensive  holiday  trip.  Mrs. 

Post-Crescent  since  1930,  was  ociorc.  ...  ,  Oatis  will  take  un  residence  near 

elected  executive  Of  the  six  states  bordenng  the  ^  resiaence  near 

elected  executive  Crusade  for  Safety  area,  only  sanitarium  to  i^rmit  her  to 

Colorado  showed  a  decrease  in  husband  frequently, 

traffic  deaths  over  those  of  1952. 

Promotionally,  the  dividends  Nebraska  Safety  Patrol  makes  the 
have  been  as  pleasing  as  they  pledge  available  to  every  new 
were  unexpected.  Weekly  papers  driver  examined  for  his  license, 
showed  an  unselfish  willingness  to  An  inter-county  competition 
cooperate  in  publicizing  the  cam-  has  been  launched.  With  the  help 
paign.  So  have  radio  stations,  of  farm  organizations,  every  one 
Many  a  club,  organization  and  in-  of  the  107  counties  in  the  Cru- 
rosi  -  L.resceni  dividual  is  helping.  National  at-  sade  for  Safety  area  has  been  in- 

was  relieved  as  .  tention  has  begun  to  focus  on  the  vited  to  form  its  own  Crusade  for 

treasurer  at  his  effort.  Safety  Committee, 

own  request  and  elected  vice-  ^he  campaign,  as  evolved,  was  A  series  of  contests  has  been 
oresident  Victor  I  Minahan  Jr.  ^  recognition  that  the  missing  carried  out.  A  contest  on  “What 


Safety  Effort  Oatis  In  Hospital 

Reaches  People  For  Tuberculosis 

Tn  William  N.  Oatis,  Associated 

V^inaria  /\rea  press  correspondent  who  arrived 
Omaha— What  started  out  as  a  last  week  after  long  impris- 

sober  duty  has  turned  out  to  be  a  o^ment  by  the  Red  regime  in 
promotional  bell  ringer  for  the  Czechoslovakia,  is  entering  a  sani- 
Omaha  World-Herald.  treatment  for  tubercu- 

It  is  the  paper’s  Crusade  for  ■  *n  i 

Safety.  This  is  a  year-long  effort,  Frank  J.  Starzel,  AP  general 
to  which  Safety  Editor  Paul  Wil-  'ssued  this  statement: 

liams  is  devoting  full  time  to  cut  William  N.  Oatis  is  entering  a 
down  traffic  deaths.  sanitarium  within  a  few  days  for 

The  results  so  far  have  more  observation  and  treatment 

than  repaid  the  efforts  of  a  paper  of  ^  condiUon.  He  contracted 
seriously  concerned  with  highway  tuberculmis  ^ile  in  prison  in 
carnage.  Indicative  statistics:  Prague,  Czechoslovakia  and  the 

In  the  Crusade  for  Safety  Area  jamming  physicians  found  evi- 
(Nebraska  and  the  World-Herald’s  Probably  is 

circulation  territory  in  14  adja-  active  in  a  small  area.  It  was 
cent  Iowa  counties)  traffic  deaths  important  that  the  condi- 

as  of  May  15  were  down  31  per  tion  receive  imme^ate  attention. 

-  -  Otherwise  Mr.  Oatis  was  found 


cent  from  1952.  Fatalities  in  that 


elected  executive 
vicepresident  of 
the  Post  Publish¬ 
ing  Company  at 
the  directors’ 
meeting  following 
the  annual  stock¬ 
holders’  meeting 
last  week. 

V.  1.  Minahan, 
editor  of  the 
Post  -  Crescent, 
was  relieved  as 
treasurer  at  his 
own  request  and  elected  vice- 
president.  Victor  1.  Minahan,  Jr., 


was  elected  treasurer.  Royal’  La-  dement  in  most  previous  traffic  Can  We  Do  About  Safety?” 
Rose,  advertising  director,  was  safety  campaigns  has  been  “the  brought  1,100  letters.  A  “Singing 
named  secretary  and  business  man-  P®^®-  .  •  .  contest,  in  which 

The  campaign  was  aimed  to  school  groups  composed  safety 
A  B  Turnbull  was  reelected  capture  public  interest,  to  make  parodies  on  popular  songs,  reached 
president  of  the  company.  Messrs.  >1  ^fety  conscious  and,  if  pos-  into  475  classes  whh  m  esti- 
Riedl.  LaRose,  Minahan,  Jr.,  and  »  band  wagon  psy-  mated  enrollment  of  8,000  pu- 

Maurice  E.  Cartier,  production  ,  ,  .P'**’  .5 

manager,  were  named  to  the  newly-  The  Worl^Herald  each  day  is  a  “Safe  Summer  for  My  Fami- 
created  Executive  Board  of  the  carries  a  traffic  safety  story  on  ly”  contest  open  to  married 
organization  •'‘amc  death  reporting  women.  Other  contests  will  be 

The  changes  in  executive  per-  ‘hese  stories  carries  a  “Here  aimed  at  commercial  drivers, 

sonnel  were  made  necessary  by  the  \  Happened  subhead,  teen-agers  and  the  like, 

recent  death  of  Horace  L  Davis,  emphasizes  the  safety  ele-  Safety  slogans  suggested  by 

Sr.,  general  manager  of  the  Post-  ‘^at  was  neglected  to  bring  readers  are  carried  daily.  One 

Crescent  for  33  years.  Kenneth  E.  a  death  A  box  score  at  dollar  is  paid  for  each  one  used 

Davis,  manager  of  general  adver-  ‘be  head  of  the  story  gives  com-  in  the  paper, 
tising,  wa.s  elected  to  his  father’s  figure  for  1952  and 

place  on  the  Board  of  Directors.  •  Amon  Carter  Heads 

Mr.  Riedl  s  entire  newspaper  ca-  mside  each  d^  is  a  traffic  _ 

reer  has  been  spent  in  Appleton.  *0P'«  story.  Here  nationally  Fort  Worth  Auport 
He  started  as  a  reporter  for  the  *'"own  safety  authorities  share  Fort  Worth,  Texas— The 

old  Appleton  Post  in  1914  space  with  readers  who  detail  Greater  Fort  Worth  International 

Mr.  LaRose  has  been  with  the  ‘b®'*'  own  experiences  and  pass  Airport  (Amon  Carter  Field)  re- 
Post-Crescent  since  1925.  He  was  f  .  ‘be  lessons  they  have  cently  was  opened  to  the  public 
named  advertising  manager  in  l^^^ed.  with  elaborate  ceremonies. 

1934,  and  director  of  advertising  Safety  pledges,  in  which  the  Amon  G.  Carter  is  president  of 
in  1940.  signer  promises  to  observe  safety  Fort  Worth  Air  Terminal,  Inc., 

Victor  Minahan,  Jr.,  came  to  the  rules,  have  been  widely  distrib-  which  operates  the  huge  new  ayia- 
Post-Crescent  in  1948  from  the  uted.  So  far,  more  than  40,000  tion  center.  Mr.  Carter  is  publish- 

Sacramento  (Calif.)  Union  and  the  pledges  have  been  signed,  and  er  and  chairman  of  the  board  of 

United  Press.  He  was  graduated  50,000  still  are  in  circulation  Carter  Publications,  Inc.,  which 
from  the  Division  of  Journalism,  through  schools,  civic  organiza-  publishes  the  Fort  Worth  Star- 
Stanford  University,  in  1946.  tions  and  other  newspapers.  The  Telegram. 
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SYNDICATES 

Do  Salesmen  Run  Up 
The  Cost  of  Features? 


(Editor’s  Note:  The  following 
article  was  written  hy  a  newspaper 
editor  who  has  “worked  both  sides 
■of  the  street."  He  formerly  had  a 
syndicate  connection.) 


Now  don’t  get  me  wrong!  1 
LIKE  syndicate  and  wire  service 
salesmen.  Some  of  my  best  friends, 
etc.  But  I  have  concluded  that  too 
few  of  them  know  all  they  should 
about  the  newspaper  business.  They 
can  and  do  become  pests.  More¬ 
over,  I  suspect  that  they  are  cost¬ 
ing  me  money  that  could  be  chan¬ 
neled  into  more  productive  ends. 

There  are  salesmen  and  sales¬ 
men.  Let’s  look  at  some  of  the 
types. 

First,  or  Cousin  Charlie.  He  has 
been  in  the  business  for  years.  He 
has  contacts  all  over  the  country. 
He  knows  everyone  on  the  news¬ 
paper  from  the  publisher  on  down, 
or  vice  versa.  He  knows  their  fami¬ 
lies. 

When  Cousin  Charlie  hits  town, 
it’s  a  social  event,  more  often  a 
stag  soiree  on  which  both  he  and 
the  publisher,  or  the  editor,  or  the 
executive  editor,  go  out  and  make 
fools  of  themselves  on  syndicate 
money. 

Out  of  Gratitude 

Cousin  Charlie  doesn’t  do  any 
selling.  He  carries  a  contract  with 
him  and  the  next  day,  in  gratitude, 
the  publisher  wrestles  it  from  his 
pocket  and  puts  a  shaky  signature 
on  it.  Cousin  Charlie  has  sold  a 
$4.50  weekly  feature  (net  to  syndi¬ 
cate,  $1.75)  and  has  spent  $175. 

Then  there’s  Hot-Shot  Charlie. 
He’s  good  for  a  one-buck  lunch 
and  a  fifth  of  Ye  Old  Reptilian 
after  working  hours  in  his  hotel 


room.  He  talks  in  surveys  and 
charts  and  shoves  a  bale  of  com¬ 
mendatory  letters  under  your  nose 
one  at  a  time.  If  you  don’t  buy 
Little  Orphan  Oscar,  you  deserve 
to  lose  5,000  subscribers.  Look 
what  the  Bugler  is  doing! 

Then  there’s  Young-Eager 
Charlie.  He’s  just  gotta  make  this 
sale.  And,  confidentially,  he  can 
get  the  New  York  (or  Chicago) 
office  to  whittle  the  price  by  75 
cents  weekly.  He’ll  do  anything  to 
promote  a  sale,  including  over¬ 
spending  his  expense  account  and 
eating  hamburgers  for  the  next 
three  days. 

And  there  are  Telephone  Char¬ 
lies  who  call  long  distance  from 
either  coast. 

I  wonder  if  all  of  these  Charlies 
are  not  sending  up  the  cost  of  my 
features!  Maybe  I  could  get  that 
$6  weekly  feature  for  $4.50? 

Budgets  and  Readership 

Do  syndicate  salesmen  know 
about  budgets  and  readership  sur¬ 
veys? 

Expenses  are  budgeted.  There 
are  budgets  for  features,  wire  serv¬ 
ices,  news  staff,  taxes,  lights,  fuel, 
etc.  Budgets  are  made  up  once 
yearly. 

But  Charlie  doesn’t  understand 
this  elementary  fact.  He  breezes 
into  the  office  with  six  or  eight 
months  of  the  fiscal  year  remaining 
and  expects  to  sell  a  feature  on 
the  spot. 

Charlie  doesn’t  know  about  the 
space  situation,  either. 

To  add  a  feature,  most  newspa¬ 
pers  would  have  to  eliminate  an 
existing  feature,  for  one  of  two 
reasons,  or  for  both.  First,  the 
budget.  Second,  space. 


Which  feature  to  eliminate? 
Does  it  cost  the  same  as  the  fea¬ 
ture  to  be  added;  will  the  budget 
remain  in  balance?  What  is  the 
readership  on  the  feature  to  be 
eliminated?  When  was  a  survey 
last  taken?  How  is  the  “weak  sis¬ 
ter”  to  be  canceled  picked? 

All  of  which  adds  up  to  this 
elementary  fact:  Features  are  not 
bought,  as  a  rule,  on  the  basis  of 
a  salesman’s  visit.  He  will  be  lis¬ 
tened  to;  his  “pitch”  considered. 
But  it  might  take  from  a  month  to 
1 1  months  for  a  conscientious  edi¬ 
tor  or  publisher  to  reach  a  decision. 

Points  of  Sales  Etiquette 

This  leads  us  to  the  matter  of 
sales  etiquette.  Here  are  some 
rules: 

1.  Don’t  call  on  a  PM  prospect 
in  the  morning  hours.  He’s  busy. 
Don’t  hang  around  regaling  him 
with  lounge  car  jokes;  when  he 
gets  the  cold  fishy  look  in  his  eye 
or  fidgets  between  jokes,  scram. 

2.  Don’t  call  on  AM  prospects 
in  the  evening.  For  the  same  rea¬ 
son. 

3.  Don’t  try  to  push  a  sale  on 
any  visit.  Your  call  is  to  acquaint 
the  prospect  with  your  offering  and 
facts  favoring  it. 

4.  Don’t  be  a  name-dropper.  It 
you  are  talking  to  a  managing  edi¬ 
tor  who  has  considerable  say-so 
on  purchase  of  features,  don’t  drop 
the  remark  that  you  lunched  with 
the  publisher  and  he  liked  the  fea¬ 
ture.  Nine  managing  editors  out  of 
10  (rough  estimate)  will  resent 
this,  might  hold  it  against  the 
feature. 

5.  And  remember  that  while  the 
publisher  might  be  your  “contact” 
on  a  newspaper,  publishers  do  not 
run  newspapers! 

Criticism  Resented 

6.  Don’t  criticize  your  pros¬ 
pect’s  newspaper.  He  thinks  it  is 
an  undiscovered  New  York  Times 
and  will  resent  criticism.  Besides, 
whathehell  do  you  know  about  it? 

7.  Don’t  criticize  a  competitor’s 
product. 

8.  Don’t  make  your  prospect’s 
office  your  headquarters. 

9.  Don’t  talk  down  to  your 
prospect.  He  might  be  managing 
editor  of  a  10,000-circulation  news¬ 
paper  in  Podunk,  but  that  Phi  Beta 
Kappa  Key  was  earned  in  a  better 
school  than  yours,  and  you  don’t 
have  one.  To  him.  New  York  is 
not  the  intellectual  mecca,  and 
New  Yorkers  do  not  awe  him. 
Also,  he  probably  makes  as  much 
or  more  money  than  you  do. 

10.  Remember  that  you  are  just 
another  salesman.  It  is  not  logical 
to  assume  that  a  working  news¬ 
paperman  can,  on  short  or  no  no¬ 
tice,  give  you  an  entire  day,  or 
even  a  few  hours. 

But  I  like  salesmen.  They  bring 
in  fresh  news  of  personnel  changes 
elsewhere.  They  know  where  Ol’ 
Joe  is  working  now.  They  can 
carry  messages  to  mutual  friends. 
They  usually  are  charming  per¬ 
sons;  with  good  personalities. 
Through  the  years,  a  close  attach¬ 


Girl  meets  bo ... 

All  the  gals  turn  chlorophyll  with  envy  when  Slick 
Chick  meets  Wonder  Boy . . .  and  everywhere  in  the 
U.  S.  the  junior  social  set  is  simply  ca-razy  to  know  whether  the 
heart  throb  is  a  darb  or  dud ...  in  the  exciting  new  sequence  of 

Aggie  JH ack 

By  Hal  Rasmusson . . .  whose  comic  strip  capsules  the  customs 
and  mores  of  the  teenagers . . .  catches  the  antics  and  verbal 
coinage  of  the  Young  Idea ...  is  fresher  than  tomorrow’s  daisy ! 

P opular  with  the  population  regardless  of  age,  the  strip  is  a 
Spring  tonic  for  circulation— that  works  all  year  round.  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . , 

Chiengo  Tribune^JVew  York  JVetrs 

Neuim  BuildtnQ,  iVeir  York 
Tribune  Tewer,  CHleugo 


ment  can  be  built  up.  They  be¬ 
come  personal  friends.  Their  Old 
Reptilian  is  relaxing. 

Still,  are  they  running  up  the 
cost  of  a  $4.50  feature  to  $6? 

'Private  Stuff'  Goes  AWOL 
Via  Editors  Syndicate 

“Private  Stuff,”  a  pint  -  size 
Army  humor  feature  which  has 
been  appearing  in  military  base 
papers  for  the 
past  year  via 
Armed  Forces 
Press  Service, 
moves  into  the 
civilian  press 
June  15.  Editors 
Syndicate,  New 
York,  will  dis¬ 
tribute  the  pan¬ 
tomime  feature 
in  three  -  column 
width,  six  re¬ 
leases  a  week. 

The  creator  of 
“Private  Stuff”  is 
Air  Force  T/Sgt. 

Jack  O’Brien, 
a  free  lance  cartoonist  who  was 
recalled  into  the  service  in  1951 
and  is  a  staff  cartoonist  at  AFPS 
headquarters  in  New  York.  He  is 
now  creating  a  new  feature  for 
the  service  papers  to  replace  “Pri¬ 
vate  Stuff,”  which  will  become  a 
strictly  commercial  civilian  oper¬ 
ation.  “Be  sure  to  mention,”  Sgt. 
O’Brien  told  E&P,  “that  I  have  a 
nice  drawing  board  at  home  and 
draw  ‘Private  Stuff  at  night.  The 
government  takes  a  dim  view  of 
doing  this  work  on  its  time.”  Sgt 
O’Brien  likes  his  two-way  Air 
Force-civilian  way  of  working  so 
well,  he  recently  signed  up  f<»  an¬ 
other  hitch. 

Add  Coronation  Coverage 
To  round  out  the  Coronation 
feature  scene.  King  Features 
Syndicate  reports  that  its  cover¬ 
age  will  include:  cabled  dispatches 
from  Dorothy  Kilgallen,  “Voice 
cf  Broadway”  columnist.  May  29 
through  June  4;  “Washington 
Whirl”  columns  of  June  7  and 
June  14  cabled  from  London  by 
Austine;  Cholly  Knickerbocker’s 
reports  on  the  Coronation  and  re¬ 
lated  social  affairs,  cabled  from 
London  May  31  through  June  10; 
two  pages  of  special  Coronation 
feature  material  from  Centr^ 
Press  Association;  and  a  special 
Coronation  sequence  in  Frank 
Bobbin’s  “Johnny  Hazard”  strip, 
showing  the  ceremony  itself  « 
Westminster  Abbey  on  Corona¬ 
tion  Day. 

Buster  Crabbe  Swim  Feature 
Buster  Crabbe,  former  Olym¬ 
pic  champion  and  Hollywood 
star,  has  bylined  a  series  of  10 
“Learn  to  Swim”  articles  available 
for  immediate  release  via  Press 
Features.  The  series  tells  how 
to  conqu^  fear  of  the  water  and 
gives  detailed  swimming  instruc¬ 
tions.  Two  photographs  accom¬ 
pany  each  article. 


Private  Stuff 
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Weekly  Publishers 
Did  Better  in  1952 


Weekly  newspaper  publishers 
earned  a  better  net  in  1952  than  in 
1951,  according  to  the  146  returns 
analyzed  in  the  second  annual 
Weekly  Newspaper  Cost  Study,  a 
joint  project  of  Newspaper  Asso¬ 
ciation  Managers  and  the  Weekly 
Newspaper  Bureau  of  the  National 
Editorial  Association. 

The  average  increase  in  net  in¬ 
come  before  income  taxes  was  1.7 
per  cent  for  1952  compared  with 
1951. 

Eighteen  state  associations  and 
NEA  cooperated  in  the  survey  and 
over  5,500  reporting  forms  were 
mailed  to  newspapers  all  over  the 
nation.  However,  only  151  pub¬ 
lishers  supplied  information  for  the 
study  and  146  of  these  were  suffi¬ 
ciently  complete  to  be  used  for 
part  of  the  study. 

“Only  16  papers  submitted  ‘per¬ 
fect’  returns  with  figures  listed  for 
each  of  the  income  and  expense 
classifications  shown  on  the  report¬ 
ing  form.”  said  Carl  C.  Webb, 
manager  of  the  Oregon  Newspaper 
Publishers  asscKiation  and  chair¬ 
man  of  the  National  Weekly  News¬ 
paper  Cost  Study  committee,  who 
handled  the  tabulating  for  the 
project. 

‘Composite’  Paper 
The  information  from  these  16 
“perfect”  returns  were  used  to  com¬ 
pile  the  data  for  the  “composite” 
weekly  newspaper.  The  size  of  the 
papers  ranged  from  1,125  to  5,300 
circulation,  with  an  average  of 
3.046. 

Total  income  ranged  from  $25,- 
196  to  $239,018  and  the  arithmetic 
average  income  was  $100,796.  The 
median  income  was  lower,  how- 
tver,  coming  at  midpoint  between 
$65,448  and  $88,487, 


Shop  wages  was  the  same  for 
both  years  and  news,  advertising 
and  business  office  salaries  were 
only  slightly  higher.  A  decrease  in 
administrative  and  other  salaries  is 
noted  in  comparing  the  two  “com¬ 
posites”,  a  drop  of  1.8  per  cent. 

Following  is  the  COMPOSITE 
FINANCIAL  REPORT  compiled 
from  the  16  “perfect”  reports: 


Income  1952 

Retail  (local)  display . 

(»eneral  (national)  display. 


Average 

7c 

36.5 

9.0 


Total  Display .  45.5 

Classified  and  Reader .  7.1 

IvCgal .  3.3 

Total  Advertising .  55.9 

Circulation .  7.7 

Commercial  printing .  32.9 

Miscellaneous .  3.5 

100.0 


TOTAL  INCOME. . . . 

Expense  1952 

Shop  Wages .  ^  •  § 

News,  .\dv..  Bus  ofTice  salaries. . . 
Administrative  and  other  salaries . 


13.8 

9.3 


Total  wages  and  salaries.  .  .  50.9 

Newsprint .  4.7 

Inks,  Mats,  Photo  Engravings.  .  .  2.4 

Job  Shop  paper,  supplies,  office 

supplies .  11.6 

I’ower,  Light,  Heat,  Gas,  Water. . .  1.1 

Tel^hone,  Telegraph,  Travel .  1.9 

Freight,  Postage,  Delivery .  1.6 

Depreciation  on  Equipment .  3.5 

Rent  (bldg,  expense  if  owne<l) .  1.6 

Maintenance  and  repair .  1.4 

Taxes  (except  income  taxes) .  1.6 

Inttfest  and  Insurance .  17 

Had  Debts . .7 

Contri!»iitions  and  .\dvertising  ...  1 . 1 

Other  Expenses  .  4.7 

Total  expenses .  90.5 

Net  Income  l>cfore  income  taxes. . .  9.5 

Total  expenses  and  net 

income .  100.0 

Capital  expenditures  {7c  of  total 

income) .  3.9 

(Circulation  average  3046;  circ.  range 

1125  to  5300) 


Weekly  Publisher 
Loses  Tax  Appeal 

Atlantic  City,  N.  J. — County 


Gen.  Curtis  Leads 
Reactivated  Guard 

Harrisburg,  Pa. — Gov.  John  S. 
Fine  has  announced  the  appoint¬ 
ment  of  Brig.  Gen.  Charles  C.  Cur¬ 
tis,  advertising  director  of  the  Al¬ 
lentown  (Pa.)  Call  -  Chronicle 
Newspapers,  as  commanding  gen¬ 
eral  of  the  newly  reactivated  28th 
Infantry  Division  of  the  Pennsyl¬ 
vania  National  Guard. 

The  59-year-old  newspaper  ex¬ 
ecutive  is  the  oldest  national  guard 
officer  in  the  PNG,  having  enlisted 
in  the  guard  on  January  27,  1916, 
and  serving  continually  since  then. 

'Home  Value  Page' 
Goes  10  Columns 

San  Francisco  —  The  “Home 
Value  Page,”  a  San  Francisco 
News  classified  real  estate  section, 
is  still  on  one  page,  but  the  width 
is  10  columns. 

Additionally,  the  page  now  has 
a  waiting  list  of  customers,  reports 
Earl  D.  Baker,  basiness  manager. 
.Advertisements  on  this  page  are 
sold  as  a  unit  and  there  is  no  plan 
to  extend  the  10-column  width  to 
other  sections  of  classified. 

Sold  for  19  weeks  at  a  time, 
the  real  estate  classified  feature 
has  run  38  weeks  and  is  now  in 
its  third  period  of  19-week  place¬ 
ments. 

■ 

Roy  Bradt  Improves 

San  Francisco  —  Roy  Bradt, 
Coa.st  representative,  retail  divi¬ 
sion,  Bureau  of  .Advertising,  .AN PA, 
was  scheduled  to  arrive  home  late 
this  week  from  Seattle,  where  he 
was  hospitalized  since  mid-May. 
He  faces  further  hospitalization 
despite  seven  transfusions  while 
in  the  Northwest.  Mr.  Bradt  was 
taken  ill  in  Seattle  a  few  days 
after  the  Pacific  Northwest  NAEA 
convention. 


Eagle 


Sports  Edi'nr  Named 
On  Louisville  Times 

Louisville.  Ky.  —  The  Louis¬ 
ville  Times  announced  the  appoint¬ 
ment  of  Dean  Eagle  as  sports  edi¬ 
tor,  effective  June 
1.  He  has  been 
assistant  sports 
editor  of  the 
Courier  -  Journal 
since  1946. 

Ken  Taylor, 
sports  editor  ^of 
the  Times  since 
December,  1945, 
remains  in  the 
department. 

Before  joining 
the  Courier-Jour- 
nal  in  1941,  Mr.  Eagle  worked  at 
the  Corbin  (Ky.)  Daily  Tribune 
and  the  Harlan  (Ky.)  Daily  En¬ 
terprise.  He  will  write  a  column 
in  addition  to  directing  Times 
sports  coverage. 

■ 

CNPA's  Newspaper 
Week  Group  Named 

San  Jose,  Calif.  —  Package 
plans  for  observance  of  National 
Newspaper  Week,  Oct.  1-8,  will 
be  made  available  to  every  news¬ 
paper  in  California,  it  is  an¬ 
nounced  by  Dan  Stern;  San  Jose 
Mercury  News  and  chairman  of  a 
California  Newspaper  Publishers 
Association  committee. 

Assisting  with  preparations  are 
Paula  Kent,  San  Diego  Union  and 
Tribune;  Carl  Hammonds,  Los 
Angeles  Jierald  &  Express;  Rob¬ 
ert  Baxter,  San  Francisco  Call- 
Bulletin,  and  Walter  Brown,  Oak¬ 
land  Tribune. 

Mr.  Stern  expressed  hope  that 
every  newspaper  will  give  the 
public  an  opportunity  to  see  how 
its  plant  operates  and  that  each 
California  publisher  will  make  at 
least  one  Newspaper  Week 
speech. 


On  the  composite  paper,  the  jujge  Leon  Leonard  has  denied 


average  total  income  per  subscriber 
was  $33.10.  However,  the  average 
income  per  subscriber  for  the  146 
papers  in  the  study  was  $24.17. 

While  no  statistical  justification 
can  be  given  for  comparing  the 
1952  “composite”  paper  with  the 
1951  “composite”  because  a  differ¬ 
ent  number  of  papers  was  included 
and  there  is  no  assurance  that  any 
of  the  papers  were  the  same  be¬ 
cause  the  identity  of  all  papers  is 
unknown  to  the  tabulator,  the  fol¬ 
lowing  generalizations  are  offered: 

Advertising  in  all  forms  in  the 

1951  “composite”  represented  60.3 
per  cent  of  total  income  but  in 

1952  it  accounted  for  only  55.9 
per  cent  of  the  “composite”  pa¬ 
per’s  revenue. 

Circulation  income  of  the  1951 


an  appeal  by  Benjamin  A.  Vettese, 
publisher  of  the  Absecon  (N.  J.) 
Weekly  News,  to  set  aside  a  fine 
of  $50  and  $5  costs  for  failure  to 
take  out  a  $50  mercantile  license. 
The  publisher  later  announced  his 
intention  to  take  his  case  to  Su¬ 
perior  Court. 

Mr.  Vettese,  who  paid  the  levy 
for  five  years  under  protest,  but 
did  not  take  out  a  mercantile  li¬ 
cense  in  1951  and  1952,  claimed 
an  amendment  to  the  tax  ordinance 
in  1946  under  which  publishers 
were  assessed  was  passed  illegally. 
Judge  Leonard  said  the  basis  of  the 
attack  was  without  foundation 
since  the  amendment  had  been  ac¬ 
cepted  as  valid  for  a  “long  period 
of  time.” 


WmMM 


compasite”  was  10.6  of  total  in- 

come  and  in  1952  “composite”  cir-  Moilin  Hull  DlGS 
culation  income  was  7.7  per  cent.  Black  River  Falls,  Wis. — 
Commercial  printing  income  of  Rep.  Merlin  Hull  (R-Wis.)  pub- 
the  1951  “composite”  was  25.0  per  Usher  of  the  Black  River  Falls 
*nt  and  in  1952  it  was  32.9  per  Banner-Journal,  died  May  17.  He 
*nt  of  total  income  for  “com-  was  82  years  old  and  had  been  a 
”  member  of  Congress  25  years. 
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BIG  WORD  for  1953! 

A  new  Administration  in  Washington  .  .  .  veteran  business  men 
at  departmental  helms.  Radical  changes  In  a  system  that  haa 
become  confused  In  the  minds  of  even  shrewd  guessers. 

And  the  trick  of  It  Is  that  there  are  so  many  Interlocking 
factors,  the  majority  of  them  reaching  out  across  the  nation’s 
future. 

^ashinsten  Banhtreiids 

Here  is  a  most  unique  52 -times- a  year  service,  of  each  week’s 
last  minte  developments,  plans,  new  Ideas,  In  finance.  Con¬ 
cisely  put,  each  Item  In  a  thorough -coverage  report,  gives  you 
a  round-up  of  news,  by  veterans,  from  EVERY  Washington 
center  where  money  Jingles. 

Tomorrow’s  data,  that  even  an  average  well-informed  local 
banker,  has  not  reached.  Is  secured,  night  and  day,  by  an 
experienced  staff.  “Exclusives”,  for  the  most  part.  (Send  for 
sample  of  a  typical  weekly  release. 

WASHINGTON  NEWS  FEAllJRES 

‘'Albce  BuiMing  •  Washington  5,  D.  C. 
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“Even  if  your  newspaper  is  pub¬ 
lished  in  a  one-paper  town,  other 
media  compete  for  a  place  in  the 
daily  family  habits,”  he  said. 

“There  are  some  who  go  on  the 
assumption  that  the  newspaper  will 
be  read  regardless  of  delivery  time, 
but  how  does  this  actually  work 
out?  Most  families  who  have  a  TV 
set  like  to  have  their  papers  read 
before  their  favorite  TV  programs 
start.  Many  are  frank  to  tell  you 
that  they  are  not  interested  in  your 
newspaper  unless  they  can  have  it 
delivered  so  that  it  can  be  read  and 
not  interfere  with  television. 

“Although  this  attitude  may  not 
become  fixed,  it  is  one  that  must  be 
considered  at  the  present  time.  We 
must  revise  our  publishing  habits 
so  that  they  are  in  tune  with  pres¬ 
ent  day  needs." 

Direct  Mail  Can  Help 
Robert  Bauer,  Muscatine  (la.) 
Journal,  discussed  direct  mail  pro¬ 
motion  as  a  sure-fire  means  of 
building  and  holding  mail  sub¬ 
scribers  in  rural  areas.  He  said 
that  1  to  2  per  cent  return  on  such 
direct  mail  letters  is  fair  and  3 
per  cent  return  is  good. 

Edward  Keefe,  La  Crosse  (Wis.) 
Tribune,  said  carrier  boys  can  be 
the  key  to  successful  suburban 
home  delivery  through  contests 
that  offer  trips  as  prizes.  He  fa¬ 
vored  a  13-week  offer  that  will 
tend  to  establish  new  subscribers 
as  regular  readers. 

William  Klusmeier,  Rockford 
(Ill.)  Star  and  Register-Republic, 
told  of  the  various  promotions  used 
by  the  Rockford  papers  to  build 
good  will  and  of  the  annual  car¬ 
rier  polio  fund  drive  and  all-star 
benefit  baseball  game. 

Joe  Bunting,  Bloomington  (Ill.) 
Pantograph,  urged  more  Inland  pa¬ 
per  participation  in  the  newspaper- 
boy  award  plan  that  is  “tailor- 
made”  for  National  Newspaper 
Week  and  Newspaperboy  Day. 
Such  a  program  covers  length  of 
carrier  service,  subscriber  service, 
salesmanship,  collection  record  and 
scholastic  standing.  He  suggested 
that  newspapers  present  Inland 
awards  to  carriers  at  local  Kiwanis 
Club  meetings  as  a  part  of  News¬ 
paper  Week  observance. 

Shortcuts  to  greater  composing 
room  efficiency  were  highlighted  in 
an  illustrated  talk  by  John  N.  Bar¬ 
ron,  composing  room  superintend¬ 
ent  of  the  LaSalle  (Ill.)  News- 
Tribune.  He  told  how  the  News- 
Tribune  has  developed  bases  for 
one  and  two-column  cuts  that  can 
be  inserted  into  the  forms  pre¬ 
liminary  to  the  arrival  of  plastic 
cuts. 


Association  Newspaper  Public  Re¬ 
lations  Contest,  sponsored  by  the 
William  Allen  White  School  of 
Journalism  and  Public  Informa¬ 
tion,  University  of  Kansas. 

Dean  Burton  W.  Marvin  of  the 
school  presented  certificates  to  the 
following: 

Class  A  (up  to  5,000  circula¬ 
tion):  Alliance  (Neb.)  Times- 
Herald,  Champaign-U rbana  (Ill.) 
Daily  IlHni;  Portage  Register. 

Class  B  (5,000  to  10,000  circu¬ 
lation):  Mexico  (Mo.)  Ledger, 
Beatrice  (Neb.)  Sun,  Great  Bend 
(Kans.)  Tribune. 

Class  C  (10,000  to  25,000  cir¬ 
culation)  :  Freeport  (Ill.)  Journal- 
Standard;  Elgin  (Ill.)  Courier- 
News;  La  Porte  Herald- Argus. 

Class  D  (25,000  to  75,000  cir¬ 
culation):  Port  Huron  (Mich.) 
Times-Herald,  Royal  Oak  (Mich.) 
Tribune,  Danville  (Ill.)  Commer¬ 
cial-News. 

Class  E  (over  75,000  circula¬ 
tion):  Milwaukee  (Wis.)  Journal, 
Minneapolis  (Minn.)  Star  and 
Tribune,  South  Bend  (Ind.)  Trib- 


Inlonder  Comments: 


QUESTION:  What  experience 
have  you  had  with  attempts  at 
local  news  suppression  in  your 
town  by  public  officials,  and  what 
did  you  do  about  it? 

WHERE  ASKED:  Inland  Daily 
Press  Association  Spring  meeting 
in  Chicago  this  week. 


supervisors  were  meeting  in  secr^ 
session  and  against  the  peopk  s 
right  to  know.  The  board  changed 
its  tune  immediately  after  the  pic¬ 
ture  ran  and  we  haven’t  had  any 
such  trouble  since. 


■ililBlIJ* 


Penney  Boosts 

continued  from  page  9 


arouse  enthusiasm,  to  promote  the 
event  in  its  columns,  to  extend  its 
coverage  (as  some  do)  to  outlying 
areas.  The  merchants — every  single 
one  who  participates — has  an  ob¬ 
ligation  to  make  his  offerings 
worthy  of  the  occasion. 

“5.)  Another  plea  for  coopera¬ 
tion  which  I  should  like  to  make 
is  on  timing — on  schedules.  Suc¬ 
cessful  retail  promotion  is  a  split- 
second  operation.  When  an  item  is 
new  and  hot,  when  a  special  pur¬ 
chase  is  made,  the  news  must  go 
into  the  paper  fast.  That  is  why, 
for  the  most  part,  advertising  is 
produced  under  pressure,  and  why 
we  need  every  bit  of  your  help, 
every  ounce  of  extra  steam  you  can 
give  us.  So  don’t  be  too  hard  on 
us  when  copy  is  late,  when  proofs 
are  rushed  through  at  the  last  min¬ 
ute.  We’ll  do  our  best — we  know 
you’re  up  against  deadlines,  too. 

“In  closing,  I  want  to  say  that 
it  is  the  feeling  of  the  Penney  Coin- 
pany  that  the  newspapers  of  this 
country  have  done,  and  are  doing, 
a  superb  job  for  us.” 


William  B.  Hamel,  publisher, 
Mattoon  (HI.)  Journal-Gazette: 
We  didn’t  think  it  could  happen 
in  our  town,  but 
recently  a  new 
mayor  took  office 
and  he  immedi- 
tely  decided  to 
withhold  a  story 
having  to  do  with 
a  new  highway. 

While  we  were 
p  r  e  p  a  r  i  ng  our 
strategy,  the  may¬ 
or  changed  his 
mind  and  decided 
not  to  be  tne 
judge  of  what  shall  or  shall  not  be 
printed  for  the  good  of  the  com¬ 
munity.  We  are  grateful  to  the 
Illinois  Associated  Press  Freedom 
of  Information  Committee  as  a 
“haven  of  advice”  when  such  a 
situation  arises. 


Dale  Stafford,  publisher, 
Greenville  (Mich.)  News:  We 
found  that  salesmanship  was 
needed  to  offset 
so-called  legal 
opinion  that  was  | , 
sanctioning  the 
State  Board  of 
A  g  r  i  c  u  Iturc  of 
Michigan  State 
College  to  hold 
closed  sessions. 

We  have  had  to 
work  hard  to  con¬ 
vince  the  board 

H  Stafford 

shouldn  t  hold  se¬ 
cret  meetings  when  it  comes  to 
appropriation  matters  concerning 
Michigan  State.  Editors  must  be 
constantly  alert  to  such  attempts 
and  not  let  the  duly  constituted 
authorities  stand  on  their  “legal 
rights.” 


Fred  Pownell,  publisher,  Iowa 
City  (la.)  Iowan:  Local  news  sup¬ 
pression  can  happen  anywhere. 
Fortunately,  w  e 
haven’t  had  any 
real  trouble  with 
our  local  authori¬ 
ties  as  yet.  Per¬ 
haps  this  is  be¬ 
cause  of  the  good 
work  that  Earl 
Hall,  managing 
editor  of  the  Ma¬ 
son  City  (la.) 

Gazette,  has  done 
over  the  past  15 
years  in  c  a  m  - 
paigning  for  the  people’s  right  to 
know. 


Pownell 


15  Dailies  Get 
PR  Citatioxis 

Chicago  —  Fifteen  newspapers 
awarded  certificates  for  outstanding 
public  relations  efforts  in  1952  in 
the  third  annual  Inland  Daily  Press 


Post  and  Morrill 
Launch  New  Paper 

San  Francisco  —  Politics  in 
California,  a  tabloid  semi-month¬ 
ly  with  Langdon  Post  as  publish¬ 
er  and  Sibley  S.  Morrill  as  editor, 
was  launched  here  May  2().  It  is 
a  state-wide  newspaper  dealing  ex¬ 
clusively  with  political  news  as  it 
affects  Californians,  the  first  issue 
stdtcs 

Mr.  Morrill  and  Eugene  Bums 
are  acting  “con-jointly”  in  writing 
the  Buried  Treasure  column  de¬ 
scribed  in  E&P  May  16.  This  col¬ 
umn  appears  under  the  by-line  of 
Pinkney  Gage.  Post  formerly  was 
director  of  Federal  Public  Housing. 


Martin  J.  Gagie,  executive  edi¬ 
tor,  Danville  (Ill.)  Commercial 
News,  chairman,  Illinois  AP  Free¬ 
dom  of  Informa¬ 
tion  Committee: 

Sometime  ago  the 
county  board  of 
supervisors  held 
a  meeting  on  ap¬ 
propriations  and 
decided  to  bar 
the  press  and  the 
public.  Our  re¬ 
porter  came  back 
to  the  office  and 
told  us  of  the  star 
chamber  session. 

We  sent  him  back  with  a  photog¬ 
rapher  and  took  the  reporter’s  pic¬ 
ture  in  front  of  the  board  room 
office  door.  The  Board  of  Super¬ 
visors  was  plainly  imprinted  on  the 
door.  Our  caption  stated:  ‘Locked 
Out!’  and  went  on  to  explain  the 


Swope  Sees  1  Paper 
Distributed  by  Tax' 

Singled  out  for  honors  as  the 
“legendary  newspaperman,”  Her¬ 
bert  Bayard  Swope  gave  a  dire 
outlook  for  meml^rs  of  the  craft 
in  a  prediction  that  the  TV  era 
will  bring  about  the  development 
of  one  nationwide  newspaper  dis¬ 
tributed  by  facsimile  from  a  cen¬ 
tral  point. 

He  advised  every  publisher  to 
get  a  television  station. 

Guest  of  Honor 

Mr.  Swope,  the  last  executive 
editor  of  the  New  York  World, 
was  guest  of  honor  at  the  annual 
dinner  of  New  York  Professional 
Chapter,  Sigma  Delta  Chi,  May 
26. 

He  was  introduced  to  the  ^ 
semblage  of  250  persons  by  Wil¬ 
liam  L.  Laurence,  New  York 
Times  science  reporter  who  told 
how  Mr.  Swope  had  given  him 
his  first  newspaper  job  on  the 
World. 

Kenneth  Kramer,  executive  edi¬ 
tor  of  Business  Week,  was  elected 
president  of  the  chapter  to  succeed 
Sydney  H.  Eiges,  vicepresident  of 
National  Broadcasting  Company. 


Gagie 
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Treatise  on  Baltle 

Detroit — Brig.  General  S.L.A 
Marshall,  military  critic  for  the 
Detroit  (Mich.)  News,  has  com¬ 
pleted  a  book,  “The  River  and 
the  Gauntlet,”  (William  Morrow 
&  Co.)  which  is  a  critical  analy¬ 
sis  and  treatise  on  the  battle  of 
the  Chongchon  River  where  the 
Eighth  Army  was  defeated  by 
Chinese  Communists.  General 
Marshall  had  the  distinction  of 
intervielwing  the  first  American 
POW  released  under  the  recent 
exchange  in  Korea. 
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StatesviUe/  N.  C. 
Dailies  Merged; 
Rivals  11  Years 

Statesville,  N.  C. — ^Two  daily 
newspapers  that  have  been  com¬ 
petitors  for  11  years  have  been 
consolidated  into  one  publication. 

The  Statesville  Daily  Record, 
Inc.,  announced  that  it  had  pur¬ 
chased  the  Statesville  Daily 
through  Inland  Newspaper  Repre¬ 
sentatives,  Inc.,  of  Chicago. 

The  consolidated  newspaper  re¬ 
tains  the  name  of  the  Statesville 
Daily  Record,  the  younger  of  the 
two  publications.  The  Record  had 
its  beginning  in  1931  as  a  weekly. 
It  became  a  daily  in  1941  in  com¬ 
petition  with  the  Statesville  Daily 
which  began  publishing  daily  in 
1920. 

J.  P.  Huskins,  president  and 
general  manager  of  Statesville 
Daily  Record,  Inc.,  said  it  is  hoped 
that  renovations  can  be  made  to 
the  present  Statesville  Daily  plant 
and  publishing  operations  will  be 
carried  on  there. 

The  company  also  purchased  the 
Landmark  and  that  publication  will 
continue  as  a  semi-weekly. 

Pegram  A.  Bryant,  who  sold 
his  interest  in  the  Statesville  Daily, 
has  retired  after  more  than  a  half 
century  in  newspaper  work. 

Dover  Weeklies  Sold; 

48th  Capital  to  Get  Daily 
Plans  to  give  Dover,  Delaware, 
a  daily  newspaper  were  announced 
this  week  by  Bernard  J.  Smyth  of 
Renovo,  Pa.,  and  William  R.  Smith 
of  Milford,  Conn.,  when  they  pur¬ 
chased  the  Delaware  State  News 
and  the  Index,  both  weeklies. 

Dover  is  the  only  state  capital 
without  a  daily.  Messrs.  Smyth 
and  Smith  said  they  hope  to  con¬ 
vert  the  State  News,  now  issued  on 
Thursday,  to  a  five-issue  paper  and 
continue  the  Index  as  a  Tuesday 
publication. 

For  seven  years  Mr.  Smyth  has 
been  owner-publisher  of  the  Re¬ 
novo  Daily  Record.  Mr.  Smith  is 
resigning  as  general  manager  of 
the  New  Haven  (Conn.)  Journal- 
Courier  to  handle  advertising  and 
production  of  the  Delaware  papers. 
His  partner  will  be  concerned  with 
editorial  and  circulation. 

The  sale,  by  John  Hampton 
Barnes.  Jr.,  and  Evelyn  S.  Barnes 
of  Philadelphia,  was  arranged  by 
Allen  Kander,  newspaper  broker. 
*  *  * 

Tubby  Buys  Daily 
Roger  W.  Tubby,  former  Ver¬ 
mont  newspaperman  who  was 
President  Truman’s  last  press  sec¬ 
retary,  and  James  Loeb,  Jr.,  an 
assistant  counsel  on  the  White 
House  staff,  will  take  over  the 
Adirondack  Enterprise,  51 -year- 
old  daily  published  at  Saranac 
Lake,  N.  Y.,  on  June  1.  Dean 
Carey,  present  publisher,  said  the 
deal  had  been  negotiated  this  week. 


NEWSPAPER  WINNERS  receive  Sigma  Delta  Chi  1953  awards  at  awards  dinner  in  Chicago.  They 
were  among  14  national  winners.  Left  to  right:  Ernest  S.  Pisko,  Christian  Science  Monitor;  CecO 
Jensen,  Chicago  Daily  News;  Chalmers  N.  Roberts,  Washington  Post;  Henry  Gemmill,  Wall  Street 
Journal;  Virginius  Dabney,  Richmond  Times  Dispatch;  Claili  R.  Mollenhoff,  Washington  correspondent 
for  Cowles  Publications;  and  Lee  Hills,  national  president  of  Sigma  Delta  Chi. 


Crossett  (Ark.)  News-Observer, 
sold  by  Bill  Chapman  to  Bob 
Fisher  of  Topeka,  Kan.  Mr.  Chap¬ 
man  will  be  associated  with  his 
father-in-law,  Nathan  Bolton,  in 
the  publication  of  the  Bastrop 
(La.)  Daily  Enterprise. 

*  *  * 

Carlton  County  (Minn.)  Vidette, 
sold  by  Ridder-Van  Horn  group 
to  Frank  N.  Williams  of  Duluth, 
Alexander  J.  Bedard  of  Hibbing 
and  Frank  C.  Tibbets  of  Duluth. 
Messrs.  Tibbets  and  Williams  own 
Williams  Circulation  Service  Co. 
Mr.  Bedard  is  in  the  investment 
business. 

*  *  V 

Douglas  (Wyo.)  Enterprise, 
sold  by  Mrs.  A.  A.  Clough,  pub¬ 
lisher-owner  since  1914,  to  Ner- 
win  Reed  and  Gordon  Davis. 

V  *  * 

Port  Umpqua  (Ore.)  Courier, 
sold  by  Robin  Reed  to  Harold  J. 
Pruitt  and  John  J.  Weiss,  for  $40,- 
000.  Mr.  Pruitt  is  a  former  circu¬ 
lation  manager  of  the  Salem  Ore¬ 
gon  Statesman,  and  Mr.  Weiss 
has  been  a  printer  on  the  Courier. 

*  V  V 

Benton  (Ark.)  Courier,  sold  by 
Mrs.  Margaret  P.  White  to  a  group 
headed  by  Sam  Hodges  of  Osceola. 

*  *  * 

Assets  of  Brown  Publishing 
Co.,  at  Blanchester,  O.,  whose 
printing  and  newspaper  plant  was 
burned  last  April  9,  have  been 
purchased  by  Howard  M.  Curless, 
vicepresident  and  general  manag¬ 
er.  Mr.  Curless  intends  rebuilding 
the  structure  and  operating  it  him¬ 
self  to  do  commercial  printing  and 
get  out  the  weekly  Blanchester 
Star  Republican.  Withdrawing 
from  Blanchester,  Rep.  Clarence 
J.  Brown  will  continue  to  publish 
the  Western  Star  at  Lebanon  nad 
the  Miamisburg  News  at  Miamis- 
burg.  His  son,  Clarence  J.  (Bud) 
Brown,  Jr.  is  remaining  as  editor 
and  manager  of  the  Star  Repub¬ 
lican. 


Castle  Rock  (Colo.)  News,  sold 
by  Clyde  Farris  to  Ray  E.  Mohler, 
former  Colorado  Springs  newspa¬ 
perman  and  a  newspaper  broker 
since  1948. 

*  *  * 

Howard  Lake  (Minn.)  Herald, 
sold  by  Mr.  and  Mrs.  O.  A.  Kon- 
chal  to  Dwight  L.  VanderHaar. 

*  « 

Loveland  (Colo.)  Round-Up, 
sold  by  Mr.  and  Mrs.  Thomas  O. 
Wolf  to  Burt  Meyers,  a  reporter 
on  the  Grand  Junction  Sentinel 
for  two  years,  and  Mrs.  Meyers. 

■ 

Sherman  Oaks  (Calif.)  Sun, 
sold  by  J.  N.  Sloan  to  Richard 
Lytle  and  Gerry  Gillard,  who  own 
the  Studio  City  Graphic. 

*  *  * 

Normangee  (Tex.)  Star,  sold  by 
Johns  Burns  to  J.  E.  Dickey,  edi¬ 
tor  of  the  Leon  County  N"ws  at 
Centerville. 


(9t)ttunr^ 

Fred  William  Cousins,  45, 
reporter  and  feature  writer  for 
the  Detroit  (Mich.)  News,  May 


William  G.  Forgy,  53,  adver¬ 
tising  manager  of  the  Bonham 
(lex.)  Daily  Favorite  for  the  past 
10  years.  May  18. 

*  *  * 

Norman  Nairn,  70,  music  and 
art  editor  of  the  Rochester  (N.  Y.) 
Democrat  and  Chronicle  for  the 
past  15  years.  May  23.  He  had 
previously  served  as  managing 
editor  of  the  Rochester  Times-Un- 
ion  and  the  Plainfield  (N.  J.) 
Courier-News. 

•  *  * 

J.  Merton  Doyle,  50,  co-pub¬ 
lisher  of  the  Florence  Township 
(N.  J.)  News,  May  26. 

*  *  * 

Glenn  Hall,  66,  copy  reader 
for  the  Passaic  (N.  J.)  Herald- 
News  and  formerly  on  the  staff  of 


the  New  York  World-Telegram, 
May  23. 

*  *  * 

Emmett  Clinton  Dix,  79, 
president  of  the  Republican  Print¬ 
ing  Co.,  which  publishes  six  news¬ 
papers  in  Ohio,  May  13. 

*  *  m 

Sid  Murray,  Sr.,  65,  publisher 
of  the  Harlandale  (Tex.)  Neigh¬ 
borhood  News,  May  14. 

*  V  « 

Manuel  M.  Lafferty,  55,  who 
covered  City  Hall  for  various 
Philadelphia  newspapers  for  30 
years.  May  23. 

t  *  * 

Lt.  Col.  P.  C.  Burton,  73, 
chairman  of  the  Worlds  Press 
News,  England’s  newspaper  trade 
journal.  May  20. 

*  *  * 

Robert  J.  Cottrell,  54,  a 
former  reporter  for  the  Washing¬ 
ton  (D.  C.)  Evening  Star  and  for 
several  years  its  real  estate  editor. 
May  27. 

*  *  * 

Miss  Amelia  Kimberlin,  for 
many  years  a  member  of  the  staff 
of  the  Nevada  (Mo.)  Daily  Mail, 
May  20. 

*  •  ♦ 

William  H.  Gideon,  76,  a 
member  of  the  Huntington  (W. 
Va.)  Publishing  Co.  board  of  di¬ 
rectors,  May  13. 

*  «  * 

Mrs.  Bertha  Yale,  former  so¬ 
ciety  and  feature  writer  for  the 
San  Diego  (Calif.)  Union  and  the 
El  Cajon  (Calif.)  Valley  News, 
May  9. 

*  *  * 

Randall  Brown,  41,  political 
editor  of  the  Cleveland  (Ohio) 
News,  May  25.  He  had  worked 
on  the  Grand  Rapids  (Mich.) 
Herald  and  the  Cleveland  Plain 
Dealer  before  joining  the  News  in 
1937. 

*  V  * 

Mrs.  Hattye  Porter  Collier, 
society  editor  of  the  Tuscaloosa 
(Ala.)  News  for  42  years  until  her 
retirement  four  years  ago.  May  18. 
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Houston  Post  Seeks 
Huge  Tax  Refund 

Washington  —  The  Houston 
(Texas)  Post,  owned  by  former 
Governor  W.  P.  Hobby,  whose 
wife  is  Secretary  of  Health,  Edu¬ 
cation  and  Welfare,  is  seeking  tax 
refunds  aggregating  $745,890 
from  the  Federal  Government. 

Time,  Inc.,  publishing  company 
headed  by  Henry  R.  Luce,  whose 
wife,  Clare  Booth  Luce,  is  U.  S. 
.Ambassador  to  Italy,  is  asking  a 
refund  of  $293,290  in  addition  to 
$611,230  already  refunded. 

The  tax  has  been  paid  in  both 


cases.  Calculation  of  excess  profits 
tax  is  disputed  in  each  case. 

■ 

Tops  Them  All 

St.  Paul,  Minn. — Fifty-one  St. 
Paul  firms  which  have  been  in 
business  here  more  than  75  years 
were  honored  at  a  testimonial 
dinner  May  20  given  by  the  St. 
Paul  Association.  No.  1  on  the 
list  for  continuous  service  over 
104  years  was  Northwest  Publi¬ 
cations,  Inc.,  publishers  of  the  St. 
Paul  Dispatch  and  Pioneer  Press. 
A  special  certificate  was  presented 
to  Publisher  Daniel  H.  Bidder. 


RATES — ronsecutive  insertions — 

3  line  minimum. 

.SITUATIONS  WANTKD  ALL  OTHER  CI.ASSU'TCATIONS 

InsertioiMi  Une  Rat«  In«ertion«  Line  Rate 

\  $.6ft  1  $1.10 

.60  «  l.OO 

.50  3  .95 

.46  4  .90 

Situations  Wanted  Ads  payable  Inquire  for  20  and  62  time  rates, 

in  a<lvan(»e.  Add  15c  for  box  eer*  Charge  Orders  Accepted. 

^ice. 

« Service 

ADI  ERTIMNG  AGENTIES  chaired  at  our  National  Classified  rate 
less  commission.  (Inquire  for  rates.) 

Count  30  units  per  line  (add  1  line  for  Box  information).  No 
abbreviations.  Replies  mailed  daily,  ^x  holders'  identities  held  in 
strictest  <Mmfidence.  Deadline  Wednesday  at  2  P.M.  (After  last  Mail). 
EDITOR  &  PUBLISHER  reserves  the  richt  to  edit  all  copy. 

Editor  &  Publisher  Classified  Dept. 
Times  Tower.  New  York  36.  N.  Y.  BRyont  9-3052 


ANNOUNCEMENTS  1 
Publications  for  Sale _ 

WHY  not  ask  ns  for  our  latost  Bulle¬ 
tin  !  We  have  some  very  line  buys  in 
the  eleven  Western  states.  Write  to¬ 
day.  Jack  L.  Stoll  &  Associates,  49o8 
Melrose  Ave.,  Los  Angeles  29,  Calif. 

Publications  Wanted _ j 

$50,000  to  $100,000  CASH  to  invest 
in  large  profitable  weekly  or  small 
daily.  Must  stand  rigid  investigation. 
Can  act  immediately,  and/or  furnish 
bank  references  prior  to  disclosure  if 
situation  is  highly  confidential.  No 
brokers.  Box  1933,  Editor  &  Pub- 

lisher. _ 

PUBLISHER  who  recently  sold  daily 
seeks  small  daily  in  city  over  10,000 
with  prosperous  trading  area.  Re¬ 
plies  in  strict  confidence.  J.  B.  Robin¬ 
son,  37706  Park  Ave.,  Willoughby,  ! 
Ohio. 

Periodical  Subscriptions 

Your  finger  is  on  the  “pulse” 

with  a  subscription  to 
EDITOR  &  PUBLISHER 

$6.50  per  year. 

Write  GMCB  Editor  &  Publisher 

_ Business  Opportunity _ 

1  THKEE  weekly  papers,  printing  busi- 
'  ness,  St.  Louis  area,  modern  central 
plant,  engraver,  dark  room,  3  Linos, 
Kluge,  Little  Giant,  Folders,  strip  cast¬ 
er.  Gross  $60,000;  good  for  $75,000. 
Owner  retiring.  Take  $12,000  cash; 
mortgage  balance;  bargain  price.  Write 
Box  2207,  Editor  &  Publisher. 

NEWSPAPER  SERVICES 
_ Art — Engraving _ 

AitTWORK  by  Air  Mail  anywhere. 
Sketches  free.  Slgs,  $4.25.  Mast¬ 
heads,  $8.50.  Fast  Service.  N. 
Feather,  Box  137,  Northridge,  Calif. 


NEWSPAPER  SERVICES 
_ Press  Engineers _ 

NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled 
—  moved  —  erected.  Ridgewood,  New 
Jersey.  RI  6-4252. _ 

LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERIX)TOR3 
Dismantling — Moving — Erecting 
—  Service  Nationwide  — 

if  Trucking  Service  ★ 

White  Freightliner  with  35'  semi-vsa 
White  Mustang  with  32'  semi-flat  bed 
—  Insurance  Coverage  Complete  — 

11164  Saticoy  St.,  Sun  Valley,  Calil. 
POplar  5  0610 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web.  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presaei 
ANYWHERE 
28  East  4th  Street,  New  York  3,  N.  T. 
_ Phone  SPring  7-1740 _ 

DISMANTLED — MOVED — ERECTED 
Service  ■  Maintenance  -  Repairs 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  in  Duplex 
and  Goss  Flat-Bed  Webs. 

311  Lincoln  Ave.,  Lyndhurst,  N.  J. 

Phone  Rutherford  2-3744 
OUR  PHONE  ANSWERS  24  HOURS 
A  DAY 

E.  P.  WALLMAN  &  CO.  ~ 
Machinists,  Movers,  Erectors,  Repair!, 
Maintenance,  Erections  all  types  ol 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

j  Rockford  Illinoii 

i  MACHINERY  and  SUPPLIES 


ANNOIFNCEMENTS  1 
_ Newspaper  Brokers _ 

FOR  31  YEARS  —  We  have  dealt  in 
nothing  but  newspapers.  Nationwide. 
Honest  service  to  both  buyer  and  seller. 

LBN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Michigan 

MID-WEST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2610  Nebraska  St.,  Sioux  City,  Iowa 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

PURCHASES,  loans,  sales,  handled 
discreetly.  Publishers  Service,  P.  O. 
Box  3132,  Greensboro,  N.  C. 

★★  COMPETENT  appraisals  and  con¬ 
sultations;  confidential  brokerage.  30 
years  of  honest  dealing.  A.  W.  Stypes 
&  Co..  625  Market  St.,  San  Francisco 
5.  California. 

FOR  better  noivvapor  propwUw. 

Good  selection  dailies,  weeklies. 

ODETT  &  ODETT,  Brokers 
P.  0.  Box  527,  San  Fernando,  Calif. 

•  •Want  a  California  Newspaper? 
That's  our  specialty.  Let  us  give  you 
data  on  properties  to  fit  your  abilities 
and  finances. 

J.  R.  GABBERT 

3937  Orange _ Riverside,  California 

Sales,  Appraisals,  Management  Consult¬ 
ants.  NEWSPAPER  SERVICE  CO.. 
610  Georgia  Bank  Bldg.,  Atlanta,  Ga. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 

_ Newspaper  Appraisers _  I 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  pu^oses 
Experienced  court  witness 
35  years  in  newspaper  work 
A.  8.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


ANNOUNCEMENTS 
_ Newspaper  Appraisers _ 

APPRAISALS  ANYXVHERE  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re¬ 
placement,  Purchases,  Refinancing, 
Mortgage  Loans.  Liquidations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Broadway  New  York  7,  N.  Y. 

“Newspaper  Plant  Specialists” 

_ Publications  for  Sale _ 

EXCLUSIVE  weekly,  best  agricultural 
town  in  California.  Modern  plant, 
nearly  new  building,  gross  over  $44,- 
000.  Operating  net  over  $13,000. 
$65,000;  $25,000  down  includes  build¬ 
ing. 

EXCLUSIVE  weekly  in  mediocre  Cali¬ 
fornia  town  which  seems  about  to  im¬ 
prove.  Grossing  over  $30,000.  Good 
plant.  Operating  net  $15,000.  Price 
$24,000.  $12,000  down.  Joseph  An¬ 
thony  Snyder,  3570  Frances  Ave., 
Venice,  California. 


THREE  CENTRAL  Pennsylvania  News¬ 
papers  for  sale.  Write  PNPA,  Tele- 
graph  Building,  Harrisbnrg,  Pa. _ 

WEEKLY  NEWSPAPERS  FOR  SALE 
IN  CANADA 

LARGE  AND  SMALL  weeklies  with 
job  printing  in  British  Columbia  and 
Alberta;  ranging  from  $15,000  to 
$150,000.  Full  particulars  from  The 
Canadian  Weekly  Editor,  207  W.  Has¬ 
tings,  Vancouver  3,  British  Columbia. 

COUNTY  SEAT  and  exclusive  weeklies 
— Minnesota,  Wisconsin,  Iowa,  North 
Dakota;  grossing  up  to  $60,000;  can 
be  handled  with  $12,000  to  $15,000, 
pay  balance  from  net  in  few  years; 
have  negotiated  many  deals  that  prove 
it.  Tell  me  about  yourself  and  finances, 
confidentially.  Wayne  Peterson,  Na- 
tional  Bldg.,  Moorhead,  Minnesota. 
WYOMING,  $95,000  CLASS.  $35,000 
cash  required.  Bailey-Krehbiel  News¬ 
paper  Service,  Box  88,  'Norton,  Kansas. 


_ Foreign  Assignments _ 

LANGU.VGE  PROFESSOR  and  lawyer 
leaving  for  6  weeks  in  France  and 
Spain.  Services  available.  L.  A.  Ondis, 
Athens,  Ohio. 

_ Prirtfing _ 

OPENING  for  Weeklies,  monthlies,  35 
years’  experience.  Day-Night  service. 
Union.  Christie  Press,  New  Bruns¬ 
wick,  New  Jersey.  ' 

_ Promotion _ 

WANT  HELP  WITH  YOUR 
CLASSIFIED  PROBLEMS  .  .  .? 

“WE  really  appreciate  your  furnish¬ 
ing  us  with  the  material  which  we 
recently  requested,”  writes  John  P. 
Pozel,  C.AM  of  the  Valley  Daily  News, 
of  Tarentum,  Pa.  “You  can  be  sure 
that  we’ll  be  keeping  in  close  contact 
with  the  Howard  Parish  Organization 
on  all  our  Classified  problems.” 

IXIR  MORE  evidence  that  the  How¬ 
ard  Parish  Organization  and  its  month¬ 
ly  releases  of  Tested  Want  Ad  Selling 
Plans  provide  constant  profitable  ideas 
and  material  for  your  Classified  sec¬ 
tion,  clip  this  ad  to  your  letterhead 
and  mail  it  today. 

HOWARD  PARISH 
Tested  Want  Ad  Selling  Plans 
2900  NW.  79th  St.,  Miami  47,  Fla.  I 

_ Syndicates — Features _ 

SHARPEN  UP  your  daily  or  weekly 
column  with  inspiration  from  “Whews 
— In  the  News.”  7  typed  pages  of 
sparkling  column  ideas  each  week. 
Sample  release  free.  Newsletter,  Ox¬ 
ford,  Wisconsin. 

_ Press  Engineers _ 

MACHINISTS  —  Dismantling,  moving, 
assembling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626-31  St.,  Long  Island  City  1,  N.  Y. 
i.  STillwell  6-0098-0099 


_ Composing  Room 

LINOTYPES  and  Intertypes,  Model! 
5,  8,  14,  26,  Intertypes  B — C — OSM, 
thoroughly  rebuilt,  also  many  goof 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Peuns\  I vania. 
USE  OUR^IETAL  SIDES  AND 

Build  Your  Own 
Galley  and  Type  Cabinets 

Send  for  Descriptive  Circular 
L.  Beecher,  1150  Diversey,  Chicago  li 

NEED  Newspaper  Turtles?  Why  p!T 
more  than  our  low  prices  of  $68.50  to 
$79.50  each?  Top  quality,  immediate 
delivery.  Sold  the  world  over.  Write 
for  literature.  L.  &  B.  Sales  Coin- 
pany.  Box  560.  Elkin.  North  Carolinl. 

FOR  SALE 

LINOTYPE:  Model  8,  Serial  i;32  894. 

I  Magazine,  1  Mold,  electric  pot,  220 
volt,  60  cycle,  one  phase  motor  drive, 
same  voltage.  Equipped  with  two  pij 
metal  feeder.  Good  condition. ^Can  be 
seen  in  operation  or  Write  Daily  Ban¬ 
ner.  Cambridge,  Maryland. 
_ PRICE  $1,800 _ 

FOR  SALE 

MODEL  33  Linotype,  serial  J61012, 
4  mold  disc,  autom.atic  quadder,  Mohr 
saw,  blower,  four  90-wide-channel  mag- 
:  azines  (two  split)  and  one  extra  split 
I  90  wide-ehannel  magazine.  Main  ad 
!  machine  of  tliis  growing  plant  but  to 
I  be  replaced  with  Mixer  this  moi^. 
This  machine  has  had  perfect  care.  We 
invite  you  to  inspect  it  in  operation. 
Priced  right.  Call  or  write  Dean  Me 
Nanghton,  Pekin  Times,  Pekin,  Ill- 

I  Mail  Room  _ _ 


ADDRESSOGRAPH  MACHINE  CLASS 
1700.  In  excellent  operating  condition- 
Two  30-drawer  stencil  file  cases  fill*® 
with  size  E  and  B  stencil  frames.  All 
in  good  condition.  A  real  bargain. 

Write,  wire  or  phone; 

Circulation  Manager 
AI/IN>ONA  MIRROR 
Altoona,  Pennsylvania  Phone  71"i 
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MACHINERY  and  wSUPPLIES 


Press  Room 


6  UNIT  SCOTT 

steel  cylinders,  Roller  Bearings  22f4''- 
Double  folder  with  donble  conveyors. 
3  Arm  reels  with  Automatic  Tensions. 
2  DC  Drives  with  GE  Rectifying 
Eqaipmeut. 

Two  1,000-gallon  ink  tanks  with  pump. 
Kemp  7-ton  furnace  with  Double 
Juniors. 

Vacuum  back,  and  autoshaver,  etc. 
LOCATED  AT  NEW  YORK  DAILY 
COMPASS. 


6  UNIT  HOE 

PRESS — NO.  25«5 

Vertical  Type  Units  —  21%”  cut-off. 
Double  Folders  —  Single  Conveyors. 
Steel  Cylinders  —  Roller  Bearings. 
Out  of  Washington  (D.  C.)  Times 
Herald. 


5  UNIT  HOE 

PRESS— NO.  21 4« 

Z  Type  Units  —  2  Double  Folders  — 
22H". 

Steel  Cylinders  —  Roller  Bearings. 
3  Units  on  Substructure  with  8  arm 
Reels. 

Will  divide  or  sell  separate  Cnits. 
Out  of  New  York  (N.  Y.)  Times. 


4  UNIT  HOE 

PRESS — NO.  2804 

Vertical  Type  Units  —  22^”  cut-off. 
Donble  Former  —  Single  Polder  and 
Conveyor. 

Steel  Cylinder  —  Roller  Bearings. — 
AC. 

3  Arm  Reels,  Tensions  and  Pasters. 
Located  at  Philadelphia  (Pa.)  Record. 


4  UNIT  HOE 

PRESS — NO.  2283 

Double  Polder  —  Balloon  Formers  — 
23-9/16". 

Substructure  with  Reels  and  Tensions. 
Steel  Cylinders  —  Roller  Bearings  — 
DC. 

Out  of  the  Cleveland  (Ohio)  News. 


3  DECK  GOSS 

End  feed — 22% — AO  motor — 

Donble  Folder — conveyor. 

located  Roanoke  (Va.)  Times-World. 

Available  immediately. 


2  UNIT  HOE 

PRESa — ^NO.  1426 

Right  Angle  Units  —  21  %"  cut-off. 
Single  Polder  —  AO  Thrive  —  Stereo. 
Located  at  Batavia  (N.  Y.)  News. 


4  DECK  GOSS 

Single  width — 22  9/16" — ^DO 
Complete  itereotjrpe. 

Uicited  Cleyelands  Ohio. 


20  PAGE 
DUPLEX  TUBULAR 

1  to  1  Model — AO  2  Motor  Automatic 
Drive. 

Complete  stereo  —  Available  August. 
Located  Sarnia  (Ontario)  Observer. 


8  PAGE  DUPLEX  FLATBED 

Model  AB  —  2  way  printer  —  AiO. 
Complete  Set  Chases,  New  Rollers. 
Blankets.  Delivered  and  installed. 
Located  West  Ooast. 


MACHINERY  and  SUPPLIES 


PrcAS  Room 


DUPLEX  OCTUPLE  PRESS 

4-16  Page  Heavy  Duty  Units. 
Substructure  with  Roll  Stands. 

Color  Section  &  Pony  Autoplate. 
Length  of  sheet  cutoff  22%". 

HOE  DOUBLE  SEXTUPLE 

8 — Verticle  Units,  2  Folders. 
Substructure  with  Roll  Stands. 
Length  of  Sheet  Cutoff  21%”. 

JOHN  GRIFFITHS  CO..  INC. 

11  West  42nd  St.  NewYork  36,  N.  Y. 


GOSS  Comet,  Model  A  Duplex. 

GOSS  Semi-Rotary  10  page,  $6,000. 

36  X  54  Babcock  with  cross  feeder  $2,- 
200. 

tl  Miehle,  38  x  53,  $2,000. 

National  Printing  Equipment  Co., 
Ridgewood,  N.  J.  Ridgewood  6-4252 


★  CONVEYORS* 

3  Cutler-Hammer  Standard  Duty 
1  Cutler-Hammer  Heavy  Duty 
Will  erect  and  guarantee. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.,  Sun  Valley,  Calif. 
POplar  5-0610 


TELEPHONE  Book  Hoe  Press  for 
sale  with  qnarter-folder. 
GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 


REELS 

SEVEN  OLINE  three-arm  reels,  38", 
complete  with  motors,  controls  and 
push-button  stations  for  margin  and 
rotation  operation,  including  torque 
motors,  floating  rollers,  and  other  elec¬ 
tric  tension  controls,  motors  220  volt, 
3  phase,  60  cycle,  track  and  reel  trans¬ 
fers.  Excellent  condition,  good  price, 
and  immediate  delivery. 

ST.  PETERSBURG  TIMES 
St.  Petersburg.  Florida 


SCOTT  Multi-Unit  Rotary  22 %"  floor 
feed,  prints  by  twos  to  128  pages;  fa¬ 
mous  non-choke  high  speed  folders. 
Autoplate  included  $90,000,  guaran¬ 
teed  condition.  Dealer,  P.  O.  Box 
328,  Downers  Grove,  Illinois. 


Used  Presses 

*  SINCE  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of  good 
used  presses  available  or  which  may 
be  available  soon,  for  newspapers  of 
all  sizes. 

*  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

*  OORRE8PONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

1536  S.  Paulina  St.  Chicago,  Illinois 

MODERN  HOE  NEWSPAPER  PRESS 
12  Super  Speed  unit.  Capable  produc¬ 
ing  96  pages.  With  4  folders,  modem 
high  speed  stereotype  equipment. 
23-9/16^  cut-off.  Can  alto  sell  as  72 
or  48  page  press.  Dismantled  and 
ready  for  immediate  shipment.  Inspec¬ 
tion  invited.  Broker,  Box  2000,  Editor 
A  Publisher. 


MACHINERY  and  SUPPLIES 


Press  Room  ! 


10  Page  Goss  Semi-Rotary 

PLUS  60  rolls  of  newsprint. 

GOSS  COMET 
FOUR-ONE  MIEHLE(NS) 

with  spiral  drive 

.All  above  presses  complete  with  mo¬ 
tors,  controls,  rollers,  chases,  etc. 

FOR  DETAILS  WRITE : 

SAM  S.  PUNTOLILLO  CORP. 

311  Lincoln  Avenue,  Lyndhurst,  N.  J. 

Phone  Rutherford  2-3744 
OUR  PHONE  ANSWERS  24  HOURS 
A  DAY 


ben  SHULMAN  ASSOCIATES 
BOO  Fifth  Ave.,  New  York  36 
BRyant  9-1132 


FOR  SALE:  32  Page  Hoe  Quad,  with 
double  Folder  and  AA).  Motor  Drive. 
32H“  aheet  cut.  Dealer.  Box  2936, 
Editor  ft  Publisher. 

GROSS  Quarter  page  Mail  Folders  for 
right  or  left  band  position,  $8,500; 
track  type  for  use  wtih  any  Rotary 
Press.  Dealer,  P.  O.  Box  328,  Down¬ 
ers  Grove,  Illinois. 


METROPOLITAN  HEAVY  DUTY 
NEWSPAPER  PRESS 

4  UNIT  Duplex  with  Color  Cylinder. 
Capacity  32  pages  straight,  64  collect 
— 32,000  per  hour. 

Double  Folder;  22%  cut  off. 
Complete  with  Spare  Parts,  Motors, 
Spare  Arn-  Uures,  Control  Panel, 
Blankets  and  Rubber  Rollers.  i 

-Accompanying  equipment: 

2  STAND.ARD  Cutler-Hammer  Con¬ 
veyors  with  delivery  tables. 

1  PONY  Autoplate  with  Wood 
Metal  Pump. 

1  8,700-LB.  Goss  Metal  Furnace. 

9  5-K.W.  G/E  Metal  Immersion 
Units:  Automatic  Control  Panel. 

1  MAT  Scorcher. 

2  INK  Pumps  and  Equipment. 

1  SINGLE  Crawford  Wrapping  Ma¬ 
chine. 

THIS  press  is  ready  to  run;  is  in  A-1 
operating  condition.  Included  are  extra 
gears,  bushings,  all  necessary  electri¬ 
cal  push  button  stations,  web  break 
detectors,  roll  spindles  and  spring  roll 
tension.  Low  price  for  the  complete 
job  as  it  stands,  in  our  Press  Room. 
Or  will  sell  as  a  three  units  and  double 
folder  press  and  fourth  unit  sepa¬ 
rately. 

Mr.  Detwiler 

Lanca-ster  Newspapers,  Inc. 
Telephone  5251  Lancaster,  Pa. 

OUTLER-Hammer  paper  conveyor  85 
feet  long  now  available. 

KKMiP  4,000  ponnd  metal  pot  with 
automatic  controls. 

GEORGE  C.  OXHIRD 
Box  903 _ 'Boise.  Idaho 

MODEL  E  DUPLEX  PRESS 

I  Complete  with  motor,  controls,  rollers, 
chases,  etc. 

SAM  S.  PUNTOLILLO  CORP. 

311  Lincoln  Ave.,  Lyndhurst.  N.  J. 

Phone  Rutherford  2-3744 
OUR  PHONE  ANSWERS  24  HOURS 
A  DAY 

FOR  S.ALE:  Cutler-Hammer  Dispatch 
Conveyor,  including  take-off,  delivery, 
corner  sections,  runs,  rollers,  springs 
and  chains.  Offered  piecemeal  or  entire 
lot.  Thomas  W.  Hall  Company,  Inc., 
Stamford,  Connecticut. _ 

_ Stereotype _ 

DUPLEX  Heavy  Duty  Mat  Roller  46" 
bed  for  double  pages  AO  motor. 
HOE  full  page  late  model  CMting  box 
shell  and  type  high  bars. 

2  TUBULAR  metal  pnmps,  one  metal 
pot  for  Tubulars.  Tubular  easting 
box. 

FLAT  SHAVER  with  roller  hold  down 
for  shell  casts,  $350. 

GEORGE  C.  OXFORD 
Box  903  Boi«e.  Idaho 

CASTING  BOX,  2% -ton  metal  pot, 
pump,  oil  burner,  thermostatic  control ; 
also  Form-O-Scorch  Model  S,  Serial 
No.  452 ;  Rotary  Scorcher  for  tubular 
pistes,  820  volts.  Make  ns  an  offer. 
D.  Bradford,  St.  Petersburg,  Florida, 
Independent. _ 

7  COL.  flat  plate  shaver  $225. 

25  STEREO  chases  $25.00  each. 
MILLER  heavy  duty  saw  $300. 
National  Printing  Equipment  Co., 
Ridgewood,  N.  J.  Ridgewood  6-4262 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
OOMiPOSING  ROOM  EQUIPMENT 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 

HEAVY  DUTY  full  page  Mat  Roller, 
any  make.  Also  carved  casting  box, 
double  cooled,  for  224i"  plstoa. 
Broker.  Box  1001,  Editor  ft  Publisher. 
WANTED:  2 /paper  conveyors  Cutler- 
Hammer  pipe  construction,  give  de¬ 
tails.  Metal  pot  of  32"  or  36"  diam- 
eter.  (leorge  C.  Oxford.  Boise.  Idaho. 
MAT  ROLLER  WANTED — good  con¬ 
dition,  with  220  AC  motor,  floating 
roller,  10  inches  in  diameter  or  less. 
This  roller  should  be  adjustable  to 
%-inch  higher  than  normal  type  high. 
Please  tell  where  mat  roller  can  be 
seen  in  operation.  Free  Press,  Burling- 

ton,  Vermont. _ 

TELETYPE  Reperforator  and  trans¬ 
mitter  distributor.  Model  20  set.  Quote 
full  details.  Free  Prats,  Burlingtra, 

Vermont. _ 

W.VNTED  16  to  24  page  Duplex 
Standard  two  to  one  press.  Please  con¬ 
tact  American  Press,  Lake  Charles, 

Louisiana. _ 

W.\NTED  used  Pony  Autoplate  and 
router  with  22  %"  cut-off.  Please  write 

Box  2135,  Editor  ft  Publisher. _ 

KELLOGG  Type-o-Writer.  Qand  condi¬ 
tion,  serial  number  1000  or  oyer.  One 
or  more  if  condition  and  prices  are 
right.  Tupelo  (Mississippi)  Journal. 
WANTED  TO  BUY  48  to  64  page 
press  that  will  produce  color  printing. 
Texarkana  Gazette,  Texarkana.  Texas. 

HELP  WANTED 
_ Administrative 

PRODUCTION  MANAGER  experi- 
enced  directing  and  training  staff; 
needs  basic  ability  to  set  up  work 
quotas  and  instruct  clearly  but  major 
requirement  is  successful  record  as 
executive.  Opportunity  for  ad  man¬ 
ager,  art  director,  account  executive 
seeking  wider  responsibilities.  Steady 
year-around  job,  air-conditioned  plant, 
many  insurance,  bonus  and  pension 
benefits.  Reply  confidential.  Please 
give  background,  reason  for  change. 
Box  2200,  Editor  ft  Publisher. 


OPENING 

CIRCULATION  OPERATOR 

HERE  is  an  opportunity  lor  a  re- 
sonrceful  man  familiar  with  circulation 
operations  to  become  permanently  con¬ 
nected  with  a  well  established  firm. 
Must  have  showmanship  and  be  ca¬ 
pable  of  administrating  well  laid  out 
circulation  campaigns.  ATTRACTIVE 
salary  PLUS  bonus.  Box  2109,  Editor 
ft  Publisher. 

YOUNG  M.\N  under  40,  experience  in 
handling  boys,  as  field  manager  on 
daily  newspaper.  Salary,  bonus,  car 
allowance.  Morning  daily  in  highly 
competitive  field.  Must  be  willing  to 
work  and  carry  out  instructions.  Chart 
Area  S3.  Box  2211,  Editor  ft  Pub 

lisher. _ 

WANTED:  Experienced  circulation 

manager.  Small  Daily.  Salary  and  terms 
open.  Give  complete  details  first  letter 
to  C.  E.  Grote.  Managing  Editor,  Daily 
News,  Pikeville,  Kentucky.  No  phone 
calls  please. 


CALIFORNIA  DAILY  of  25,000  circu¬ 
lation  wants  experienced  Olaasifisd 
Salesmaa  (25  to  85)  to  handle  estah- 
liihed  automotive  accounts.  Must  he 
sharp  on  copy.  Average  $100  per  weak 
up.  Salary  plus  commission.  This  ]oh 
offers  renl  security  pins  excollsnt 
working  conditions.  Write  Box  2007. 
Editor  ft  Pnblisher.  Give  foil  details. 


CHART  AREA  — Iklitor  ft  Pah- 
Usher ’s  newest  service  can  he  used 
in  equipment  ads,  tool! 
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HELP  WANTED 


Classified  Advertising 


newspaper  ADVERTISING  OOPT  PRODUCTION  MANAGER  experi-  YOUNG  SPORTS  EDITOR  and  gen- 
AL»v JSK1181NU  .9UNAOER  liyont  man.  Experienced  in  news-  enced  directing  and  training  staff;  era!  reporter  for  flT«-day  afternoon 

ruK  17-member,  morning,  evening,  papers  50,000  to  100,000  circulation  needs  basic  ability  to  set  up  work  daily.  Joarnaliam  grad  or  equivalent 


HELP  WANTED 


Display  Adverdsiiiit 


HELP  WANTED 


Display  Advertbtng 


Sunday  staff;  85,000  combined  circula¬ 
tion;  prosperous  city  of  100,000  and 
growing  rapidly.  Must  know  classified, 
be  a  salesman  and  have  definite  desire 
to  get  ahead.  Good  starting  salary, 
generous  commissions  on  new  business, 
liberal  car  allowance,  ^pid  advance- 
cement  for  a  producer.  Write  George 
Bauer,  The  Daily  Capital  and  State 
Journal,  Topeka,  Kansas. 


REAL  ESTATE 
AUTOMOTIVE  SALESMAN 


preferably  in  west  coast  area.  Give  quotas  and  instruct  clearly  but  major  in  experience.  Give  full  details,  first 

qualifications,  experience,  salary  ex-  requirement  is  successful  record  as  letter.  The  News,  Hopewell,  Virginis. 

pected  in  first  letter.  Write  Box  »104,  executive.  Opportunity  for  ad  manager,  EDITOR :  Forward-looking  npststs 

Editor  A  Publisher.  art  director,  account  executive  seeking  New  York  Weekiy  seeks  energetic 

■wider_  respopsibilHies.  Stepdy  y€ar«  editor  posBessing  aU  around  editini^ 


RETAIL  ADVERTISING 
SALESMAN 


around  job,  air-conditioned  plant,  many  reporting  and  camera  experience  by 
insurance,  bonus  and  pension  benefits.  June  20.  Give  resume,  salary,  first  let- 


Reply  confidential.  Please  give  back- 


THERE-S  AN  opportunity  on  our  local 

staff  for  an  up-knd-comfng  salesman.  *  Publisher. 

He  should  be  ^onng,  preferably  under 


ter.  Box  2212,  Editor  &  Publisher. 


EDITORIAL  ASSISTANT  for  Orest 
Lakes-Midwest  boating  magasine;  105S 
or  recent  journalism  grad;  must  know 


LEADIVO  nkn.r  in  Oollego  training  helpful.  A  year  or  ADVERTISING  SALESMAN  for  Re-  boats.  Start  »300  month.  LAKELAND 

openine  for  self*starter  Pnni  *1^,1  i.t*  experience  on  a  smaller  paper  tail  Sales  Staff.  Fully  experienced  YACHTING,  Sheboygan,  Wisconsin. 


opening  for  self-starter.  Copy  and  lay¬ 
out  knowledge  essential.  Established 


would  be  ideal.  Tell  us  about  your  with  excellent  sales  record  and  thor-  PRODUCTION 


accountr‘sa“fary*Vnd  “coinmisVi^^^^  ™“’;h.^*E%wli.h*C™a«\o*S.“  oJallv  enced  dirwting  tnd  tVaTning' s^rf; 

security,  excellent  working  conditions  Must  be  needs  basic  ability  to  set  up  work 

Complete  information  and  requirements  *“»  educational  quotas  and  instruct  clearly  but  major 

first  letter.  Box  2238,  Editor  A  Pub-  background.  Outstanding  personality  requirement  is  successful  record  u 

lisher.  imhui  a  jruo  Rockford,  Illinois. _  and  _  appearance  important  and  you  »«,•  .,i  m.n... 

SALESMAN —  quality  weekly  group. 


appearance  important  and  you  executive.  Opportunity  for  ad  mansf- 
should  have  the  abili^  to  talk  con-  director,  account  executive 


roUNQ  r.LAqqiFTFn — 5* t  Faxf  a  v  aAL.i!,»mAn —  quality  weexiy  group.  ivi  v»i»  cun-  g^,  art  director,  account  executive 

with  ^sic  permanent  position,  vincingly  If  you  seek  a  subsUntial  ggeking  wider  responsibilities.  Steady 

wiin  oasic  experience  who  wants  to  o _ 1 _ _ -a _ _  secnrn  fiitnm  and  havo  fho  dalarmina.  " _ .  r _ .... _ • 


tlkp  Spokesman  Publishing  Oo.,  New  Bruns-  secure  future  and  have  the  determine 

U  waXd  b?  expanding ''wL*k?y'’ouU  wick.  New  Jersey,  ifr.  Glaser. _  tipn  to  reach  .the  top.  we_have  a_  po 

mndrng^^  community  .®.^^^^^rancucj)  WEEKLY  CHAIN,  includes  b  ABO, 
you.  This  is  a  hot  spot  for  good  man  **®s  unusual  opportunity  for  capable 
who  wants  to  move  up  into  future  salesman.  Under-staffed  department 
Prefer  man  already  in  West.  Write  “eeds  man  who  wants  build  secure 


...  V  .V  .  year-around  job,  air-conditioned  plant, 

tion  to  reach  the  top,  we_have  a^  po-  many  insurance,  bonus  and  pension 

-  sition  available  on  our  Retail  Sales  benefits.  Reply  confidential.  Please 

WEEKLY  CHAIN,  includes  b  ABO,  opportunities  are  gj^g  background,  reason  for  change. 

iesZn*“*Un7e‘’r“nS  ^d^a'rtmen?  duce.  Five  day  week,“good'  st°artrng 

Salary,  unusually  pleasant  working  con- 


REPOKTER — Young,  anxious  to  lesm 


®"d  libber*;!  employee  benefits 


fully,  including  salary  requirements,  future,  with  earnings  limited  only  by  and  advantages. 
Box  2209,  Editor  A  Publisher.  ability,  interest.  Will  teach  novice.  Write  in  deta 

'A.,  .  ■  ■  Must  own  car.  plete  sales  recor 

^  VCliising  also  are  inaugurating  promo- 1 

•  _ _ _ _  tion  department,  special  editions,  new 

ADVERTISING  SALESMAN  (Experi-  accounts,  pages,  for  which  need  lead 
enced).  Scenic  Lancaster  County  is  salesman, 
growing,  and  our  advertising  staff  is 

“*jug  enlarged  to  meet  the  growth  of  Detroit  Suburban  Newspapers 

this  diversified  market.  We  seek  an  17205  Lahser,  Detroit  19  Ill. 

ambitious,  aggressive  retail  advertising 

salesman  of  pleasing  personality  who  - niiirrMA-rr  - 

also  has  the  ability  to  make  layouts.  IMMEDIATE  OPENING 

<«r  essential.  Good  salary  plus  incen-  l_  C..-..4. 

tive  plans  to  right  man.  State  age,  rort  Wayns,  Indiana 

experience,  and  references,  in  confi-  FOR  experienced  display  staff 

dense,  to  Carl  Slabach,  Employment  man.  Handle  key  accounts, 

Section,  Lancaster  Newspapers,  Lan-  know  layout,  references, 

caster,  Pennsylvania,  Phone  5261.  splendid  opportunity.  Good 

salary.  Contact  R,  F,  John- 

ADVERTISINS  DIRECTOR  *1°":  inV.!  Zl^w\ynt7iir. 

JR  Advertising  Director  is  leaving 

the  newspaper  field  and  we  need  a  ADVERTISING  SALESMAN,  perma- 
replacement  to  take  complete  charge  nent  position  on  newspaper  of  17,000 


Write  in  detail  today,  include  com-  i,-  ,  j  .  oi _ xri.w 

plete  sales  record,  salary  expected,  etc.  Monitor  Leader,  Mount  Clemens,  Mich, 

WE  HAVE  A  SPOT  for  a  young  worn- 


lent  opening  with  good  future  for  right 
man.  Air  Mail  or  Wire  Editor,  Daily 


Advertising  Director 

BALTIMORE  SUNPAPERS 
Baltimore  3,  Maryland 


ADVERTISING  DIRECTOR 

OUR  Advertising  Director  is  leaving 
the  newspaper  field  and  we  need  a 


an  who  understands  that  a  good  wom¬ 
en’s  section,  like  a  good  women’s 
magazine,  must  be  edited  with  care, 
ingenuity  and  imagination.  The  job 
requires  ability  to  write,  read  copy, 
write  headlines  and  plan  pages.  Writs 
John  F.  Day,  Managing  Editor,  Tht 

ACClCTAKlT  Cr^lT^^D  Courier2Journal2^^^^^i8vil^e^^.ICentuck^ 

■  YOUNG  Editorial  man  with  basic  ex- 
IN  OFFICE  of  long  established  engi-  perienco  for  news  and  photography 
neering  company.  Man  with  BA  de-  (will  teach  latter)  who  will  be  capable 
gree.  Age  30-35  years.  To  assist  in  pf  managing  department  after  training 
editing  engineering  reports  to  clients  wanted  by  expanding  weekly  (sit 
and  similar  material.  Write  full  de-  growing  outstanding  community  San 
tails  of  experience  and  salary  ex-  Francisco  Bay  Area.  Prefer  man  al- 
pected.  Box  2111,  Editor  A  Publisher,  ready  jp  West.  Write  fully,  including 
-  salary  requirements.  Box  2210,  Editor 


of  the  department. 


circulation.  Prefer  young  man  with 


WE  have  recently  moved  into  a  new  two  or  three  years’  experience  selling,  EXPERIENCED  REPORTER  for  aft-  assistant  professor  of  eaiioriai 

plant  and  have  compieted  our  shake-  making  layouts,  and  writing  copy.  Ex-  emoon  daily  of  12,000  circnlation.  nalism,  also  graduate  assistant  » 

..““vra,  cellent  chance  for  advancement,  good  Permanent.  Write  wages  expected,  ex-  work  in  editorial  Journalism  and  ts« 

personnel  and  facilities  starting  salary.  E.  E.  Porter,  Adrian  perience,  honsing  needed,  when  avail-  major  in  some  department  oth^  tsM 

1  •^••““1®  I®  permit  the  sue-  Daily  Telegram,  Adrian,  Michigan.  able.  Gasette,  Sterling,  Ilinois.  Journalism.  Box  2107,  Editor  *  rut- 

cesaful  applicant  to  do  a  mutnally  a TvwFRmTaTwn  QAT.FaxvAv  nriti,  ■■  ■  ■  ■  lisher. 


EXPERIENCED  general  News  Re¬ 
porter  on  35,000  daily  in  Chart  Area 
11.  Write  Box  2100,  Editor  A  Pub¬ 
lisher. 


EXPERIENCED  REPORTER  for  aft- 


A  Publisher. 


LARGE  eaatem  state  university  needs 
assistant  professor  of  editorial  jour- 


will  _bo  svaiUble  to  permit  the  sue-  Daily  Telegram,  Adrian,  Michigan.  1  able.  Gasette,  Sterling,  Ilinois. 
sTtuS!cti??’job“*  advertising  SALESMAN  with  ex- 


satiafactory  Job.  EXPERIENCED  Reporter  for  Wom- 

^pSJSxfmSulv  13*oSS‘'*eimion  »a?e.  cSp^fit7ng“  proiJlSuon -^Scal  ®“:«  <lep*rtment  of  New  York  snb- 
approximately  13.000  circulation  .  ;.tional— in  eomnetitive  field.  On-  afternoon  daily.  Prefer  woman 


Md  would  p^eferTman  who  ha.  •"«!  »a.tional-in  competitive  field  Op 
some  experience  on  a  larger  pub-  Portun'ty.  to  advance  to  advertising 
lication  manai^er  in  sliort  time  pendinjr  resnltB. 

Box  2040,  Editor  A  PublUher  ,T’**".S** 


Sbrto*  edU  V^r^Vrlu'hVadT  ^dl  COMBINATION  Photographer-En^^^^^^  . 
layout  pages.  iKc.llent  opportunity.  ®r  '“7a 


...un  .=0,...=.  Q-.,,,  city  of  30,000  with  dry  warm  climsts 

Leading  Illinois  weekly  newspaper.  *  •’  in  ^  Southwest.  Give  references  sad 

Write  fully.  Box  2230,  Editor  Pub-  Box  2115,  Editor  A  Publisher.  expe^ed  salary.  Box  2237.  Editor  3 


Write  fully.  Box  2230,  Editor  Pub 

I^VE  YOU  WANTED  to.  come  to  B®**®®;  - , - - - PROMINENT  Western  independent  I  Publisher. 

Florida  to  work!  The  advertising  man-  CLEANOUT,  alert  young  advertising  Rrppbliean  morning  newspaper  wants 

airship  spot  U  open  on  this  paper,  salesman  seeking  permanent  job  and  editorial  writer  with  experience  in 

V  location  for  family  wanted  by  rapidly  producing  sharp,  well  written  editorial 

benefits.  Write  for  particnlars  to  the  expanding  weekly  outstanding  and  comment.  Please  submit  references  and 


Box  2115,  Editor  A  Publisher. 


benefits.  Write  for  particnlars  to  the  expanding  weekly  outstanding  and 
Daily  News  Chief,  Winter  Haven,  growing  community  San  Francisco  Bay 
Florida.  Area.  Don’t  let  “weeklv”  fool  vou. 


editorial  writer  with  experience  in 
producing  sharp,  well  written  editorial 
comment.  Please  submit  references  and 


growing  community  San  Francisco  Bay  samples  of  work.  Box  2138,  Editor  A 

Area.  Don’t  let  ’’weekly”  fool  you.  Pnblisher.  B.FT>RF>SFNTATrVE  for  Urge  Mid- 

Require  fast,  adjusted  man  with  sue-  _  REPKB8BN 1  Ail  VE  for  large  ™ 

TWO  ADVER’ITSING  SALEiSMEN  cessfnl  basic  experience,  amenable  to  REPORTER  to  cover  general  news  western  Corporation;  under  *5,  mm 

with  some  knowledge  of  copy  and  lay-  training,  with  eye  on  the  future.  Pre-  fome  sports,  featuri  on^Sfly  in  mTd-  »  y®®.®»  ®*P®y>®”«®  *®"®:!iJ7 

onU  nMded  at  once  by  newspaper  now  njji,  already  in  West.  Write  fully.  South  college  town  of  15  000  Give  porting,  writing  for  daily  “®’^*P,*^  j 


PRESS  RELATIONS 


Cfeart  Area  nUe.  FiM  opportunity  for  |  2208.  Editor  A  Publisher 


porting,  writing  for  (tally  newip»p«** 
Press  or  public  reUtions  experience 


right  men.  Write,  giving  all  details. 
Box  2080.  Editor  A  Pnbliaiier. 


A  POSITION  OPEIN  for  an  Advertis¬ 
ing  Manager  or  Salesman  with  a 
proven  record  who  can  qualify  as 
Manager  on  a  pnblication  in  the  for¬ 


eign  language  field.  Experience  in  the  preference  given  early  replies.  Write 
foreign  Isn^age  msrket  only,  will  he  experience,  references,  salary  de- 


considered.  Give  experience,  references,  ADMAN,  202  North  Bonle- 

sg®,  sala^  requireme^s  in  first  letter,  Huntington,  West  Virginia. 

Box  2118,  Editor  A  Publisher.  jT- — r - ; - — 

-  EXPERIENCED  display  salesman  for 

ADVERTISING  SALESMEN— Perma-  expanding  bay  area  evening  daily, 
nent  situations  for  both  classified  and  Above  average  salary,  top  monthly 
display  advertising  salesmen.  After-  bonus.  Write,  giving  experience,  ref- 
noon  daily  12,000  circnlation.  Write  erences  to  R.  Roger  Reeve,  Advertis- 
salary  expected,  experience,  housing  ing  Director,  ’The  Post-Dispatch,  Pitts- 
needed  and  when  available.  Gasette,  burg,  California. 

Sterling,  Ilinois. _ 

WE  HAVE  an  opening  for  a  well  ses- 


»y'^r;dv;‘n‘c^'^Bo^*^lX■Ed‘fr^  W? 

COMBINED  Daily  and  Sunday  news-  Publisher. _  for  A^Publithg?  ' 

S«!’*has*IMMEDIA'rE‘’oPENING^for  REPORTER  -  PHOTOGRAPHER  for  MAN  UNDER  35  who  has  jourasliitie 
advertisini?  manager.  All  new  eanlp-  afternoon  daily  in  npatate  New  York,  traininj?  and  skill  in  discoTenn* 
ment.  inclndinir  modern  offices.  Top*  Circulation  13.000.  Experienced  man  writing  newsworthy  stories  regsroini 
notch  opportunity  for  right  individual,  preferred.  Give  references,  full  dats  events  in  large  Metropolitan  Y.m.Vj  • 
Preference  given  early  replies.  Write  »n  first  letter.  No  floaters.  Box  2120,  (Chart  Area  58)  Could  lead  to 
sge.  experience,  references,  salsrv  de-  Editor  A  Publisher.  as  Public  Relations  Executive,  uivv 


(Chart  Area  58)  Could  lead  to  carwr 
as  Public  Relations  Executive.  Om* 
complete  information  first  letter.  Ao- 
SPLENDID  OPENING  for  smaU  daily  1  dress:  E.  P.  Irwin,  1528  Locust  SL 


LYaTnr^h^f  i;'’e^a’“Ve"n\r‘"dai?;l  ^Vs^y, 

expanding  bay  area  evening  daily.  •  t>,iWUKai. 


expifinuinK  uay  eveiiiaK  uaiiy.  -  « 

Above  average  salary,  top  monthly  *  ruoiisner. _ 

efeimes  t^’^R*’  RTeveV'Adw/tU-  wrfte^s^^rts^lhern  wUh”  the™wfre*\nd  P“'*Bcity  gifts  sMks  *'®P''«*®"‘*‘‘7i* 

ing  Director.  The  Post-Dispatch,  Pitts-  7,^^*  P“w«n^rtin7  .Tllfv  covering  whole  U.S.A.  Good 

burg,  California, _  q2irVd  *  J*oneXro  Evening  siS  jJnM-  Bat.gnoleA 

SPLENDID  POSmON  open  for  sg-  boro.  Arkansas.  Fans,  r  ranee.  __ 

WE  HAVE  an  opening  lor  a  well  aes-  gressive,  experienced  solicitor  on  a  _ — _ _ — : -  Mc«haiilc*l 

soned  advertising  man,  one  who  hat  fast-growing  independently  owned  dai-  BEGINNER  WANTED  for  one  man  , ,  — — 

had  at  least  5  years*  experience  on  ly.  Man  between  25  and  35  preferred,  bureau  in  Grants,  New  Mexico,  office  AD  ALLEY  COMPOSITOR,  day  woi^». 
daily  newapaperi,  to  sell  and  service  College  education  not  essential,  but  and  teletype  connection  with  Gallnp  40  hours,  good  scale,  overtime  it  w^- 
estsbllahed  acconnta.  Ability  to  make  helpful.  Must  be  able  to  present  good  Daily  Independent.  Base  pay  »55  pint  ed.  Paid  vacation,  paid  holiday^ 
good,  clean  layonU  eaaential.  Good  layouts;  write  selling  copy  and  sell  10%  of  all  Grants  advertising  as  col-  pany  insured,  retirement  plan, 
salary  and  working  eonditiona.  11,000  what  he  nrodnees.  Write,  stating  ex-  lected  and  5%  of  circnlation.  Contact  nent.  Must  be  onion  or  eligible,  wnw 


daily  newapaperi,  to  sell  and  service  College  education  not  essential,  but  ana  leieiype  conneciion  wiin  uaiiup  oonrs,  gooo  scaie,  pverniur  “ 
establlabed  acconnta.  Ability  to  make  helpful.  Mnst  be  able  to  present  good  Daily  Independent.  Base  pay  »55  pint  ed.  Paid  vacation,  paid  holiday^ 

good,  clean  layonta  eaaential.  Good  layouts;  write  selling  copy  and  sell  10%  of  all  Grants  advertising  as  col-  pany  insured,  retirement  plan, 

salary  and  working  eonditiona.  11,000  what  he  produces.  Write,  stating  ex-  lected  and  5%  of  circnlation.  Contact  nent.  Must  be  onion  or  eligible,  wnw 

ABO  daily  evening  paper  near  Phils-  perience  and  references.  Janesville  Ga-  New  Mexico  Newapaperi,  P.  O.  Box  fully  to  A.  M.  Sharp,  foresnan.  Dix 

delphia.  Times  Journal,  Vineland,  N,J.  lette.  Janesville,  Wisconsin.  381,  Santa  Fe,  New  Mexico.  Evening  Teilegraph,  Dixon,  Illinois. 
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HELP  WANTED 


8BOP  WITH  12  Intertypei,  7  Lino* 
txpei,  2  Ludlowi  and  2  Monotnei, 
want*  first  clast  anioa  macbioist.  Box 
1106,  Editor  A  Pablither. 


NIQUT  MACHINIST  wanted  for  newa- 
psper  with  13  Linotypes.  Must  bo  ex¬ 
perienced  with  mixers,  qusdders,  taws 
end  Teletypesetters  alto  Lndlowt. 
1109.76  for  37^  hours,  severance  psy, 
Tscation  and  hospitalisation.  Write 
The  Lima  Newt,  in  care  of  Mechanical 
Superintendent,  Lima,  Ohio. _ 


WANTED:  Experienced  foreman,  Dai 
ly  newspaper,  approximately  12,000 
eireullation,  continually  growing.  Real 
opportunity  for  qualified  man  seeking 
ermsnent  position.  J.  C.  Phillips, 
orcer  News  Herald,  Borger,  Teaxs. 


WANTED:  FOREMAN  for  Newspaper 
Composing  Room.  We  are  looking  for 
s  well  qualified  man  who  wants  an 
opportunity  to  work  into  a  permanent 
position  with  a  growing  and  responsi¬ 
ble  firm.  Circulation  factor  approxi¬ 
mately  12.000.  Write  Box  2213,  Edi¬ 
tor  £  Publisher. 


WANTED  —  Two  competent  machine 
operators;  also  makeup.  Union  Shop. 
Scale  $103,  37VJ  hours  work  week. 
Write  Schenectady  Oazette,  Schenec¬ 
tady.  New  York^ _ 


WE  HAVE  an  opening  for  composing 
room  foreman  who  is  cost  conscious 
and  is  able  to  effect  a  smooth  running 
department.  There  it  a  good  future 
for  the  right  man  with  this  organiza¬ 
tion.  All  confidences  respected.  Oive 
full  details,  first  letter.  Reply  Box 
2214,  Editor  A  Publisher. 


WRITERS’  SERVICES 


l.iterary  Agency 


WRITERS  1 — ^Publishers  think  well  of 
our  capabilities.  One  publisher  con- 
trseted  with  us  for  ghosting — last  book 
■old  over  350,000  copies.  Write  for 
terms — TODAY  I  Mead  Agency,  419 
4th  Avenue,  New  York  10,  New  York. 


SITUATIONS  WANTED 


Adminisfrative 


SITUATIONS  WANTED 


Claadficd  Advertisiiig 


CLASSIFIED  MANAGER — 15  years 
suceessfnl  building  record,  seeks  per¬ 
manent  classified  or  display  job  where 
conscientious  effort  will  be  appreciat¬ 
ed.  25,000  to  200,000  circulation.  Best 
references.  Box  2237,  Editor  A  Pub¬ 
lisher. 


NEWSPAPER  REPRESENTATIVE 

Young  experienced  food  department  of 
large  metropolitan  paper.  National  ad¬ 
vertising  manager  of  30,000  class 
paper.  Familiar  with  interoffice  corre¬ 
spondence.  Know  sales  facts  basic  to 
national  linage  in  all  sixe  papera.  Col¬ 
lege  grad.-marketing  major.  Have 
traveled  Chart  Area  $2.  New  York  City 
office  only.  Box  2133,  Editor  A  Pub¬ 
lisher. 


TOP  DISPLAY  SALESMAN  on  me¬ 
dium  daily,  experienced  in  all  types 
of  accounts  and  use  of  color,  execu¬ 
tive  type,  excellent  record,  plenty  of 
energy,  enthusiasm,  capacity  for  hard 
work;  desires  new  connection  with 
daily.  Position  sought  is  permanent 
with  ample  opportunity  for  advance¬ 
ment.  Married,  age  27,  College  Grad¬ 
uate.  Box  2103,  Editor  A  Publisher. 


AD  MAN — 15  years  experience.  Age 
40,  married,  $100.  Box  2125,  Editor 
A  Publisher. 


GENERAL  SALESMAN 

AGGRESSIVE,  but  tactful  and  poised. 
Ready  for  more  responsibility;  am 
stymied  on  present  job.  Good  metro¬ 
politan  newspaper  background  in  com- 

ftetitive  market.  Strong  creative  and 
eadership  abilities.  If  you  need  such 
a  young  man,  I  can  make  trip  in  June 
and  analyze  situation.  Will  go  anywhere 
for  real  opportunity,  but  prefer  Chart 
Areas  11  or  12.  Box  2217,  Editor  A 
Publisher. 


EDUCATION  EDITOR— IH  years' 
experience,  now  employed  on  after¬ 
noon  daily  (8,000).  Seeks  new  terri- 


MANAGEMENT 

EXECUTIVE 

AVAILABLE 

TO  A  publisher  or  general  manager 
who  finds  today’s  increasingly  difficult 
msnagement  responsibilities  too  bur- 
dsDsome  and  time-consuming,  who 
feels  the  need  of  a  capable  assistant 
to  snslyse  and  help  solve  some  of  the 
many  problems,  an  aggressive,  clear- 
thinking  executive  can  be  available 
after  reasonable  notice. 

A  TWENTY  year  record  of  outstand- 


tsles  and  department  management  con- 
ititute  his  background.  A  proven  tal¬ 
ent  for  increasing  revenue  without  in- 
mssing  expense,  of  bolstering  em¬ 
ployee  morale  and  efficiency,  of  devel¬ 
oping  improved  acceptance  for  his  pa¬ 
per  in  the  business  community,  are 
hnportant  assets. 

RI8  experience  and  knowledge  of  the 
newspaper  business  qualify  him  to 
oove  into  a  top  management  job  now, 
out  there  is  no  prospect  of  an  opening 
in  his  present  organization. 

OTRISTI.AN  and  devoted  family  man, 
he  is  in  his  early  forties,  is  morally, 
jnio'cally  and  financially  solid.  Box 
*215,  Editor  A  Publisher. 


^SIST.  CIBOULAnON  MANAGER 
*P  yesrs'  experience  in  every  phase 
o»  circulation  promotion  (Little  Mer- 
cnsnt,  A.B.C.).  Now  employed  on 
Boning,  evening  and  Sunday  of  over 
100,000.  Desires  change  to  his  own 
operstion.  An  interview  will  convince 
Ton.  South  preferred.  Available  80 
2»7|.  Box  2008,  Editor  A  Publisher. 


Circulation  Manager  or  4  Pnbilah. 

‘('.strict  Manager.  9  years  experience  - 

•11  phases  of  circulation.  Little  Mer- 
chant  Plan.  Circulation  Promotion.  I  "FIND  STTMM] 
A.B.C.  Chart  Area  SI  or  U.  Box  I  BAP  CLA! 
2210.  Editor  A  PnblUher. 

editor  &  PUBLISHER  for  May  30.  1953 


SITUATIONS  WANTED 


Editorial 


SPORTSWRITER-EDITOR  one  year 
experience  seeks  sportswriting  job  in 
Boston  or  metropolitan  area.  Now  em- 

Sloyed  as  sports  editor  on  Southern 
ally  but  must  return  to  home  town. 
Vet.,  27,  BA.  Box  2188,  Editor  A 
Pnbliaher. 


WANTED:  Snitable  ^ob.  2  years  man¬ 
aging  editor  top  national  weekly.  29, 
married,  BA.,  sociology,  psychology, 
anthropology,  languages.  Want  change 
work  conditions,  wage  prospects,  en¬ 
vironment.  Prefer  New  York  City,  Los 
Angeles  vicinity.  Box  2110,  Editor  A 
Publisher. 


YOUNG  WOMAN,  recent  journalism 
grad.  Experience  editing  company  pub¬ 
lication.  Wants  general  reporting  on 
daily.  Box  2132,  Editor  A  Publisher. 


CORRESPONDENT,  25;  Experience: 
feature  editor  weekly  paper.  Leaving 
for  Europe  June  11.  England,  Scot¬ 
land,  France,  Switzerland  and  Spain 
on  4  month  trip.  Seeking  free-lance 
assignments.  Will  consider  all  offers. 
B.A.,  N.Y.U.  Journalism  major  and  2 
years  graduate  work  Columbia  Univer¬ 
sity.  Box  2229,  Editor  A  Publisher. 


EDITOR,  ad  man,  and  production  staff 
of  small  solvent  weekly  in  East,  now 
employed,  seeks  opportunity.  Box 
2206,  Editor  A  Publisher. 


EDITOR-WRITER  in  responsible  posi¬ 
tion  seeks  change.  Background  em¬ 
braces  newspaper  writing  and  editing, 
public  relations,  technical  editing.  Able 
to  take  charge.  Family,  37.  Chart 
Areas  £10,  12.  Box  2218,  Editor  A 
Publisher. 


EXPERIENCED  reporter  in  small-city 
daily,  tried  to  specialize  in  accuracy, 
also  won  prizes  for  news-writing  in 
State  contests.  Seeks  job  reporting  or 
in  rewrite  or  allied  work.  Five  years’ 
experience,  plus.  Prefers  Chart  Area 
£2.  Not  asking  prize-winning  salary. 
Vet,  married,  iB.A.  Quiet,  sober, 
healthy,  employed.  Box  2219,  Editor 
A  Publisher. 


noon  daily  (8,000).  aesks  new  terri¬ 
tory;  preferably  Loa  Angeles  area,  or 
Chart  Areaa  $2,  4,  8.  Similar  work, 
covering  schools,  youth  activities,  fea¬ 
tures.  Take  own  pictures.  Can  act  as 
staff  photographer.  Prefer  afternoon 
dail^.  wideW  traveled,  88,  and  single. 
Available  September  1  after  two- 
month  European  trip.  Box  1929,  Edi¬ 
tor  A  Publisher. 


YOUNG  WOMAN,  slightly  handi¬ 
capped,  seeks  editorial  employment 
within  New  York  City.  Box  1906, 
Editor  A  Publisher. 


<X>PY  DESK,  swing  man,  available. 
Competent,  steady.  East,  South.  South¬ 
west.  Box  2004.  Editor  A  Publisher. 


ASSISTANT  EDITOR,  newspaper, 
magasine.  government  experience.  Re¬ 
write,  proirfread,  production,  45.  Sea¬ 
soned,  industrious.  Box  2018,  Editor 
A  Publisher. 


DISPLACED  Sports  Writer  wants  to 
get  back  into  field.  College  grad.  Two 
years'  experience.  Can  handle  camera. 
Prefer  midwest.  Box  2028,  Editor  A 
Publisher. 


EXECUTIVE  EDITOR.  Managing  edi 
tor,  news  editor.  Broad  experience, 
mature,  alert,  enterprising.  Adept  at 
training  young  help.  Chart  Areas  1. 
2.  8,  4.  Box  2003,  Editor  A  Publisher. 


JOURNALISM  GRADUATE,  woman. 
31.  with  ear.  good  foundation  in  news¬ 
writing,  rewrite  and  features,  seeks 
reporting  job  on  daily.  Now  in  New 
York  City.  Will  relorate  anywhere. 
Box  2028,  Editor  A  Publisher. 


TURF  HANDIOAFPER 

Seeks  opportunity  Newspaper  or  Syn¬ 
dicate  work — Results  Brilliant.  Write 
Box  2020.  Editor  A  Publisher. 


REPORTER.  2  years  all  aronnd  small 
city  daily,  weekly  background,  BS, 
available  now.  chart  area  2.  Box  2117, 
Editor  A  Publisher. _ 

I  "FIND  SUMMER  HELP  through  I 
E  A  P  CLASSIFIED  ADSI”  I 


EXPERIENCED  sports  wrrter-desk- 
man,  24;  married,  one  child;  solid 
background  coverage,  makeup;  BA, 
draft-exempt,  permanent.  Box  2220, 
Editor  A  Publisher. 


IS  THERE  room  for  a  radio  writer 
on  your  newspaper!  Forty -eight  and 
younger  than  springtime.  A  newsmak¬ 
er.  Presently  in  East.  Box  2205,  Edi¬ 
tor  A  Publisher. 


IS  YOUR  PAPER  losing  money!  Is 
your  circulation  down!  Allow  me  a 
trial  try  as  managing  editor.  Long¬ 
time  news  experience  here  and  abroad, 
27,  BA,  LLB,  hard  worker  and  trust¬ 
worthy.  Anywhere.  Available  imme¬ 
diately.  Box  2234,  Editor  A  Pub¬ 
lisher. 


JOURNALISM  GRADUATE — 3)6 
years’  experience  collie  paper.  Seeks 
journalism  work  New  York  City  vicini¬ 
ty.  Available  immediately.  References. 
Box  2203,  Editor  A  Publisher. 


JUNE  Journalism  grad,  draft-deferred, 
college  editor,  4  years  staff  New  York 
Oity  daily.  Go  anywhere.  Box  2223, 
Editor  A  Publisher. 


PERSONABLE  girl  reporter,  under 
30,  J-School  grad;  1  year  on  weekly. 
1  on  small  daily,  desires  general  re- 

fiorting  berth  daily  of  40-80,000  circu- 
ation.  Can  nse  press  camera;  go  any¬ 
where  but  prefers  West  Coast.  Box 
2224,  Editor  A  Publisher. 


REPORTER,  city  daily;  teacher 
abroad,  27,  seeks  writing  position  with 
opportunity  for  administrative  ad¬ 
vancement  on  newspaper  or  allied 
field.  Widely  traveled.  B.A.  Journal¬ 
ism.  Chart  Area  £1,  2,  6.  Box  2232, 
Editor  A  PubHaher. 


REPORTER — now  copy  boy  top  New 
York  daily.  Occasional  free  lance. 
1)6  years  Army  Public  Relations  writ¬ 
ing.  Prefer  daily — anywhere.  Available 
Now!  BA  English,  25,  single.  Box 
22  2  8,  Editor  A  Publisher. 


REPORTER,  28,  married,  vet.  B.A., 
experienced  all  beats  on  medium-sized 
dailies,  wants  change  to  challenging 
objective  paper.  Salary  and  location 
secondary.  Box  2225,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 


MAN,  26,  single,  publicity  and  photog¬ 
raphy  experience,  would  like  job  m 
reporting  or  advertising  on  daily  news¬ 
paper.  Will  travel.  Box  2222,  Editor 
A  Publisher.  _ _ _ 


SEEK  summer  work  New  York  City 
area.  BA  3)6  years  on  College  paper. 
Box  2204,  Editor  A  Publisher. _ 


TOPFLIGHT  rewriteman  seeks  news, 
public  relations  job.  Experienced  fea¬ 
ture,  speech  writer,  city-sports  report¬ 
er.  Missouri  grad,  married,  30.  Box 
2226,  Editor  A  Publisher.  _ _ 


WRITER-PHOqi'OGBAPHER,  now  on 
editorial  staff  of  national  magazine, 
wants  stimulating,  long  term  foreign 
assignmont,  India*  Pakistan  or  slsa* 
where  in  Asia.  Eighteen  years’  experi¬ 
ence.  Must  take  family.  Box  2281, 
Editor  A  Publisher. 


PHOTOGRAPHER,  8  years’  metropoli¬ 
tan  daily  Experience.  Excellent  gen¬ 
eral  assignment,  sports  and  feature 
background.  Full  editorial  knowledge. 
Responsible  married  man.  Able,  de¬ 
pendable.  Age  28.  Has  car,  4x5 
Graphic  outfit.  Box  2012,  Editor  A 
Publisher. 


PromodoD— Public  Reladons 


AFRICAN  AFFAIRS  specialist  avail- 
abls  for  work  with  company  with 
African  investment.  Box  1981,  Editor 
A  Publisher.  _ 


CAPABLE  Family  Man  in  forties  now 
in  college  public  relations  blind  alley 
seeks  job  using  his  ability.  Twenty 
years’  experience  Chamber  of  Com¬ 
merce  Secretary,  Weekly  Editor,  Fund 
Raiser  and  Public  Relations.  Capable 
Writer  and  speaker.  Oa  reasonable 
notice.  Box  2106,  Editor  A  Publisher. 


EXPERIENCED  REPORTER,  feature 
writer,  desires  permanent  job  in  pub¬ 
lic  relations  field.  Box  2122,  Editor  A 
Publisher.  _ 


YOUNG  WOMAN,  5  VI  years’  experi 
ence  in  trade  association  and  product 
publicity  in  New  York  Oity.  Special 
experience  in  table  fashions.  Available 
immediately.  Box  2124,  Editor  A  Pub¬ 
lisher.  _ 


EXPERIENCED  writer,  public  rela¬ 
tions  man  wants  change  to  bigger  in¬ 
dustrial  job.  Five  year*  newspaper  re¬ 
porting,  4  years  public  relations,  tech¬ 
nical,  corporate  familiarity,  plus  edito¬ 
rial  know-how,  national  magazine  by¬ 
lines.  Box  2221,  Editor  A  Publisher. 


PROOFREADER,  10  years’  experienc*. 
Morning  and  afternoon  papers.  Rex- 
erences.  Box  2018,  Editor  A  Publisher, 


SINGLE  width  Rotary  Pressman-make¬ 
up  ads.  Open  shop.  Family.  Steady. 
Box  2233,  Editor  A  Publisher. 


USE  TOUR 
Editor  A  PnbUaher 
CHART  Auuu 
In  7001  claealfled  ad  copy: 

II.  — ^Malne,  Row  Haaspahlre, 

Vermont,  Maseacbusetta, 
IfclUIMlt  ItlAlld. 

Ifi. — ^Hew  York,  Oonnoetlent, 
Eew  Jeraep.  Pennsylva¬ 
nia,  Maryland,  Wasblnc- 
ton,  D.  0.,  DeUwMS. 

#8.— W,  Virginia,  Virginia, 
Eorth  Carolina. 

|4. — Georgia,  BonU  Carolina, 
Florida. 

10.— Mlaelsslppl,  Alabama, 
Tennessee,  KentnoCT. 

10. _ ^Mlehlnn,  Ohio,  Indiana, 

minus. 

17. — Wisconsin  Minnesota 
Eorth  Dakota,  South 
Dakota. 

IS. — Iowa,  Missouri  Eebsaska, 
Kansas. 

S9, _ Arkansau  Louisiana,  Ok- 

Arlsona,  Uteh. 

III.  — ^Montana,  Wyomlu  Ida¬ 

ho,  Washls^n,  Oregon. 

|18. — OaUfomla,  Sevada. 


Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

It  is  no  secret  that  newspapers  the  25  papers,  and  a  1.5%  gain  for 
are  getting  bigger  all  the  time,  but  the  additional  seven  papers, 
the  question  is,  “how  big?”  A  year  ago  there  were  only  five 

The  New  York  News  has  of  the  original  25  papers  that  were 
brought  up  to  date  again  this  year  carrying  the  same  amount  or  more 
its  analy.sis  of  the  paid  and  unpaid  of  unpaid  content  than  they  did  in 
content  and  circulation  of  the  25  1941. 


newspapers  that  topped  the  adver¬ 
tising  linage  list  in  1941.  (E&P, 
June  28,  1952,  page  88.)  Seven 
of  those  papers  have  been  supplant¬ 
ed  in  the  list  of  “first  25”  in  the 
intervening  years,  and  the  News 
has  compiled  a  supplementary 
tabulation  of  the  seven  replace¬ 
ments.  In  all.  figures  for  32  papers 
from  1941  through  1952  are  given. 

The  total  content  (paid  and  un¬ 
paid)  of  the  original  25  papers  in¬ 
creased  an  average  of  41.3%  from 
1941  through  1952.  The  seven  new 
papers  on  the  list  increased  an 
average  of  54.1%.  Increases 
varied  from  2.4%  to  a  high  of 
89.1%. 

The  increase  in  size  from  1951 
to  1952  was  2.6%  for  the  25  and 
0.6%  for  the  seven. 

In  1941  there  was  only  one  pa¬ 
per  that  carried  a  total  volume  of 
paid  and  unpaid  content  exceed¬ 
ing  50.000.000  lines.  In  1951  there 
•were  12  with  more  than  that  and  in 
1952  there  were  14.  In  1951  there 
were  four  papers  with  more  than 
60,000.000  lines  of  content  and  in 
1952  there  were  five. 

*  *  * 

However,  comparison  of  the 
paid  and  unpaid  content  does  not 
present  a  glowing  picture  even 
thouch  1952  was  better  than  1951. 

The  first  25  papers  increased 
their  linage  101%  in  the  12  years. 
The  seven  that  moved  into  the  se¬ 
lect  group  had  an  average  increase 
■of  133.7%.  Increases  for  the  indi¬ 
vidual  papers  ranged  from  a  low 
of  38.8%  to  a  high  of  172.4%. 

Twelve  of  the  32  papers  showed 
linage  losses  in  ’52  compared  to 
■*51  but  the  first  25  still  had  an 
average  gain  of  2.8%,  which  was 
■higher  than  Media  Records’  fig¬ 
ures  for  52  cities  (1.1%),  while 
the  seven  new  papers  had  an  aver¬ 
age  gain  of  .2%.  The  papers 
ranged  from  a  loss  of  3.7%  to  the 
highest  gain  of  18.9%. 

But,  comparing  the  paid  to  un¬ 
paid  content,  you  find  that  while 
advertising  linage  generally  was 
more  than  doubling  during  the  12 
years,  the  unpaid  or  news  and  fea¬ 
ture  content  of  the  papers  was  de¬ 
clining  slightly.  In  that  period  the 
"25  papers  had  a  drop  of  9.7%  in 
their  unpaid  content  and  the  seven 
papers  a  drop  of  6.8%.  A  year 
ago  in  1951  the  loss  in  unpaid  con¬ 
sent  was  1 1.6%. 

The  situation  seems  to  be  im¬ 
proving  because  unpaid  content 
•showed  an  increase  over  the  pre¬ 
vious  year  whereas  there  was  a 
drop  of  1%  in  1951  over  1950.  In 
1952  it  averaged  a  2.2%  gain  for 


The  figures  for  1952  show 
there  are  now  six  in  that  category 
— and  two  of  the  additional  seven 
papers  have  done  the  same.  Their 
increases  in  unpaid  content  over 
1941  range  from  3.6%  to  47.1%. 
Another  encouraging  sign  is  that 
there  are  three  more  papers  within 
1.3%  of  equalling  their  1941  un¬ 
paid  content  figure. 

Only  seven  of  the  32  papers  re¬ 
duced  their  unpaid  content  in  1952. 
Four  of  those  had  advertising 
losses  during  the  year. 

While  the  reductions  in  unpaid 
content  last  year  ranged  from  a  cut 
of  4.3%  to  one  of  .4%,  the  in¬ 
creases  for  the  other  papers  ranged 
from  gains  of  .2%  to  16.2  %. 

*  *  * 

Although  the  original  25  papers 
did  better  on  the  average  with  re¬ 
spect  to  advertising  linage  gains 
than  other  papers,  they  didn’t  do  as 
well  in  circulation  gains.  The  seven 
news  papers  did  better. 

In  the  12-year  period,  1941 
through  1952,  the  25  papers  had 
an  average  daily  circulation  in¬ 
crease  of  23.8%.  The  average  for 
all  dailies  in  the  U.  S.  was  a  little 
more  than  28%.  Only  one  of  the 
25  showed  a  circulation  drop  in 
that  period,  and  gains  ran  as  high 
as  164%.  The  seven  new  papers 
had  an  average  gain  of  44.6%. 

However,  18  of  the  32  papers 
showed  circulation  losses  in  1952 
compared  to  1951.  The  greatest 
loss  was  4.4%  and  the  largest 
gain  was  6%.  The  average  for  the 
25  original  papers  was  a  loss  of 
1.1%  and  for  the  seven  new 
papers  it  was  a  gain  of  .1%. 

However,  the  E&P  Year  Book 
figures  showed  only  a  decline  of 
.12%  for  daily  papers  in  ’52. 

Sunday  circulation  figures  for  all 
dailies  show  a  gain  of  38%  from 
’41  through  ’52  whereas  the  origi¬ 
nal  25  papers  on  this  list  show  an 
increase  of  30.7%.  For  the  seven 
new  papers  on  the  list,  Sunday 
circulation  was  up  172%  in  that 
period. 

For  the  last  year  the  seven 
papers  showed  a  Sunday  gain  of 
1.3%,  and  the  25  papers  showed 
a  loss  of  .3%  while  the  E&P  Year 
Book  figures  showed  a  national  de¬ 
cline  of  .14%. 

Considering  the  large  circula¬ 
tions  of  the  papers  on  the  original 
25  list,  which  comprises  20%  of 
total  daily  circulations  and  about 
33%  of  all  Sunday  circulations, 
these  figures  would  indicate  that  on 
the  average  circulation  figures  of 
the  more  than  1700  other  dailies 
are  pretty  healthy. 


E&P  CALENDAR 

June  1-2  —  Allied  Daily 
Newspapers  of  Washington, 
Spring  meeting,  Yakima,  Wash. 

June  4-6 — California  News¬ 
paper  Advertising  Managers 
Association,  annual  convention. 
Hotel  Mark  Hopkins,  San  Fran¬ 
cisco. 

June  6-1 1  —  Association  of 
Newspaper  Classified  Adver¬ 
tising  Managers,  33rd  annual 
convention,  St.  Louis,  Mo. 

June  10-14 — National  Busi¬ 
ness  Publications.  Spring  meet¬ 
ing,  Broadmoor  Hotel,  Colora¬ 
do  Springs,  Colo. 

June  11-13 — ^Tennessee  Press 
Association,  85th  annual  con¬ 
vention,  Peabody  Hotel,  Mem¬ 
phis,  Tenn. 

June  12-14 — Alpha  Delta  Sig¬ 
ma  advertising  fraternity,  na¬ 
tional  convention,  Sheraton 
Beach  Hotel,  Daytona  Beach, 
Florida. 

June  13— Associated  Press 
Newspaper  Members  of  Ken¬ 
tucky,  Summer  meeting.  Cum¬ 
berland  Falls  State  Park,  Ken¬ 
tucky. 

June  14-17 — Advertising  Fed¬ 
eration  of  America,  49^  an¬ 
nual  convention,  Statler  Ho¬ 
tel,  Cleveland,  Ohio. 

June  15-18  — ANPA  Me¬ 
chanical  Conference.  Hotel 
Schroeder,  Milwaukee.  Wis. 

June  17-19  —  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  (Officers,  Spring  meeting. 
Mount  Royal  Hotel,  Montreal, 
Canada. 

June  17-20  —  International 
Circulation  Managers  Associa¬ 
tion,  annual  convention.  Grand 
Hotel.  Mackinac  Island.  Mich. 

June  18  —  California  AP 
news  executives  council,  an¬ 
nual  convention,  Stanford  Uni¬ 
versity,  Palo  Alto,  Calif. 

June  18-20 — National  News¬ 
paper  Publishers  Association, 
14th  convention,  Morgan  State 
College,  Baltimore,  Md. 

June  19-20  —  California 
Newspaper  Publishers  Associa¬ 
tion,  editorial  seminar,  Stan¬ 
ford  University,  Palo  Alto,  Cal. 

June  19-20— Oregon  News¬ 
paper  Publishers  Association, 
Hotel  Gearhart,  Portland,  Ore. 


Political  Purpose 
Of  Suit  Assailed 

New  Orleans  —  Rep.  F.  Ed¬ 
ward  Hebert,  a  former  newspaper¬ 
man,  declared  the  Supreme  Court 
decision  “has  refueled  the  lamps 
of  freedom  in  the  newspaper  of¬ 
fices  of  America.” 

“There'  never  has  been  any 
doubt,”  he  continued,  “that  this 
so-called  antitrust  suit  was  in  real¬ 
ity  an  anti-freedom-of-the-press 
suit.  .  .  . 

“Because  the  Times  -  Picayunt 
and  New  Orleans  States  opposed 
the  socialistic  trend  in  governmenl 
and  dared  defy  the  false  prophets 
who  were  despoiling  the  great 
Democratic  party,  they  were  selec¬ 
ted  as  the  first  target  of  attack  by 
the  servile  puppets  of  the  national 
administration  whose  campaign  of 
hate  and  retaliation  against  those 
who  disagreed  with  them  knew  no 
bounds.” 


Unit  Ad  Rate 

continued  from  page  7 


the  charge  of  planned  injury  to  the 
competitor. 

A  pertinent  footnote  said  the 
Government  placed  much  emphasis 
on  a  memorandum  prepared  by  the 
newspapers’  advertising  representa¬ 
tives,  referring  to  the  unit  plan  as 
one  way  “to  eliminate  to  a  great 
extent  the  deleterious  selling  on 
the  part  of  our  evening  contem¬ 
porary,  which,  in  the  long  run,  is 
not  to  the  best  interests  of  the 
manufacturer.” 

“As  pointed  out  by  the  District 
Court,”  Justice  Clark’s  note  stated, 
“the  author  of  the  memorandum 
explained  that  in  a  number  of 
cases  .  .  .  the  advertising  agencies 
favored  the  compulsory  or  unit 
rate,  because  once  an  agency  had 
made  its  selection  or  its  recom¬ 
mendation  of  media  to  the  adver¬ 
tiser,  the  agency  could  resist  any 
pressure  brought  to  make  a  change 
in  media  by  pointing  to  the  unit 
rate  as  making  such  a  change  im¬ 
possible.  That  explanation  accords 
with  prevailing  agency  practices 
and  attitudes.  See  Borden,  Taylor 
and  Hovde,  National  Advertising 
in  Newspapers  (1946).” 


fliLED  ynD(i) 
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Barr  Building ,,  .Washingionf  D.  C. 
Lincoln  Building  . . .  New  York  N.  Y. 
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Thinking 

about 
1 1 1/2  pica 
columns? 


Linotype  now  offers  7  faces 
for  composition  on 
11V2~pica  measure— 

For  publishers  who  ore  contemplating  change¬ 
over  to  1  IVi-pica  columns,  LINOTYPE  has  cut  two 
agate  and  five  text  faces  for  classified  ad  and  news 
composition  in  the  narrow  measure. 

Here  are  these  new  Teletypesetter  faces,  each 
available  with  Bold  Face  No.  2: 

Agate:  5'/t  pt.  Teletypesetter  Ionic  No.  5  (5’/iA88) 

SVi  pt.  Teletypesetter  Corona  (SV^A^O) 

Text:  7'/2  pt.  Teletypesetter  Corona  (7'/2A52) 

7V2  pt.  Teletypesetter  Paragon  (7V2A54) 

7V2  pt.  Teletypesetter  Excelsior  (7V2A58) 

714  pt.  Teletypesetter  Ionic  (7'/2A60) 

8  pt.  Teletypesetter  Corona  (8A900) 

These  faces  have  been  thoroughly  revised  to  con¬ 
form  to  the  new  measure.  Yet  their  basic  design  is  the 
same  as  the  comparable  standard  TTS  cutting. 

With  them  you  can  set  from  regular  wire-service 
tape  to  the  narrow  line  without  sacrificing  legibility. 
If  you  are  not  yet  on  a  TTS  circuit,  you  can  go  down 
to  1 1 V2  picas  by  using  these  new  faces  manually  and 
still  retain  editorial  content.  For  full  information,  call 
your  Linotype  Production  Engineer. 

MERGENTHALER  LINOTYPE  COMPANY 
29  Ryerson  Street,  Brooklyn  5,  New  York 

LINOTYPE 

Agencies:  New  York,  Boston,  Chicago,  Dallas,  Atlanta, 
Cleveland,  San  Francisco,  Los  Angeles 

In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 

Set  in  Spartan  Medium  ond  Heavp  series 
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There’s  really  no  trick  to  the  way  the 
Houston  Press  makes  money  for  its 
advertisers. 

It’s  geared  up  to  deliver  sales-producing 
circulation  in  quantity  (the  Press  continues 
to  lead  Houston  papers  in  circulation  gains 
for  four  straight  years). 

And  merchants  with  the  closest  touch  to 
the  consumer’s  pulse— the  retail  food  stores 
—poured  over  a  million  lines  of  retail  food 
copy  into  the  Press  in  1952. 

Also,  the  Press  gained  344,849  lines  on 


the  field  in  retail  grocery  advertising  in  the 
same  year. 

During  the  next  few  weeks,  we’ll  have 
some  specific  success  stories  concerning  both 
retailer  and  general  advertisers  who  found 
out  about  the  way  the  Press  makes  money 
for  them. 

They  make  good  reading. 


The  HOUSTON  PRESS 


NEWSPAPERS; 

DENVER . Rocky  Mfn.  Ncwi  EVANSVILIE . Pren  < 

BIRMINGHAM  ....  Poif-Hero/d  HOUSTON . Pre« 

MEMPHIS . Preii-Scunilar  FORT  WORTH . Pren 

MEMPHIS  ...  Commorcial  Appeal  ALBUQUERQUE . Tribune 

WASHINGTON . Newi  El  PASO . HeraM-Pe<* 

Chicago  Son  francieco  DotroH  Cincinnati  Philadalphia  Dalloi 


NEW  YORK  .World-Telegram  i  The  Sun  COLUMBUS . Citizen 

CLEVELAND . Press  CINCINNATI . Post 

PITTSBURGH . Press  KENTUCKY . Post 

SAN  FRANCISCO  ......  News  Covington  edition,  Cincinnati  Post 


News  Covington  edition,  Cincinnati  Post 

Times  KNOXVILLE .....  News-Sentinel 


Ganaral  Advertieing  Dapartmant.  230  Park  Avonua.  Naw  York  City 


